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Mis thestis traces the history and development of Ms, magazine.
tn 1w three 1ncarnations. belween 1972 and 1992, Since 1ts inception
as a dislinctly feminist monthly. Ms. has drifted between Lwo
rategories ot popular culbtural artifacls {(mainstream consumer culiure
and feminist  counterculture) while distinguishing itself as the only
natsonal feminist monthly 1n the United States. a tey economic and
gymbolic. feminist 1nstitution. The aulhor compares the economic

. bhawes, tdenlogical orientations arnd readershaips of fs.’ three
incarnations in  order to examine the ways in which an ideological
vehirle negotiales a consumer setting live the women & magazine
induslry. While servaing to highlaight debates surrounding the
Timilattons of  liberal femintst ideology. the history and development
of  Ms. magazine also ralses guestions concerning  the validity of

categories lile "mainstream consumer culture/feminist countercul ture"

where conlemporary women’'s media are concerned.




Cebtte these relrace hretlorre ol Liévolulion  dos Lrors
tncarnalions de la revue Ms, oentre 1970 el 1990 . Depuire o
commencemenl en 1970, Ms. s est disbingude  comme L soude rovae
feédminisble nationale  aud Elats—-Unts,  wune  anstirtubion  doonomigue ol
symboligue importante. Lianteure compare tos bases @oonomiques, 1oy
orientations  wdéologigues el les loclrices/aurs des lrote ancarnal ronsg
de Ms. afin dJd'examiner levs slraléglres de  survie d'uann pdriodique
rdéologique dans  le miliew de la presse  féminine. L histoare ol
I évolution de Mz, servont a démontrer les débats an sewn du fdmiosmoe
libéral ainsi gu'elles mettent en quesbtiron ja validild des cabtdyor Lew

"culture de consommation/culture féministe alternative”  on o gu

concerne les médias contemporaivres gqul & addressent aue femmoes.,



ALK NOWLEDGEMENTS

Althouagh this 1s an ansuf ficient way to thant Lhe people whose
support  made the writing of Lhis Lhesis possible, I will attempt to do
B0 ANYWAY &

My pearents, who have consisbtenlly supported me in all of my
entdeavours  and  without whose love and oncouragement none  of my
accomplishaents would have been possible.

My co-students and protfessors abt Lhe GFC. who contributed to an
enjoyable and enriching learning environment.
Hatdee Wasson, who provided endless emotional support,
intellectual slamulation, some great meals and lots of laughter.

Msw Managing Editor Barbara Fandlen. for tabing the time outb from
hevr busy schedule to provide me with {the invaluable informabian and
isaaht  Lhat  only a person directly anvolved with the publicatior
coulc provide.

And  last, but defimtely not least, my thesis supervisor ,
Ger Lrude  J. Robinson, who supplied enthusilastic support. 1ntellectual

chal tenge and encouragement from beginning to end.



Chapter 1. counnannans

FOCUS 0w n cnnnnnnnmwnnnnnnn unoe

Relationship of Ms. to the amoricon Women o Movement o ..

Biblaiography: Women’'s Maqazines and Fominiret Scholarship. .

Melhod of ANalysis and Dalde e e e s cunonan

LT o o - T

Chapter Z: The Financial History of An Ideological Velac
Consumer SeltinQoceiciesa snnnnsnossnsnennoa

Ms. and the U.S. Women' s Magazine Tndistr yvewwew v was

Launchimg MS. v e s o e v ennmwmnunm snnnenns
The Advertising Conungdritm. e e s sos e s s
The Financial Vagaries of Me.: (19/70-
Nonprofilk Status (1979-1987) . v vvwn s

Ms . ~As-Corporate Producl (1987-1989).

|

The Reader-Supported Ms., (1990-199.0)..

SLUMMAF 'Y v v e v s vannaanmanam annumnnennoos

975 )

-------------------------------------------------

" N LI T I T Y R Y LI R A ) "N ’
e na e e s ke A
e 1 o«
I, 3
........... woa P
W e e e man o . "k e e e A
T )
................. . "4y
f e e a m ek a e 4
fh v .o wm e m e
. mm e w w ke N

. wttd



. Chepter S: Me.

fdeological Frogression

(19702199 ) e s e evumansnsananabl

A Ground -Breabking, Liheral Feminist Fublaication

Tahle LA.cweneasensnoanunnnnnonsnan
The Nonprofil Ms. (1979-1987)......
Fable 1H. e aevevununsnumnnnnenannsn
fhe Fairrtax/Matilda Ms. (1987-1989)
TaAble it wnwwsnnsnoasnamanscanannnns

Mwa.: The World of Women (19901992

FTahle e s n e av e n s ansm ammww e wwnns

AN OVEIrVLE W v v v n s s n s s s nnunwesoreness

Chapler 4: Readers and CriblCS.. e ceneea.
‘ Questions of Readershipe..s e cuoen s
1he I[ncarmnations of the Ms. Reader.

The Role of the Reader and Leltters

Ms.  Symbolic Relation to the North American Women's

PR R R I

tO MB e wwsnean

(LR72-197F9) o w o nsd

MOVEMEN L n e v e mmn i’ nennn o s o nmn s e e nnedsswnwanes s = nnow

Mg . —conceptions”™ Crilics’ VOLlCEB8..uaencennnnans = unn

Comcluding REOmMa bt ue e o oose s sunmneennsnesannownnaonnns

.-

ahH(1)

4 |

7171 (1)

. /8
79(1)
v w89
8a(i)

- lq-:'

. a78
« s 100
.0 LOE

« 107

«n 1135

117



N Women’'s Movement Vehicle Withain 0 Consumer Framewor b

Focus -

For the most par L, femmmist critical practiccs havoe romasnod
apart 1 om the realm of populor pubibiohing, which has tradittonal ly
followed the practices of Lhe constmer tal pubhlishitng eyslem. 1 eminis|
publicalions have btypically  appearod  as JOurmals or  noi=oonsumer oo |
mavgacimes likbe Brilain « Spare FRib or Lhe Noi Uh Amerac an Mo, . Indeed,
the lTatter has been described as everyvlhing trom a "popularicing tool”
(McCabe, 1989, 4) to the "mosl outolbtanding example O women o moagasine
FESDONS I VENSSS Loy the  women s govement anywher e i the  wor "
(Ferguson, 1987, 84). T her beost-selling., crilically oo baormod
chronicle of Lhe so-called "back Jash”  agawnst  feminiam dor ong Che
1980 s,  Busan Faludi uses Me, (“lhe flagship of feminist jotrnat cem'™)
and 1ts  loetters column as A4 Gauge measur ing women’' s very thoughts and
feelings concerning the movement (Faludi, 1991, 58).

If. tive all other discouwrses, femintsn needs Lo be rooled 1n
s0ci1al msbtaitulbions  (Ballasler et al., 1791, 168) iy ordor Lo aoouare
legitimacy and polatical clout, the Inestory and developmont of an

avowedly feminist and hagh-profile publication Livte Ms. magasine will

undoubtedly shed light on  Lhe evolution and institutional ieation of
the American women’'s movemenl 1tself, 1ts relalionship to the dominant

order amnd 1ts role as a catalyst for or recorder of change. As Gail

Fool argues ain  the context of women's publications as a whole,



Lhe recotrd ot these sl f-consciously feminist newspapers and
paritodicales parallels  the vicissiludes of the women’'s movement:
excirting, vilal, problematic and hirahly precarious (Fool, 1985, 4&7).
Over the course of 1ts Lwenty-—year history., Ms. has dierlfled
he tween two poles or categories of  popular  cultural nfferings:
mainstiream culture and femirmist counterculiure. From 1te 1nception
th 1970 as a distinctly feminast monthly. Ms. had become, by Lhe late
1980« , virlually indisbinguashable from 1bs glossy consumeris!t
counterparts which are calculated 1o appeal to the “right" band of
female Consumetr n arder Lo attract mectimum advertising revenues and
produce profils (Stewner, 1992, L30) . Following a short publishing
hiatus ., Ms. reappeared i1n June 1990 as an advertising—free. hi—-monthly
Journal  slrescsing the latesl in feminist analysis and activism. Media

pundits  predicbed 1ts demise but Ms.: he World of Women has, Lo date,

managed lo slay atloat.

fdeologically. Mg, 1s wnigue wilhin the pantheon of high-profile

woamen ' s magazines because 1t has o soclo-polatical agenda., the
explicaltion and advocacy of a Norlh American version of liberal
feminism, &s  opposed Lo o conservalive, consumerist program. Thus .,
the matn  gueslions to  be examined are the ftollowing: How can an
rdenloalcal  vehicle lile Msa. be placed into a consumerist setting and
how doeu Me o neaotiale this apparent contradiction™ Further
questions/conlradictions  are bhen railsed: how does one finance such an
rtdenlogacal vehicle arn a consumer setting, how does such a vehicle
diwtinguish  1tself in terms of "management" stvle and how., in turn., do

these apparent  tensions mand fest themselves in its discourse™ These

questions will serve as the focal points of this project.



Despite Ms.’ rather elusive positlion within the matnsts oam
culture/feminiasl countercultwre framoworb , 10labting Mo, ow an anomaly
wilthin the periodical-publishing world  as a starting potnt ton
analvsis would be a shor t-wighbited stratogy. Mereforae, Moo mual hoe

damined in the contexl of dovelopments wilhin the gunre of women
periodicals  and magazine  publishing s o whole.  Unly Lhen .o we
begin  to properly assess Mo, own circumslances and bthis o1 lualo 1t
withan bthe pantheon of  wOMOR S MaOas 10, Lindeod ., e, cour oo of
development, along with that Oof Lhe women s magal Lhe (e nre 1n Aener al,
tndicate thal categorizalion  an terrme OF allernalive/marnste oam oo
comnercilal/non-—-commercial arc  ancreasingly probltemal o o bogin
with, however ., Ms,’ relationship Lo the Uus. fomnisl movemenl o o
whole must be examined, for 1 ordor Lo drscuss a ol conage towsty

feminisl publicataion l1ile Mo, one has Lo Falbe nlo accoun! L

political setting from which 1t came 1nlo Leing.

Relationship of Ms. to the fAmerican Women’ s Movement

The second wave of Lhe American women ' s movenen! of Lhe 19607
and  1970's  was manifested 1n a wide variely of groups, wlyltes and
organizations. Sara Evans 1solates Lhroe phases of women’ g ol v sm
in the 1960's  that "weave Lugelher caul pull apart 1n new wayss by Lhe
1970 8" the repoliticication of domesticily, the renewed octiviem of
professional women  and  the emergence of a  “women's  Liberat ron”
movemaent out of the cuival rights movement and the activities of 1 he
New Left (Evans, 1992, 67).

Women's rights movements tend to emerge 1n the larger context of
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widespread =o0clal change when woemen discover and create spaces in
whiech they can foster & collective identrty and sense of
responsibility  (Evans., 1289, 264). For many women. larger social

changes 1n the 1960°'s (i1e. greater educational opportunities, the

development of the oral contraceptive, the end of the Cold War
consensus)  highlighted the problematic and contradictory nature of the
domestic 1deology of the 1950°'s. As new possibilaties became apparent
and  a new oonscrousness sbruggled Lo articulate itsel f, housewives -
Lhe majority of American  adult  women - faced difficult dilemmas.
Subur ban housewives, 1 particular, began Lo construct an activist
i festyle which extended Lheir mothering roles i1nto the community
Lhrough  voluntary associations  (1e. FTA, girl scouts., churches)., but

tacked concepts to describe or validate what they did (Evans, 1989,
V6T ). Although they did not define this type of community wort as
"polatical'", they nonelheless honed political sbills and generated a
new form of "politicized domesticity, a political claim on society in
the name of family lovalty" (Evans, 1989, 268).

tne particular event marts this stream of activism: the Women's
Strikte  for Feace, held on November 1, 1961, to draw attention to
"mother’'s 1ssues”"., namely the radioactive lesting of nuclear WERPONS W
Most ot  the estimated 50,000 striters were white., middle-class and
educated,  and had found themselves drawn into politics by growing
fear< for their children’s futures as well as by the examples of civil
rights activists an the south (Evans., 1989, 268). Indeed, the
southern  caivil rights movement represents another form of politicized
domesticity  flouwrishing at this time., but 1ts activiem was interpreted

largely in racial terms rather than in terms of gender.




However. as Evans arques, the conceplualication  anml
reintroduction  of a distinct new "feminis!" (onscilovsness dorived from
two  groups of middle-class women: the firot group consisled mainly of
professional  women, while the second drew on Younger, mare Fadieeal
women already active in the cival rights  and New Lefl movemont .
Lilewise, Jo Freeman (1975%) aidentifies Lthese two stroams  as Lho
"older" and "vounger" branches of Lhe movement respoctively, arquing
that they represent differenl strata of society with dif ferenl Gly lom,
orrentations, values and forms of organiration.

The activism of bthe "older'/professional branch can bhe Ly a e
hack to 1961 and Fresident Jobhn F.o Fennedy  «  appointmont of he
Fresident's Commission on the Slalus of Womnen. Directed by Eslher
Feltorson, &  labour educrator. lobbyis!t and head of the Women ' s Hureau,
and chaired by Eleanor Roosevelt, the Commiwssion consisted of membore,
staff and seven technical commitlees drawn from labour Wiions., WOMEN’
organizations and government agenciles.t Fublished an 19652, Lthoe
Conmission’'s report documen ted continuing discraiminatton in
employment, pay disparities, lack of child care assislanco and leqgal
inequalaity faced by women. and led to a proesidential order rOQuLy 1y
that the caivil service hire i1n a non-discraiminatory manner: 11 alao

The majoraty of Commissioners opposed Lhe Fyual Kidahts Amondment
arguing that "equalaity of rights under the law" was already achioeved
by the Gth and 14th Amendments to Lhe Constilution, therefore, no
amendment was needed "now"i the only ERA supporler on the Commiseion,
lawyer Marquerite Rawalt., ansisted on  the wnsertion of "now", hus
allowing for the possibilily of change 11 Lhe Supreme Court failed Lo
accept the Commission s interpretation (Evans, 1989, 274-5).
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provided documentation for advocates of the 1967 Equal Fay Act., as
well as stimulated the creation of similar commissions in nearly every
state (Evans, 1992, 46).

The Commission’s findings also gave quantified validation to the
problems experienced and observed by individual professional women who
had not previously interpreted their personal experiences as part of
an  encompassing pattern of discrimination {Evans, 1992, 66). The year
196Z also marbled the publication of BRetty Friedan's The Feminine
Mystigue. a worl that helped to articulate the frustrations and
dilemmas ~f contemporary American women who had bought into the
1dealized, wnfantilizing domestic adeology of the 1950's. The stage

was thus set for the debate surrounding the 1964 Civil Rights Act.

Virginia congressman  Howard Smith, encouraged by the National Women's

Farty, suggested that ‘"sex" be aincluded with "race. creed., and
national origin” in the bill’'s Tatle VII. which guarded against
discrimination in employment. Although this suggestion was initially

met with dismissive laughter on the part of Smith's colleagues,
congresswomnan  Martha Griffiths and senator Margaret Chase Smith set to
wor b Lo pass  the amendment which made Title VII "the strongest legal
lool yel available to women" (Evans. 1989, 27&6).

The creation of NOW (Mational Organization for Women), the first
and major structure of the modern American women's movement, emerged
from a convergence of these various factors: the tast of enforcing
Title VII, the self-organization and clarity of purpose of the women
who had worled on the commissions. along with a growling awareness that
there etisted no organiced representation of women’s interests capable

of lobbying for such enforcement (Evans. 1992, 67). As Betty Friedan



relates in It Changed My Life:

»eedln 1966 I saw that nothing was going Lo happen to moslt women
scept talk, words, words., words, uiless we organized a movement

to change society. as the blacls had done...l...began to organize,

with other women, the movement ‘to tale action, to braing women

into the mainstream of American society now...full equalaly tor

women in fully equal partnership with meon'" (Friedan. 1976, yvi).

NOW officially began on Dctober 29, 1966 with ARPPruiimately 00

members, Friedan as Fresident, the Women's Bureauw' s kay Clarenbach ap
Chairman of the BRoard., former EEQOC commissioner Richard Graham as
Vice-Fresident ("a male visible an NOW from the beginning. not as o
token but as a faghter for equalily" (Friedan. 1976, 89)) and Carol e

Davis of the United Auto Worlers’ Union as secretary-treasurer, thiue

giving NOW full access to the UAW's printing. mailing and memborship

records facilities. Concentrating on the enfor cement ot
anti~discrimination legislation, NOW displayed what Jo Freeman
distiguishes as the organizational characteristics of the "older"

stream of the women’'s movement: 1t focussed on the legal and cconomic
problems facing women and operated in a traditionally "formal" wly e,
with elected officers, boards of directors and other Lrappungs of
democratic structure and procedure (Freeman., 1975, 50).

Sara Evans argues that NOW’'s founders’ laclk of organizational
sh1lle® lept 1t from immediately growing 1nto a national movement
(Evans, 1989, 278). Furthermore, Lhe organization’'s focus on "rights"
and "individuals" left the bonds of "sisterhood” unarticulated and

ZNOW s endorsement of the ERA in 1968 forced the UAW  women Lo
withdraw., thus leaving the former without the efficient, central ized
organizational facilities to which 1t previously had access.
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depoliticized: abstracted from communal relations, NOW's credo failed
to speal to large numbers of women whose dilemmas, sepatrate firom the
distanct problems of professional women, did not fit into any
culturally available identity or definition of womanhood (Evans, 1989,
2785 Evans, 1992, 68). The gquestion of female "identity" was thus
addr essed by Evans’' third phase of feminist activism: "women ‘s
liberation”.

This "younger" branch of feminism 1s characterized by Freeman as
"all mass base", with little or no national organization: 1t consisted
of annumerable small groups (composed of mainly white, middle-class,
college--educated women) engaged 1n various consciousness—raising and
racial Integration activities, and whose contact with one another was
lenuous  ab best (Freeman, 197%, 50). Although it is tempting to label
these two hranches aof the movement ‘“reformist" and “radical"
respectively. these terms actually tell us little of relevance
(Freeman, 1975, 80). NOW's membership, for instance. has always had a
liberal orientation and has been particularly susceptible to the
influence of  the "younger" branch (Freeman., 1975, 92). Great care
must be talen i1n adopting such terminology. as the example of Mg, will
serve to further 1llustrate.

Growing out of the experiences of younger women who were very
s1milar  to the NOW founders in terms of education, class. and
background, the "women’'s liberation" stream of the movement was
nonethless shaped differently due to its members”’ earlier
participation in the civil rigbts and New Left movements (Evans, 1992,
L) . Within these social movements. the female activists were enposed

to egalitarian ideas and an experience of participatory democracy that
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enabled them to challenge prevaliling cultural defainibtions of
femininity (Evans, 1992, &9). Through a process they termed
"conscilousness-ralsing . women explored the political meaning of btheir
personal Mperiences. The consciousness-ralsing group thus became o
powerful organizing tool, politicizaing the bonds between "sistere" and
serving as bases for political action.

By 1970, the term "women’'s lib" had entered popular par lance.
Substantial stories on the movement were appearing in the media. while
the combined effects of 1ts agitalrion and the legal and legislative
strategies of organizations laile NOW and WEAL (Women's Eaquitty Oclion
League) appeared to be Lransforming American sociely (Evans, 1989,

287) . When NOW called for a Women's Strake tor Equality on August 26,

1970, "a political miracle nperienced by the women who made 1t
happen" (Friedan, 197&6. 146), the movemenl gained new visibility and
credibility. It continued to gain momentum in the early 19/0°s, wilh

legislative victories probably reachinag an apes 1n 197 (Evans, 1989,

o90).

By thais time, journalist Gloria Steinem was lecturing regularly
as "a determined missionary for women’s laiberation”" (Cohen, 19688,
Z20) . At a Smith College commencement address., Steitnem delivered an

interpretation of history popular at the Lime 1n "radical" feminist

groups:

"Male rule, this concept held., was a recent phenomenon. Or Lyin-
ally — for 3,000 years, in fact — women had ruled the world i1n a
gynecocracy. The discovery of the male role in reproduction had
led, as Gloria put 1t, to 'the idea of ownership...of property

and of children, the origain of marriage. whach was really locking

up women long enough to male sure who the father was'" (Cohen,
1988, 1),
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Taking a comparatively extreme line, Steinem’'s message was more
"radical" and antagonistaic to men than Friedan's and NOW's vision of
"equal partnership". Nevertheless. in leeping with the media’'s
penchant for appointing movement "leaders" (Freeman, 197%, 120), the
photogernic and charismatic Steimem found herself featured on the cover

of the August 16, 1971 issue of Newsweel . proclaimed by the newsmag-

azine as the personification of the movement rtself (Cohen, 1988,

Ty
- a -

Frusirated wath the old "feminine" and "masculine" stereotypes
st1ll appearing an the contemporary media., women writers and editors,
as  well as readers. longed for a new Find of magazine — for, by, and
ahout women - that supported the definition of feminism: the equality
and  full  humanity of women and men (Steunem, 1984, Z). The March 18,

1970 wsit—-in  at the Ladies’' Home Jouwrnal. where 200 women occupied 1ts

oftfices and stayed for eleven hours of debate and negoliation with its
male editor. suggested that the o0ld magazine formula. with 1its
emphases on traditional femininity., consumerism and domesticity., did
not appeal to the sensibilities of contemporary American feminists.
The fack that periodicals directed at women were totally male-owned
and controlled, coupled with an awareness o©on the part of female
Journalists of many male editors’ denigrating attitudes toward their
women readers, mobilized the professionalism needed to launch a
national, 1nclusive, female-controlled magazaine for women (Steinem,
1984, 4). Given the popularity and high media profile of the movement
at  the time, it appeared inevaitable that some media innovator would
venture ainto feminism by way of the lucrative women's magazine rather

than the modest feminist presses. Clay Felker, publisher of and
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Steinem’s boss atbt New Yorl magazine filled Lhis role and, Fecount. g

that Steinem’ s "celebrily" stalus  would albliract a areat teal ot

publicily  for the fledyeluwa  Journal,  put  her o charge of L he

project.

Appearing first as « torly=page 1tnserl i New Yort ‘s Docombor o

.

1971 assue  and then in January 1970 s a 1o0W-page "one-shol ", Mo, wao
greeted enthusiastically  (1e. 250,000 coples sold ol 1 etaht daye,
DEL000  subscroiption regquests  weore  malled an) . This respoinse hetlped
Steinem raise $020,000 from publisher kalharine Grabham and B4 mitl b 1ron
from Warner Communications Lo lawceh & monthly. With 1lg genor owe
bantrall, Mg. wes dustined to boecome  Lhe most  popular  volee of

feminism  1n North Ameri1ca and would come Lo address nearly every 1ooie

of concern to the movement (Cohen., 1788, 5I0),

—

Me. was conceilved a

Eoabout bhe same time as Steinem s and Brenda
Feigen Fasleaw' s Women s Action Alliance  (WAAY,  an or gantsal 1onal
response  to the muunber of reguests for anformatbion about the movimend
Lhey and othors had received. fhdeed., according Lo Froeman, Mo, woe
to be the WAA's self-suppor ting newsletber . and foundalion supporl was
sought (Freeman, 1975, 184) . Mie  WAG was ween as o oon -polhrcal
complement  to  the National Women’'s Faolitical Caucus., fourmed on Judy
1971 by Steinem., Rella Absug, Belby Friedan and Shirley Chisolm, wilh
the aim of supporting women’'s 1ssues and getting more women elec ted
and appointed to public office (Freeman., 1975, 161). The WAN soew
itself as service-oriented and educational in nature, teaclhiing
feminists how to appeal to foundations for project support. Yiewiny
organizations lite NOW and WEAL (Women «» Eqguity Gotlon Leqgue) aw

"closed clubs", the WAA 1s oriented toward the so-called “younger"
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branch of the movement (Freeman, 1975, 154).
The two projects, the WAA and Ms.. thus acquired separate
tdentities as they grew. The latter emerged as a slich magazine meanb
to  reach out to women i1n a populist way that a newsletter could not.

As  a  profit-maling concern, Ms. was also intended to put money bacl

nto the maovement:

"1f we do male 1t. we will own ourselves. We will also be able to
give a healtbthy percentege of our profils back to the Women's Move-—
ment . to programs and projecls that can help change women’'s lives"
(Me. . July 1972, 4).

A vital, bthough signiticantly less visible, underpinning of Ms,
Mmagarine  was  concerved as  a  condua bt wherehby bthese profits could be
channelled bacl 1nto the movement: the Ms. Foundation for Women.
Al Lhouwagh Ms,  editors concede that the “"idea of plowing baclk profirte
bt activists  was  optamastic", Lhe Foundabion i1s nonetheless the arily
naliunal, public, multaracial, multi-1ssie women s fund Ggiving grants
to women’s  projects  that  lack  fundang by traditional sources (M. .
July/fAugust 1991, 100). There 1 no organizational link between the
magazine  and lhe Foundabiron: as Steairmnem wriles 1n the July/fugust 1991
tssue  of Ms, . "there 1s again no more than a spiritual connectlion
between these pages and the Ms. Foundation." She then goes on to
relate that Dale Lang, the current owner of Ms. magazine, has pledged
that any extra 1ncome will  be given over, thus supplementing the
charitable donations made to the Foundation.

Among the Ms. Foundation for Women granltees are: Charon Rsetoyer,

founder of the Native American Women’'s Health Education Resource

Centre. addressing such 1ssues as  eCONOMLIC development, education,
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AIDS  awareness and land and waber rights  at  bthe Yan! ton  Siouwsyg
Reservation 1n Lale Andes., South Dalolta: Donna Red Wina., head ot the
Lesbian Community Froject of Fortland, Oregon, addressing hate CF imere,
targeted «al lesblans: Youndg Shin, founder of Lhe Asian Immigrant Womon
Advocates 1n Oalland., California, helprng Netan women achleve e onon
Justbtice by provading services on Job Frable, leadership development
and support networkts (Ms.. Julv/August 1991, 10%5).

Mg. madasrine has become a popular and highly visaiblo fomintsd
inslitublion. Although concewved by the "younger", seemingly mor e
"radacal” contingent of Lhe movemenl., Ms. 1l1lustratos thal Lorme |ib o
"reformist"/"radical” are highily problomabic, far  Ma.'  ovoralld
midd le—clasg, Tiberal bhias suggests arn 1deological oriental ton more n
line with NOW's "egual par lnershap" slralegy than vradical separ al ol

feminism. Clearly., Ms.’ line of argumenl dov ives from ) iberal-

demnocratic theory and Lthe espousal of "egual ratronal ity sinc o women
and  men  Lave equal slandiny as rabional mor al A te, both aroe
qual ofred  bo fulfill social and polibtical roles at ey level (Grrbsona

and Cullanz, 1992, 27 . a philosophy currenlly elaboraled it Fho wor b
of both Steinem and Friedarn., as well as Molly Yard (formerly of NOW)
and Faye Wattleton (formerly of Flanned Farenthood). Hub, has Me., 1n
1ts  latest incarnation., moved towar ds adupting a relabtively mor e
"radical" line of  argument, having shed the Etrappings of Lhe
mainstream, mass—appeal consumerist magazine™ This 1s a questron Lthal

must be considered.
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Biblioqraphy: Women's Magazines and Feminist Scholarship -

Research on women’' s magarines encompasses a number of different
approaches s these approaches fall into a larger framewor) mapping oukt
feminisl  popular culture scholarship in general. In this section, I
will e outlining Lhese categories and subcategories, placing
particular approaches to  Lhe study of wonmen’'s magarines wibthin Lhe
farger rubric of femwnist approaches to the study aof popular cullure,

as  sel out by Lana Ralow 1in her article "Feminist Approaches Lo

Fopular Culture: Giving Fatriarchy 2i1ts Due" (1986). I wall then
elaborate on  why certain approaches are relevant to the study of Ms,
and explain why five worl s are useful as theoretical and

me thodologrecal tools for my project.
Terv a large extent, reflections on the experiences of women havoe

laken place within the rubric of women’'s literature and writing.

Howewver,  one  of  the mos! understudied areas of this literature and
wiriting  has  been  that of women s magazines., despirte the fact that
these  periodicals provide uwus with o substantial record of wamen ‘s
el oo, As Mary Ellen Zuckerman (1991) points out, media historians

havo. by and large, neglected tou analyze and interpret the history of
WOMEN 'S MAgazines 1n any  comprehensiLve manner. This 1n turn can be
explatned by the facl that Lhere exists a dearth of usable sources for
sueh  a worlk:  records of writers, publishing companies. editorial
strateglres and business information are not easily obtainable
(Zuchkerman, 1991, V1il). Existing research on women’'s Jjournals

approaches  these texts from & number of different perspectives.
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Zuctk erman outlines A Mistoriodraphy  of  scholarship on wome o
magasimes 1 her anbroduction to Sowrces on_ the History, ot Wonen s
Magazines, 179°-1760: An _dnnotated Bibliography (1991) . poantoa oat
that thais research iypilcaltly fecusses on particular "aspes U0 of the
magazines (1. the histories of individual jornals, ariligoes ot Lhe
genre as a whole, content  analyses cxamining one elomenl or D home)
(Zuclherman, 1991, 11).

