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ABSTRACT 

The Third World has often been studied through conceptual frame-
\ \ 

works arising from the historical-cul~ur(tl experience of the West. lWo 

such approaches, the 'dominant paradigm' and the. dependency approach are 

articulated through a concept' of development based on the West's particular 

creation, the 'ideology of progress.' Because of the cultural s~ecificity 

of central concep,ts, these approaches .... are inadequate for the analysis of 

latin Amencan cultural problems. The alternative culture.-..approach, 
~ ., 

however, removes the central i ty of the notion of development wh;ch is , 

replaced by culture. Development is thus subordinated to the particular 

cultural existence. Latw American society is understood as a fragmented . 

\ 

-y 

, -1 • " 

. culture resultlng,froni ,d tension between asslmilation into the hegemonic 

culture and resistence and rejection, of thlS culture. The asslmilatlonal 

tens-ion ;s integrated, is given coherence, by a media system., The particu)ar 

culture into which Brazilian society lS at present being assimilated is 

the consumer culture and the media system Wh1Ch has gained preeminence is f 

television WhlCh thus llnks industry to potentlal consumers, potential 

'cultural participants. Two functions of the medld system are of 

considerable importance; maintenance is the means whereby television lS 

linked and maintalned within the modality of the consumer culture, while 

promotioh is the means of 1 inkage of t~e media system to -the society at 

>large. At the locus of maintenance are the advertisers, advertising 
1 

agencies and the audience research organizations. The locus of promotion 
, 
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1s here studied through the te~hn~logical 
~I 

trâ'nsmitters, the1r distribution socially 

i-

prfence; the rece;vers, 

and geographically, and the 

organizations which control them -, the networks. Development is 

" 

• 

1 • 

conceived as the resolutlon of cul'ltur'al fragmentation, In 5um, media 

systems cannot be viewed in lsol.at;on, and 50, this study proposes the 
~ 

part~cular use of telev;s;on in Br~\zi1', 
" 1\ 
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SOMMAIRE 

, 
Jes. pays du Ti ers Monde ont souvent étê Hudiês dans 1 e cadre de 

/ 
-~ 

l'exp~rience historique et o.rHurelle des pays occidentaux. La cr~ation 

d'une id~ologie particuliére au monde occidental, "l'idêologie du progr~s," 

a susclté au cours des anneés l'opposition de deux approaches: le 

"paradl gm dominant U et " approche de dépendan,ce. Les concepts fundamentaux 

ete ces deux tMories étant spécifiques au 'monde occidental, ces approches 

sont inadéquates pour l'analyse des problémes culturels latino-améncains. 

L'approche alternative consldérée dans ce travçil supprime le 

principle conventionnel de développement d'une soclété dOlt être intimement 

relié'ê sa propre 'existence culturelle. Le monde latlno-améncaln est 

perçu comme une société dont la culture est fragme~tée par l'opposition 

entre l'asslmllation et l~ rejet de là culture hégémonique. L'assimilation 

de la socié~ brézilienne correspond actuell ement à son intégration dans 1 a 

soci~t~ de consommation el la télévision; rel iant " industrie au 

consommateurs, représente le médla prédominant dans la réalisation et le 

renforcement de cette asslmilatlon. 

Deux fonctions du système de média sont d'importance primordiale: 

II 'la conservation, c'est-à-dlre la façon avec laquelle la télévlsion 
( . 

s'ajuste et resp,?cte les modalit~s de~a culture du consommateurs et la 

promoclon, c'est-à-dire la façon avec laquelle le média est r~~ié 3 la 
, j 

soc;~té en général. A la base de la fonction de conservation sont les 
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publicitaires, l"es agences de publicité et les organismes d'évaluation du 

public-cible. La fonction de promotion est étudiée dans ce travail ~ 

travers lJaspect technologiques: les émetteurs, l.es récepteurs, 'leur 

~istribution sociologique et géographique et les organisations de ., 
contrOle ges chains télévisees. 

Le développement doit done tenis compte de la fragmentation 

culturelle. En résumé, les systèmes de communication ne peuvent- 1!!tre 

considérés de façon isolée, en tant qu'entité. Cette étude propose une· 

'évaluation de l'utilisation particuliére de la télévision au BréziJ. 
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I NTRODUCTI ON 

", In recent years there has been a growing debate on the presence of 

media systems, primarily electronic media such as radio and television, 

in societies variously labelled 'underdeveloped,' 'developing' or 

generiçally, the 'Third World.' The various approaches which have arisen 
> 

_ ta describe the import of such media sy.stems in the 'Third World' center 

around the concepts of development and culture. In Latin America three 

approaches have had preeminence. What has been termed the 'dominant 
, , 

paradigm' concentrates on the capacity of media systems ta generate social 

change toward a pre-defined ideal social state based on the West's 

historical experience. As a critique of the 'dominant paradigm,'cultural 

dependency (based on the dependency approach) suggests that media systems 

serve to promote the expansionist teBdencies of capitalism and so, just 

as the economic development of peripheral nations is impeded and "becomes 

uneven by capitalist expansion, the cultural superstruc~ure i5 modified 

and distQ~ted through the importatlon of alien cultural products. 1 

Central to these approaches which have during the last decades 

dominated the study of communication, culture and deve10pment in Latin 

America is the cortcept of development and its linkage to the West's 

particular set of beliefs, here termed the 'ideology of progress.' 

The first chapter of the thesis, therefore, consists of the analysis 
" and description of each approach and the critique of the centrality of . c . 

the notion of development to them and the intimate relationship of the 

'." .-----~-, 
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concept of development to the 'ideology of progress' which assumes an 

evolutionary, linear_<tirectionality to change. In order ta study the 

cultural problems and ~rticulations in the Third World, however, these 

approaches are insufficient: the notion of development is culturally 

specifie, and therefore, the particular cultural universe of the hegemonic , 

culture canno~ accurately be used ta comprehend the state of cultural 

fragmentation arising from the cuÙural imposition brought about by 

expansianist societies. 