Approaching  the gernre i om the porspectlive ot basineas and
financial concerns, advertisers and publishora haave w2 Len on womesy '«
MAGAL LNES. Adver tisers amphasite thal madasinos serve as good modsa
vehicles while publishers’ marbet  roescarch  studies and promolional
materials provaide valuable pramary sowces bthal can be @oaminoeed  for
evidence elucidating the relabtonships  betweenn  magas thies, Lhoi
readers and  adverlisers (Juckorman, 1990, av)i. Ted by the pironeer ing
publashing company of Cyrus  Curtis, which began conducling reasearch
studacrs  an the 18%0's., major women & magasine publishors have oarr tod
out sludies Qr Pizaduirs ., mer kel adver trsers  and compel t Lor o
(Zucth erman , 1991, AV Y . Al Lhouwagh scant abtlent 1on has beoen paad 1o e
business aspect of magasines (eJcepling crilical anal yveeo of Ui role
of adverlising)., competition within and wibhout the per todieal -
publishang  wndustry crucially  aftfecls the development and condoent of
Jjournals (Zuckerman, 1991, /).

Criticism provides four « highly visithle stream of scholarshap oo
women’'s magazines. Ferhaps the best-tnown critic of these ledts oand

their content 18 Betty Friedan who argued in her classic 1965 wort,

The Feminine Mystigue, Lhat these jJournals played a crucial role an

reinforcing an i1dealiced i1deolggy ot domesticity (Zuckerman, 19291,
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V1) . Following Friedan’'s lead., many scholars (1e. Carol Wald (1975),
Fathryn Weibel (19/7)) have set out to test her thesis through
quantitalive content analyses, focussing on images of women i1n the
media  and  on lhe content of women’'s magazines: this "images ancd
represenlations”  approach to popular  cultural artifacts marbks the
wiitree  of  contemporary  feminism  to the study of these Leits (Ralow,
1986, A . inspired by the women s movemenkt, female schaolars oflen
selecterd  Lopre orienled towards women for their reseatchs: bthat so few
have  moved  boyond  content  analvses and  guestions concerning  the
refatronshiip hotween content and 11s "effecls" on readers testl fies to
Lhee datficulty of writing on women’ s magazines, a topic that "lacks
wCcoOndary  sources  and a well-defined body of literature" (Zuckerman,
199, VL1 ). I will be drawing to some degree on this “images and
representations”  approach 1 my  tlurd  chapter where a discourse
analyvsis  of Ms, over i1ls Lhree periods of development will be used as
a component Lracing change an the magarine’ s 1deologilcal direction,

BSome of the most compelling scholarshaip to emerge i1n recent voars
has  concentrated  on evamining whabt 16 offeored to readers by popular
Lestte,  namely  romance novels, magarzines, soap operas and so on., and
poses  the following guestion: what needs do these popular cultural
Aartifacts address™ The wort of scholars lile Tania Modleski (Lovang

With - n Venqgeance: Mass Froduced  Fantasies for Womnen, 1964), Janice

Radway {eading bthe Romance: Women. Fabraiarchy and Fopular Literature,

1984), and  Ien Ang (Watching Dallas: Soap Opera and the Melodramatbic
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Imagination. 1985)., 1s of interest here. Froponents of 1hise Line ot

argument contend that mass-martel magazines empower readors 1at o,
than weaken them or render them passive, as traditional critrguoa of
populat culture have maintaineds: 1ndeed, Lhoso arba facls bhond womin (o
one  anokher, "giving lhem o comnon  language, reference poimnla, o
cultural context" (Zuckermanm, 1991, xvi).
Falow labels bthis brand of feminisl otholarship the "kooeopl ton
and  Experience  Approach", TOCLSSI NG an Lhe readeras (O viower o) ol
pupular  cultural products wibthan  poarticular socital s1tual tone o
frames of  understanding (Relow., 198&, ). the advanlage ot such an
approach  lies 1w ats abaliuly to  beain tor arbrculate the comp o
relationship hetween readors «and thelr magasines. e probloms wilh
this perspective stem from bthe tonsion thal eslsle bolween "ordinary”
women and feminist scholars: researchors are faced with Lhe problem of
respecting ot her women’' s understanding ot therr own bives  caul
experiences which may differ from feminnele’ interprelationa Gf Lhooar
=1 btuab Lon (Ralk ow, 1984, Z%). The "rocepbion and expoer ionce" appr oac b
15 appealing mn that 1t serves bo balaico an oltherwise Lext- ortentod
approach ko popular culture.
Coming primarily from o leflist or Margist orrcenstalion, moeh
recent scholarship has concentraled  on Lhe role ot Journale 1
creabing and reinforcing thiz Lendencies characlerrstic of  an
individualislic., consunptron-oriented sociely. For example, machk of
the recent worlk  on Bratish women’s magazZines provide  haostory,
analysis. #planation and discussion of  the  funcbtion of maygas irns

within contemporary cullbure (Z2uckerman, 1771, 54,4111 e i), Soing»

damples  of this worl are Marjorie Ferguson’'s Forever Feminine (1987,
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Cyrnthia White's Women's Magacines, 1697-1968 (1970), and Janice

Winship's Insaide Women's HMagacines (1987). Ralow characterizes thas
brand of scholarship as the "Cultural Theory Approach", which lools at
the larger sel of social and economic  arrangements thatbt produce
culture 10 order to understand their amplications for women’' s position
aldh euperience (Kalow, 1986, TH).

Fwill be drawaing primarily from five sources whaich are grounded

m o lhie approach. Nhey are: Janice Winship’'s Inside Women' s Magaszines

(1v87). k. AN kaplan’ s chaina Around the Clock: Music Television,

Fostmoderntem  and _Consumer Culture (1987). Marjorie Ferguson’'s Forever
Feminine:r  Women's Maga:osnes  and_ _ the  Cult of Femaninity (1987),
Ballaster, Heclham., Frazer and Hebron ¢ Women's Worlds: Ideology,
and __the Women'e Madazine (1991)., and Ellen McCraclen’ s

Decoding, Women's _Magazaines: From Mademoiselle to M. (1997). I would

locate  Lhese studies withan Ralow’'s “Cultural Theory" category of
feminis!l  approaches  bto popular culture. One prevalent connecbting
themo Caly he 1solated throughout these wortbs: 1n addaition  to
conlertualioang Lhe women's  periodical® as a profit-maling business

concern, all five studies appesv to be worbing with the notion that i
1% A wdeoloay  thabt aender 1s produced and reproduced. Therefore. a
medium’ e role  1n creating., perpetuating and sustaining 1ts particualr
ideclogical frame needs 1o he carefully 1nvestigated. The mass
artitacl provaides & crucial site for analysis because 1t represents
the intersection between economic and industrial interests, an
elaborate textual system and an sample of a leisure/entertainment
aclivity, highlighting the compler set of practices and relations that

*Al though kaplan does not focus on  the women’'s magatine. her
particular approach to the popular cultural artifact. "medium as
apparatus’, 1s useful to my project. as [ will go on to elaborate.
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feed 1nto an i1deoclogical system (While, 1992, 170).

Because I am focussing on Ms. as an i1deological vehicle within «
consumner setting, promoting « brand of North  Amer 1can Liber al
feminism., these studies are 1elevanlt (o my project. I will bhe
employving Janice Winship s defimition  of ideoloay, & vartalion on
Stuart Hall's notion of the term, as a si1te of sbtrugalo tor competing
definitions of realily, and ideologrcal power as the power Lo sidgnit ty
events 1n a particular way. Strongly wnfluenced by Lhe Rrrminghem
Centre far Contemporary Culbtural Studies «nd als theoretical souro s
{ie. Barthesian semiotics, the stiuctural Mearsitsm of Althusser, ho
social theory of Gramsci), Winship defines i1deoloay as the commeomn
sense Ftnowledges to be  found  in various media (1e. NeWSspapen s,
magazines, films, scholarly boolts) which shape how people think, acl

and feel about their daily lives:

"Lewfrom & political position ‘oulside’ Lhen...1deologies Lend Lo
rendetr certain aspects of life as natural . but also as jJusbt what
apems normal and proper, rather Lhan as the outcome ot wocral

and historical factors. Seen from " inside’ . wdeologires appoear

to he right and appropriate for decirdaing how to conduct once o
1rfe. 6And they do not seenm to be about polibtics al ol U" (Wansbip .
1987, 21).

Every magazinge has  1ts own wdeologircal pattern, of for 1nyg
bnowledge, posaing problems «and sugyesting solutions thal will appeal
to 1ks parliicular aqgroup of readers. [f, as LLamna Ralow argues, 11 14
in ideology that the meanming of qgender 1s produced and roprodoced
{Ralow, 1986 () . 200 then an exxamination of Ms. ' lideologrcal

patterns must be traced and analyzed 11 order for a feminist politics

to understand how such an intervention i1s constructed and functiorms
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villlhiin 1ts  particular setting. In the process., we must bear in mind,
however , that the pleasures offered to women by these mnagazings are
nmot simply “"liberating" nov “represeive’" 3 they rather contribute to
1 he conlinual conskruction ant reconstruction of the cultural
definttions ot what Lt means to be a Norbth Ameraican woman at the end
of Lhe twentlreth cemlury.

S, M kaplarm s notion of lhe popular cultural form or medium  ag
“appar atus" serves as  an addational means for conceptual xcoang and

combining a  magazine’'s 1ndus trial base amnd worlkaing environment with

1 bs symbolic oulput, She suggests Lhat breating the medium/magas ane
At an "appas abus draws abbtention Lo & compley of fTaclors: L) bhe
machine Ltselt (1ts technological reatures . or the way 1k

produces/presents 1 ts 1mages) . D) 1ts various teils (ads., features,
edilor1al, wvisuals) . 3) the central relataonship of "programming”  to
sponstrs  and., 4) the varaouws sites of readrng/reception (kaplan, 1987,
).

Merj0r L Ferguson eramines Lhe relationship between stratified or
seqgentod readorshipe and the womnen’ s matazane’' s mode of address. She
conlend-. that commercial, mass-marb el magarines for womnen are frrst
and  foresnst  about femininily 1tself, as & state. condaition. a craft,
an arl  form  (Ferguson. 1985, L). Emmloyina Durkhewm’'s work on
religious cults (1976). Furguson argues that the cult of feminini ty,
as defaned by women s magasines, does contawn many of the elements of
Lty religious coun bterparts "whereby & womam can worship that society’'s
essenbially social concepts through them® (Ferguson., 1987, 11). The
crealion and  maimtenance of this cult of femaininity 1s the primary

role of the women’'s magazine 1n patriarchal society.



21

Also strongly anfluenced by the B.C.C.C.5., Ballaster et al. o

Women s Worlds (1591) analyses the readinags of femiminity which have

been and  are now of fered withirm  the  womeie’ s magaring (unre. In
additaion, the aunthor s investigate the roelationsg between  thoso
read 1mgs, the reader amplied by the text and lhe historical reader who
"consunes' ar  "re-reads"  them herself (Ballaster el al., L9910, t.49).

Women ‘s Worlds also ancludes an gthnographic componenlt . a chaplol

devoted to actual magarine readars’ responses  bto and  thoughb o on
particular magazines as well as  on the per aodical-reading pr oo eas
itsel f,

Qf my maimn souwrces on lhe history and development of the denre,

McCraclen' s Decoding  Women ' s  Maqarines most o losely appr ortimal o Lho

classaical Mardist/lefbast approach 1o teminist media sludies.  Hr guing
that consumerist perirodicals serb ocultuwral leadership to shape o
"consensus ' 1n which pleasurable codes  work to maturalize oo tal
relations of power (McCracten, 1997, V). Molraclken extamines the strong
ideological messages  that try to anchor “"common  sense'  vioews of
real vty on  the pages  of  most  womeh s mAlas1nes. She connec t o Lhe
struc tural similarities between different publications to a  Gmmon
material fTaclor: thei1r dependence uon a cycle of publishaung prafil,
adver tising and women 's role as  the primar y purchiasers of consoamer
goods (McCraclken, 1993, 10).

M., 18 particularly interesting hecause, as a sangle publication,
1t has wundergone three 1dentifiable transfurmations. Over Lhe course
of its twenty-year e:aistence, 21t has moved from o “"mainsteream”
femimist periodical (1970-1late 1780's) . to a glossy, consumeyr 15t

maga = ine (late—1980 ' s—-1989) and then to anmn  alternative, ad-trewo
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"mageabauk " (1990—-present). In  the process. 1t appears to have
cheal lenged 1 he very S0 L0-economLe structure of contemporary
communications media.

Iherefore, a fourth category/approach to popular cullure, as
wlabaorated by Ralow. 16 useful where a publication laike Ms. 1s
concerned: the "Recovery and Reappraisal’ approach,. Rather than
emphast .o Ling "content" ., "audience" ur sociro-economic arrangements
apect fically, this approach sensitizes the researcher to the fact that
women 's cul ture 18 distinct from mern’s and has a positive value of its
own - (Ralk ow, 1786, I9). Ik draws attention to the way in which women
have  managed to express  themselves within a male—dominated cul ture,
and  have thus challenged the social., political and economic structures
that discourage women  from eipressing their creativaty (Rakow, 1986,
Y Studies of the alternative fominist presses and publications

(L. Cadmnan el al.’'s Rollang Our Own: Women as_FPrinters. Pul

and _ Dastribulors  (1981), Doughan and Sanchez’ s Femainist Feriodical
L8AL-1984  (1987)) . would fall into this category of scholarship. Due
to 1= . melamorphoses over 1ts Do-year haistory, 1t cannot be
praoeonhnled as an "alternative" feminist Journal. However ., the
challenae 1t poses to the social, political and economic structures of
tts periodical-publashing setting merits esamining 1t. to some deqgree,
from this perspective. Ferhaps we can then begin to assess how

women ‘s creativity and cultural production differs - 1f, indeed, 1t

does — from men’'s .



E. A kFaplan s nmotiron of the mediun as "apparatus’, as out i oned
above, is A useful taol for my project,  TL provides Lhe orgdantoiig
prainciples bthrough which T will compare Ms. changes n 1desolog o)
direction over the three separate phases of ils hastory., Tirslly, by
treating Ms. as a "machine'., we recogntee  thal ol fa a magasone
enterprise, an  ainduslirial produck whnse financing and  odilorial
organization produce  and present 1ls “technological  fealures® and
images. Secondly., we can compare and describe M. varaiouws "tenlsg”
(re. ads, features. edirtorials, visuala) to wnderstand 1deological
fluctuataions or changes in the periodical’ s mode of addreds. Thirdly,
by eamining the crucaal relatronship  between sponsorehip  aiuld
"programming” (or, 1n the case of a magazine, "comtent"), we can begin
to grasp the BCONOMLCS of periodical-publishiig Ak, MmOy
specifically, the charging financial bases of M. maggaiie o
publishing stages which crucilally affecled Lts edilortal contenl and
tone. We can thus begain bto draw some conclustions regarding «hanges o
rdeoclogical direction from this impor banl relationship. Finally., by
takaing anto consideration sites of readina/receptron, we can tabe
lool at Ms. readers/consumers/critics. Focussing some attention on
"reading" helps to remind us that "ideology" 1s lesgs a fiyed et of
meanings or beliefs "than 1t is a negotiated posation within o syutem
of contradictory and contestatory meannings Lthat are  expressed an
cultural texts" (White, 1992, 191).

Therefore, kaplan’'s notion of the medium—as-apparatus serves atws
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the theoretical basis for my project, providaing me with a way of
relating the symbolic content of a cultural artifact to 1ts industrial
s1te of production. 1t derives from a brand of i1deological craiticism,
rooled 1in Marnist theories of culture., that contestualizes the
artifact sccially and economically, while allowing for the fact that
idenlogical  practice does not linearly and unproblematically reflect
economic  practice. Such a theory avoids one of the praincipal pitfalls
of classical HMariist analysais (White, 1992, 168). by recognizing that
the economic base 15 only one of the si1tes where ideology 18
consLruc ted. Working along these lines. one must tale into account
such  oelements «w  the periodical s mode of address and the reading
enperlences of 1te audiences, as well as wssues relating Lo consumer
culture and mass society.

In  addition to dr swing on various historical souwrces on bhe
Amer 1 an WOMe " 5 movement  and  the changang magarine  publishing
industry over the last twenly years, ny evidence will derive mainly
from contonl analysie, stabistical data, ducumentary sources on Ms.
aligl kel views  with s, staffers, including o personal telephone
viler view with current Managinag Editor Barbara Findlen., one of the few
Mo wlafr members Lo have  worbted  for Lhe:  magazine wn 1ts Lhreo
gepar abte  1ncarnations. Whale I am approaching Ms. primarily as an

"i1deolagacal”  apparatus. 1ts  consumer setbting 18 also of concern.

.

Thereofores  J 0 will  be  using publaishers’ marlet research studies and
promotional malerials., as well as suwrveys of Ms. readers., to help
dolineale Ms,.  three periods of development and to place it withain the

context  of Lhe periodical publishing andustry as a whole. PMs.'®

longtume struggle with advertisers (see Steinem’'s "Seu. Lies and Ad—



ey}
[

3

vertisang", Ms.. July/August 1990) as andicatbtive of the Lension hat
erisls  bhetween the magarine’ s 1deologieal agonda and the nobtion of Lhoe

periodical as-bustess—cancoT . The  busaness  aspects ol publishing

mistkt, therefore, be taken 1nto account.
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Chapter 2 sibuabes Ms. wilthan the induastry solting of thoe
publashing world of bthe last  twonly  yveare. A oubtbine of they
historitcal background 1s nocessary 1o order Lo analyee Uhe devolopment
of Me. as a wviable media publishing  venture helween 1970 and Lhoe
present . AN wncreasling narrowang wr o stratifrecation of the women s
magazine audisnce/readership has  an 1mpact on the delicate balancoe
between publicshing cosls  and  subscriplion incomes. Along with L
development wont a growwng cuncentrati1on of magazirne ownership and hoe
rige of the multinglional publishang corporalion., flow  do P,
fimancial bDase, circulatiorn, owners and editors reflecl these Lrends,
which ultamately lead Lo Lhe demise of he magasine an 1289 and 1ty
financial reconstruction 1 L9707 thite  1nformation wilt holp to
answar  one of my  principal guestionoe: how  does one finance an
ideological vehicle 1n a consumer selting”’  The firnancral vagaries of
publtishing alwo provide the “economic conlext” a0 whiich an argumenl

for HMs. fluctuations  1n wdeological orientation and auwdience can he
subsequently constructed.
In Chapter =, I will be looking al the ways 1 which changing

ownership affects changes 1n editorial pulicires and functioning,

including bthe publication’s overall messeye or mode of address, the
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meEans  wheroby o female solidarity or wiity 15 reaffirmed. 1 will be
werng wneh olements as edirtorlals and changing features as evidence.
Fhire mederiral will help me  brace the different ways an which Ms,
Magasiine  addresses tbts readershap and thus for noting ideologarcal
chenge.

My concluding chapter will tale into account the "Readers and
Critics" nf Ms. magaZine. I wall begin by looking at the Mg, reade
i an allempl to answer bl followang queslions: whab bind of "i1deal"
anrd "ac Litael " reader 15 Lhe magesine creabting/addressing and does 1Lo
Audioenc e change over Lhe course of the magasine’ s three incarnations’
Ms .  matasine’ s relationship to Lhe U, 8. women's movement amnd ks
Symbolic slatlus  vio-a vis feminism  and 1ls andustbrial context will
then  DbDe diocussed 10 order to approach the guestion of the critics
VO L2, tor 1L 1= my contoerrbion that most of the cribticism aimed al
Me, 14 rocbted an a particular anterpretatiorn of bthe magacine as a
Sranifroant symbal  of  American feminism. T will then conclude by
P focissing on some of the guestions raised at the oulseb of bhig
wLutdy: how  has Ms., an tdeologrcal velncle functionimg withan a
C O ST st Ling. negotialed the economic and 1deolgircal Lensiaons bhat
1l has encoum Lo ed™

A an estample of a woman-—-oriented, sel f-consciously feminist
mac tim, Mo, magazine of fers A serlows critigue of dominant media
altruclures  and professional and anstibtutional practices (Sleinet,
LR, 140) . Furthermore, by constructing 1ts readers as "social
epuiata”  who  wish to bFnow certain  thimnge i1n order to become more
mn formed, well-rounded femimaists, the theird 2ncarnation of M. lools

beyond  the borders of race. class and nationality. It has broadened
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1ts white, middle-class foous 1n order YO 1NCoFpotale wWork tng womey s
and ebthrnic and Afrlc an-Amer 1Camn WOmEN o CONcOrns . I addrtron, ol has,
recoanired  lhat cocolougical 1ssuos tmite womon qor 0se DLordoer o and  Ehal

American femlnisbs must seo Lthomselvos as pea b oof a Larger 1tnlewr

nabiranal teminaslh struayle.
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CHARTER 2

lhe Fainancial History of An Ideological Vehicle

m & Consumgr Setbing

ihie chapbor will situate Ms. within lhe larger periodical-pub-

ltshing  wndustry  sebtting of the last twentbty years. (s mentioned in
Chapter 1. an outliine of this baclkaground is necessary in order to
analyre Mo, developnent as a vaiable publishing ventwre. Elements
i h ak the Maticls 1Me’ 5 finannciral  components (1e. circulation,
adver ti1sing  rovenue, orowth) . parent companies and  the editorial
work ting  practices must be situated withan larger andustiry trends in
o1 e Lo trace and accounl for Ms.' development., demise in 1989 and
reconstruclion i 1990, We can Lhen answer one of the principal
ques Lions  posed at the beginming of this pruject: how does one finance
an 1denloglieal vehiole an a consumer setting Tike the periodical-pub-
F1abhinmng  world? Having thus outlined  the magazine s 0 @Conomic or
indilstry context, we can begin to construct an argunent or explanalion
fo- M, . flucbtuations in atdience selection and ideologarcal
arientation.

The process of pilrecing together Ms.  financial history 1s
¢ hal lengung in that the dala needed to draw an accurate and thorough
prelire of  a magazine s economic framewort over a twenty-—year period

(1e. wubscription and newsstand  crrculation figures, advertising
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volume, rates and Feveniles, rnvestore ahares, Ol wa) Al £ Vet y
difficult to obtain. T  have thus been tuarced to "piece touotter®

asnitppets of statisbtical dJdata and informabion from Variois Lot Cea
including Mae. editorials/"Fer sonal Roportie”, busineoss joutrnale sueh oo
Advertising Age and Folio:  The Magasipe  ror o Maqacesoe Managomend ,
miscellaneous tables, chiarls and appendiees of  otudies of Lhe
1ndustry . i additaion to the unformalttone provided by the pab o alion
1tself. fMherefore, my  s=uo-calloed  "ifinan 1ol history of Moo™ to tag
from edhanshl ve, bub 1t will cerve Lo Jolineateo fheo ocOmomic Vaggar 1o,
of the magazmaine  durana wle Lhr o Ut et i b rtons, ot lowing  me Lo
contextualize it owabthiin the publishang tndustey  and mal ¢ progr e
towards  exanitrming  the contradic o and problemns which arase whoen an
tdealagroal  veblicle 19 launched  and odpectoed  to cturveve wiethin o
consuner sebbting. ANy FLOOE QU 0 OLIGm analyoia  wontled ) cquuar o
substant1al data abt  both the ordgoansicalron and Lhicdeae by oy Fowvoels,,
Howevor suech an analysis  1s woll hoyood the scope of o study.
This  hapter will Lhiws st free  as o Mframework ™  whiio b mighl
never theloss provide a wseful w»tal Ling  point  for foltre econom

investigalions .

5. _and _the U.5. Women’'s Magarine [ndustry -

From bhe mid-1960 s onward, o oeneral trend con e duscernod an
the realm of women’' s magasive--peiblashiong. Phe anditstry "Lhoom" of A he
late 19250 s and early 19260's shaped ~amd wa< shaped Ly Lthe proevarbing
"mever had 1t s0o good" mentalitly. as the carlier notion of domest o

economy gave way to that of entlmisiastic onsumption (Ballaster e



e

al e, 1291, 110, he sale of advertising space became ‘noreasingly
Crue 4ol o kthoe  competibive search for revenue as the balance shifted
hratween I e ed1borial and adver btising departments of consumer

publicat 1ons (Winship, 1987, 58). By 1964, however. & long period of
ded e i =ales  had begun. Between 1960 and 1981, total adult
women' s copy seles declined, a peltern that must be viewed i relation
ty w0 veneral  downward trend of folal consumer magasine sales overall
(b oorepitmertr, 1984, 007),

Fhe 1970 5 was a decade of chanage far both women and magazines,
residt g 1 publishers having to make noew chotees about the form and
contient  of the  messanes carried by Lhe women’ s  pt ess. Me mass
M) Q. 111 formuela appearad Lo be  losing 1bs  appeal. as Lelevision
offered an allornative form of mass relarabion and entertainment, and
the  women’s  movement's  1deological debate surrounding femininity and
Lhe "new  woman” casl doubt on the universal validity of the models of
feminine  domesticity of fored by traditional service magarsines.  Within
this  context, two specttic patterns developed, namely a novement on
Lhoe par-t o of  publishers  oway From targeling generalist Lo moroe
spoctal test pr ooduc Lssaudien. e (her guessan, L9280, 220 By and lLarqge,
women  somagas ines provecded 1in accordance wilh Lhese larger trends.

the  nature  of  magazine ownership changed profoundly 1 tho

1960 o, when tho conglamer ate began Lo play an increasingly impor tant
P boan pub lrshiang. For many publications, the result was thabt Lhey
e sland A only  une  part of a large diversified arganication.
Nover the lega, the industry  continued to have a place for the
roelativeely  small publasher - thants laragely to the proliferation of
spacial -anterest publications — as magarines discovered their slrength
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of martet selecliviby (Peler-on, 9780, 1 f0) ., fitter Lhe

oarly  Lvao

M

MAG AT LNRE begart to Jdeal wilh 1ncr eastingly bt row et tog 1al spov pall tos,

and curcumscr 1hed readershiips. Upon o camun g Lhe develapmentse o he

-

™

maga. L business belweon I

~,
-
e

A ivag, thdvezLr oy paand b doane b,

Fobal Snabting the growbh Of smaller=c trotdbabl ton madasines Jdug thi this,

per 1ad - sugaesbs thal “"thoro Poo it magdan the s anoess" s heg atse of

Lhevir Crrcumsc t bhed flact  aintl roeadersdn pe, "Telver y madgas e 1, th oy

didferent husiness, Every madgasine appeals Lo dutteronl o eador o ol

a1 ferenl advoertiseras” (Fobab . 1990, 84)., Parowrse, thoodo o Frober o

CoOmparas these publicatiuns- 1y Lracoy Jour hiada ror consiung 5 1

"

tho
thismes of Lraede: publicalions are profaba cond of frorom oy, Lhe home of
specralized Consumer MeAC et T LT3 ve o e Fo Gapond e e dbrsor ol ronan y

wcome (Folersom, 1980, Ls0),

s a former husiness editor of Life pomdloed ol ooy U270

"Tha mosb fioancially sncceosful wagasines of Lhe pacl Vo year o

hetve desi1gned to appeal to hiaghily per Licttbartved bl bea taal,

vocat ronal and avocaltonad anterestos and are run by o odrtar g whin

b ivow Precaselys what lhwy ar v say g owatnd Lo whom Yhey oo o ety g

v (neked a0 Fhillips, 278, 114
Aalthough Lhe riske of pubilashiing zonloe o wen o biogh dive T rocked g
production  and  wmarling cosbs, wntd COmpet ! o trom Leldoviaron ton
adver tising  and  subjeclt mabter - vidal 00w dagas 1005 hoao! 1o =i b o
circnmscribed  focus  and  desianed  lo appral 1o o0 select o and Trm e
reader ship  were  vicwed abt Lhits Yame oo per Licularly sound thiveestmert -,
(Wirlliams, 1971, pu. il-16). Lic Lhie wabke of the tdemise Of Sioveer ol

general-interest, mass magasines,  among thewm L fo oand ook GO ber e,

quietly retr enched, decr @asing Lhetr  carcndation nwunher s
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roncer ted  oftort o upgrade their recderships (Fhillips, 1978, 1i6).
fine  sccoctor  of specialized publashing that grew gquickly in the late
P9760 "« caid lTater went on bto become « distinct genre was the local and
reqiunal MA 2l 1Ne ., Amona Lhese, Ulay Feller € New Yorlk . launched 1in

1968, Lias werved as a successful model 1nsparing countless imitators.

leannic hiing Ms., —

Kecodnitewng bhat a specralited magasine can serve as a tool Lo
rdentafy  an audience with a particular anterest (as well as link up
roaders  and generate ancome). a agroup of feminist writers and editors
(Fatrivia  Larbune, Joanne Edgar. Nina Finlelstein, Mary Feacoclk. Lottty
Cottin  Foarebin, Blorita Stewnem) raleed the i1dea of starting a
nalti1onal  madgacine  thal  would  remain under women’s control and thal
would  ceoiralely rTeflect contempolrrary  women’ s concerns. Having pul
together a  Iwslb of article 1deas. A mock-up of allustration and
design,.,  and  a budaet prouposal . the onlrepreneurs spent monthe laook ing
Tor mniveslors willing Lo put  money into bthe new venture. Farally.
Falhar tne  Grealiam, publisher ot The MWashingtun Fost and one of the few
wometi publi=shers an the Unnled Slates at the time, decided to invest
0000 whitoh was tater redeemed 1n gloct . Then came an unusual of fer
from 'lay Foeller: New Yorl would effectively "give bairth” to this rnew
magasine,  Ms..  underwr thing the cost. supervaisaing the producbtion and
“olitcatunng  adhvertisements for the Freview Issue "without the guid pro
quo af  editorial control, or some permanent financial interest” (Ms. .

July 18977, 8).

The Spraing Freview Issue was pul together in two months. Accord-



' ing to 1ts edirtors,

"L .wortk got done. and decaisions qotbt made. They happoned

communal ly...We just chose not to do anvihivag with which

one of us strongly disaareed.. . .Feminist phiilosophies often

point oubt that a haerarchy, malilary or otherwisoe, 19 an

tmirtation of patriarchy. and Lhal thore are many other waye

of gelbting work done” (Ms., July L9700, &),
Marjorite Feaerguson writbtos  that despate changes introduced Lo meot  Uhe
demands of more sophisticaled  prainbing technolocy  ad closer cost
ACCOLN LANC Y . the editorial procese of lhe women’'s magasine has alien od
only marginally  over the course ot this conluary., fnn olther worda, Lhe
pranciple of "bthe edilor’s word goes'” and « divasion of labouwr foundoed
on "female wnterest categories’  contanuwe 1o typirty produac tion Tines
and represenlt & sbructure  that predisposcos e edilor cal proceass
towards hilerai chical decision-maling (Ferguson, 198°%, 147). Lndeed,
Ferquson concludes that, despate Lhoe Lrappings  of demacr acy Uhad
surround the decision-mabing process, only  two  odotortal "olylog”
s1st within the 1nduslry: "awloucratic”  and  "nol-so- aulocrate”
(Ferguson, 1987, 120).

Froducers of women s movement media have, by and laraoe., atlieopted
te avoid such a “patriarchal” replication of top-down power structores
by adopting siyles that appeared leaderless. Adoptirnag «n altcernative
view of management Fo  that of the burcaucrabtlc organtealion wher o
authority 1s  located wibth andividuals. fomimast publishers proceedod
with the princaple of “equal participation” as the operating goal
(Smatlhi, 1989, T87%). Such organizations Lhus siress consensual process
over majurity rule, the collectivse formulation and resolution of

problems., collective control and loosely structured staffing. A« the

above quote indicates. Ms. attempted to apply these prainciples {o the
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wor b iy pracltices of a national magazZine 10 a4 CONSCLOUS effort to
distance 1ltself from the hierarchical editorial processes of 1ts
mdustry counler parls.® e order to further avoid lhe establish-

ment of a

masthead would

hierarchy among the Ms, staffers,

list their mnames alphabetically,

the magacine’ s editorial

divided only by areas

of expertise and full or part—time wort.

e my  wnbtervioew

Fend ] en revealed,

"rrally wasmn’lb  the case"

Mel(jazine WAL concetrned.

sLrwe Lired than probably

dividoed into  departments

darecltors, copy chiefs

Mowevel

appear ed
whiach

and so on.

with Mo. current Managaing Editor. Barbara

a communal /consensual edaling  process

where Lhe day-to-day functioning of the

Ms.’ wor b ing practices were actually moare

for staftf members were an fact

contained hrerarchies, with research

Although no "Editlor—-in-Chief" was

named on Lhe masthead, Suranne Braun Levane, Ms. "Managang Edaitor”
during 1ts  first 1ncarnation. acted as the former, fulfilling the
duties Lhat come with  the role. Findlen describes Gloria Steinem’s
role as  1hat of "a founder" who has "always been a very, very strong
prosonce al the magazine." She was "an editor’ ("in true Ms. fashaion
that could mean almost anything at  any given time") who was
nevertherless a  "wvisionary" of Ms.., editing pireces. developang story
weas, recruiling writers and doing  vartually anything that was
requaired of her.

“In;;;alngslww;b awarded 1the farsl Universalist Women' s Federa-

Lion’s  "Minislry to Women" award ain 1974 for "teaching women to

intercommunicate,
i atse  operalion
for Women,
serves (Ms..

turnaing bach

July 1974, 75).

providing
of the magazine and establashing the Ms.

a model for a nonhierarchical corporation
Foundation

profits to help the constituency the magazine
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In a sense then., Mg. "non-hiearchical’ label was misleading, for
10b titles evisted and a certain division of labour was carr ted ol s
this simply was nolt andicated on the masthead. the alphabotio al
masthead 15 wviewed by Fandlen as a "real slalement" 1 favour of LOmMY
sort of colleckivaity", a otep 1n a commumal direction embr g thig the
critique  of hierarchy with which fenitnisla wer o engagoed and reflocl tng
Ms. " more "cooperative" way of working Lhas other women’ s madga.s tnoee.
In December L1271, an  1nscerbt bam the Spring Froviow [Gone
appeared  1n NMew Yorbt: the 1ssue sob o newsstand salee oo o d. L
January 1970, the full-Tongbth  Spranag roview lssae was s chod ol
national ly. Althouagk the 200,000 copres (individual copres wor o
priced st %1 yearly subscraiplions were $9) were daled "Spring” and
were meant to stay on newsstand shelves for approtaimately cight weoh o,

Ms. sold oul 1n eilght days.

Following this initial success with an appeal for more 1nveoior s,
the editors were rescued by Warner Communications in the Spramng of
1972, Warnetr- berame the publacation’'s major investor (b | million)

and minority stockholder (25%)s Ms. thws retawned  oboff mea )or 1Ly

control of stoclk . Steirnem charactericed Warner' s involvemeonl as,,

Yan important step for women and for journalism...lil] has hedped
treate the first large national magasine countrolled by ils stafd
rather tham the fimancial supporters. fhis editorial frecdum wil]
make Ms. the accurate., vibrant., liafe-charrjang forum 1t shonld be"
(Advertising Aae. May 22, 1972, 96).

Ma. ' first regular i1ssue (July 19707)., published by the "Ma.
Magazine Corp." and produced by a full-time staff of twenty (1ncluding

one male assistant art dairector) and & few part—time worlers., featured
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a total of seventeen advertising pages. with rates based on a

circwlation of 250,000 (1e. 1 pg.. blactk and white: %$5,000: 4-colour:
b 9B0) . e cover praice ($1/copy) and subscraiption rates ($9/vear)
were sianificantly haigher than those of obther contemporary women' s

magazines in  an  effort to stay relatively independent of advertising
revenue while operating on a publaishing shoestring. Consequently. the
edirtors  1nsist  that the magasimne 1s & wvirtual bargain., reminding
readers of the "production skaill, careful fainancial planning., and
movemen L-style  salaries and devolion that have lept costs aboul 40
percent  lower than those of comparable publicationsi and thus allowed
ws  lo  price ouwrselves withain the reach of more women" (Ms.. November

1979, B).

Me, ' rationale for accepting advertisaing was twofold. Farstly,
the oditors wanted 1o Feep the price of the magazine low enough for

most  women to afford. Secondly. they felt that Ms. could serve as a

forum where womnen and advertisers could communicate and thus worl
Loward developing more progressive advertising targeted at women (Ms. .
July/August 15990, 19). Ms.'  advertising strategy in a2ts  first

incarnation 1 noleworthy ain that 1t consists of two distinct phases.

Its aoals for bthe first phase are summed up as follows:

- editorial control (no hidden rewards for advertisers and no
hachking off certain subjects because advertisers would object)

- fair and aesthetic poportion of advertaising to editorial {(using
a guideline formula of two—thirds editorial pages to one-thivd
advertising)
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- accurate reflection of the way women spend consumer dollars
(ads for i1tems not traditionally advertised in women’ s maga-
Tines, namely ailrline tictets, antomobiles, insurance policies)
- the exclusion of advertaisinyg dJdeemed offensive to women or pro
moting potentially harmful products
As a resull of Lhis policy. some potenlially lueratbtive accounls bhad Lo
be Lturned down by bthe magazine. Rejecting « Vircawnia Slums craarettos
ad schedule, for instance, cost Ms. appriciimatoly $80,000 11 rovenueay
many readers objected to ats adverlisoments, nob becauvse of Lhe

harmful nabuwre of cigaretto-smolaing,. but because of 1ls quoslionablo

slogan., "You've Come A Long Way BRaby":

".eolhe slogan...had become a symbol to woumen who obiectod to the
implacation that social justice had «lvready been achaeved, or foll
thal Varginia 8lims was somehow Llaling the credit for whal pro-
aress thore was, or simply were pubt off by beinyg caliod “Raby "
(Ms.. November 1974, 52).

’

The second phase of Ms

advorlbising strategy consioled of an
attempt to cover the total adverlaising wspectrum, e buding food,
personal care products and other 1tems traditionatlly targetled ol
female consuners, without changing  ULhe madasine’s edilorral policy
{ie. none or the suppourtive/complementary copy. 1n the form of roecipes

or beauty advice, typreal of women’ s ser vice magazines). Lt addrt ron

to  Lts  "regular® advertising., Ms.’ wntroductory 1ssue also fealures o
one-page “"Classified" section, "a national bulletin board", fealuring
employment opportunities, womern s movement activilies and the

products/services of woman-owned businesses. This feature would go on
to expand as the maga:zine evolved.

As Ms. editors soon learned from 1ts reader letters, women,




-8

specifically the women who read Ms.. tool advertising very seriously.,
responding tfavourably to the progressive advertisements of
corporations lite American Express, Sonv., AT&T and Gillette "who
understood the wvalue and enlightened self-anterest of putting honest
ads 1n a new and more trustworthy baind of magazmime" (Ms.. NMovember
1974, 99). Litewise, negative reader reactions to ad campaigns
elicited a response from at least one advertiser: the Heublein Sparits
Gronp cancebled 1ts "Hit Me With A Club" campaign when more than 1,000
v eader lobtters caited the Lag line as an anvitation to physical abuse
(Mw. . Ocbober 1980, 108).

In a November 1974 editorial on the subject of PMs.’ advertising
and edit tor1al policies, bthe editors explicatly acknowledged
adver tisinag’'s "potency as & socaaliring force" (p. 922) and descraibed
the magazine as a "laboratory of change". This can be understood in

two ways. Furslly, 5. served as a forum 1n which readers could

bene fil from the wnformation offered by enlightened, progressive
alver Lisors  while, conversely., advertisers learned and profited from
the  rosponses and buying power of discerning readers. While Ms,.
omerged  as  a specialized publication givaing priority to i1ts audience,
1ts editors nonetheless understood economic realities: in order to
survive, the magazine had to satisfy both readers and advertisers.
Since nNno consumer  magazine gawns profit from i1ts cover price alone,
Lhe sale of advertlsing space 1s crucial in the competitive search for
Frovenue (Winship., 1987, 28).

A secand very amportant way in which the magacine made a

contraibution to the consumer publashing field was by training women as

ad salespeople, Jobs traditionally held by men. These "agents of
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change" embodied an "inside" revolution in the publishang wor ld (Maa,
MNovember 1974, 28) . and comprised what wWas, al quabily, Ma, Mt
significant conbtribution tu  the andoaedry. fhis  cadre  of women
ncludes several  who  Lave  gone on Fo tabe manadger tatl pods on the
bus tiess <ide of & male -Jomaoalod  andoestey o Thivbel M, v Oop b ton,
however .,  women ob L madiadesuenl - e v d Of  matdgas the adl ot fs e o
vik tually  wnheared  of (lZmwr dlcoh, 1982, M) Ay 12EY, Mes romatniod onge
of the only e amples where women could peneb ate Lhe ranbs o1 maegas tne
managementy  even newer madasines londod o tollow Lraditbional pallerne
where women an the edaitoraal side ot o pudbilrcabtion ond s conty ol bod
the purse strings (Emmnr Loh, 378, MI). Suc by wort o prac o oe i,
chal lenged the Lradar bional halance  of PO wilhien Lhe o anauunoer

MAYAILNE apparatbus Llselt.

Me Finenciral Vagaries ouf Mo, -

(19 /.2-1979) -

By Lhe erd of s, firel yoear of poblicabion, the Uhroo i
finiancial elements or btechiltal stuans ot Lheo madaine s fro ol Lol
(subscr iplions, newsstand  =ales.  adver bisiig) cen be ecamined for o
indication of Ms.' rate of agrowbb, which 15 sween as more important 1o

advertisers than size per se (Ms.. Janwary 1975, 7/7). It ane anitirview

with Adverlising Age. publasher Fatricia Carlnne states: "We' so coded
our first year substanlially in the blact. UWe're n excellent shape,
bokh wibkh ouwr readers and our advertisers.” Ms, ' subscription reanewal

record  1s  62% and  growing: in January 1977, there were 145,000 pead
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subscrtbers and an almosl equal number of newsstand buyers (Ms. .
Janwary 1975, 2653 July 1977, 81).

Ihdeed, Ms. enperaienced vapid growth durang 1ts first year,
enabling 1t Lo rarse 1ls carculation quarantee from 290,000 to 150,000
etfecllve Febiruary L1977, Less than one vear after the publication of
the Spraing Freview [osue, Ms., was already paying for i1tself on an
1a5UEe -y —185010e baois, bo1mag probalbly Ll first slick. four-—-colouwr,
itlnstrabed, mass-circulation monthly dedicated to a particular point
of  wview to dJdo so and be 1 a position Lo anticipate burning over 10O%
or 1ts  prufits  to  Lts  cauwse (Harrington., 1974, 74). 0f the three
financial  olements  wndicating rate of growth., however, advertising

proves Lo be the most problomatic:

e ewe were right bo enpect a relucltance on the part of some
vompanties o advertise 1o a women € magazine at all...fuer—
veyors of oo "unfemnine’ 1tens are also unlailtely bto support
women’ s magasines (Me, . January L9775, 7).

fhe Me., statf  now  numbors tharty—-two (full and part-time)

workera.  EBEven though the editorial process remains "communal' .,

e -an individual no lonager feels she has to ask everybody’s
optninon before malking a decision — we' ve learned to trust the
responses of three or four logical and/or diverse people as a
good mndication of how the whole staff will feel"” (Ms.. January
1972, 118).

N number of  wraiters were coritical of Ms. "editing by consensus

poticy, charging that decaisions dad not get made or were made by one

edibtor only Lo be altered after discussaon wibth others. They

cowplained of having to satisfy editorial "committees", manuscripts
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rewrlbten without the writer s Fnowledoe, humour delebed due Lo o
reluctance to  treab women s Ltesuos Tightly and femtnaist humour odbt ted
anto jrieces {Harringlon, 174, VAR N [t has been sugogesbed that  he
wmo-tal lod communal B3P LG e Wit 1 h revalr Ly o tyvranny  of
struchurelessness,  where  Ulor 1a Sterncm wllimatoely deter moned the
politaical tonme  of  articless, Rowpondung Lo these chargoes, Mg,
acknuwledged  that  andivadoal edilore consulboed on arbaclog por baonng
b bherr areas of  enperbise and  Sletnem ¢ specially waa pol ol s,
Ard , At 1 discussed  above, Nor wWwere all decistions "commnal ™y oao
Stephanie Harrington writes, pubtreher  Carbane and Managing B Los
bBuzanne  Hraw  Levine were "there Lo dispel hesital 1ons" (Harv inglon,
1974, 7%5).

N would bthus appear Lhat the edigencies of producing o nal tonal
manthly  magasine reguired Lhal somo pradmed 1o, "Jogical ™ awl Lowane ¢o he
made whet work g prackbices  wore oo erned., Eosumals by, L he
cvonlradiction  bolween  commuialZconsoncsial  ard 1 abional /by eoner ol o
became wnmanageable. «  develapmenh Lhat may perbaps be tnevitabloe 1
AN andusbry that 1s  predisposed Lo lanorarchical deciasiron mal tng.
Indeed, M . staff structure  and  worlbing principles  serve o
1llustrate the delicate Dbaleance  thal ot be  achieved  bholtwoon o
faerarchical divaision of labour and communal disorgantsal 1o 10 or doy
Lo produce  a monthly publicabtion. even Lhouah Ms. tnsiwsts thal 11 hay
"disproved the hierarchicel susgsprcion that o statl-controlled magarino
would be chaotaic and profligate" (Ms.. November 1979. 8).

In July 1977, Ms. announces the formation of a new division, "Ms.

Marketing Services"., to worl with advertisers and agencies on "any

activities that affect women" (Advertising  Age. July ¢, 1972, =),
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lhis announcement highlights the interplay between Mg.' feminist and
commercial  concerns, namely  1ts goal Lo reform  sexist marletang
patierine. It 1s at this time that Ms. also announces 1ts plans to

co-prodice & prlot  television program bascd on the magazine’s formatl

whrchy, 1

v addition to the Ms. Foundation—-sponsored "Free To Be Yoo And
Me"  record album (1972, marks the beginninga of the magazinge o
imnvolvoement with/branching  out  into multi-media projects and  1ts
development as a "mini-conglomerate" (Harrinaton., 1974. 74).

By June 1974, increases 1n postage (J38%). paper (J0%4) and int
(A0%)  costs necessilate an  wncrease  in subscription rates to $10/1
yaar, $H1l8/20 years and $I243/7 years. As of July. the circulation rrate
base 16 tncreased from SHO,000 to 400,000, Lhus allowang for increased
adver lioing rates which lhe magazine hopes will help to absorb tbthe
impact of wicreasing publishing costs.

Ly July 1978, total Ms. readership i1s up to 2.0 million., accord-

g Lo audionce  surveys, an Lancrease of 464 from 19773 adverbising
paqes are  also  up 19 percent from the previous year (MS.. July 1978,
120y . In order to teep the magasine accessible to readers of diverse
e omes,  bthe  cover  price 18 maintarned ab %1, but distribution is
limi bed Lo teower fmewsstands waith  the argument  that 1t 18 more
economical Lo supply only to dealers who camn handle more than a few
ropres and display them prominently. This strategy would appear to
contradicl  the prevalling wisdom of +the magazine business in thoe
mid-197074, With production and postage costs skyrocketang (1e.
postage costs have i1ncreased 400% since 19732, paper has gone up
23.9%) (Ms.. July 1978, 120), the profit—-conscious magaczing 18

advised to cut down on money-losing cut-rate subscraiptions and shift
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1ts marleting enphasis to nawsstand sales (Harrington, 974, 24),
M . nonetheless continues to offer 1ls  subscribers subotantial
savings: a special Sixth Annavorsary difer an the July 1978 tsaue el

out to atlract nmnew subscribers Dy QtForing rourteen 1ssueas tor L he

prace of twelve ($10).

Monprofi b 8la

Ladss (197921987) -

With cirrouvlation (2e. namber of copaes purchased) @ omatnong
steady at  G00,000 and a total reoaderchip of over 20 owirllion - deoapiuloe
recelving  "none of Lthe continuing ingec tbions of now money thalt have
been avallable to obther magasines” - Me, applies o and s aranltod
nonprofit  statuws in November 1979, his move was promptod by the
edilors discovery that the magagine was heowg wsed heavily on col loegoe
Campuses (for Englash, T1berabtture,  cconumics  and political acroncoe
COUr Sk6)  as  supplemenls  bo kextbools and newspapers. Hoing the ondy
popular magazine regularly  «ssaigred o Fho classroom,s "1l owas clear
that the professors and Lhe insbtrtulions would feel boettor abowl b
we were legally ., technically as  well as sprivituaadly  declaroed
educational" (Uiblewn., 198L, MIo).

A separate Ms. Foundation, the Ms. Foundation tor Bducalion oand
Communication was thus started for bthe purpose of being the nonprotal
publisher of "the new Ms.,". e 4 recult, the meg 2 L0E was new
eligible to receive tay—deductible grants «and gifts from wndividuals
and foundations., for money conbtraibuted to research and educationial
activities are legally and factually & contribution to "educ=tion” arnd

therefore deductible: this. according to Barbara Fiodien, vas the main
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advantage  of going nonprofit. Another consideration playang a role an
thin, Ltreanwibion: Me. could be operated less e pensively. largely
et attse postal  rFates recoaniae the ditference between for profit and
nunprofit groups (Ms.. November 1979, 10).

"R Mow Ms. " growth plans appear to differ froum those of most
mass-circulalton  magasines whose publashers ltypically focus on rairsing
carrcitlatron, spuining of f new magarines and acguiring others. Ralbher,
Ms, eappoars Lo be broadening its reach by taking an aclive yole in the
educalional community., farming an  advisory board of twelve women
academtcs who will teep the publaication abreast of the latest in
fominist pedagogy and schotarship, and by transferring its mater ial Lo
mitllamedia projects,  namely  cable. video and bool projects (1e. the
"ree o Be..." record. bool and television special. the “"Woman Alive"
SE1 LEes of len half-hour television proygrams broadcast on FRo., several
Ma, book projects) (Rozen, 1980, 20).

vl though ad revenue is tarable, Lhe editors insist bhat without
I Fhe ecornomie bDurdet of susblaznang a publicabtion would be too dreat
it the reader and on lar-enemplt contributions. Now carrying aboul 300
A pades a0 year,  Ms,. has managed Lo by eal through bthe "advertising
Dear-ragr " thal  magasines devoted Lo political causes typrcally suffer
trom  (Mraitlhwaitlte and Barrell., 1979, 60). Its cover price 18
nonelheleoss ratsed Lo $1.28% (with  subscraiption rates remaining the
Sl ) . I magarine relterates 1ts pledge to deliver more cditorial
¢ ontent Lthan  ads to 1ts  readers. ansisting that with no corporate
parent overlooling the financial botlom line. it 1s able to forgo

traditional ad revenue 1N a variety of ways. The magazine’'s new
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ta-exenplt status does tfteature one Jdrawbact y howover: Moo can no
longer suppon b declared candidates for olecloral orfroe (Moo Novoembot
19279, 179).

Waith circulabian remsining Sleatdy wl HO0, 000 (/70,000 pows,aslamd,
470,000 st riptiony) o publrsher Falrtota fardaine cotndas oplimialae on
A Geplembor 17730 ttlerview  wiebh ddver Lraaing Adue, iy white e wdhie
AN LD the  beairnning od thoe wseconnd plictee of M. advor st
sbraloays

"

caehaving already Lackled nonbtradibional product aroas Libo Toguor
and aulomolive, we 1re Now 1n Fhase . We'r e ooul Lo cover The Tolal
speclrum, 1ncludirng food. personal care ttoms, ote o lwe ]l wanl o
Dr vy theve cabtedqories 1 wibkhowl baveng Lo chande edilorral slyle
or run supporbtive copy" (Roren, 1780, 98).

e wouing of adverbirsers wirhouwl guaranbeees of sueh covor bt oal
Lechnigues as complementary copy and spiecial placemenl huarna onl o boe
Fhe magasine < mosbkt  diffarcuil lask  whore  adver Lisinog ts cono e ned
(Ms.. July L7337, LO&Y . AadverLlisang Nge YeorBook noloo Thal dot 1ng
times of recession., as L bthe early 198070, when constoner > spend Tess,
advertisers glve dreaber emphas s Lo cover U techorgues of praomoloon,
thus mabling 1t more duof frouwll fo Matets 1Hs o prosersve ot Loy 1 el
attbtonomny (Molracten. 1997, 44). Motiothe Fose y Lar baneey Vhie Mow Yor b
Nssoclation of Advertising Women' s "Nd Woman of Lhe fear” for 397810,
rerterates  the publication s oraaindl  yoal of  playing o role o
reforming  sedist, esclusionary marbeting practices, assur ing that Uhe
magazine will "always wanl bto run adver tising - whether we finantially

need 1L or ol — because of 1he 1nformatLton Lt provides an products

women want  and spend money on" (p. 20). Ms,' ad volume appears o be
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holtding steady at 1ts 1977 rates (a tobtal of S506.5% pages): in the
firsl o1 monhlhs of 1980, the magarine carvied a total of 051 ad pages
(p. 20).

The July 1981 "Fersonael Report"/oditorial carries an wragent tone,
as  the edilorse appeal to readers for donabtions to meet an emergency:
the new Reagan Admintstration s plan to slash federal responsabilitby
for Lhe UlS. Most Office would lead to an i1mmediate increase in postal

ratoo, especlally for publicatrons operating with a nonprofit statbtus.

“or Ms.. b will cost an additional 100 percent to mail each and
uvoery copy of lhe magazine. (1his above and beyond those in-
treanes already enperienced by nonprofit magacines lile Ms.: a
tolal of 480 percent belwoen 1972 and 1981) (Ms.. July 1981, 12).

Although Llns 1ner=ase well be abuorbod Lo some degree by n~ 1 antro-

duclory  and  resubscripbilon rates (indeed. subscription prices lisbed

in this 1ssue have been ralrsed to $1.2/vear LU0 years, $.0/70 years),
the editors  as 2ach  reader to send between %2 and $235 to meet thais
parltcutlar neod o the part of  the magazine. Emphasising 1ts

strengthened connection to academic tpstitubirons and thus 1ts singular
staliis as  bthe exception among women o magasines., Ms. reminds readers
that therr contributions will be tlad-deductible because Ms., 1s an
"edittatr1onal, nonprofit publication" (p. L2).

In 1992, Ms. announces that 1t will be buying radio and

televiasion  ads for the first btime 1 a bid to increase circulation and
atlracl more advertisers, Furthermore., 1t will also be asking

nawsstand dJdealers to display the magasine with publications like The

New Yorler and Esqguire rather than with other women’'s magacines

wihlein, 1982, MIl). Al Lhough Ms. in particular
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faced the burden of $700,000 1n additiomnal marling costs, 19870 waw A
particularly bad vear for consumet madarines. especlally the women'e,
ServVLICe sector who, rocted by both  sorial  change and  ocobom
recession,.  suffered subslanlaal  dropos an crroculatron and adver Lisong
Feveniies (Business  Wes} . Auqust O, 1980, 7). Ms.., howover ,
experienced o slight ancrease 1n ad volume bobtween 19831 and 198 (497
and 380 pages respectively)., compared. for esample Lo thoe drop from
1028 and 920 enperienced by Ladies’ Home Jouwrnal (MocCiraclon, 1997,
T02) . Indeed, due to the public attention earned by the double sireooe
July/sAugust 1982 Ffremth Annaversary Issue., PMs. enjoyed LDY0% more
newsstand sales, 25,305 more subscripbions from an anvitali1on card n
that i1ssue and 2N,782 more subscriptrions from a lelter sent atbt Lhe
same  time. S0 ampressive were bhe results of this parbticular rgoue s
invitation to potential subscr tbers thal 1he btextl of the adver bhioe-
ment won an Effie  Award from Lhe Amer 1can Marbeling Nssociation fo
1ts superior writing and results (Ms.. June W8I, 105).

1 19875, Ms, ' newsstand clrculalion drops by D6%, s1gnifying an
estimated loss of 11,300 readers. |t dows, however., manage Lo ratue
1ts advertising rates Dbetween 1987 and 1985 ., with a 4-colowr /1--page
ad @elling for $8720 and $9800 respectively (MclUracken, 1975, ab).
Raising 1ts cover price Lo $1.30 an May. Ms.' total rovenues far 1940
are estimated at %$9.2 million. wirth %H.1 million coming f¥en
advertising (McCracten, 1992, IL179). Subiscription prices are also
rairsed in July to $14/year., $25/2 years., $36/70 years.

In a 1987 interview. BGloria Steinem acknowledges that the

publication 15 1ndeed losaing money and estimales that
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Ms. ' losses over 1ts 1S—year history total appro:imately $4 millions
Esquire. she 18 quack to point out, has lost 26 malliorn over a
shorler time period (Christopher, 1987, 29). Steimem would later come
to paint  a much grammer picture of thas period in Ms," hastory,
poanting od that produc tion and mai1ling costs were ever increasing,
advertising ncome was flat, and ade "that would lool libe a parody 1m
our  pages" were slapping through in an increasingly desperate bid for
sCarce  revenues (Ms. . July/August 1990, 24). Between January and June
1987, Ms. had run & total of 217 ad pages. "an 11.8% drop from the
same period n 1986" (Reilly, 1987, ).

Despite the fact that Lhe magazimne has not been able to afford a
subscription mailling in two years, Steinem insists that readership 1s
Lraending favourably and t1hat the publication’'s advertiser guarantee
rate base 1o 450,000, She also hants that Ms. may relinguish its
nonprofit  slatus in order to become a profit—maler, by mounting a pa.d
adver Lising and promotional campaign for Lhe first time (Christopher ,
19687, I9). an amportanl shift for a magazine that prided itself on not
apending money on sl f—promobaion. Despite these overtures to
advertlisers, however. requests for reader donations indicate that Mes o
continues Lo rely & grealb deal on  reader support for its fiscal
well-being. Indeed. in 1987, approximately 8,000 readers donate $15
each as contributions to Ms, - financial Future and a "tangible
tribute" to the publication as a whole (Ms., July 1988, 6).

The September 1987 Editors’ Report inmtroduces the "Ms. of the
Future" to readers. The publication has undergone a face-lift: new

typeface, graphics and organication. This reflects the repeated up—
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dating uf products that 15 so essentiaqal Lo capitalist consumption and
“produc bion—-for-obsolescence" ., as 1f products would not sell wilhoot
the semblance of novel by (Winship. 1987, 84). After all, a nalti1onal
feminist magasine competing in the marletplace has to be commercially
viable on bthe basis of sales and adverlising revenue and must measur o
up on the wcriteria that the mart el domands: design, sarbkoling. o

clearly designated audience (Winship., 1987, 160).

Ms.~as—Corporate-Froduct (1987-1989) —

Behind the scenes. changes are also taling place. Having spentl
the better part of 1987 searching for invoslors who would conbribule
to the magazine’'s growth and development, Australians Sandra Yales,
FPresident of Fairfax PFPuablications (U.8.)., Ltd., and Anne Sumners., a
Journalist, political commentator amd  former head of the Nuslral ran
Office of +the Status of Women, came to Ms.' rescue. The Ms. editore

and the Australians agreed Lhab, with Fairfa: ownership and bhack 1ng,

1ts American  subsidiary ‘“could help Ms. grow and  prosper Lo Lho
benefrt of both" (M.« December 19287, 6). Owning some BO magarines
(includaing Sassy 1n the U.S.) and 5% jnewspapers, Fawrfan was &
publaishang glant. The rivalries of such publishing oempires

increasingly shaped the consumer magasine-publiashing sector as tho
twentrebth century progressed ., a state of aftairs preciprtated hy the
emergence wn the 1800°'s of large publashers who financed multiple
publicalions from a misx of private capaital and stoct flotat Lon
(Ballaster et al., 19921, 1173). fAs the erample of Fair fax and 1is

contemporaries (i1e. Conde Nast, Murdoch) indicate, many of these
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conglomerates -~ recognirzang the advsantage of using the capital and
publishing  experience acquired 10 one country as the basis for entry
imto a  foreign marlet - have become "multinationals' whose interests
ENa) nol coun fined to one country or product (Rallaster et al., 1991,
114) .

Viewing Yates and Summers as "the best of all possible worlds:
raal feminists with access to real tinancial support" (Ms.. December
1987, &) the Ms. Foundation for Educalion and Communication agrees to
sell the magarine for an eslaimated $10 mirllaion. There thus ceased to
he «a  formal relationship betweoeon the Foundation and Lhe magazine.
Fatrfax agrees Lo provide Lhe capLtal to dpand  circulation and
Lthereby altract more advertisers ("properly financed., 1t has real
commercral  possibrlities”), spending "a couple million" on further
cosmelic changes, namely an  enlarged 9—i1nch format, uparaded paper
s tock and o newsmagasine section tmitating the graphics of the
newsweed e, v an effort to update 1ts overall image., Hs. launched
a trade advertising campairan showing the uradual transformation of a
sloreolypieal "hippie" inlo a made-up, bBlow-dried, dress—-for—-siccess
woman of  the 1980 s and bearing Lhe tag-line: "We're not the Ms. we
used to be.

M. new owners also relinguish the publication’s tas. —enempt,
nonprofait status, a move thal will allow the magazine to report on
elections  and politics and endorse particular candidates. Anne
Sunmers  tales over as Editor—in-Chief while Sandra Yates, Fresident of
Fair fax s U.8. subsidiary supervises publaishing. Gloria Steinem and
Fatricia Carbine agree to stay on as consultants for a five-year

period, and the Ms. Foundation for Education and Communication tales
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. on the role of full-time media arm for the Ms. Foundation.
In February 1988, the redesianed Ms. debuts, maintaining tte,

previous advertising rates of $9029071 -pane, blact «and  while  and
$1.2.485/ L—-page., four—colour. Yates’ slratogy 1s Lo frial TR
circulatrion and then followw by raising ad rates. By May, twolvoe now

advertisers have signed on (Alson, 1988, lu). But developmeols in Lho

Australian medaa industry. coupled wibth lhe sbtocy marbol o anh o1
October 1987, braing about a major shift it Fawrtas o finane tal
position and the group as forced tw pubt many of 1te assets - ine luding

Ms. and Seassy — up for sale i1n April 1948.

Yates has the option to buy Sassy. bub has 1t extended Lo ovoer

Me. and 1invites SBummers tu be her parlner in Lhe taleover. Over fivoe
weets, Yates and Summers devise o straleay for funding a pat tnoer or
. investor who would provide the funds necessary o purchase the lwo
magazines (an estimaled $:0 millaon) and qrve them suffircient worbing
caprtal  to develop them while relainang editorial  and management

control.

"To ralse the bind of money involved was a big deal. Il try Lo
do 2t 1n five weels was incredible. Nlthough we were both
supremely confident we could do tt, the process was both
heart—-stopping and eihausling. Drewssed in our specially-
purchased ‘wish-for-success’ oubfits, we met with scores of
potential investors. About three weels 1nto the search, an
Australian commercial bank, the State Bant of New South
Wales. agreed to provide banlk finamcing for part of the deal®
(Ms .. Beptember 1988, 8).

They went on to loob for an investor willing Lu provide the balance of
the worling capaital requirements, and by May 20, Crticorp Venlure

‘ Capital Fund agreed to do so.



In the September 1988 Editor’s Essay announcing the sale. Summers
attributes the successful buy-out and reversion of Ms. to "“woman-
owned" status to the American free-enlerprise system: "There are fow
counlries an Lhe world where btwo women, let alone two foreign women,
could e given the opportunity to do what we have done, and we aro
very gtateful thal we found ourselves in the right country at the
rraghl Lime" (p. 9. Evoling i1te founders’' national origins., however,
the new company 15 named "Matilda Fublications, Inc.": "We feel the
name encapsulates both the open way in which we run the company., and
the warmth and openness of bobth magarcines'" (Ms.. September 1988, 9).
Although the name on the masthead will change, the editorial and
management staff will remain the same, with Yates as Fresaident of
Malilda and responsible for overall financiral performance and
management of a staff of over seventy people.

Circulation peats i mi1d—1988 al 548,708: between April and July,
0O L0000 new readers subscribe., due largely ko an investment on the part
of Malilda 1n circulation meilaings and givimg Ms. i1ts largest
cirtulation ancrease 1n a decade. Summers and Yates also abandon Mg, '
nontraditional position vis—a-vais complementary copy and advertising:
oditor 1tal  features on clothes and products now make traditional bids
for ads as 1n mainstream women’'s magarines. As William Melody
suggests., upon weighing audience needs against advertiser needs., media
will most litely give priority to those of advertisers (Ferguson et
al., 1990, 49). Although Ms., emerged as a specialized publication
with a mission and gave priority to ats readers and Lheir concerns,
the economic realities of (bts consuner environment set in. In ordet

ta wsurvive an lbhis setting. Ms. had to satisfy both readers and
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advertisers  while now caroor -~ar 1enlod magasinoes and odobor tal o hangoe,
i lradibronal  women s per aodrcals (ol towing for Ccover age b 1aois
Vike  vape, abortion. conjugal vaolence) oncroached on the spocral taoodd

audience  segment (Forousan i alaey 1990, 19, Ae o gueon ot ol e«

N

Lt slbudy®™  snggos bwy,  PMe chiadigess vanpr by Uhial o wuaeden PRl w b o
thirection, the magasine  placed o weakor evophasis on the coporate
"botltom lane"  than  on abkss or 1ginal fominisl  agendas Lt bode amoe

advear tiser ~ rather Lhan audienee-driven (kForguason ot oal., 1990, 49y,

The Reader—-Supported Ms. (1790-1992) -

Going with the tlow o! lthe publaishang wtodusblry did not. howover
help  HMso  an the  long runs ad pagoes olil] Toll below proevions Joviels,
due bEo "rumours armd o poon medsadomen ! (ol 1290, S8, Ry the Labl oi
L9879 . Ms. de Jasing $10L0,000 o montl ol o ervulat 1o hias dropped (v am
Lbts  all-time high of SH0,000 Lo wuwder L0000 (Fone, Mugust 6, 1990,
/9. Conseguenbly., Malilda farlas Lo mecl the bhudgel o projoc Lions fon
ad  revenuw and  the 1nvestors furee A sale.s In a move suqgootod by

Gloria 8Bteinem, Lang Communaicabions,  owhiod Ot such publicalrong as,

Work ing  Mother and Worrindg | Woman  and  one of  Lhe few mndependoen!

publaishers leflt among the conglomerates, buyos M. and Sadsy 1o O taben
1989. The last i1issue Lo carry advertising (only 20 pages tn bolal)
appears 1 November after which thoe new owlver annownces Lhat Ms. wil
suspend publication for a shorbk time.

Lang, believing that Ms. would benefit his other megasines by
Mhis sty 15 described by 1ts  auwlhours a5 & manifest and lalent
ontent analysis to assess the extent 1o which Ms, advertising in 1t
firet 1incarnation actually carried out the magacine's poulicy of
precluding  ads that were insulling to women or promoting producls that
were polentially harmful.,
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Bleazing a bLratl (Ms.. July/Gugust 1990, 20). announces his daring
(ambs [4esa will Feappear e mid-1990  as Ms.: The World_ of Womei .
complotoely  devolrd of adverlising, sustalniing rtself through readel
subscriplions  of %40 for BLH 1nLUes a yvear. Initially budgebting %1
mi !l 1lion for 413 1GBUES , Lang countonds thal future capital will come
from Lhe heflty subscription price, which represents a steep Lncrease
from he old rate of $14.97 for lwelve 1ssues a year, althouah
"curront  subscribere wall get a discount" (loth, L9900, 88). Since
adverlising  1s traditionally used to subsaidize the low prive readers
pay. 1lo esclusion means thal readors will have to absorb the price or
M. new odilorial freedon.  Reader commibtment is thus translated imto
bol tom-1 1ne survival whiar e a zubscriber-supported magacine a1s
concernod (bohlosberg, L9720, 18).

Mo. " new subscraplion price worke out to be above ralbher than
helow  Lthe single-issue price of $4.90.  Although this is unusual in
the conlexl  of magazine  publashing. 1L 18 perfectly logical: bhe
newsstand  price does nob have to cover postage and handling. Althouagh
there 1= no way to do marl et research for such a venture (Tolh, 1990,
H8)y A direcl-mall  campaign to BBO,000  potential subscribers was
conducled,  featuring letters explaining the magazine’'s New course from

Stetnoem and publisher Ruth Rower:

"YEB' 1b's & precedent-shattering, totally new concept in
publishing.  And we thint 1t's the ne:nt logical leap forward
for Me." (Direcl mail campaign letler. 1990, unpaginated).

Ms.” swituh to an ad-free formal goes agaimst the conventional

industr v wisdom that a magazine cannobt be profitable withoul

advertiser  support. But., as Vincent F, Norris points out. magazines
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libe Res 'sr’s_ Digesl (whreh flourisheed for Ehirly four years wit hod
adver-tising and  never  ratsed  ats proace dur ing Lhat per tad) o amd ML,
ahed doubt on the assunptiron Lhat acl sUpPor L oas the Sane gqua non of
the publishing wndustry (Norr is, 1984, 44). 01 Lhotgh some prily it
alions sbart off ad-troes Lhits waviing on farsl yvear overhoad conlo,
and - then acueplb adverrtisemon le later v (Schilosberga.s L9900, 20 . M. 1es
the  first  malional  magarine  to JeLLrson adver Listng and sswiloh o
tobatl subscriber suppoarl. Wikth & presonl crrculabion of Appr sitmatoly
200,000, hoawever 5 1b has hocoume «an ncr eastndly specialiced Mo.. 06 o
completely Feadet ~orenied publ rcalron,  Me,:  The Wor ld ot Women
effectively 1llustates  James K. bobal o conlention thal, 1t one
ehdmileE:s & magatine s hisebory vl o number of yveara. one o one lados
that  the most wmporlant faclor o Lle @iitcesa 16 the freld oor ved: L ho
ltargelt  audicnce  tabes cenlr o stage (Fobak. 1990, 85)., Thiae an Lorng,
suppor s the  agumenl thal adver tiser sippor bors nob as all tapar Lanl
i the  conlumporary  magasine busliiest ob conventional wiodom wordl d
suggesb,  fur  1f the public does nol buy amd read Lthe publicalione,
"there won’'t he any adver tasing - o1 anyliang elee for that mal Lor
(kobat » 1990, 84).

By the early 1990's., andusbtry pundibe are echoarng Morrio’ and
Fobak s  sentiments., suggesting that traditiomnal prainl advor Lrsing hae
prohably seen & permanenl decl ine. Induslry literature advioes
publishers +to "strenglhen and leverage Lhietr  bonds with v cader o',
despi te the pressures of a marbetplace bhat could teep Lthe focus o
price and marteting programs Lhat may threaston editorial Lrtedgr ety and

undermine reader relationships (Dotaton. 319920, ). Indeed,
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. "Ihe consensus anong publishers at the 1991 American Magaiine

Lontference was that the recession had led to a tramsformation

of Lhe mayasine tdustry annd that publishers must adapt to

Auing business i a permanently allerwd marketbplace" (Donaton.

1971, L.

Carcanlation gquality and value are predicted to gainm in importance
as  Uhe magarine tnduskr y attompls to shed the perceplion thabt "more 14
botler "5 Lhe andustry finds 1tself paying Lhe long-term price for the
12807« shor L Llerm  approach Lo circulation. in which subscr thers wet o
Taroed wilh doscounts and promotions (Donalon., 1991 121, S0), as [ el -
treced by Me., wunder Falrfan/Matilda’s conlrol . ObLher successful,
contempor ary  reader—-oriented, smal l—-cirocunlation publications, such as
the MNow  Roepublic. Harper's and  lhe _Ukne Reader acceplt lamyted
adver trsinag. arguing  Lhat ads placed 1n an inkelligent, uncluttered

. env I ronmen and  surrownded by ediborial content cotrsumed by reacders
wilth ntense anvelvement, has a grealer impack than when placed 16 a
mare conventional consumer vehicle (Schlosberg, 1992, 230,

Admittedly, thas cannol be measur ed, but the fact thalt & well-—
Fonown  nabtional  magacine  conld  convert  1leelf  from ad-supporled to
suthscr ther dr 1ven 1% rolevanl to anvone concermed with the economics
aof  publishing. Althouwgh publisher Rulh Kower has received several
confidential requests  from othor publisheors seeling advice on how Lo
case  ad revenue reliance, Ms. may be too small to have much of an
1Lmpact €N Lhe advertising practices wuf the magazine—~publishing
tnduslry as  a whole (Braden, 1992. 23). Bower argues ., however, that
n today & economic climale, any special-—-interest publicatron with «

viearty—defined  focus and loyal readership of S00,000 or less "should

. tale a lool atbt what we're doing"” (Quoted in Braden. 1992, 273).
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So far. this enperiment 1t Jowrnalism has hoen a -uccessas: | he
JulysAugust 1990 Fremier  Tosue sold out (D5,000 copres) nal tonwtde
wirthan /2 hours W July L9990, Aas dud o socond precs run b h 000,

Wilhin & yaare 1t had twned a profil,y openr alttg i the bhlack ror one

of the few times since LY/0 (Braders, 199200 S0). Nl 1ow, 000 guhae g
|
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Lions  and 7,000 rmewssband  sales, wls cuculation e lesss, Lhon
one-third E)f. whab 1b was o vk Tas)h wancarnatyon, but hoghr carvttbalion
figuurres  al @ 1ot as cruvetral Tor a0 magas thie unconc eornest o wirlh alt by o Liong
adver tiser s,

Ms . r The World of Women thesisls that nedblher wla poaenl nor ity
pracam by b llanyg’ s ad-wsupporbtod magasinos  affoct by edubtorral
independence (Braden, L9, 04 . Alihongh 1ts full-Lime odi bor cad
staff wao rediiced from crghteen wander Malitda to fown Leon, and quchy
eminent contrabutors  as Moo oo el Ntwead, oy Morrreon and ASdr cennoe
Rlich are PeaaLid only  one-firfth of  whab Lhoy ordinarily receolrve from
maga T1ies (M aden, 1222 L21), the 1olallve SUCCOsy Of  Lhe now Mo,
tesbifies Lo the loayvally  of aba reading audience and The recsolve of
the  women behund 1l Thdoed, pubt rshor Hower prlans Lo L eane
readaership by rFeachiing  women 1 womesn o onrdanteat tons and Campue
woman e s khudivs  groups  and by expanding the magazine s soatorialyonal
markelt., Entertaining the powsibilily of forcragn cdibtrons, BEditor -an

Chief Robin Moraan notes:

"In the old days, we uscd to have guile a few forergnr suls -
seriptions - people just souaght us oul. Mow we’'re going Lo
pursue them actively" (Quoted in Huvey, 1990, 40).
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Summaity -

The roeasons for Hs.’ fallure to survaive in i1ts firsbt and second
INCarnatlorns  are compled.  In swn, 1t can bo argued that Mz, foundered
1n 1ts firsl 1ncarnation for two principal reasons: the shaflb to non-—-
prafirh stalus farled to offseb rasing costs to the degree to which it
had  perhapse been caloculated to do so. and advertisers were reticent to
Acdvoer Lise in o specifically “"feminist" publicataion. As Barbara
Findlen noles of the firelk incarnation, bthe magazine had to balance
the needs of advertisers and the needs of readers which, 1n Ms. ' case,

=S

wore  very  difrorent needs. Me. diffaculty lazd in attractaing
adverlising  from compenies used to controlling the editorial content
wf women s magazines.

Mol only did Faartfau/Mabtilda fail to resolve bthis conflacth
betwenn readers and  adver Lisers. 1t wertk much  further away from
solving this problem by orientang the magazine more towards whatl ol
percerved Lo be advertisers needs. In bhe end., however., advertisers
found  Me. bt bhe "fominist  enough', to gquote Findlen. to avouad,
Feminist  readaer s, on the alher hand, were Lurned of € by the magacine’s
orientalion and Ms. lost cruciral support on both fronls.

Now  part of a small for—profik, magazine publishing company.
Ms.:lhe World of Women has, technically., no relationship to the Ms.
Foundabtion  or lhe Ms. Foundation for Education and Communication.,
which cureently funds  various media projects: all three exist as

separatre entities. Findlen e:xplains:

"We all know each other and we try to help each other out and
1t would be foolish not to try to work in conjunction with each
ather. but there’'s no formal relationshaip.”
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The precedent-setting, lalest  1ncarnalion ot Ms. has opted Lo

the reader/advertiser dilemma by dropping Lhe "adver L ser por tion

the eguation altogebthor and fostoring an unmetigated retatzonahipy welh

tte  femimisht readership. This  rFeprescnls  a  bold  depar tar e

tradalional womoen ' s journalaosm whose ol tmpact on the puabl calving

industry as a whole remains Lo bhe seern.
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Ms.' ldeclogical Frogression (127.°-1993)

fn this chapter, [ will be comparinyg the editorial policies and
functironing ot M= . during the three pericds of 1ts existence. By
using  such  elements as the mageazine s editorials and featwres, I will
treice thee dafierent ways 1n which Ms. has addressed its readership
0ovet s twontly-vearr history. In the process. 1t will be possible to
compare  how  differonl owners and editors have responded to thear
readors”  chanaing adeoclodgacal interests by inatiating unique modes of
Acltlr @ese, Al though women’ s magasnes messages and their presentation
Allerod  as o whole in response to chane ng socital conditions between
the 19700« and 1960 5 and  the ampact of the women s movemenbk, Ms.
aPrves s o Interesting esample of "narrowcasting® and lhe genre’s
Fresponsivenoss Lo a parbticular anberest group: North American Second
Wave fominists.
inee Ms. ' writers and editors Lranslaled what they perceived to
he a deep cultural  change happening  to  women 1nto articles and
editor tals  aboul world 1ssues, national problems and women’'s political
and  swoct1al  roles, we can tale these elements as evidence of the
publrecatron s chanaing ideoclogical orientation, as well as the
conflicts and debales taling place within  feminism 1tself. Al

Compat 1son of the magamine’'s content over its three periods of life



el

serves as a useful starting pownl for delving deeper nto whal Ms.
1deoclogical fluctuatrons  have to  say aboubt  the history and tuture
development of North Ameracan  liberal 1TOMIN1ISm, Furthormor e, an
eydaminabtion of Ms., editorial content will -etbt the stadge tor the nent
chapter-y  which  wncludes an esploration of the "Ms. reader" . since ol
15 through  oditorzal  conlenl  and style that a magazine dovelops by,
unigue image and, i turn, hopes Lo atbiacl o particular toadorship.
"Differences 1w magarine content Jo retrteoct difforences  an Lhe
conpasr bron ot readership”  (Fhillaps. L9778, L235), Lherefore, various
contingenciles dJdepend on lhe ediborial apuroach Lo perceplions of
changing or wnchangaing auwdience demands. L order to oiamine Mo’
modes of address/orientalions, L will e comparing the editorral
content of 1is  Llhree®*incarnataons.  asolabtaing  odibtor raleg foatin oo
and deparlments (1e. the umbrella catcogories n which  artacloes
regularly appear., the "regular" fealw e Of o magazine) «o Lhe majoi
components to be compared.

fhe editorial serves as lhe publication’'s "vorce". LU mal ey,

public statements abouk where the magazine stands on 1wsu0s, how 1l

operabtes  "internally” and 1ls relabtionship bto 1ts audiencoe. It thuae
serves to male mantfest the magaline’'s "mode of address” which s
simply a composite of all of these components. Empluying torms bibe
"1 and  "we', the friendly tone of the women’'s magasine cdilor 1al
allows readers to feel as though Lhey are being addreseed tndividual ly
(Wanship, 1987, &b4). A "fraiendship" of sorts 1 thue developed

e Tables 1A and 1B indicate, however, 1 have davadod Feroogd Toanto
two  separate phases (A and B), trn order 1o distinguash between Ms.
“for-profit”  and Ynonprofit” stages «and  to simpluify the process of
amining the magacine’'s evolution over a filtteen—year lLimespan.
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Lolween the reader and her magazine, « relationship that i1s nurtured
by the mditorial staff's efforts to sabtaisfy audience wants/desires.

Fhr oughouwt  most of Ms. ' firsl ancarnation, the Ms. editoraial
appeared 10 The form of the "Fersonal Report", viriginally conceived as
. way  of  roeplying to the deluge of reader mail that responded to the
Gpring  Freview Issue an 1970, This line of communication to readers
came  to serve as a vehicle for answer ing Lheir most frequent gueslions
and a channel for reporting baclstage news. The Fersonal Report also
focrussed on  Me, o various unorthodosies. providing such informatbion as

how  Lhe magasine was launched, whero funding came from. who the gltaft

was  and  how  they were organized. As I will elaborate further below,

g "Forsonal  Reporbts"  and  "Editors Notes" avoid consbructing o
 Loar ndiviidual ed1torial "volice'": rabher, thelr MYcollective"
postbirings represenl  a  communal  editing  process consistent  with

fomintel writiques of hierarchical  organication, despite the facl
lhal, a%  was  discussed 1 Uhapler fTwo, bloria Steinem was "a very
oLiong prosence  al the magazine” and Suzanne Braun Levine served., for
All 1ntents and pur poses, as "editor—-in-chief".

"Foatures" are articles that cover a wide range of material and,
wince  the early 1970's, have provided an area in which new topice
televant tey  social  and  weonomic  changes bave typically made thexr
farsl appeadr ance 1N wonen’'s  magazines  (Ferguson, 1987, 40). Ihe
melusonn of o regular  feantwe entitled "Ecofeminism” in the thard

ad -free ancarnation of  Ms.. for example., reflects the high priority

i

aaven to environmental i1ssues in the 1990 s and the editors intereshks

th fTaming such a high-profile topic as a specifically feminaisl i1ssues
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"The envaronment 1s a femanaist i1esue nol only becrause all 1osios
are women & 1ssues and not only for tho economic sw vaival of moel
of us and Lhe laiteral survival of all of (s, bul BoCause women

everywhere have been the bactaround Lhe onvitonment - acalivet
which palriarchy plays 1ls deadly game” (Ma. . Sopbtember 700 Loboe
1791, 1).

Ms. features and dopar Lmenls serve as usetul toole o tracing
the magasine’'s changes 1n ideological  orrentalion hetauso ot Lhoeo
potential for allowing thi periodical Lo "opeakl for tlsoel (" o Lorme
of the doaminant themes. roles, values and goals it Conveys  (For guson,
19875, w0y . o potenbially reflecting odiltor tal responuscs Lo oo tal
change as well Aas addressing a parlocalar "Fund™ of 1 oador ., Foalug o
sel ve at  an  additiaonal  moans of gatiging var 1alions i Lhey odr Lor tal
alance of a pubilacation,.

tahles 1-7 conslilale o roudh analylical stmmary cond Ccompar toon
of Ms. madazine’ s Ureo differenl cdiloraal ancarnel tons dur tng 1l
twenty years of @ existence (1970-1990). I-ur thermor o, thee  Labtos,
provide thae  frameworl for undertalinag o rough discour se analyois,
using  etlements  such as Lhe mavazine’ s edilorial "vorces" and ocamplos,

of Mg, leading  features and deparlments to derive the puablical 1on’

"point o©f view" on wmajor social 1ssues  concernarg Hor Lh 0mor 10 oo

women . The data to be analyzed «re cevery July cand December 1 aane Of
Ms. between 1972 and 1992 (a total of 40 1gsues) with two omirasionss
(July 1989 and November/Decembaer 1990) owing Lo a Jack  of
avalrlabuitaty. (I also loolted at Lhe lasl HMalilda 19siuw of Hs,

{(November 198%) instead of  Lhe Docembor 1989 1ssue which was never
published). The analysis based on  Lthis ovidence permils me to
interpret the magazine’'s changing modes of address ond 1deolougical
arientations vis-—a-vie the HNorth American womnen' s movement over tte

three different ownership and management periods.
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4 Ground-Hreabing, Liberal Feminast Fublicataipn (197:°~1979) -

Any social movement must have the ability to communicate with 1ts
potential adherents. Media outlets developed by women s movemenl
acbhiviats, therefore, hecame crucial organizing  tools due to thear
capacity o relay i1nformation about political actions., bto creatbte o
space for discussion about their concerns. and to of fer support to and
seel put  from readers/audiences (Smath, 1987, 282). Ms. set out to
asupport  women who, to varying degrees, felt alienated from the
traditional, patriarchal constructaon of feminine roles and were
trying Lo forge their own egalitarian  and  equal adentaities. The

magazine’'s philosophy 15 spelled out in Lhe first "Fersonal Report':

"We o want o world in which no one is born into a subordinate role

becranse ol visible dafference, whetbther thabt difterence 1s of race

Or |0, Ihat’ & an assessment we mabre personally and editorially,

with all Lhe social changes 1t implies" (Ms.. July 1972, 4).,

In discussing the need to redefine ser roles and overhaul the

QConomic.  Sysbem to ensure equal opportunity for all women., Ms.’
Tiberal teminist aim was to raise Lhe understandaing of readers about
theltr social posibtion vis—-a-vis the social and economic policies tbthat
influence thal posttion (Ferguson, 19872, 187). Liberal feminism,
following liberal-democratic theory. 1s based on an assumption of free
and  equal  1ndivaduals participating in politics which, i1n turn,., rests
on the pranciple of reasoned self-interest as a motivating force in
idividuals’  choices an the political realm. Feminists worbking within
this framawor argue that justaifying and ensuring the sgual political
participation of women is  the first step towards social equality

(Cirksena and Cul lanc, 1992, 21-2).
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As I mentioned in my introductory thapter., there 1s a Llendency on
the part of American women’'s movement historians Lo daivade the
movement into two rough parkts: Lhe reformist/NOW/oldor wing and 1 he
radical /women’'s liberation/younger wing (8w Freaeman (19/5), Hole &
Levine (L971)). Al thouuh this 18 an  oversimplification, 1t

nevertheless provides a way of ook ing all @ movement thabt 1w nell her

internally coherent nor aideoloaically symmebtrical (Ms.. December 1973,

wh) . Indeed. Ms. serves to 1llustrate the problematic assumption that
the American  women’'s movement constitutes two distinel Yoamps .
Although labelled a “"radical” by BRetly Friedan, Gloria Sleinem, o

founder and "backbone" (to use Barbara Findlen‘s term) of the magaring
throughout 1ts first aincearnation, appearcd to embrace a femin el
approach that combined the activisl characleristics and philosophiow
of both the so-called "reformers" and "revolutionar tes”, even though
she herself came from Lhe "vounger", more "radical" Wint. In "The Way
We Were - And Will Be" (Ms., December 1979, 59-94), an BaGay mark 1y
the end of the 1970's, “"The Decade of Women". Steinem alludes 1o her

particular perspective:

"My memory tells me that 1 was cerlainly old enough to underwstand
these well-educated., white upper-middlie-class housewives who e an
to rebel 1n the 60's against the feminine mystique (p. 60)...
Nonetheless, [ not only felt little personal connection between
their words and my own life, bul was often put off by thear
emphasis or getting a piece of the existing professional pres: on
bringing vomen as NOW put 1t 1n 1966, "into full participation 1n
the mainstream ot American society"...feminism — that 1s an
analysis that included all women as a casle and called for a trans-
formation of patriarchy. not just integration into 1t by a few
women (p. &2)...At the same time, most of the early feminists were
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learning the importance of being i1nside as well as outside those
structures that need change: of legislative lobbying and electoral

politics...of the skills that their reformist sisters often
possessed (p. 68).

Ms. set out to end discrimination in social institubions while
analysing women's subordinate position 1n society. As a national
publication, Ms. served a twofold purpose. reflecting what was
happening 1o women and advocating social change by pushing caertain
boundar Letw. Me. * editors used the magarsine’ s own unorthodoiies and
untraditional aoals as  exanples of a political activaism of sorts: Lt
refused advertising considered desirable by other magacines. 1t opted
not o espend money on publicizing atself, its staff ran itselt
communally ralher than Merarchically., 1ts subscraibers pead close to
the real production cost for each issue, readers donated money so that
those who could not afford subscriptions would have access to the
magasine and, last bubt nol least, 1t was concerned with "changing
laves, nol just offeriny escape from them" (Ms.. July 19735, 84). in
doiny o, Ms. expressed a distanct self-view which served as an aid to
individual 1dentity formation and a means whereby readers could
wdentify one another, a role singled oul by Marjorie Ferguson as the
wllimate function of traditional women’s magazines (Ferguson, 1985,
186-7).

AL 1ts  anception in 1972 and as Table 1A wndicates. no
"editorial"  appeared i1n M. but the "Fersonal Report" became a

aoeml regular feature of the magazine. This polyvocal yet intimate
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edilor tal  mouthpiece retlecked  Lhe magazine s "collective" editorial
rgantzation, as an  individual  editor’s  address  wWag thisavowed 1n
tavour of o« communal letler Lo readers from Lhe Ms. slatf, o strabeqy
similarly represented 1 the magasine’ s "non-haerarchical" editorial
ey Lhiead, Seli-consciows about  the pelitics of therr practbices and
organiced  as collectives with work and responsibilaities dispersed, Ms.
and  othor feminist periodicals  are careful not  bo allow a2 single
ot bor to monopolize obalus  and aublhoraly. Collectively wrillen
i1 torials YN o istent wills Lhe pramary role of  femanist
pertodicalo: the establishmenl of a space wherean members of the
edrtor tal caollective and readers @ able Lo edchange views (Smith,
1982, 4. The "Fersonal Reporbt" can  Lhus be understood as «
mantfoslation  of  sucrh o renunciation ot formats perceived to be
author tharian, @ VEN thouwgh, as Managainy Editor Barbara Findlen
contfirms, actiial divieilons of labour did exisl among the Me. staff.

.

Hy anower g reader s gueslions, exdplaining the magasing &

phitosophy  and  the polities of 1ls capression, Ms.’ eleven "Fersonal
Repar Ls", appear tng trom 1972 to the md-1980"s, served to elaborate
on Lhe magasine s sonewhal paradodic al pusibtion  as an ideciogical
vehite L wh A consumoer selling. It man be  framed o8 bobh  an
"oduc ational”  and o "conscirousness-ralrsing” Lool of sorts, explicating
the magasine s philosophy and the fact that Ms. functioned «s an

prample ot  that philosophy 1n action. For example. the November 1974

Fersonal Repor t, entitled "Everylhing You Ever Wanted Lo know
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About Advertaising and Were Not Afraizd 1o Ask'" (pp. HD0--91), oxplatne
Me.  urusual advertisaing policy, tte caommitment  to clarttving | he
blurred disbtinction between odilol 1al mabor tal and ados and how the ol
sales depar tmernt  of Ms. constotules «a direct  challenge Lo Lhe
publasiiiing mndustry as  a  whulae. Moo solf-concepl as a torwm (o
exchangt brbtween women 1 Jdemoissbiralbod i Tho ASugust 1979 "1the frath
About  Umnsolicated Manuscripls'" bPorsooal Roeporl (p. D)y doscr thang Uhe
weelb ly anfluy of  150-700 manuwscriplas as "impor tant conduilag ot
feelings and unterests beltwaon our readors and us.

QlLher "Fersonal Repor 1s" focue on soli1coling reqadoer donal rang oo
payang tribule to 1ndivaidual and uncedobratod Ms. claffors (July 1979,
106). The "Fersonal Reporl” thus roflocts Mo, mode of addreass whioe b
treats the reader as  an "equal’ and thus fulbfarlle, editorraliy, {ho
equal ity goal set by Lhe movomernt.  Howevoer o L sets 1tself aparl from
the "culht of tremininiby", to uee Ferguson’s Forminology. whioh
prevalrls  an caonsumerist women s madasines: whtle affirming Uhee fomalo
Wittty and solidarity Lhatl 15 e tarsb-order message Of Lradol ronad
Wwomen ' s matar LNes, Moo Nunelhe less reprecenls a differenl. "fominat”
vehicle Lbhal constructs an allernalive defunibion of femininity.

Feaburen and depar tmaents are rmporbtant wndices of Ms.’ “vorco” or
aorienlabron, and Table 1A sugaests Lhal Mo, adentifred Lhe achievomend
of equality with ainforming women aboul topres dealaing waelh the publ o
waorld rather than focussing exclusively on the home and childreen.
Departments Lite "NMotes From Abroad"., "How o Male Trouble"., "Fopulisi
Mechanics", "All In A Day's Work" and "Money" feature articles that

both wnform and encourage readers to tale on «active roles i the world

around them, a world that 13 notbt carcumscribed by traditional notionsg
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of feminine domesticaity.

Me features and departments listed in Table 1A, the frameworhk
through  whach  Ms.' messages of equality and consciousness—r alsing are
conveyed, aleso powtnt Lo an ampulse to "resurrechk" women whose voices
were hilherltey silenced  or Lanor eds "Wonder  Woman Revisited" (July
LR 72y . tor nstance, redefines the comic bool hero as a distinctly
feming ol fravre  while  the regular feature “Lost Women" similarly
profiles  women whose accomplishments bhave been buried or obscured by
masculiniel hstories. There 1s an overall attempt on the part of the
magazine  to "even lhe score" or redress past imbalances, giving women
access to o "public" world through 1ts pages, without abandoning the
realm  of lhe privale altoygether. Departments lite "Stories For Free
Children” and "Men", a space for men Lo reflect on thelr roles in the
fryht to eguality, and fealures lile "ls Romance Dead™" suggest a
drscour e based  on the nolion thal Llhe personal i1s polatical. in
Ot hest words,  an atlempt 18 made 1o redefine all lssues as wonen s
LSS o ncluding  those that have traditionally been associrabed with
women ' s concerns (1e. childrearing, antorpersonal relationships).

e fealures and departments Tistod n Table 16 indicabte Lhat,
for  Llhe mowt part, Ms, editorial thrust changed little between 1970
and 1979,  allbhouwgh the magazine’'s overall "lool" became progressively
slycker and more colour ful over this period. Features focus readers’
atlention on « wide range of topics: world issues, national pirablems,
women’'s  achievements outside the domestic sphere (ie. politics),
role -free childrearing, reproductive freedom. women 10 sports, the
arts and  women’'s studies programs. all combinaing Lo produce a
heterogensous  publication  that nonetheless attempts to cut across the

movement and downplay bases for conflict between women despite their
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different positions in the wider social struclure.

Ms. thus tailored 1ts nonfiction teatures Lo Lts target audiencoe
by focussaing on women as acbive and producrtive oo public and privatoe
lafe. The "Ms. hercane”. as wdentitioed by k. Barbara Fhatllipoe o hew
1978 sludy of Mg, features., 1s an "“idol of praduction', a woman ool ed
in a wsucrally productive life of palitice, business and the pro -
fessionsg this archetype 1s contrastod with the “"1dole of consumpt ron
of traditional women’'s magazines, hetoilnes  whose actavil ios  gre
related to the leisure time sphere (Fhyllaps, L1978, L2é& 7). Lotamp Lo,
of these heroines/idols of  producbion i lude protessional lenne
player Rillie Jean bang (July 1977, polilicran Rarbara Milbuskt (Jualy
1973). and Congresswoman  Holla  Abrug  (Dec ember 19859) . as well a,
shydivers (July 1972), cowairls (May 1982) and aciliviete, Filbe Angela
Davis and Charlotte Bunch (July L1977, these wdols of production,
however., are rarely described as  "selt-made” womett,  aspiring Lo
individual success and slabus: ralheor, "mosl of len Lhey ar o oxoemplan g
of people who 1mproved the 1ot of LG s, who struggled for social
(not  personal) goals" (Fhallips, L1978, 1.07). Fur thormore,s und the 1ty
more Lraditional counterparts, Ms. was a publaication "to hoeoroead
rather than merely Lhumbed through" (M Creacken, 179 7. V8L, e
ln~depth feabtures presumed an educated, feninist readership, despt be
vague editorial statements that Lhe magazine "meant to reach ouk in a
populist way" (Ms.. July 1972, 1). For instance, "Forum'",
department added in July 1977 1n response Lo reader requests, tack ied
contemporary debates within  feminast Lheory and teatured such dense
essays as feminist historian Jo Froeeman's " [ he fyranny of Struc ture-
lessnesg" (July 1977) and Vivian Gornicl's "Feminist Writers: Hanging

Ourselves On A Farty Line™" (July 1975;.
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The Monprofit Me, (1279-1987) -

A particular poant of praide for  the magazine was the
apprapriation of Mg, on college campuses {(1e. the assianment of
arlLiclos as  Lextbhool supplemenls). PMs. was enplicatly reframed as an
mtellectual, educational tool a0 the Fall of 1979 with a1ts shaft to
nonprotfzl slatus”, a move that was euplained by lhe editors as o
swtrategy whereby they could more effeclively "resist the pressures Lo
hecome  more conventional and  lag  behind the real interests and
tapablilatbies of you...pressures bhat  the marletplace has somebimes
eier o (Ma.. NMovember 1979, 172). Now "legally" armd "spiritually” «
nonprofit  educational  periodical, "the new PMs," was introduced in the
November L1279 Fersonal Report "not without those features you have
responded to  asn helpful and origanal an the past, but wibth additions,
BHPans LS, 4 more readable, accessible design - and a whole new 1L fe'
(1) e o). e publication’«» academic orientabion 14 further
under scared by the announcemenk of Lhe formabion of the Ms. Advisory
Hoard of Scholars, a channel for lranslatbtaing feminist scholarship rnto
pubiishable ar bicles, and the increased presence of Ms, staff members
at college campuses and academic conferences (Ms.., July 1981, 14).

AT Ehouagh M. was reframed as an educational btool, 1ts fealures
and  dopar-rtmenls,  as  listed in lTable 1B, do little to reflect Lhis

1 roegard  this as a different "stage" of HMs.,  first incarnation
rather Llhan as an  incarnation of the magacine in 1tself becauwse the
aditorial and management bases ot the publication remained the same.
Al thouwgh Ms., was now  publaished by "The Ms. Foundation for Education
and  Communicabtion', Lhe magarine did nol change ownership/managemant
hands  «as 2l would come to do an 1987. This Foundation was simply
created o order to be the nonprofit publisher of Ms..
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hrighlaighled "academic”  worlentationy  they  samply cerve au aaeiul
Loxtbookl  supplements and womon’ s studies cowrse mater tals by vicrbue ot
their Lhorough btreabment of 1ssues/lopies of convern Lo wonon. e
Barbara Findlen poinbts oulb tand as was nolad 1y Chaptoer Two), Lhe matn
impetus behand Ms.' ebhafl Lo nonprofil slalus was economoee @ oper aling
g = nonpreafLt prablication 2hab ] e Lhoe  madas e Lo roevve
tan—deduclaible arantse  and yafls trom inday bdaalds and tomndaltone. It
berms or content, however . Ms.' ar Licles contanned to oo on o widoe
range ot topics ralher Lo those ascumed Lo o or anloerest Lo womon
Fradabroneal iy, With Lhee oxceptzon of Lhe Deptenmbor "Dack 1o Lo hool™
resue and Fhe sporadic "Vamas dopenr tmen L o o0 perasal of Moot teabue o
ant  depar Lmenls suyogeste Lhat Mo tonteonl changed ot Ule vy Lhie
respecl: 1t 1» nobl wlear bthalb Lhoe magazine mado any new or cond er tod
af for bt o atm more arbic Lo ol tls univar e ly o academic avwdienic e,

Me . content doows, however., contoae Lo pownt to the magastno e,
"mudd lo-of ~Lhe-raad"”, Liboral  feminael oritentaliorn., whitch o sorved
as  bLhe focue of much past orrbiciom (wee Valverde, 1980R). Bocatiao M.
(L2722-1987)., an alternataive remintst  publbicalion Lhel veeevor Lhe L oe,
accepts adver Lising and competes wilhin Lo c onreamer  magas vne mar bool
place . Ur apples with 50T fundamental conntradictions, 1L ser v o Lo
elucidale some of  Lhe lunmalalions ot babored fomiiiaat pobiboe o I
olhot war e, Lhe: femintel ccholar 1s 1orced Lo poco Hhie guestions: how
revoluliunary 1 a4 polibices whern b 146G ceopr e T hir gl feaar )y
convenbiomal codes™ fhis  1s o pornnl Lhiat T owr b e tabing wup o
greatar detaill 1n wmy concluding chapter.

fs [ mentironed  above, t1erl bt this  paerticular feminist

aritentalion 1 a liberal roveslment 1 the wiealee s reprresenting the
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mdividual 's interests un society: political participstion 1s related
Lo gover nmenl activity, policy and voling (Eisenstein, 1981, 164). [N
order to achreve  social equal L ty, woman needs representation in lhe
mar s tbroam, pulslaic sphere  of government  politics, Contemporary
L1y ol femintst polalics have a veiry complenr relatiomnship to the
Glecter and', allhough Lhere 19 no wiofied possbion among feminisle about
how Lo negoliedtoe the ideological contlicts that arize, the challenge
FOmE Ly how  doee one use Lhe Liberal reminist position visc-a-vie Hhe
state  as  poaressively as possible wathoul beina constrainod by 1L 7
(E1rsenatearn, 19781, 200,

Mes o feabtures amd eda Loni1al glance lestt fy Eo this irhvestment Li

gqouver nmen b polirlics A A means whioroby feminist dgoals can  bo
achrevoed. N hough tnabil e to endoress: spoci fic elecloral candidatbes
atlor f9279% due to 1tts toonproral stalus. Ms. ' editorial  content

revt Leg Lo Lhe  mradgacsum=’'s anberes . 1n relabing feminist activiam Lo
tocal and nattaonal marnsleroeam pol Llics. Fealures lake "MNhie Leadership
Cr s, AL Aboul Fower"  and "Women: The Fol 1ttical Time BRomb of ‘g4
(s Lestondd  an Tabhle LH) grapple with these issues. The trials and
Lribulaltons wr the Eqgqual Hights Amendmenl, o« 1llus trative eramplo ol
Lhies Pefor misl ngasiative, Laber el femanist  slrateugy. faigure
prominent Iy 1n Lho monlhly "Ms. Gazelbe" and  Lirouwghoul bhe MACH &I L16E .
ey Jady (et Personal Report" antroduces "latch On The Kight" (see
fabhvte 1) . an analywsas ot the  machinations of the New Rights with
Aant v equal vy leaders 1 postlivneg ot eloctoral power. “thie columa
and Foctliar Tbhazrette alerle will decade the cuwrrent leqislation and
ot fer e moni burang LEFV LG as” (tp. L&), Mhis "nolitacal ™

arrentatiorne 1 parbicularly ovadenl i Lhe January L3780 "Fost-FRA
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Folitics" 1sswe; 1ts foatwes nclude: "MOos-ERA Polit tes: Losing he

Batlttle But  Wainning The War™" o "Wateh o The Right: 1he Hig | ume
F1ayers Boehind  the  Smal l- Mowss Image", "lThe QuesLion ot Taclbte

Electoral Polilics or Civil Disobediciee” and "Abor Lion Kught e Rewe Lol
= A Tt Lumph o f Coali Lion FolitiasY,
Al Lhough  an examation  oFf P, LN 1te Firsl tncornal on

( LR72~1987) uncovers cer tain themes and an oveoral L omidd Le of Lhe o,

1 1bheral femLmmaist oarienlatbion,. changes 1t tune and edabor tat cont ont
are nonelheless dicscernible by Lhe  mid-1700 . A Ypout toeminoa
cultural  clamate and a new generati1on of women For whom 19/0 « ly 1o
Tabridenit, Sler 1ous . wie Lesr v Lur ! Wat 1T0ppr e ratbeon, Mmoo a hoveowy

sectar Ltan skance  less Lenabloe heatt 1L woe ol Mea . Live eploon an 170
{(Winship, 19937, LS7), Wil Lhe il eese, OF 1emIntsm., ome  (doas 110
longer had o revolubionary, Oppostl Lotal Cleu e, Bl had bod OfMmee o per |
of many pecple’'s. rather tham only tomini e o . COmmnon  seno (Winship,
12837, 149). ndezemd,  MS, anniver Sary 1«oues (wee lalilos 16 and LN
are nolewor Ly 100 bhis respec b, for LLoy Sel ve ass SPAC OGS T whinch §he
egditors can reflecl  on the  proar @ss  and cccomplishmonlo of e
moveners by, aw  well as  bLhie madgasuns’ o puato 10 rolecb yon Loy Lhiooge
developmonts.

A campartson ot Talilec Loy o TR andrcabe P hal LaFucen 1979 ol
tay, artichizs wore  growuped wilhin Sodifterent depar bmean Ly, s
U pused to sevenlesn  be bwoen 1970 «nd V707, while  qoverr of 4 b
magarlne s or rginal  doparinents  reappearcd 1 e aonprafrt e, L
Can be suggested Lhat this ‘eapanoion  or APPIzar ant & 0of  Tieew
depat tments and daiversitaied Foalure Lopico reflecls Mo anctereat a1y

relating  femiriem  and femintst (oncerns Lo e wider vartely ot topree,
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While toptce ol traditionally associated with women’ s concerns were
Le-ang  redofined as "women's  issues . a4 more 1nclusive definction of
feminism  allowed Ms. to expand 1bs coverage of subject malter commorn
to conventional women ' s magarines (1e. fashion, food).

In reactrion to what 1t perceived to be an overall shaft in
cu b lur al climate, Britain's womesns s laiberation MAQAT L1Me andd
tntercesting parallel ko Mo, Spare FHib, commissironed & reader survey
1 Lhee mud- 19830 &, Learning that 1bs audience was younger tham 1t had
A omedd , Lhee  meygasine responded by grtvang r1bself the requistte
“tace-trtt" (redestaned 1 ogo., gloussy tover, lay—out) =nd it oduced

new, mot e "usor-fr 2endl s slobs Lube "Femimisks ™ Redrooms” (Winshaip,
162837, ) . Vhe austore ook and stradenl Lone of the early Spare Rab
were  Jellbisoned i favour of a slicker, mor e conventionally appeal ing
frade. b a)er o HOo atise femnran  had ovolved and no longer had coheorenco
ar ound a 0ol of easily 1dentetrable princaples, 1t allowsed for & more
o1 v e anvel contradiclory mas. of 1deas and tenets (Winship, Y87,

L49) ., Janrce Winshp Fas suggestoed Lthat, as  teminasl 1dras of

"egquallly" penclbrated meanstream women's agroups and Lhewr activities

Llhve nuahout the 1970 and the boundaries belbween feminists and
non teminiols became less  1gird, bhe line between commercial « glossy
WL T <G Ml 2 1NES antd alter mati1ve feminist publications blurred

(Wanship, 19837, 149), a Lrend to which Ma,’ evoeolution testifiries.
Slotnmom concedos Lhatbt the magasime’s orzginal ratio of "L/ 0
adsy o Lrsaang . La o 2730 edirlorial” biad bocome half and half by 1986 dus to
tinancral conalraints (Ms., Jduly/August 1990, 24). As a result, the
space previasly allotted Lo children’'s slories . poetry and fiction

was  Foduced lo accommodabte advertisements. Rather than dwelling on



CONSCLOUBNESw-Falsing  and Lhe

against, Ms. editorial focies had

fact Lhal

¥
S

Wty wete be tng duae tmtinral od

=hiflod by the mid- 41980 & (o Look tng

at how these problems were beilnag acddrosced. h Stoernoem o wor das,

"aeatn general now., Lhere as o public major tty acceplance that

women ar e discriminaled agatrmst aned 1l o wrong. Lt & more tun

edilorially because we can repart on solulions" (The Monl eal

Gaselbe., August L7, 1987, G-lo).

Fealures @choiuna Lhe oo of wmore Cunven L tonal wWomen <, madgas Lhing

alsn Mmecfes thetr  way 2nlo Fhale pages, o Hiond that bhecomos ovidonl o
we  compare the clapar Lmenls Fessted ot bable B welh thoso Tistod
in. "L feslyle" thams appeared rogularly as did artac oo on o how
business celebr L bies {1ce. Bt ke Midior, lear Gare ). o hoing
publications lite Glamouwr  arnd New Woman. the Seplombor 9286 "Spoc al
fssue (Un Men"  ancluded "thie Baro Facls Ohoat Baldiong”™ «d “the M.
Gallery of Seny Baldiing Men", s Tealbitle 1R mab e o lown o by 19287,
features on lifestyle trends, travel oo food conmnbined Lo give the
magasine & more convernrbional tone amnd ortenlation. Oy Lic Log wer o now
organized wider eleven "umbrolla calegoaries (s@er  lable LH)  and
shorter 1tems appeared wibth © Lthe more comple hought ful proces” ., welh
Lhaese new fast—-paced foalures "moving Lo the heal of 1Y o informal ton
that hats boecome secomd nabure tu moel of s (Mae. . HSepleoher 1907,
a. This descraiption evole<s E. Ann bapl.n'a chiaractorscal aon of dhe
"telev istal apparabus'  ay " Lhe Jinear fluow ot redaot v voly  whord
tent~segments of dafferenl | Lrds" (Faplarm, 19805, 8Ly and pornts Lo Has

complos of fac btors  common bo
apparatuses. as  well as  to the
discourses have nn one anolher .

bl h the 1t lesroinal ardd AT tng

deagroe of snfluence respective medla
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Ey this Lime, the "Fersonal Report" had disappeared and was

replaced Ly  Lhe “"Editors’ MNote", ostensibly written by the editorial

cullective but  signed Ly Managing Editor  Suzanne  Braun Levine.
Intereatingly. as Ms.’ overall idontity appears two be blurring. the
ed1 Lortal "voLce! of lhe magazine has become more wndavidual,
telent 1 frabite, fhese editorials no longer focus as self-consciously as

did Lhe "Personal Reports” on the role and functioning of the magazine

place in  the worlds of

1lsel f. ftather  than dwelling on Ms.
publishing and femwnist «aohbiviem, the "kdilors’ Note" Lends to serve
more  as  an elaborated Lable of contenls, 1ntroducing teativre articles
and caplawming thear roluevance Lo conbenporary  women s 1ssues and
CONEERYIS Y
e Seplember 1987 "Editors  Note" discueses some of the above-

men Lioned  changes, arguing  that  the onlaraed focus, "while starting
from  Lhe femintet baseline of theory and politics. will embrace the
pupandindg 1 ange of intereste among our readers and writers' (p. 3). A
wider  reange of lopres,  1ncludang those assumed to be of interest to
women  Loadilionally, addrewses a reader who s presumably no longer
marginal tzed by a narrow definition of feminisl correctness. bul who
ral her oemb aces  elements of Lhe "centre" or mainstream, wncluding the
brappings  of  consumer  cul bure. fhus, af Lhe Ms. of the L970's took

par o on {he creation and mainlenance of a tfeminist culbure within and

ey oid ale pages - i1ls classifaied advertisements, for instance., gave
nalronwide publicaly ta events and bLbusinesses Lhat would have
olherwise remained 1solated - the Ms. of bthe late 1980 5 addressed a

readet ship  who  may have had feminist leanings but certainly no longer

wnhabibted the "tringeas" of suciety.
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The Fairfa:./Matilda Ms. (1987~1989) -

Fhe sale of the magazine to Fair teor Fubl i ations (oS .,
marted Ms. shifkt from an "rdeologicalt tw A consuamet velvio Lo,
Although  Lhe December 1987 "Editors' Notoe"., si1aned by Glor 1o Slomnom,
assured thabk Mg, feminist purpoase would  reman tntac . and that
reader s would continue to see familiar wirrters and featiros wilhain [
PALES 4 the publication changed noliceably., bolh 1o lerms ot ot war
appearance and content, as the  fealutes  and departmenls Liostod wn
Table I 1ndicate. Because the January 1988 1auue was ol cady on
produc bion  when the sale ot the magasine wawn finaliood, ewe ¢ hangoes,
were tntroduced  with  Lhe February L1988 (weue  and the hadoed o now
"look " . columns and foabtureos.

fhe  "Edibors Mole"  was  roeplaced by the "Lditor’ o Faoay”,
hdaviicdual 1y witlten by new Fdalo -1 Chiof,  aie Suamimer . i
addrlion Lo serving as» inbioducbions bt oindividoal cooues and fealor eo
and  as  azans  of Justifying their roloevance Lo conblevmpora y femunt Gm,
the "Editar s Essays" also  served as vehicles for Sommer s’ Own
personal  viewpoint on topics libe reproduclive techniologios (May 188
and  wvoting (November 1988). Nlthough many of Me. ' or cginal edilor 5ol
collective remained on board, along wilh the Advicory Hoard  on
Research, Scholarship and bBEducation, Lhe masthead now Jioted names 1n
order of rant and atrea of e.per Live. 5 I wil) disones holow,
tndividual volces  aite emeraing  from the oriainal agygregate, a whitt

that s conststent with Lhe magazine’'s increasingly “aopirational ',

indavaidualist orientation and Lonc.
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Ne Forguson et «l. (1990) noted ot the new PMs.: “"Unce filled with
urgent Calls Lo the barricades, more recent fare resembles Lthat found
1 Lr adirtioral women’ s magazines" (p. 49). [ndeed, articles lile "The
Lhotce  aof Slayving Gray" «and "UCoolboobs To Dream Gbout", 1 addition to
the fooabtuw o and  deparbtments listed an Table 2 contrast sharply witbth
[hiees tratled o Table 1A Meenly “"depat tmen ks appeared 100 my sample
0uf Lhe  Farrfax/Matailda Ms.  belween 1987 and 198%, of whach fivoe
appearod an the madasine’'s  firset incarnation. A5 a comparison of
fable 20 wilh Tables 16 &and IR andacale, the "ber vicos/Classl fled”
and "Iroetry"  calegories  have disappeared, althoudh shorlbt stories

wtrasstonally appear as= "Featbure-".
Une  par bicularly contenlaous addition to the Ms. formula was
"IFor onal Oppeadarances' s Bummers  defonds s regular feature in hot

Aprrel 1988 eodrlorrat:

"Wae Fnow tirom rescqrch we did las=l year thab a great many women
fTool that mosbt wagaline fashion coverage bhears no relation to
Lhear own Clobthieng necds. But we all must mate decisions aboutb
whal Lo woar . and when we buy new clothes we must decide what
Sulte ol shapes, ouwr i1 festyles., and our budgets. 1t helps to
oo how other women deal with Lhe datly problem of what to wear®
(p. 4).

Hoeaders contanued bto protest thas Lhanly disguised fashion column
andt 1t waw  later dropped. But the 1tl-tated "Fersonal Appearances'

server, o dlluslrate Lhe dJdeagree to which Ms.' i1dentity had blurred.

Thie,  revamped " flaaship of feminist jJournalism" (Faludi., 1991, Jo4)
D tor the  emall bunbenr of FaarfansAMabilda tostuess analyeood, | have
the Lokt Two tealutr wes gt tresstdes tunderrr Lhe "LeadanogsUover Feabures"
hoead tig 10 o ot Lo ooy a0 bel L A se W3l Lhe  madasone
o tertrtat ton Lhan  would Lo proevided by g osaonbaing wnly  thoe cover
et e O0F v b esnn.
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. irioed to broaden 1is appeal (o both reoaders and advertisers by en-
et g (Ut tradiLional women s madasines’ Lerritory. Attempting to
M1 o more traditional  sbtyle  wilh fMLITLSm . Mo. tame (o Fresemble

npet wle glossres  Jibo New  Woman,  Work oo | Woman arnd Lavyy  which

oty L Hhie feaahton. Leattly  cttnd v lor Faanang articles nocessary Lo
alt tract  advor T usor o, witth feabur 0t U Calr@urS. Me entiLfeminlsl
THuper Womean" slhereutype. balaiicing CAar eer . Tamily and  myriad
responsi bt lilies  Lhus bhegean W) sur Tace wn Me, pages. & developmentl

Guggesledl by the  tatles  and lead—-Lin O Lwo  teatures from  tlee

Jantary/!l ehruar y 1969 1soue:  "HMore Than bl Rargained For — of money
1 powct o whial  happens  when €l mab o5 more than he™ and "Doang the
Dandste Juggle When babiy makes Lhree, how Jdo you share parenbtindg and

. bl hawe Lime for work onnd Love "

he cdibtour 1al maler tal pPreslppostns o succesful, Career ~dr Lvel
hoeterosesital Mo, Feador wibh @ broead range of an teresls trom the ALDS
(1 aos aand e hirldear e 1oenues  bw gardenwsg and fasbion. (o fable o
mab oo abamdan ! Ty wloare celobira by gown naliom, an anlegr al part or tho
tradilbional Formulae  wf  WONMoN 8 Madasines, «lso males considerabloe
1 wades 1into Lhe new Ms.: covoer stories on Cher (July Ll%H8)., Glonn
Clowe  (November 1989 and Oprab Winfrey (Y...an ansplring prample of «
woman  wha, 1 omaking tbt. has not lost her sense of & higher mission')
(Nuvemben 1904,  4) render Lhe publication vartually indisbuguishable
trowm the  "non--feminisl”  consumetr glossies. Although careful Lo
TSI BRETH the calebraty stories on fominist themes (1e. Lhe November
|9RY  cover sbtory on actress Glenn Close centres on her work with
. pro-Chotce argantzations)., Lhey nonetheless contribule to an overall

chanqe i Lone. Ne Susan Faludi writes of Me. second incarnataion:
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"The firsk magazaine to run the pulpy face of a batteraed wixtoe on
the cover now showcases tnstead Lhwe powderod races of star letss
and pulled a photo of batiored wite Hedda Mussbaum trom 1t coven
to pacifsy adver bisers” (Faludi, 192901, tog).

Fur Lhet abfuscalion af the bhowunda y bhelween advor bos o o
edrtor tal matorial wenbt  had o band  wilh Ms. conver ion bao

b
decidedly convenbional fwrmat. fhe proviotes polioy of distingueshiong

(R}

bhelwean edi bturtal conberrl and adver Dustmg matol val o was et brsonod anyg,
what wany CrF thavs have sugugested was o bad Lo Browden vl appeal Lo
adver bisers LR Zuch e man (198W) . Forauson ol at. (E290), Mol o b on
(1797%y) . Lndeed, Falrfau o and lator Mal olda o concer tod orfor ls to

False Ms,’ ciurcwlation  abuve  thks pireviows  leovels would appear Lo

suppurt  lhese asser llune. Ol bhough "cover Uoadver Lisaong™ s Gy e Lom
wf mitbually suslasning Lechmaoiins  and themes Tk g cdutor ral
conlent Lo par Chrmsed atbe (MoUractk on, F99 %, &) tiv Lhe torm of

“adver LorialsE" appoeared 1 Ma. as war by wn 1284, "Hhe rdoeology o
advice! (4 a B now tutbonely drcguirsced ostenosilily obijocl tve,
b tor mat tonal features  thal Almul Lanvows by promoteod produe Baoar . ae,
Lhe "Money" calumm pllusbralos, roecommonded parliowlar anvestbmont o,
Farlor- o Lhaef  onme Summory, ol Lrabuled M. <.hift N
arienkation Lo chanding awtbeere e needs and anberesle and oo widenang

definilaon orf "reminisn', as the following gquotes indicate:

"We are a Serious magasine for o women owho want to be Lok en
seriously, bubt we alsu laugh — somebimes al ourseael ves and
recognize bthab pleasures, rela. alion, il even, 0N Goe a1,
frovolity are as muwrlh a parl ot owr Lives as the desioo tor
news and practical wnformation . We e oo beepang Lhie fominet
1deal alive and helping fosler Lhe silalily and enerygy
needed to Feep temuanisn reley it tu o women ever ywhior e boday”
(Ms.. July 19838, ).
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Lhea potr lice" (Quobted 1n

Flones Lev, b s Labemey L

Srunmeer o7 (ISTR} Pibeial foemirmush

Zuch erman ,

1 par b uwlair by

VLS On

. "One of the things that emerged from the [consumer focus group
whudies | was that - especirally o Lhee young age groups — there
was s ancredible resistance Lo the word  feminist " (MMuoled
pne Falucky, 1971, 109,

"Hhree wometd s movenenl le nol oas melibandt as it used to be. [ he
wor bd hoes Changed and we’ v changed louo.. cwe are elill a feminist
Matia iNC . bul we are aware bthat ouwr readoers have other 1nberes b

1788, 7.).

inleresting e lighk of

altil 1ks wmpack un Me.

tcfoologreal ortentabt Lo . ard sorve s Lo hnaghlight Lhe lusive nature
of the term "polibics". Im  her tir-t "bBEditor "= kssay” for tho
MACAs 110, ummer S (« R polit ical commentator ., newd of Fhe
Auatralyran Offrece of Lhe Slatus of Womon and consulbant Lo Lhe F'r ime
Mapnroloer O WO tosles)  describes  how  Teminien L fluenced
. Aus bl alian national government el icy. s & "femowrat", & feminiel
hou oate at o, whie Waew  ceommil led Lo ansur iy the anclusion of women 1n
the  wmamnsts can puliey-=mnal 1nQ process=, while conceding Lhal "ienocirals
ab b ae Led sUtsmpre1an from Une women mavoment Lhat had creatoed Uhen"
(Moo, January  1W8Y, P& . Summer s personal commi bmenl Lo woman s
v lbvoment th Lhe political matnsiresan (g clearly tranclaled anla

2

crpvadod  cove aae of politbical

a Washonglon  con respondenll to bine

MAadaline s nonpr aftir b stalus, Fhts

candulalos, TRV TRTEON

whiet oby egttal by Can ber

omitede

achieved

1 Lhe now Hs, ., Ehe addition of

staff and bhe revocalion ot the

ehalsling 1 to endorse political

mvesbnent 1n olectoral politics as bLhe means

through proaressive health,

mal anc, 15 manifested in et

cammLrbment to the vole

odtie at 1on Aand winp Luyment policy —
. donune 1Tat ton ot fner tean yobker —apal by and hor
A vehole ot empowerment far womeiy:
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“In Australia, 2f yvouo don b oLotoe, vou are tined. ..t hae {he
efrect of vreating « cultuwre where virlually everyone teols.
that voling 13 the socially responcable thuwg te doo.od thonl
Lhat 1T Ls ampor lant Lo romember Thiodl domacy acy by b ialon o
Uaally offorse Tess Lhoar por too b chioteess taid thaty ot volbaong
tur ot 1= lowe @ candudatae wee poadd by de-t b e o wine by o dotaad b
e . 0 Mowoanber L9R8, 4) .,

A YRERPNIR Paduwda = crvbieram ot Do v b2 590y 10 hoavaed oy Tt
LI @543 0l e b Bec o o 0f  Lhie segoemtrie oo otk s ton i bo U awl vl tenyedd
editor tal witbvracl wmabler ound cofloenuag stanc o vy 0 el TS RN RTI BT

[ Picvy o I RECI

polcbical™s "Mhabt woo o mosb v sous abovel Tl e
inko Pl wur 1d af cotebin b, repor cig wao That Tho magaw tnee prlbouged
most  Jdoeoply  artol el brsonsung 1le g ot ol oot e e

acilen - Raol procteely w0 My contebd b mca o pob e bao ol thachved o,
L9911, vy, What Fadruwly o s ol adid o s, howesved 1 s thial Mo b

thickoodd bevame mor e "pol b Yy bl ke tominirn b o pol i b oo v dotaned

o rerlat von ke Lhe roeodm o obabte goeor mmmoent cdedd bt bee U, o0 b

eral Sind v rdua b te b o -t e | Lo tongy Thars pobiolb e L0 o toumng sm
Lihial Ak koo fuoir oo tall oop ) tlar tedorsn wrtbern Flas brue i oo ol e
babey al whale, . prre-ainab by ot crdbiwe pver T thie foantno U bt s

Pl b dow i Lo mungl bt atiost, v, e wnteanp b ot s v Lages
esmanss L aloe, 1 "roebates anbe oo pobenc byl Dy de by v b ol ot Cant e
{(Winship. 198/, Foed) e ar o Maspanr o nons oY feamainyae t draconn Lo A
BepArabes The "personal” from Lhe "polilicaelt (e 1AL,

Hecause humner o wes commi !t Leed boo b oop oy fominaom "y o b ezonnb ™ b
the cualtureal motd of Lhe o ale Presrr o0 M form end contont wer o
albtered L or der b appuoald (W bovt o cndreanc o poavccaved boy e
"lurned o f e layy Uhe Leram "feoanest™  wrndl what fomanicean cgapiar oot} oy
= bood for Al ou b gt reyect ran ot Y he prersaniel o cand gt pbaet g

accoukbr emonto VR femutrannrly  sundy wL mabr padie o onisunesr Coeb e o ool



s0 on (Wainship. 1987, PR I Because feminist wtdoas had, by the
mid-1980s  rtorged a majoribty chande 1 conscaiousness, L bocame low
that feminism-as-1deology had hecome dissominated and lacked any one
specific focus (re. egual pray  for wort vl equal value) . P wae
comprised inslead of many werswions o Wayos tO mncor poralo women
concering  wto publice lite. By domonsbralanag that thoe "tTrimgoe™ woaes no
longer Lhe only acceptable place for fominiats Lo ocoupy, Moo hegan
Lo resemble. b some dogres, matislieem women s por codio ala, Thioe,
allowing  for consumpbiun armd  feminintly Lo once adatn tnscor 1he and
define ono  another as they have tradilionally done on Uhe women '
press (Hallasler et al.., 1971, L117). Couglhil  somewher o bolweon
feminist “"shoulds" and “unre formed” ploacwu es and dosires (Wonohapy,
1987, 161). lhe Ms. of the labte 19807« ocspoused a leqgrtumsod,
aspirabional feminism  thalt equated JT1beralion with consumpbiion and
wndivaidnal succees, Ahove all, whal the | arrfect/Malslda Ms. farlod
to address  was  that in order to conelrucl an egalilarian »ocioly ., o
whole weh of social sliructures. 1o ludiong the obruc b e thal
sustained bthe magasne 1leselft (capilalism)  and Lhoe struc tore Lhat
limited ats  reformist  agenda  (the  liboeral state) miaght  roquare
substantial change.

Table 2 indicales Summers el al.’'s allempt Lo oquale "women®

with “teminast" and max braditional-slyle women’s jouwrnal 1sm (e,
departments 1lite "Clobber", "Timesavers" and "Savolr Farre") with
"political” faminist discourse (fealures laite T"Oames Republicany

Flay" and "Unfinished Agendas"). This strategy faitled on two counts:
1t lost longtime feminaish  readers who had become disenchantod waith

1ts caomplacent, apparently innocuous  thrust., whaile failing  to
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convince advertisers tLhat Mg, had become Tess milatant than 1m0 the
carly  days  of  1ts  first ancarnatbion (Bradern, 199, 24). The
constraints and contradic tions of HMs.' consumeri1st orientation
finally spelled the magacine’'s demse when. following 1is sale Lo
L.ang  Commuritcations, 1t folded 1n December 1989 . Ms o' days of

OCCUIY 1 0 tenuous position belween nainstream consumer culture and

fenmintos! counlerculture were apparently aver.

Mes.r The World of Women (1990-—-1992) -

Lty Qs Landa Steimner suggesls, we can defime women s alternative
media as  oppost bional o alternabtive and resistant in product and
PrOCE 4 Steinor, 19924 1253y . Me.: The World of Women. Ms.  Llhird and
lalest 1thearnation, APPE A to qualify a&as a countercul bural
ar Ly facl, I the Fremier Jssue’ s editorial .. Editor-in-Chilef Robuin

.

Morgean explains thal the mew Ms. " contenlt 1 determained by readers’

demaniiye

"ewawe want to hear what you lite and don't labae, In our rebirth
announcemenl, we asked for just such imformation. Your responses
came pourtng tn. What youo didn’ £ want to see 1n Ms. shoclked no
one heres what vou dad want surprised a tew folks" (Ms.. July/
ARuagust 199%0, 0).

What readers did not wanbt to see 1n a reancarmnated Ms, are the
lypical lopics  featured i1n convenlional women's magazimnes and the
second,  Farrfar/Matilda incarnataon of the publications: fashaion,
mter1or design, celebraties (unless "femimist") . gardening. food/s

wine/diets, malkeup and cosmetic surgery. What Ms. readers wanted to

see were features and articles on the fol lowings:
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— leshian 1ssues/relationshipss parentang
— anternational news

- gpir 1 tual Lty

— health (phy=sical and psswvcholoqgacal)

~ pnviironnen bal 1ssuos

— ficbtron/poetlry/ar t/women & histary

— coverage of older women

— politics/elections/activist strateqaes
— thildcare 1Lessuos

- proftiles of womer 1n the work place. sports, music
— jeproductive raghly

- femimast thioory

- humer

= llterary raviews

-

Ae lable 7 andicates, for the mosl parl, readers domands oo
heirmag met. Murgarn admits Lhab ot e mpessible to one Lude vn-deplh
featurvs on each of the above Ltopirs 10 overy binmon thly aosue: oot
won b all f1t. partaicular 1y sinuce we wanl o print longer preaces now
that we e not restroicted to shor-t (Lhuse somoelimes superticial ) oneas,
as whei every page had te be ad-subocidiced” . Indeed, the now Me. o
ad—free. By btabing the oraginal PMs.’ allempl to separates adverr Lining
and odibtorial one step fur thor 1n order Lo achieve edilor al fr codom,
4 set of standards  oan presumably be wmposed o the magasinie that
will not be compromised by adverbiser ¢ (0OHOEINS . Thrs wlratayy 1
made par-licvdarly clear by Gloria Slermnomn s @eapose—gslyla osuay n Lhe
Premier Tesue ., "Ser, Lies and Adver lisinin”, elaborating  on Mo ”
struggles with recalcitrant, conservalbive adver tisere helween 1Y /70
and 1989 and suggesting the degree to whichi. progresstve adverlising

.

palacy aside,. M& . editorial contuernt was 1 fart constraaned by
advertisers demands and commercial considerations (pp. 18-28).

Me . The World of Women "looks" so different from 1ts past

incarnations and mainstream counterparts  that 1t 1% dubbed a

"magabook" by HMorgan 1in the Fremier [ssue’'s editorial announcing
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"welcone  to lTiherated territbtory wlint 2 we detitant !y proctoaem U he
beginnimng of the postpabriarchal erat Cpr. UYL Lt tho or vgmnal M,
can  boe wnborpreted as < "experonent! an women s ot nalism, Lhe now
Mg, camn lakowise be  appronched as vnporamenlabl. Maor Tho Wor Ld o of

Wome, ropresoents & return o Lhe madactno o ghraenal Fole as o ot e e
ot feministb thouaht  amd  scbivieme Howosor, thite Uhvord oncarnat von
travel=s fur Lher than thals by ostensably royoecting the caprd

atisb/conaumerist underprinmaings o 3 Lo predec Cssor -,
e oa compal rtean of lables 2 and v andicatoss poetiy, 1 ucbron ool

specLtfrcallsy Ttemtrlal”  Ehemess regatn o g oment posttion o an the noew

Ms,. while noliceably  absenbl from the ~oventeor departmento broted

are e foezhian and  Ulutest sle” ar b e theal  hrearad Lo teed the
Falt farm/sMdalaida  trnicarnat ron. Fur hrcrmor o0 e Lhie foaturos Tioled
Fable - mabw o dear, a1l bracec of  Cuolebr Ly JOottacbram have
Jdacappeared: rover skbod 10w o Lher . Moryb streep and Glonn Glose Lhiave
been  replaced by Slewrnem’ - wcalhing induw iy epose  and anabalyors
of the debate swrounding quesbtrons ol gehder ant race .

tnmadiately discernible 1n Lhe noew e, ts Tho anflaonee ol by
tditor —an-Chiaf on lhe  conbenls  of T pages:s the magas tne clear by
shows Moraan’'s  aaopran b and fatar commL bmenl Lty taorgina o wor bd
comiuna Ly wf WG e temLrilesl vicione o af oo woman Lhuey
deterinines. to a larage exboent, the ortentobion of Lhe publbroal pon,
much  1n Ll same  way that firtkies Swnmerr o tnhiterest 1o gover nmoerns el
activi bty and policy-mab1ng v fluenced thoe orientation of Meo’ second
itncarnation. Morgan brings Lo Mse. bor own established repiitation and
a large set of connections 1m the 1nlernetlional womers s miasoamehrt 30 10

addition tu editing the anfluential anthologles  Hirsterhood 1%




Power ful (1970 «nd Sisterhood 1% Global (1984) . she i1s co-foundoer of
e Sesterhood 15 Global ITnstitute, the first international femanast
think L (Hovey, 1990, 4.1). Kather tham locating Lhe new Ms,.'
rien Lation and rdeologrcal tone 10 wny editorial Ycollecbive”
¢ har eve Lesristre of much  women s media, the new Ms., possesses a lear
edilor ral nsoice” and bears the ideological wnpraint of the indivaidual
hehiind Lhalk vorce.

Moraan = des=i1 e to contribube to anr internationsl suppor t
nelwor b 1. oevident, not anty 1 Lhe wmagasz e = new sublille and Lhe
additien of Ahe Mg, Hoard of internabional Gdvisor<s ("disiinguaeshed
fomutrLsl W Livists  from alld over bBhe worid"). bab o the edilaor 1als,
writlen @i tusavely by Lhe dulor-in-Chiet, and features. s Table &
e e bes, atl least WIaT= feature per 1Lssue focusses om0 an
mlernational story: “The New Cold War Wilh Japan: How Are bomen
Faying 1= ar tL (November /Decembe Loy, "Cambodaiaz: Can Women
Survi v Ll New  Peace™" (July/Auauset, 19920). These articles appear
in addilion lo the reaqular "tisterhood 1s Global Internalional News"
depar tmen b reativn-ing  shorbter tbkems.  Fur bhermore, these reports come
from jour natitals  whose countries are beiny wraitten about in order Lo
avo e T OOTOER Rrrar s, cross—oultural  insensitivities made by
insbant erper L6 (Braden, 19902, 24).

Morgan s Fremier joeoue editorial points to the wide range of
tapriss  Lhal the new PMs. ombraces as  well as the breadth of her

edilorial foous:

"1 wntend to wraite vou Lhe most passionate editorials I can.
About religrous fundamentalasm and toxic groceries. female
sexuality and children’'s suffrage. how debt affects women
struggling to farm in Iowa (and in Brazil). About malk ing



ue
connections, sense of Lb, changw, love., mischilel. «a Jdi1f1
erence. merry" (Ms.. July Z0ugust L1990, 1),
Because  Mordgen s andividual vaston s anlogral to the now M. Vv ol
orientalion, her  bai-monlhly editurials T owsomble more o tonody e

.

BUmmer s Editor’s Essays  Uhoao o Ll Forsonal  lepar tse of  he Orrginad
M . Bubt  1nslead o focussiig on Moy 1 ole ws an anomaby wil b e
publtshing  wmdusley or Serving as o oan olabarated  Labloe of counlonle
jusbufy vy subocl mabler o Fhese  odilortals effeclivoly (onvoey Mo,
b aadened  peropeclaive: the  madasine Towls mev e Lo the wor Jd than had )
upoit Lbseli. ram sugaeesling thal The now Mo, 1o 1ess "0l Connae 1o
Lharn 1l o ooviious thearnabiewis porhopess bhocause 0t no Lonager has Lo
drapple  wilh the  fundamen La) contradiclion Lhal dogaed 1tg osirobono o
and  dreaw  widespread  croliciem from L9700 to 1989 s tle  roleo as an
ideologrcal sehicle negotraloing  «  Con=uwner framowor b, Moy lonaoer
hover 1nag he lween bwo contlicting wdeotogieal poles, Moo: The World of
Wamen can be wunashamedly feminist wilhowl fear of economic rapor-
Cltmsions  buecause 1bs frscal heal L no Jonger depends o advor Les g
FEvende .

When the new Ms. first appearod, 1l was sold ab newsstando  (n soine
major «cities and over Lhe counter al some boolstores. DUl was olherwioe
avallable only by subscription. A wmall dictrabution noetwork and high
subscripbtion praice  cub carculation by lwlf Lhus corfrrming Mo’ slaliie
as a "werlical" publicalion. [ts new Jouk . longer o -dopth featuros
and the notable absence of any adverlisaing combine  to grve tboon
academic, 1intellactual axr that far surpasses Lthe highbrow or1ental 100

of its first i1ncarnabion. Im addailion tu reaching younger wamet, the

new Ms. 15 clearly targebing i1ts ortginal audience of educeted. middle-




)

. I PTE=S tomtter - b whios, 1l hwpedy will support a publication thal ties

I BFRETRIN eled Lewpr Lama red Lhesir alitenaloon from  1he prevallianag
(v J ol Les oud Lure ™ {501 aman ., 1951, 7). lts torm, conlenl and
atteroat tee mode of froanc ong thue  combane to Teno bhe  new Ma.

credabilaty as an academic—<=tvyle j1ownal.
What  Lhirs juataposition of o broad, nternational perspeclive wilh
o Crvvunscr i hed,  claar tv-de fined avdience hiahlights 1 Lhe dafficul by
0t cleafaning ot Sthgle women s omoavenent qand points to some o1 the mor e
perpboesoina guestions facing  conbompuraty  Teminists. v smpite of
womeiy o erior Ly Lo o rorm o caonch e colerenl body s 1t has become olear Lhatl
WO hevwr anoiry atms Lhal oflen conflicls after all . 1f we cannol
enlor fao thee netaon of o cwnagle "poor people’s mosvemens LY o why ohow!d
‘ we ceame Thiab o wovenent of  women congsbitukes more of an organic
wholo o (Mrdaltuey  and  Thaghes, 1782, S For o women ot colowr . fur
s oy, Separalion rrrom whi tes may be required 1 order Lo vowce the
perspec Laves of Black o Nalive Amorican, Awtan, Hispanaic and 'hard Waorld
WOMEN ), t o the majority  or Lhe parbicipanls wn the American women s
movement amd the media 16t spawned were white (8mith. L9889, 288).

The nnew Moo refucses to eslablish what 1t calle "constituency
abot Loss” 1N the form  of “"The Lesbian Colwer', the "Afr ican-—-Amer LCan
Face' o "Younyg Fomintsts P oaram'. thebtead, 1b strives to "weave these
vorces bl ounghout the  fabrac of Lhe sagasine” (Ms. . July/August L9950,
1) A smtrateay that  ovoloezx lhe temale wnilty/solidarity Lheme that
Mar yor 1o Feragusan haighliahts as the first-order message of bLraditional
WOME T 3 maadl L. However the noew Ms. does come closer Lhan mosi

‘ caonvenlional women s magasitnes to admitbting Lhat diversity, 117 terms of

ethnyo.racial 1dentafication, senual  oricentation or "party" political
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awdherenco May cvont Lo b wtith tin: Pyomaaoi e g "wounan

Catogpog v

(Batlaster ol al., 1991, 179).

-

The new Ms. "Whon Good Women Dicadgt ve: oa cOnstrtte tive cont (

foirum', 15w thlustabive e oamplo poancdbamg Lo the dogioes to which U

Ymovenain b has evoleend ST N VRN IR TR IR FRTR PR TR Phat Lasos o vdoologie ad

conflich A tindeed b roind Do lween favmaintsote "W e a0 wmabog o

moavemean L 1w aind Wiz shueacbdin ' b foar athoer o Labe b bong o b o valfooaght

when  we Jefuse  to be monolilhae™ (Flsw o Judy 70ugits U 1900

w ) Fivelosd

Hanangina Edrlin Barbara | tiedlen el @oe o [ tmpor Levte e b hoeabl eghUong

Wi LR diweont and de i comen waithien the meovomen U oand toodalos,
Lhrie poainnl se ae of Pl tubun or e b ol e man o thice . e onder Lo
b b densd Phe  wmol Leploc ey af voas coe wilhinn Ul wmgvemenl ., MG muaed i
Periiior o A e f it beon wi o diserar by thoot e ot bam Lol L e b o ol
vt b oy Claws  and somal wrronleabons greal plhiabasopbin ol chr fEer ong e
esoral amoig fominrs-ls as wiel L el P s U osadd e o ey o b of
contentiom i order bto roefloct Lhie

o allowing for da  SphaCe Wherow debale can Lab o place aned
di fferaenl volUes  can e heard, Lhe e Mw, P atbirowbodaging Fhod
feminism  does nok cohere  oround o el OF cast s dofrnod Pranc il

Decause  Lhe fight for (30 1Al oequial by s frenwght o witly o omp oo e,
therefore., despite 1ls 1 enunciation of  Lhe under punnges -nd | Fappnge
uf  canvenbional  women 5 madacines, as well o the conbr adic Lione thal
artse  whon o profescedly feminast  pablacccbron foue Laons withion thad
framework . conilicts belween  femalno cunty/orsterbiood and tids v doead
interests/diversity nonelheless  remall . suggesting perbaps Uhal by

ists "unity in diversily"  &s 10 "moltaicultoralism”  adeology.

TRallaster et al. use thise argcment an relation o Dprar g0 B de, bt
argue that 1t applies just as well to Ma..



7.2

However whal  a comparison of Ms. ™ three wncarnatirons doss, above all,
19 FalGe ques bione conctrning the valadily and relevance of terms lile
"albternalb Lve', "matnstream”, "radical'", "conventional', "femirnaist" and
"politics Lo contemporary women s media  and feminist ideology. Lt
would be  an oversampliticabtion. for 1nstance., to declare the new Mua.
"racLeal" or  M"revolutironary" for. although 1t does represent a hold
depar Lure tirom traditional women s jowvnalism, 1t continues to reflect
Lhe  probloms that  arise when we thank in torms of a global sisterhood
vorsils obher  group wnlerests, tensions that have charactericed every
mcarnal 1on wf Ms . discourse for the categories “woman'  anr
"fominial”  are  fissuwred with other forms of social adenta freabtion lile
rau @, Class and so on (Ballaster et al.. 1991 S).

Further more, Ms., continues to endorse a "liberal feminist" model
of elecloral politics,

e Lass because we nalvely trust their system than because
eleclions are crucrial bto our lives" (Ms.. January/February

1292, 1),

The new Mag. oegquates, «s did a1ts predecessors., political cloul wilh
mobilizing WLIMEN as candidates and volterse and empowsrment with
represcontation within the electoral system. For ainstance, the
veptembor /U lobor 1990 1ssue wncluded an "Exclusaive Ms, SBupplemenb
"Election Guide  to Women Candidates’ . a comprebensive national survey
af near by 2LOO women. Ihitw, ot cowso, 1s consistenlt wokh the liberal
fomin st Lt et Lhall a pusitive shifbt on bthe gender balance of powet
would  have  a Ylrroklo down” effeoct, an more women who "made 1LY passod

o gALthes and ompower wd Lhe women benwath Lhoem (Ferquson, 19%0, Dle).

huts  as Mudaley and Hughos suggesl. how can we guarantee thal women



will LGhore iyt tad wbbuer i tal vh i ot 1y tavoar ot t b

Lertrtante,

bonds i stsburhood  How can o we suuen b Ul a veetudet o aup o o by

tubes army mor e of Aan ordante whinedd e tna our cwge or ot iy oty

By omos g beyond come 0f 0 Lho mad o Bbactant conbrad rol o ol by

et wadbh Lt v b omuedel o femiirbom cand cvnge b ey el cor Lo v 1al
et Lan 0w vmplic s Uy wead onr caay tom st il o Flas Freves 1 1XFS B U URSYRR
asa "

QTERW Caun L e AL s ety Tor women' WMol cu bon. L9G Ju) . bt

"
"rocomma Loy Litsmolfl Ao arasp boanb card hotad tael 4 ot Ofaes gqul fe, of
ethniealy,  Aage, abitlily, class 4 Goiue bty (Moawa Jantar v/ oy tuay w9,
1 1 oty b Luge bl T Li oandeoad Uhoe rorogmn e Luon ot womoen ¢,

vdoenli by s o0 "o cal v bar s e an b b oy el b el fomainavmy o Z vl bah

Froimsbletn  ou i, W mees b peeealte ol o whiact W onean by Ymates L oam

Y el

"albernalovo" prrdt vealrwns o Far s o conceplion  Of  woman, whicl
Fenders all wlhor woutal Cloavearies wle bl Ty v es=thle,y s adl oo conlyal
Lo the modes of addrews of Uadibtional  womeny s Al Jéaa, U, .

Mo’ ldealogieal Froaressions An vers tew —
What Ehen can Do deduced from Uhine diaoour se ana d VAT Whatl oo,
a conparison of the modes ot addreoss ot Mo Lhiree ne arnal tores Lot Lo,

.

about  owhers ' /ediburs’ Fesponses  to percoplione of o eader s Chaniging
tdenlogical anterests” Fhis comparal 1ve dosoour 50 anoal vaLs trador o Or g
the wunportance of  the contesle in whisth Mo, trcarnat 1ons Fong l Lestied
(re. cultural "moods™, publrsbing mulieus., L eadership inler easts) o Oy
will become olear bolow., Moo whifle s farm and contont 1mpply descipor

social Al wndustry developments Ehal play importanl reolos  n tal red fariyy

the publication,
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Whaon Mas. was Launc hed an 1970, 1w topics and 1ts approach to
cover pna Thien were  wr ound breabinig whoo o g national monlhily magaziie
WAl N0 g, Mo, foredgrovaded o made sis1dbile the discriminalion aird
miong sy bl Purbod 2 everz corner G Mor U fmer Lcan soc ety but had
proviengly beoen alossend over Dy They  women " s press (Le. domeslic
Jobraer e, modual harae sment . abur L oron rieslt toctions) and addressed an
atdicae o of wormern whose commalmers Uoto Loading "non ~Lrad: Faonal” Lives
would benefal from Ly band of tntwimation. Hy choosing notl to cover
v ly topreas  and rosues tradotional Ly wscoo tated with wonern o "praivato”
damarir . Mo g osted Lhat oglda b 1 by P women would be achieved iy
i oadernong horteons and proaading wintormelion sbout the public spher e

ot win by whooh women cotd boowme "rdole of production. Lo others

WOl thes o WM A clo What mesr have done,  bub we Al Jdo L L
“dif o onlly ', Wil Lhe  hwolp ot ot "weszlers', owe rats bring aboat
widoopn ead oLl ¢ bhrangoe willnow L viing up wcertaitn sUpposed Ly
“femryane" Chat e b 1w lars 1hat e s Ly adilionally betar U catl

Stremcpthoe W o nol o tequrired o abandon our Fples as Lho nur tu er s
and - shapers, of the noocl generation . Rabher, we humans (women and mer )
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the  muovemen L (equal pay. EAR. the raght to choose) had majorily suppor L
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s being  problematized.  fAs Summet ' quotes suagest, feminism has come
s0  tar  ond  brought  about  such far—-reaching social chanage, that all
women  acltive 1n lhe public sphere are incidentally “"feminists"s they no
tonger  need  to explicitly identafy thesselves as such. Consequently,
notrons  of "eosterhood”" and  recognilion of women as & coherenb,
subordinate  sesual  caste are downplayed 1 favour of an andividualist,

aspiral tonel

message that says., "Don't limit vourself" and "You can
have 11 «all, 1f  you play the game'. embracing & masculinist value
wyoslem  and (1i1terally) buyving 1ntu & consumption—based paradigm of
Itberation.

The mode of address of Ms, thard tncarnation suggests. however,
thal  the  bFeom “"femainism” 1w indeed sbill reguired and any redefination
should emb ace  the diversibty that 1  "Lhe wave of Lhe future"
{Interviow wilth Marcia A Girllespie, Literabbti. Januwary 19, 19934).

Halhot Lhan  wmi bLating or anlegrating a masculine-patterned consumerist

matnstirean, as Moo second incarnalion atbtbempted to do. the new Ms

welas oul Lo re-creale an "aller natave” i1nslitutional space facilatabting
Lhe  dovelopmoent  of & culbwe an whaich women are social equals and thatl
couwld poltenlially  transform masculinist value systems (Ms.. December
\e/79, 8&4). in order to do this, the new Ms. suggests that we muslt get
Lrack L Lhe hasics and wholeheartedly embrace a notion of "sisterhood”
aw we ded i Lhe "stradenl, serious” 1960°'s and 1970 s.

Fut  because feminism bas  indeed helped to legitimize such
pranciples as "economic  eguality” and reproductive freedom for women,
1990 = teminisl gqoals of "social" eguality are more long-ranalng and

more  complex than  the movement’ s gerals atbt the taime of HMs.® first

tnrar nabton. fMe North American femainism of the 1990°'s is recognising
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that the struggle for social justice 1s tal inyg place evervwhare, 1n Lhe

developed and developing world. ndeed, as Hobin Moragan contends., ome

of the most original, interesting  conlemporary  temintst Lhoughl e

amarqling from the Third World (Braden. L9920, 24).  Ms.

mesgacie for he

1990 ¢« 15 that Lhere 1s ity in cudbiral, ethnac and phy losophieat

diversity and addresses & self-itdentifired foministl reader ship commut Lod

to the global bonds of sislorbood., however Lenuwous bthey may be. annl who

18 prepared bto identify every 1ssue as a "women s resue’.




eaders _and _Critics

In Lthis, my concluding chapler, [ will be taling a loot at the
Moo reader in an effort to answer one of Lhe guestions posed at the
oulselt of this study: whal bind of reader 1s the magazine creating or
addr essang’t Furthermore, does 1ts awdirence. "those absent presences
who Jnhabit  our discourses and are remade by them" (Ganguly. 1992,
67) . Change over Lhe cow se of Lhe magazine’'s three incarnations? The
Me.  readoer plays a particularly prominenl role 1in the magazine’s
1 scour we. This 1s clearly reflected 1n the magazine’'s alypically
wipanded “etlore" column, Lo which I will be paying special
altention.

’

t will, theretore. be looking al the implied/ideal reader of [ls.

dlrscourse & well as the Tactual" audience as presented by
tn frastructural data and Lhe magazinge’ s  own observatbions. Mhe
rmplied"  reader 18 conslructed in and by the texbt in gquestiong

different texls and qgenres construct dafferent 1mplied readers. [ he
ideal  reader of most North American women' s magazines is middle-class,
white and heterosexual, although dafferent magacines do address
diffenent groups of women: Essence. for sample, addresses the

aftluent, career—oriented black woman. BSassy addresses the teenage

martet. The aintimacy of the editoraial "we" serves to define the
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audience being addressed but, 1f we laimit our analyses lo lextual
interpretations, we nernlect the whole area of raders resislance to
the subjlectivities postulated by mauarine  tents (Ballasler ol al.,
191, 29). In other worils, the 1mpliod/sactual distine tion 1t
important because hypothetical readers o difrerent from real readed s
who Cal be described by such sociological  caleqorieos  as o Aacge,
educabtion, income, race and so on. Thoretrore, an "auwdience” musl alao
be conceptualized ain  terms of numeri1cal and demodraphic Caleaor 1oy
rather  Lhan simply as  the adealiced "olher" of represonbtal ton. N
reader occupies the so-called "itdeal"” posilion produced in and by he
1deology of a particular text: readings/i1noterpretations are sbrucluorod
by women’'s social contesbs and shared cul Liral meanings. Lowell Lhos
be gleaning "“the Ms., reader”"” from bthe ndivaidoaal  conslrocted or
implied by 1lhe magarine’'s distourse, o well as lhe infroaoctructural
data provided by surveys and reader profiles.

M. relationship Lo Lhe women’s movemenl and ils symbolic statue
vig—-a-vies both feminiem and the publislang  nducsbry will Lhen boe
discussed as a means of approaching the role of critics’ volces tar,
as I will argue, Lhe bullk of bhe criticisem aimed at Lhe publicat ron
stems from a particular anterprekbtation of Mo, as a si1gnificant symbol
of American feminism. I will then wrap up by refocussing on gueslions
raised at the outset of this study: as an wdeologrcal vehicle 1n oa
consumer setting, how has Mse. negoliated Lhe economic and l1denlogiroal

tensions 1t has encountered”
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f. Readership —

.

the reader’'s role 18 especially prominent where Ma. discourse is
concerned. Throughout every incarnation of Ms,  history, the reader is
continually adentified as the lifeblood of the magazine, the reason
the publication survives. Indeed, the very inception of the latesl,
ad—-free Mg, 18 atbtributed to reader support: "Your energy made 1t
happen'"  (Me.. July/August 1990, 1). ALl three incarnations of Ms,
discourse hidhlight & caring, committed feminist readership who tale
Lhe magasine’s content seriously and to whom the publication feels an
acule sense of responsibilily. But., how do we begin to discuses the
reader and her/hbis role in the magactine s development™

The role of the reader 1s crucial to an analysis of a popular
cultural lext like the women' « magazine for, as Janice Winship argues,
the coherence of the text lies not in the magacsines themselves, bul in
and Lhrouah the Feader or rather the relation between the
representalions  1n the magazines and the social 1i1fe Hperienced by
readers (Winshap, 1987, L353) . The reader is crucial to the consumer
magasine  apparatus  because the strategles of the sponsors/advertisers
who  subsidice  consumer  publications siluate readers as endlessly
consuming.  perpetually  occupyang a state or about—to~be-filled desire

(kaplan, 1987, 19). However, ethnographic studies of the consumers of

popular  cultural tevwts - Hallaster et al.'s 1991 interviews with
magazine readers serve as an excellent erxample — reveal that there is
no ‘pure”/Yadeal" reader/consumer: hypothetical readers are distinct

from actual social beings.

Uuestions concerning “readings” and "interpretation" have gained

.

prominence as a result of developments in the field of literary
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critacism and the posing of a larger. thouah related guestion: is |he
text or the reader the souwrce of meanaing™ The very notion of “tosl"
has e panded (1e. more and more objects are seen as capable of Leing
interpreted) and this has resulted an the teomnlerpretalion of Lhe el
A ohect and. 1w some rases, 1ls "ovaporabtion"  (Mulerjee andd
Schudson, 1991, A2Y . The tocus bhas shaitted to the tewlt s readers and
the interpretive communl ties whoses montal  wnaverses  male 1l
inter pretation  possible. This brand o! roader-response: analys g, Ao
exemplified by Janice HRadway's pironeering L1284  stwdy of  romancoe

fiction enthusiasts. Readang  the  Romance:  Women,  FHatriarchy and

g

‘opular Literature, purports to rejecl Lhe melhod of lreating readerw
as i1extually-constructed subjleclt posibtions or "ideal readers" detined
in terms of textual mechanisms and oper abions.  Ditferont readors reod
differently (i1e. employ difterent ainlerpretive slrategren), Looauvse
they belong Lo different anterpretive commni ties., each of which ot
upon teits differently and for different purposes.

By Llhe 1970's., the women’'s madacine-publishing tndustey was,
engaging in  1ts own variety of reader-reeponse analysio, adopling o
motre reader-participatory  approach as & whole (Ferguson, 19872, #6).
While the old forms of audience feedbact were matntainced (10, letlern,
"real reader" stories), new ways of invalvaing Lhe  audience  and
learning about them were tried. Redbool . tor e:xample. 1mniliated «
closer dialogue with readers by piloneering a new form of audiences
involvement: a guestionnailre was included 1n the Uctober 19274 1gsue
ashaing "How do you really feel aboutbt seu™" and solicited 100,000
responses (Ferguson, 1987, 87). Questionnaires aboul marriaye, sex,

childcare and so0 on became commonplace in women’ s magazines during
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Lthe 1970's. Response lebtlers were analvzed and reported bact on., bhus
inttrating & structured form of two-way communication (Ferguson., 1987,
86) . While Ellen McCraclken maintains that the senders and receivers
of  women’'s magazine messages continue to engage 1n an unequal power
relalion with readers having lattle anput 1 Lhe representations that
claim Lo be about their lives {(McCraclen, 1997, Z0l). the uncertain
economic climate ot  Llhe magazine-publishing industry in the 19807«
crealed additional pressure Eo engage in audience research, bthuy

.

furthoering editors’ search for new insights 1nlo and information abowt

Lhear clienbt-target group (Ferguson., 1987, 144),

The Tncarnalions af the Ms. Reader -

Whoo then. 1s the Ms. reader, and how has s/he charged wilth each
tncarnabion” Iri 1974, the magasine commissioned a Target Group Lndex
oludy which compared Lhe buying habite of Ms. readers with those of

the  women  readors of other magasines (1e. Redbool . MeCall ' s. Ladies

Home Jowrnal, Cosmopolitan, Glamour ancd Mademoiselle), as well as

magarines  libte  Time. Newsweel and Fsychology Today. The profrLle of

Lhe Ms. woman clearly emerges ftrom the 161 demogrphics:

"vaotbthe Ms. reader rankts first 1n yvouth (18-74), 1n household
income, professional/manageriral status, eduration., and full-—
time enmployment. She 13 married (68.6%) and has multiple band
accounts, stock certificates and credit cards. Among the
audiences covered, she 1s the most lately to live in the
central city and the suburbs...In sum, she 1s young, affluent,
well-schooled, well-positioned., and 1n the center of things -
the energaing "new woman" of the American marbetplace" (Target
Group [ndex Demographics. 1974, unpaginated).
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Hence publisher Falricia Carbine’ s acssessment of the (9/7.-190°
Ms. audience as "almost o dream tor gualily product marbolbers”.  Me.
readers  constituted a "class" awdience: bthe Folio 400 aven lListed Me,.
i tts "Women 1n Business" cateqory (MoeCracken, 1994, 281).  thimed ol
younder. uwban  working  women 1 while-collar jabs — 11 mars 1ovd . hen
not self-identified housewives or molhors - Lhe "1doal Moo woman® of
the firsl aincarnation was, «ccording to Mar tane Valverdo, o that ming,
eneraqelic, holeroseidual  whibe woman, mailnbtaining a solid Ferbaltonshp
with a man while holding « “meaningfult job (Valverde., 1909, 81).,
Arecording Lo Bloria Steinem. however, women  of colour @ oad Mo, 1n
disproportionate numbers, a source ot pride Lo Ms, statfers who woro
more rac.iral ly representalive than Lhe eodulors ot olher  women «
magarLnes (Ma..  Julysiugst 1990, 25, Y December 1961 swrvey
presented an audience that was 0% male, whoase median age was “lightly

hagher than 1ts founding yvear and whose number ot Black arnd [ span L

-

readers  was steadily wncreasing (Miller, 1981, 18). Buil, as Steinom
tnsLsted:  "the state of mind of our readers Lranscends olalisl e
about age. economics and race" (Miller, 1981, 18).

The magazine’ s own ohservabions of 1te audience parnl o portrarl
of a committed. caring feminaislt reader ., repm esontative of Lhe movement
as & whole. RNumbering between IH0-400,000, Mu. readers., according Lo
the January 1972 "Fersonal Report”, wrile unprecedenbted numbers of
letters 1n  response to evaerybhing, tal e  advertisemenls  almost awe
seriously as Lhe editorial content, and are generous Lo theilr movemen!
and their less fortunate sisters. contrabuting to help pay f o

subscriptions for indivaidual women and organicetbions (p. 9/7). Readers

are continually praised and 1dentified as "the reazon Mg. survives'
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and  Ehe editors insisel that the mayazine beloungs to the reader as much

as Lo those who worlt Lthere {(Ms.. Jduly 1981, 12). Indeed, Ms., Firet

AN versary "Fersonal Report'". drawing o the impl.ed  inbaimalo
relationship bebween magazine  and reader ood breal ing down Lhe space
PBetween roader /subject  and  texbszobiecl. states: "It & your birvthday
ltoo” CJuly L9277, 89} .

inlorestingly, Me. reader suwrveys tound that 1ls sudience., for
Lhe most  part, shunned convenbional  women' s magasines,  choosing
tnstoatd Lo read publicatione libe Time., Newsweesl . Psychulogy | loday and
Intelifcctual  Digest (Harrraington., 1974, J&6). This, of courssn, became o
selling po1nd tor the magesine, QO means our stlrategy for atbrachking
adver Lisors  anlerested  1n targeting e« af fluent audience vtherwise
vnrea hable 10 conventbiona!  women s publications. With the sale of
thoe mangasine to Farertasy FPublications, bhis conception of the Ms.-—
Feador - as mon Lted-consumer was furbher sbressed as Fairfay expanded on
Lhe magasine’'s  previous allempt  to Tink feminism Lo consumerism.

Indead, Fawr fau’ s ads an trade publiacalions: samply rexrftied Ms. readors

A aff buenl CONGUMerss;  une campalagn feabturod a woman with ten-dol lar
Lille cover 1nd her  as  a dress wibth the heading: "What do yvou call a
womalt wi Lh ser 1ous money to wmvest™ Ms." (MclCraclten, 1992, 287).

The  Marrfax/Mabilda Ms. (1987-89) continued to construct an
aclive, endgaged  reader who was  still  wvery much a part of Lthe
MAQAaT1ne % 160l S1IVE Pr OCEsSs. Im her Januwary/February 1989 "Editor s
Eevsay "y Onne SBummers states that she reads "every letter that comes
in", auvknowledging each wilh & postcard or letter and readers of ben

wirite bhack Hpressing surprise at such personal attention: she wants

readers to  Fnow  that their concerns are appreciated, heeded (p. 8).
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But as Summers’ guotes 1in the precedaing chapter indicate, thie 1mpliedd
reader 15 no longer necessarily a self adenlifred “"fominest"i andeod,
"femintst" and  "woman" have been collapsed tnto one Trour -, o anon o
female consuwnor. Mo, more conventionatlt Lone went hand n band with
thas Dblurring  of bthe Ms, 1 eader s femtnasl wdentrty andy as oo roesutdt,
the magasine sacsrificed  1bts unilgue sbtalus as a publication tor women
unreachable Ehirough  obher wamen s maldds s, Conseguont v e thus goal
of reaching «  broader speocbrum of womoeon Lod oo a masiimuun ¢ trculal ton
of SD0,000 by mid-1988.

Lir conlrash o bthe roader oty o beed by the Fan fasszMalb o bda Moy

discourse., Me .ot The  World _of  Women = 1 eooershep 155 oupliertly
wdentified as  “femainsst'. e rermncarnated Ms, ™ tirsU o durecl -mar
campaign  solicating pobtential  cubscribers provides a usoeful o nastghl

into the Llype of reader the new Ms. 16 Faraeling.

"IL s not Just for casual readers «nd Lhambers through' . Lty

for people who care. Feople Tibe yolt...7ou made 1t cleoar 1 any

P eaders would pay for madgazings aw 1t Fhoey were boobs, vou wonddd”

(Ms. direct-matl campaiun letter., 1290, unpaqginated).
The faclk that the new Ms. 16 cad-free allows Lt Lo oxper imen
editorially and polibically while 1deally masntatniong o qmmiFrgaloed
relationship with readers who are the teominist commung by, I
January Le9S FBS interview, EBExeculive Editor Marcoia Ao Ol looproe
identaified Lhe new Mg, ' "targel" audionce as  "women who ot
themselves either already committed to or «are more curious aboulb what

1s  thais thing called feminism [si1cl". While 1ts actual readership may

he signifircantly smaller than 1te previous audiencet @, Lt

’

i1efccording to Managing Editor Barbara Findlen, HMs. Current

circulation has reached appro:xaimately 200,000,
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broadened. more 1nclusive mode of address presupposes a diversifiod
readership of committed feminists 1nterested in looking beyond the
horderse of race. class and nationality. The white. middle-class focus
that was suwygested 1n 1tes first incarnation and intensified in its
second., has been broaderned in an effort ko efféctlvely incorporate
workina women's and  ethnic and African—-Amerlcan wWwomen' s concerns.
NMurthermor e,  the new Mg, reader 1s addreseed as part of a larger, more
mlernalional feminist struggle.

Never theless, as [ mentioned an Chapter 2, when the new Ms .
appear ad . 1t was sold at newsstands in some major cities and over Lhe
counter Al some boolstores, but was otbtherwise available only by
subscriplion., As  publisher Rubh Bower euplained: "We felt that thlﬁ:
1s  a vertical publication that shouldn’'t be 1n supermarkets and
mom—and--pops" (Solomon, 1991, 9). This narrow distributiorn scheme,
along with lhe high cover and subscriplion prices and academac "style"
of the new Ms.. clearly indicale that Lhe publication is targelting
pducated, middle-to—-upper-mddlie~class readers, people able and
wtlling to pay for n-deplh  feminist news stories and analysis
unadullerated by commerciral concerns. Although the pronounced white,

heteroseiiual bras of the Lwo previous 1ncarnabtlions may have Qiven way.,

Lo some den) ee. to a more inclusive nobtion of "diversiby", 1n
taraeting  such a catcumscribed avdience. the “class" Bias of 1te
Predecessores  Femalnsg. fe  Gloria Steinem wrobte in her direcl-mazl

cAampatan lebler:

"Remember: when Susan RB. Anthony started a magazaine called The
Revolution. she pointed out that freedom of the press belongs

to those who own the press. If she had lived in this age of
adverlising, she might have added that freedom of the press
belongs to those who pay Lts cost” (Direct-mail campaign letter,
1990, unpaginated).
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‘ The Ms. reader remains the affluenl  constmers ohe e sunply not
addressed Aas HSUch . She 1%, o thoer, addressed ag 0 LRE L.,
wel f-1dentifiecd feminist. cnaaged 1 toarnug evaclly what tThat 1 ote
presently entalls.,

fhe Role of Lhe Reader ond letters to My -

-r

IRNIES rolo Lhe readet tal co un an evlaragoed sta et o ane o,

[}

however . Whieame the  noew Mo, 1s cong ormevd Indoed, aa tbor tae S oonem
181 ben, Lhea  entire venline was mado pocsiblo by o Le emondows waves of
readeds  suppor L. Afler bl ation LLopped  with Lhe Novembor 190y

LBsLE,

. "awea wlrange and wondoer ful Lhanag bedgan Lo happen. Fhoes phone o
wff tho hook. Lebtlers powred an. Long, carings, helptuat, omar L,
ispirung lellers full of evidence that women - and o tob of wmon,
too., really cared about Me," (Duret ! matl compatgn ol lor, LYY0,
unpaginated) .

o reterendun was lhus held via diveo t-marl camparan, asking poltontaal
subscribers  whether they would cupport - ad-free pubslhocalion ag well

as  wnvibting bthem to “"ehape Lhe Lool wloeel (" by offor vy suggestions on

the reverse side of the ballot form end losod.

"W wanl to hear from you,., Not only now, abt the outset, but os
we go along. defining and refaninag Lhits whole new advenbinr e oon
publaishing"” (Direct-mail camparan Jlet ler, 19790, unpaginatboed),
The voices of Mg. readers have played an tmpor bant role 1 each

XN 2
. incarnatron  of the magazine. Im 1979, for edample, Ms.’ monthly
averages of reader conbtributions included 00 letters to the oditoryg,

600 unsolicited manuscraipls, 750 poetry submissionse, 400 article
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wuggostions, U000 subimilsoions for thitee "Ms, wazette” (the depeartment
CoveEr gy movenent o news g, Lo00 submissaons Lo "Moo Comment" and several
hondhr od o Jeakter s Lo specrrie aulhor - waied oditors in response Lo Lhowr
it b (S thy, L2639, 2940 n./). Phis opon tarum approach to magasine
YO et ] ks 14y Characler 1«lic wf Mty tominist periodicals: lay
climiesalong the convenlaional barviers Letweon editors and P eaders, Lhe
AR fore Lo of  the madesine a- oaaoutdod. Ihe Ewo-way dynamic o f
commuitcalaan hetween roadores and megasine made possible by chargos Lo
Lhe  goenroe 1 | he L7270 ¢ and L1780 ¢ core Lladb @b forther whore Mea, 1o
CONeQrnec, mat wna the  publicabion oven mul ¢ direct arnd P Sonal Lhan
tha convent tonal  counber par e Fart of Lho teminazst poriodical o
avir all Penuncration of faormate perooived 1o be aubthor Lhar 1an 1% | Ls
prromoblions ot redder anvolvement, tnclud ling an @ipansion of space fol
reader FespOonses  amnd submiss1ons., M, . telt thabt using only women
"whiler s o wan, 1 1toel f, oo foirm oF diser tmtnal 1on and misrepresean k-
alion af Lthe lives of everyday women (Ms., July L1972, ).

Nowherae o 1w Lhis tmpulse more apparenl bBhan in [ . "Leltorg®
coluumn . Misae has concislently guven more space Lo reader lobters than
ot hen magasines  and  publishes  special forums when 1t eceives many
Fhotghb tat FUSponses  on tne sulyect (Hhom, 1988, 21). Headers argue
and draam e wilh o one anubher  and wevaluate the magesinge s conkent,
CONvVOVYINGg o cense of "real  communicabion'  between the rreaders who
wrile  Lhe Jetbtters and thoe editors who read Lhem and an opportunt bty for
seriouse  Lhowahl  about tominast 1ssues (Mcolracken., 1997, 81). OBGloria
SLlernem thersls that 1t 1w this kind of reader inpublt that teeps the
madasineg  conneclted, accounlable. In her introduction to Letbtters to

Mew: 19721987, a boalk 0of collecled reader letters fram the
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. magas e s farst ancar nal ton wdibed By Poa sy Thom, tbemmem wi ptea:

"When { lTook back on the fiflteen your oo of Plaa e The Lol lora tromm
readers are what T remembor besb.  Moroo Lhan repor Lainag o ssdw L
st 1es, poelry or hmar (Lhotagh Lhe ot tors conbam atbl ot thoasen
I loaok forward to our readors conbaniang grfe tor pat baong hoetp
ful facle, personal ~Lloritea, polilical alor o, arbioio pdoae,
‘rliebs of recognitic , accuralse cr b tem and somet cmes whotoe
Tite hraelon tes anbo oohvelopes and womdong thom Lo tar ot
g% a geelure of farkh” Clhow, 988, 1),

oab Lo

Maw  reeeived apprasiimabety SO 000 Toebbors on besaporese Lo b

Soroent oy oW [tasite e 1970 cand W by Thal doedowge ot o maar b wr v Land

“eommurid by wWoes furk mend . Phoe "Pobtbors” oobiu cponed oo whole wor b

i Weniedy & el 1ehive Aard o e ved as oo Tattun 1 whiooh o eadoer s concdd

parkbicipale duectly o Phe magas e on ceveral wayo. s oan Uhe

Tettors  cobiumrs of abhor pubsticabt e, teadia s oiten Look Moo Lo Laol,

‘ aimaing Lhewr fdlepleasure mol o ofton al Tho medgazaine and edirlor s Than

abt  poer Lvcular WL lers . Fhey  also woed Lhe column 1o commuannc alo

dairectly with waclhy other, Ll by L M P Ll g consors b rons canong

Lhemselves oboul  1ssues ol eopervonc oo, burlbhormore, "toebtors" wee

used as & fourum Lo help Me. and 1 eaders dovelop approac hos too raane,

af concern and thus advence Lo Temino s U agonde (T heom, 1763, v ).

PMomaw 1 ibs friresl trcarnabion, pudhbrohed crgwhicr oo from futboag

{ Decamnber L9277 Lo Lhrtr Ly Lwo (Do ombior L7edty) AT IRy el ber - i

J SIS, hese letlers ronded Trom =hior L communcbar v or ataecdalon Lo
lTong, Lhoughl ful  analyses  of 196U, L) Len fe Fhee odytor s al
/0LCe watl ben raesponded, L1 1 e fastm  Of “Thabor e Moo (N0
particular ly (ri1licel leller o, saplatiiantt Mas ' pOstt oo o speec £

. r1ssues and back tng up contenbious arunmeinite or  appt oac koo,

O cursory edxaminalion of the Farr fa/Matilda "lLettera” indicates
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Lhat, for the most part, less space was devoted to the column.
Seventecn reader lelters were pranted wn the July 1988 1ssue:; seven
appeared 1n  May 1989 while the September 1989 issue frabured a total
of thirteen. lhere does not appear to be any correlation. however.
belwsen the Fairrfa.s/Matilda Ms. nuereasing  financial woes and the

dimnution of space devoted to reader letbtters. Interestaingly though,

the Fairfa/Melalida Ms.  editorial voice breals into the lelters much
more forcefully by prefacing the column with synopses of the topics
discusand. For example. the Janhuary/February 1989  column  was
introducred  webkh  "Readers speal oub on sons  leaving home, Olympic

covel aue., and an  unwanted aboriton'; reader letters in the September
L1989 1usue were prefaced wilh "Three o and debates about estrogen, Lhe
child  wel fare system, and hody wmage”. Readers’ interactions with the
fommunity/10s of Ms. readets are bhus further mediated by the magazinoe
witlh this insertion of bthe edatorial voice.
Me.: _The World of Women’'s “Lebtters' column 1s consistently
lengthier  than  those of the magearine’'s first two ncarnations, a
charac terislic perhaps  atlributable to Lhe fact that this third
incarnation of Ms.. publishes bi-manthly nstead of monthly.
tonsider able space -  atb least thirty letters are prainted per i1ssue -
s  dovoted to the voices of Ms. readers responding to arbicles,
relat g stortes and  offering advice. s 1 the fairst incarnation.
the edilorial voilice 18 generally only featured 1in an effort Lo
elaborate or sustain the mageazine’ s position on particular topilcs.

1L vs pramarily*2 through reader letters that Ms, lLables part in
the creation and affirmation of a collective feminaist culture beyond
1ts panes. Women participate 1in an ongoing dialogue, sharing

11tThe "Ms. Garette", "Classifieds" and reviews also play this role
to some degree.
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elperiences and enduring trials and tribulations together-. lhe selt-—-

aftfirmation of a "woman = world" 1w wdentified by Jon teoe Winship o,
the pramary 1role for readors leblers cotumns 1o women « ME]AT T 0
(Winship., 1987, 68). But, M, Jellers  colwmn 1s 1ramod o o
different form of wriling, represenlung Lhe volces of "women ' ral baog
than Lthose of proivileged female  wralers. N contentious 1soue 15,

however . whelher the voices of lhewe “"roal people acltually breal Lhe

N

-

dominance

the authorial and edilorial voice, althouah Me. edilor o
sugqgest  that readers "tale over", with lhe editor becoming only
peripheral to the process: "Corresporddonls generally Aaddrosesod thoar
letters to “the Editor’ . bul thoey sometinns seemed Lo do o Ornly am
courtesy: we editors were  1nte medd ar o tor  messaqos der eclod Lo
other readers" (Thom, 1988, 78).

Me o "lebtars" column serves Lo provide evidence ot how M.
readers  aclually interpret the symbolic content oi 1 he Mt Cfad TR0 s,
well as andicate what bearing Lhese ihterpretations have on thoor
public  and private lives. [t can, therefore. be suqgested Lhat reador
lettere serve as 1ndices of an  1nterprelive  commamnabty, or ral oy
communitlies, of Ms. resders, allowiny thoe analyst o glimpse of L he
mern tal umiverses that male Lhe magazine’ s interprelation powssible.
Indeed, M. ” letters column would appear Lo support Hadway ' o argumen!
Lhat readers of popular cultural tedrls canmot be defimed in Lerm, wf
testtual  mechanisms and operations. Ms. ' torrespondence tndicates Lhal
differenl Ms . readers employ differont  interpretive sbrategrea,
reading differently by virtue of thesr respec bive “inter prely v

cammunibiesg" .,




11z

Fhe "open forum" approach to the reader letters column haghlights
the unique way 1 which Ms. convstrucks 1ts relationship to 1ts
reeader s/cory csponden ts. Framed as & "dif roerent” form of wel baing, Me.
reader lellers are legitimeled as equial Lo the opantons and wrating ofr
Lhe editors and contributors . This notion of readet-—ag-contributor
1hue  provides yet another eample of M. abttempt to breal down bthe
hayroraroc bhiaes Lhat have oharactericed Lradatbional women’'s jJournallism,
erodinn I he “lop—down" power slruc buw e thatb, argues E1lon MoCrack en,
coanbinues la typi fv  Lhe2  women’'s magarime genre. By devoling moro
space Lo reader leblers Lhan other periodicals, publishing an edi bed
cllecbion ot 1l currespondence and continual ly v einforcaing  bhe
1tmpor Lars L rextw of the rewder withian 1ls discowse. Ps, strives Lo

Fs

estlablieh an "equality of

vulces" amamny editors and andiences.

Foxminis bt o wecholarship has redefimned Lhe notiorm of & valid test For
wC holar by oludy,  turnminag to less "pobtile” forms of communication (re,
le tter -, draries, gussap) for hsborical evidence. Cermlral bt
teeminias bt scholarship 1s the notion of "etandpoint epislemology ",
rex ferrarng Lw Lhe impor lance of perespective and HPEr Lence to
conceptaons of truth and Lo the esstence of dafferaing comcepts of
Fnowledae for people of differing experiernces (Cirktsemna and Cullanmz,
{1, 40), Iherefore, letters, late those publashed 1n Ms. . record
Lhe  adwance ot feminism in a "parwonal' way while sinul tansously
SEVETVINIG as A tarm of "tonsolousness - alsing', al Lowinga wonen  to share
@ pe Lences and anformation waithan & conmunaty of readers,

Thus reader letters were turther legi tamated with the acquisition

af Ma. votumnous Lellers-to-the-Editors frles by the Schilesinger

LLrbrary at Radcliffe (College. As Ms, announced in July 1981, the




117>

ibrary planned to cataloguse the MAQA 1N S carr espondence ao an
ongoing s tory of chanae for  Aperican womoen. fhe Schrlosingoer Libe ary
1e  ococupled  with argquaring a represonbtative record of thoe ordunary
lives of  wanen an the tormes of lellor o, diar 1es. pholos and ooy oot
Yithe raw  matoraal of hisboery" (hhon, U=, Col) . Understandinoa Lhe
Ms. letters as  an 1l luminatbtina. bebiivd ~the—scenes ool ol Amer 1can
women = lives (Ua personad Frwwb el of Lhe prrourizss of Lhio wave ot
feminism" S July 1981, 14)) [he Pibr aar y's worl proviches an
ercel lent euxample  of the b and of femuomol srholarship dewor thed
above . Favining bhow L exdgoe about Lhe o inar y o Tivead ospo 10nc ¢a ot
women 1 coanlirat ko Lhe coanstrue Lion cof a temmisl holtory and Mo,

Jelter v colunt a3 nterproebod & o gattge measuring Wwomets o Lhosvughls
and  feelings comcerning  Lhe  pruarve.  of Second Wovoe Merr Uh Dmer 1 an

femimn i sh.

Mg,  Symbol rc Relation ko Lher Ror U Aoer Lo an Women's Movemen

When s, was forst lawniched an 1Y 7.2 motdaa pundd als predicted 1l
wnmed iate  demee ., arguing T hat FominLem Was one toaplc. ane sty yec,
gne  movement bound to rum out of Lhings Lo say (Cahen, 1988, ).
Buk., ten YEANS afler 1ty origination. 1l remained the oirly nat ronal

femin sl magasine in the United Slales. Ms.o survived for seszentecn

years , folded and then reecunstbructed 1lsel £ ftor Lhe 1797076 and 1t

relatronshiip to Lhe  movement 1e  compled. (e a boy feminis!
st tubion, 1t OLCLUP LS spec Lal place 11y AMEr L an puthlishing and
womers © & movemar t haiaslories. M . psbablished 1t=elf  as an

nsti tutional prototype  for  the appropraiale conduct of advertisers 1o
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wWOMmen and 1% credited with spawning a whule new category of magazines:
the career—oriented glossies 1ile Warking Woman and Savvy (Ferguson el
Al 1990, 10--1) . s an orgart . of Lhe movement., Ms. preferred
edilor 1al role 1s assumed to be one of provaiding an opernn forum  for
woamen T s movenent dehbate . representing femimisbts” variouwus interests and
grouprngs «and portrayang how the movemen t should be to 1tself.  PMs,'
symholi1c stabtus. 1ts role as an i1con of North American feminism. 1s

drivery  hame 1N & seemingly of fhand remert made by Mariana Valverde in

er cratique of Lthe publication:

"o wwblhe fact Lhal Gloria Steinem herself panics when she weighs

more than Lio pounds and al ternates betwesn starvation amd

Bainging on sweets shouwld give us pause" (Valwverde, 1984, 81).
Hor o Lhe personal 1s Lruly rerndered politacal. The assumption 1s made
l hal bocatise an edator of PMs. (thowgh he solf an wcon aof the movement)
may have a preoceoupatzon wiebkh eabtang and dwebing, Ms.' relegation of
women < obsession wilh fouod &) the Dackgrowmd of the magazaine's
fhiscour e 1e somehow devalued. When & publicalion has atlsined such o
hioh profrle, when 10 1s deemed to be responsibie to a mul ta-faceted
movenenlt and Ltts consbtirtuents, 1Es job 15 made very diffacull. Its
mealttinng has  become  larger t han Ehe magazine 1ktself. iy Barbara
Findlen explaimns: "people read all Finds of things 1nto 1t who
defini tely are not reading the magazane."

Indecd, the very term "Ms." 18 i1mportant as a wverbal symbol of

Lhe movenant, It originated in Lhe 1930w as the proper form of

aldress 1t one was uwnaware of a woman’'s marital status. EBul, by the
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late 19707 «, 1t had becone synonymous wilh feminism, adopboed by women
vhos  wanted to be recognized as o andivaidual- ralher Lhan wden Lt fiod by
their relationships wath  men. mterestingly  Lhouagh, 3t b eades
letter printed in the October 1977 1aaue ol Mwse relales, ouch symbols
can be invesled wibth Jdiverse meatrinogs: Lhe correspondent o o subslrtate
teacher, was ordered Lo stop  adentrtyg hereed foas "Mad® Lo he
sludenls belause, accordung tu het super tars, Lhe desianal ton madoe
youngsters think of "sexwuality and Liber ation” (Thom. 1987, 140).

Thugs bearing  this  contenlious  term on Lty cover ., boldly
announcing ils aideological bthrust, Mu. werved as a very visihle tagel
of antifemainitst sentaiment. In July w76, Moo reporls thal o campatagn

15 underway  1m Nashua, Mew Hampohire, Lo ban the pubbicatron from

schoonl lTibraries (p. Tuny . Feadot tel tors  ralated  more ouhl ey,
private forms  of censorsbhiip. in & telboer prainted an Lhe Soplombor
1980 1asue, o womar  wrLbeoes  in Lo cant el her subsch iptron Lo Lhe

"Over the years [ have enjoyed Me. ammenseoly, bub for the Tasl
1wo monthe T've had to hide the magazine we my dresser drawer.
My supposedly ‘liberal and understanding husband bel1oves Lhe
magasine 15 changing my personalily. malbtng me less flestible lo
his demands. In an effart b save’ wmy marviage, [ am canceling
my subscripbtion" (Thom, 1987, 59).

B Ballasler et al. argue. reading or bewna soen roeading o
particular magasine 16 as  amportant  as the possession ol any other
commodity in the establishment of one’ s sucial wdentily. connoected, aws
it 165, to the notion that i1dentity 16 achieved throuogh consumpt)on

{Ballasler et al.. 1991, 190) . It has been suggested Lhat, wibth

industrialiration and the development of mass production/consumption,
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worbere  who  had  become uszed to the rhetoric of thraft. Flard wort and
sobriety  had  to  be "educated Lo appreclate a new discourse centbred
ar O Fhe hoduomstiec  (i1testbyle entacling new needs  and desires”
(b ceat hmr s Lone,  quoted 1 Schul oo, L1990, 64).  The role of Lhe women’ o
consumer  magazine 1n this dymamic 1s obvious.

Hlowmever . Mo, apparerbl cole 1n Lhe conslruction or elaboration of
poaddor e’ 1doent tlies  wounld  appear  to  supporbt Marjorie Ferguson s
Lugaes! ton thal perhaps  a transformalion 1s taling place whoreby the
magas e’ s fune Luon 18 changing trom 1tnsbitutional bto more symbolic:
TWOMEN s magazines  may  be oan Lhe process of becoming an emblem o
Ladae uf feominini Ly  rabther than arbitors of what femainminity consists
of" (F eorgus.on ., L9g . 192 . Cer Latn perceptual stercvotypes of a
magarine  are created and foslered during Lthe vourse of 1ts publaicabion
fhalt  are otton dafricult Lo change. i fact., as [ menlioned in
Chaplor V sueh proconceptions  playved  a role 1o adverkbisore’
roluctance Lo publircroe  thoear walk v, 1 the Fawrfa/Malilda Mg..
despule the  Jatler s "soflened" 1deological stance. But wosl uf tho
Cr il iemm atmad al Ms, focusswes on Lwa Lhemes: tts overall liberal-
femingat Oor1entation  and 1 bts  alledged polontial to  proumole Lhe
hogemony of a el tatn group  of  wonen  over Lhe very definilion ofr
PEM LI & . in  the following section, I will be using the criticisms
ratsed by Lhe Redstockaings  (Falhile Sarachald. Fatricia Mainardi and
Fllen Willi1s), Mat1ana Valverde, Susan Faludir and Deborah Solomon to

olabor ale Lhove pointe.



Mo, —conce obigins

e 15 the targeb of msuch crailictem an Lhe radical fominigl

»

anthology  Femamst  Revolulion  publashed by Lho Redslood thas women o
laberation orgeanication L9270, e Redstool tnas cerlves tabel M.
cadiblors "liboral Eslabl ashmont womoen Wl yLb L that " fowtay Lho
women's  laberation  movemen b 1= an Lhe handoe of & aroup of Liheg
opportuniets, and therefore wn the heaids ob Lhe Tefl 7 Liboral matoe
tcstablishmont. . .lhey are cupposodly Lhe Joeadors ot the women o
movement ., hut they  are leading us down Lhe road Lo o fow wspee babto
reforms attd  mothoimg more” (Redstockangs, L9700, 1a). llon Willya, a
tarmer part-time contribulong cdelor ot Mo, donounces the pubidocal son
for presenbting 1tself «s o cenlre of leadership for the movement,
£8E1°v 1110 rol as a “"farwn”"  but lo o promole o gpoct b tdoo b ogy
(Redsbtoock angs ., 1978, 170). thee 1deolagy. argues Willia, 1o Tibar ol
feminisl i orilentation. denying the ocod tor militant rosrstance (MWe
don’ t  rmeed bto fight wmen. only  owr condilioning.  We don’ U oncoed Lo
attack Lhe oecunomic  syslem;  wix boo can o make 14") cnd profoirring o
sel f-unprovomenl, individual laber alion phalosophy retevant ondy Lo oan
elite (p. 170).

I have already discussed «ome of The Timilalions of Fibhoral
feminaist polilics  1n the preceding chapler, bat a further Claborat ton
may hbe useful atbt this juncture. #As Zillah tasenstein so o paanstabangly
draws  out an The Radical kuture ot Liberal Feminism (1781), 1iberal
feminism 18 essentially contradictory  bLecause 11 asbs  for soxual

egal ttarranism  from within a palriarchal sthucture: the liberal stoeotn

cannot possibly meet the ultimate demands of women's equality bhecause
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‘ 1ts function 1s  to protect the system of power called "patriarchy".

lNireenstbewn Ar QuUes that the liberal defanition of politics as
"government activity" males 1t impossible to view the structural
relations of women’'s lives ~- family., the sexual division of labour and
s on - oas part of the polilical 1ife of a socrety (Eisenstein, 1981,
Legl) . She claims thalt women are thus asted to enter the public spheru
wilhout calling for a reslructurang of the relationship between the
public  and pravate spheres. It 19 further asserted that liberal
bowr gqeals toddenlogy tends to dicholomire life 1into males female,

public/praivate, stale/family. and home/worb, when the feminist project
entatle downg away wilhh  these types of binary oppositions. Kadical
faminiesla, hite the Redstoct ings, therefore conclude that the
contradiction between liberal andividualism/patriarchy/liberalism and

‘ femintem  cannot  be negotiated  through Lhe state’'s reform processs
1hdewd, Lhe challenge for feminasts lies 1n buildaing a revolution from
the aiisleng political lools and contest (Fisenstein. 1981, 200 .

Mar tana Valverde s criticasm of Ma. follows the same line as Lhat
of  the Redslockings., arguing that Ms. reflects “the class irdeology of
American soctely” (Valverde, 198%, #81). Because the magazine’'s
emphasts 16 on "lifestyle", argues Valverde, accounts of the struggles
of Indians, lesbians and immiarants are relegated to cameo appearances
and do  nol  directly challenge the class and race privileges of the
presumed  whale, middle-to-upper-middle-class reader (p. 81). BEut the

root  of Valverde's concern appears to lie in a preoccupation, shared

by Llthe Redstoclings. with the class or race bias of the magazine
. promoting the hegemony of a certain group of women over the very
definittion of feminism. Indeed, with many media women themselves
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becoming the movement's representatives to the media, Steinem serving
as the foremost example, there appeared Lo be an overall concern on
the part of the more '"radical" factions of Lhe movement (1e. hose who
do not embrace Ms.® liberal feminast Line) that Ms. was re-wr tling
feminist Mhistory to male 1L look At thouabh the Liberals wor o ho
agourcoe  and  popularizcers of  wonen’ws Tiberation (Redstool tngs, L9720,
TEY . The class/race bias of Ms, farsl ancarnation (270 198 7)) was,
merely wntensified in the magazine »  socond incarmnation (1987 0Y),
accarding Lo Sasan Faludi. wilbh  bthe latlor moderabtlang tle or vaginal
1decliogical stance 1n a bid Lo attract adverlisers and gounag "upocale
by claiming readers with haigh incomes (Faludi, L1991, 109).

The analyst’'s challenge lies oo distinguashing "real " cribiques
from general, SPEC LOUS , ideolonlrcal asserbtions. I-or tnstance,
Eisonstein’'s (and, conseqguently., the Redstbocrings’ ) argumentl begas tho
following guestion: why exactly 1e 2t “tmpossible” 1o view |Lho
structural relations of women’s lives as parl of the "polrtical®™ tifo
of North  American  socieby™ The questron Lhat must be addressed 1w

whether the integration of women’'s concerng  and experaaonces nlo

governmental activiky 15 a "logical" or "political” wmpossibirlily.
Can Ygradualism”  and "reform” not lead Lo “revolulionar y" change’
Eisenstein hersel f goes on Lo Gr e Lhat fomiry Lt mues
reconceptual ioe the relalionshipn hetween refora and ove Lol ron

hecavee, 1f indeed 1t 1s the stabe’ s concwrn to use Lhie rotourm pr otes:,

¥

bt sustain women’'s  subordination, aw  Faocenstern contercds, Leen the
challenge lies in burlding a revolution from what 15 azal lable o ws
(Birsensbeln, 1981, YUY . The gquest ran b be addres=ced 1s: can reform

not help Jay Lhe basis for « restructuring of & patriarchal , capital
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‘ 1sbie society” Furthermore, how Calnl we male the leap from nerely
challenging the wdeological statemenls of patriarchy to reforming the
actual  nrganization of women’'s everyday livest?T Lilewise, VYalverde's
vt oLope s f fers from Lhis tendency te generalize and con fuse
rdenlogLeal wilh "real'" arguments. Sweeping assertions regarding the
"rlase  wdeology”  of  HMorllh Americanr society are  btoo general Lo be
(I Lspr uved.
L Uhe Redslock ings, Eisenstein and Valverde are claiming that
only rovolulionary  change conslitutes "real' change. this 1 wmplvying
A pulrtical nroearam  whaich one may  supporl or disavow. Fhes muast,
howewver be distinguishaed from bthe tdeologrcal  or philosophical
argumenils  that  obwscure  fominast  rhetoraice  and  render 1t ambiguous.
What  Lthe rescarch  presented  in this project reveals 1s that Ms.
‘ magasine  has  and  does  do bthaings differenlly from the ways 1o which
olher  (palrrarchal) organitecations oo themn. The enecution of the
magazine’'s policies, 1ts workting praclices, political ongagement,
financLal  hasos  and relabionships with 1ts readers serve as evideneoe
uf  Me. unrgue  contribuboon to the women s magazine wndustry and
Qenr e .

h the basi1s of Lhe ovidence 1 have collected then, we can beqgin
tao aswess Lhe adeguacy of the ideologreal craiticisms aimed at bhe
publacalyon. hese arguments are hampered by the fact that they faaxl
loo male a cclear, wsalistactory distincbion between the magasine’'s
"econaomic”  and  "iwdeological"  dimensiong: they are not concerned with
distinauushing between Mg, -~as—an—-ecornomic—institution and M5 . —as~-a—

. swymbolic-entity and  addressang these separate dimensions of 1ts

exnslence. Cammunications scholars, however, areg concerned with
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precisely the wayve 1n which these W duenhsaons manifest Lhomaelves,
in contemporary contetta,

[ alwo beliesve thabk bthese crilicirems ar @ based on & fundamenlal
misconcepkiont M. . A5 A Wiy vinihle wymbhol ot Amertoan remintsm,
zete  oub to define the feminilel entorpr v=se and what women & Liber al ton
13 all  aboul. Indeed, the problem appoar s to lie o Lhe magasine
very visibilily orF symbolic value . Plse has beoen cnovesled wilh oo me by
meaning  because 1t 15 bthe only mass-crrcila bion femintst magas 1ne Lo
have emeragoed and stoevaved ., albett procar sy, o Lhe Mo Lh Amaoy tcan
publ tshing slage. Heoattsez 1L bras heorny Uhues thwer thed, The fac t that
LU 1e nob,  wrnd has peveor ol cul to boey the "test o wnd™ on albl forme,
and awpects of feminitem seens Lo e lTost. e B (e foar o Lhoe
pait f crilics thal Muo.e will come Lo defirroo femanism 1 btwelf 1o not
completely  unfounded . tor Lt The "Liberal Felablistmoenl women” do have
finantlal hac b 1ng arl aecess o Lha  (prresas, thewtr  abilr bty Lo
comnmunicatbe and  disseninate a particdlar hroind of Liber At fominnaem Lo
the populalion 15 crealer Lheay  Lhal  of Lheir more "1 adic ol and
"marginal ' si1sbers. Howe wver, this 1 Ltgoigring the fact thal Ma.,
al though  clatmaing  to reach oub an o propub ol mararer, hiaes Lo oughoot
Lver y 1ncarnataon been a e bt puly b reation, target rng et
il cumscr abed, special weod ~vudiences,

oo wmply  Lhelt e, concesved i absell as the " Lasl waord" on
feminisam 16 misguided:  the women’ s movenenl 1s mul) Li-faceled and Mo
18 simply  one  of rts many volees 0Or. «s Horbara Fandloen puls b, "wee
are only so big." Fur Lhermore, the facl Lhat Ms. 1o o0 QAN w
publishing  venbure located witham a particular ndustrial contest mist

noat be underemphasi.ed. Me. only vieble option Lhen, upon

receognizing  the  link between patriarchy and capitalism. was tao sever
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. [I Hrowever onces thite oonbradiction was addressed ad bhe move was
macler Lo an  ad frec, editorially=froe rormat. Mg, wWas again assalled.
1= time for Fravellang bow far wm Lhe other directaion.

M hier reveew of Lhe now Mo, n The Women ' s Heview ot Hooks.,

Deborah Solomone sums wp her criligue as follows:

T M. aspites Lo oa naltonal awdiersce. 1f 1t waishes Lo be more
thaty 4 (nl b Jowrral of anlerest onlsy Lo the chosen, 0f 1t

wishes Lo promudgeatle The wdea ol a wsovorcaian womanhood on a

Droadl scado. 1l needs Lo bnow tbs pobtenlial readers.. « Lo accord
rospere Loto wa far wador o veuioby ot women thian those 1k now chooses
Loy F o (Y 2 Fr LL neodys Lo rerach ol Lo weanon whio. .oty some of

' Phetr toadrrig matteor 1n supermai bots and mom-and -pops . « .81l L-
fully navide Ling Lhe br cahitly cotour e atl=les, mabing anformed,
and somel tmes unoLipee bedd chorees” (Solomon, L9940, 1),

Ltk e, Qe Fabuwlt proomonne eze L pow Me o "puracd reom matloshy @am
. crrculatvon (O aluda . 1990, 111Y thant s to 1k hiah subscripbiune price
| and  allernalivie  for mat. Phe raot of Solomon s and Faludi’s cr tbitciom
AP 5 Lo Tie an ther  obion that . L roerecbing the lodic orf Ll
capttali L elhaecy, Moo _fhe World o Women s proviaiding Loo few women

w1 bth o feunantet standpoinl rrom which to cribigque pabrlarchy.
v, 1 haves  ponbed ol wn thirs and prteviows chaplers, ever y
ML e L cone b tudless ol "lar e l" 0 @adors. Mes.. 1n Lk lalers |
Thecanal von, Lo wamply na fonger  as appeal g Lo a wide audience ag ol

per haps wat iy tbs proevions formatey P The World of Women 1s a moroe

opecial tood,e s more Tacademie” pabl et von, To put a2t crudely, oL
Canmnol Ivor 1 bicioard tor L honag aome bthing 1h was but no longes
Ay o Lt ho. noviumon w and Faludir s wduments rawse Lhe guesbion:
I wheas alandard does the new Ms. provide  Ltoo few womern: wilh o«

. ferminas persperctive from whicly to analy e society™ solomon and
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orrtiguers. Fur Lhermar o, haviing  vrapplod  weth the gquesst ton or B,

place  wibthin the panbthon Of Wwomen w menlos vhe. Ln Phapler o o aand v, 1

driwpute  Faludi’ s assumplion FRab Fheae woes a0 "man i o0 coam " My the tao

begiin wtlhe Lhee coeretumsc e thod Largo b onud e o el sopin talveond ad s L
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‘ 113 progressive  format  and credo. developed ain reaction to the
partgencies of  the marbtetplace, could very well play a small role in
tr ansforming  the martetplace 1tself. As [ note in Chapter I, the factl
that publishers are soliciting advice from RKulh Bower on how to become
less  dependent on advertising revenue, along with the success of
"reader--orlented"  publications lite Harper’s and The Utne Reader .,
imply that a slight shaft may indeed be talbang place within the
mdustiry. Whether Ms. will have any long—term effects on women' s
magazine publishing., however, remains to be seen.

By aiming at & narrow marlel of "self-identified feminists™,
people  able and willing to pay for freedom of the press. and framing
1tself  as o "madabool" (more of a feminis!l jJuournal than a magazine pet
s0), Ms. 15 suggesting  Llhat  feminism  1s  simply not conducive to

‘ cortsumertsm and the pleasures associated wilh Lt This 18 a difficult
problem  —  indeed, one that the magazine has been arappling with for
vvor  Llwenty years - and railses some very important quesbtions for
contempor ary feminism.

tr foemuinism no longer coheres around a set of easily identifiable

principles, 1f 1t 1% no longer relegated to the margins of society,

Lhere liwe a  raisk o defining "feminists" and "feminist concerns' in

oo LAl b OW . exclusionary terms. If indead the line bhetween

ma tnelr cam/marcginal femanist counlerculture/mainstream consumer

culture 15 bocoming blurred as a resullk of the proliferation and
wideopr 2ad  acceplance of feminist praincaples, then Ms.’ definition of

Peminasm 11 strictly "mon—consumerist"” terms could be deamed

‘ ptroblematic.
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This does not imply. however ., that the magasine as a aymbolic
vehicle subscribes to the "i1deologileal” posibiron that 1s 18 incorrecl

for feminiskts Lo euper tence Lhis pleasuwro. Ms.: The War ld of Wamen

aslnply constitubes a readership whose obgocb 1s nol perceawved to boe

Lhe attainmenl of consumer pleasu . We can  safely asstume 1 hat
readers do nobt  purchase/subscraibe to  the magasine an order Lo
rperience  the wvisuwal pleasuwre eidperilenced  with consumer (loustos.,

When Ms. tried bto fi1ll this role, as b dad 1n 1bs second 1thcar nal 1on,
il lost Lbs ihatial appeal Qdind ., tonsequently. 1l diotancl
readership. The thaird ncarnalion of  the publication has sitmply
"fime-btuned”" itseld i this reespect, undorstanding and addreusoing the
needs and interests of 1bks particular auwdioncoe.

Moy, magazinn’s bhistory and development 1llustrabte the Limetatione
wf o the  liberal femtnizt wmoadel whitle sorving  as o an esample of an
attempl Lo negotiate 21tes conlradiclione. Liberal fominasm has hoon
very effeclive an addressing. for esample, o fundamenatal goual of the
movemenl: “eqguity" in the worlbtplace. In maling pay cguity an accepted
principle  1n North American  sociely 1 Lhe course of Lhe 197074,
tiberal feminists were then faced with the murl ies questiaon of "s00 14l
equality” for women an bobth the private and public sphervs. Mis Lao
become the site of slruggle for bthe 19907« bhut, because 1L 1% suweh o
large. compley arenas no sangle adeological slance or approacls Lo
achieving social transformation on  this scale will be "correct' or
efficacious. Clearly., we will have to consider many ways  of
approaching these problems, among them those promoted by the so-called

radical feminists. Furthermore., Ms.  magazine  highlights Lhe



1
Crut tal rature of the relabionship betwesen reform and revolulion, the
nead Lo attack  an  economie systen/industry rather than simply worlk
wirlhine 1te boundari1es. Aftor struaglang Lo survaive and disseminate o
feminisl message for seventeen yeatrs, Ms, finally concluded that the
ontradiction visting between capitalism/patriarchy/liberalism and
feminism cannol be successfully negotiated.

Father bhann persistaing 1n constructing a revolution from existing
lools, Me.: The World of_ Women poses Lhe following gquestion: what can
women teally  do owith  media’l Adoptina the profound, resisted and
polentially  Liberating 1dea  that "the world 13 of ouw own malang”
(Rabow, 1997, 50), Ms. 1s blazing new trails within Lhe magacine
ndustbry. [hdeed. Lhe women' s magaszine may serve as the ideal space
o owhich Lo conducl =uch o media cuperiment. After all, as Marjorio
Perguson points  oub., there edsts a cerbain affinity between women' s
magasines  and  the women’ s movemenb: bolh define their constiluencies
it Lorms of women  as  weparate and dirfforent. both promulgate the
measage  thal  women musbt  band  together for  Lhe purposes of social
suppor . and femnale solidariby and bobth are directed at ralsing women's
tonsc ttwness  (Ferguson., 1987, 187).  As women, we are caught in a web
uf =sor1al stiuctures bhal, as feminltsts,. we 1nsist must be changed.
Ms.  magasine  represents an atlempt to grapple with and overcome the
prohlems confronting contemporary  feminists who must negotiate bthe
contr adictions belween reform and revolulion. As such, it serves as a
valualile  femintet  cullural artifact, shedding light on the past as

wall as the fulure of feminism in North America.
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