For change, however labelled, to be meaningful change, its 

understdnding must arise from within a culture.' Accordingly, this 

thesis proposes the transition from the centrality of the notion of 

development to the centrality of culture from which could arise a 

society's particular often varied notion of development. In the history 

of Euro-Atlantic societies, the notion of development has lent an 

understanding to their particular existence. Thus, rather than 

subordinating culture to development, development should be viewed as a 

means of understanding and a realm through which action is taken, based 

on a people's particular experience. 'Third World ' peoples contain the 

uniqueness of being the abjects of Euro-Atlantic expansion and 

subjugation, and so have also been evaluated through its concept of 

development. During the thesis, therefore, a concept of ~ulture is pro­

posed in which. it is neither simply an effect nor only one on a 

historical line in which the West is at the forefr~, but one which 

recognizes the validity of particular experience. 

In the context of the particularity of anj notion of development, 

, 
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the literature here reviewed arises from within Latin America of which 

Brazil is part. In Latin America and, in fact, throughout the 'Third 

World ' there has arisen the call for indigenous theorization in which a 

central theme and goal has been the end of the 'captive minds.' Lui z 

Beltran in the mid-seventies and José Vidal-Beneyto more recently are 

examples of such a call which sees in,the West's intellectual tradition 

a powerful means of control. V~dal-Beneyto, for example, points to the 

notion of development as the key to Euro-Atlantic hegemony within the 

'Third World.'2 Cultural dependency and the alternative culture approach 

3 

are viewed as attempts at such 'liberation.' Thus because of the importance 
~ 

of a particular cultural rea1m in theorization, the goal here is.to 

understand media systems in Brazi1 from within Latin American 

theor;zat;on Wh1Ch is often cast as 'against' the various 'dominant 

paradigms. ' 
, 

A third Latin American approach ta the study of relations between 

cultural realms, alternative culture and co~mun;~ation. follows the 

criticisms made by the dependency approach and bases itself on the work Qf 

Paulo Freire in arder to Gonceptualïze popular culture as having the roots 

of resiste~ce t~ expansionist culture. An alternative culture, however, 

a1so requires alternative modes, of C0I1Tl1U~icat10n, thus'dlalogic community 

based media systems are posed as alternatives ·tà\J.he vertical' mono1ogic, 

e1ectroni~ media, such as radio and television. 

Popular culture as such lS not necessarily an alternative, but it is . , 

here used, along with the dep'endency approach, to formulate ,and describe 

a central tension inherent in pe~;pheral society which ;s 'unique to those 

• 
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soc;eties; the tension between the culturally superimposed, the tension 

of assimilation, and the slgnificance of local existence often as 

rejection of imposed culture. Many theorists in Latin America, Paulo 

Emilio among them, have' pointed'to a uniqueness of the Latin American 

situation in which there is no lndigenous culture which must be 

continually negated ;n the process of cultural superimposition while at 

the same time-it is clear that Latin Americans are not of the hegemoQic 

culture; they are only with it. The cultural tension and the unlque 

situation are components of a particuî,ar state of underdevelopment. 

Based on thlS confluence of theoretical propositions a framework and 

factors of analysis of the presence of television as'a cultural system 
,. 

in Brazil, and lts recent rise to preeminence as a media system, are 
'-1 

described in c~apter two. 

4 

Cultural fragmentation, composed of the ension between assimilation 

'-and rejectlon of liegemonic culture, characterize Latin American 

societies. Assimilation is integrated ~y a m dia system wh~ch, in the 

p-resent state of cultural- fragmentation, is the television cu'ltural 

system within the implementatlon of the conSumer culture ln Brazil. 

Integrafion.refers to the bondlng, the creatlon of coherence ln the 
,-~-

assimilatlonal tenslon Wh1Ch 1S made poss1ble by the media system. This 

is, .therefore, the central proposltion of the thesis; that industrial-

ization in Brazil and the teleVlsion medla system which integrates the 

present process -of assimilatlon 15 not a result of some 'natural,' 

'universal,' development, but is a result of continued cultural 

fragmentation, and as 5uch, operates within the uniqueness of the 

.. 
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cultural state of Latin Amer;can spcieties. Chapters three and four 

, deal with specifie aspects of integratlon fulfilled by television. In 

chapter three the maintenance functon in which ·televislon is malntained .. 
within the speclfic modality of the consumer culture, is dlscussed. 

Chapter four treats the promotional functlon whereby the consumer 

culture is extended ta increaslngly large, more extensive and 

geographically dispersed soclety members. Television 15 thus understood 

as a component of a particular cultural state constltutlng the cûrrent 

cultural relatl0nshlp between hegemonlc and perlpheral soclety. 

The term consumer culture here refers to the current form of 

relatlpnshlp held between hegemonic culture and peripheral fragmented 

èulture and serves to distlnguish thlS particular fragmentary state 

from others WhlCh came before, but also asserting the essentlally 

similar relationship of cultural ,fragmentation prevalllng. The use of 

the term consumer culture, and,in fact, the notlon of culture itself, 

often brings connotatlons ta conll1lUnl,catlOn and medla rese~rchers of a 

sentl oti c study of the sys tems of 51 gns l nherent 1 n the cultura 1 text 

of programmlng and advertlslng. 3 Such studles underscore the valldity 

of looklng at syrnbollc processes in order to get at that WhlCh "goes . 

on lnslde a part1c1pant 'f) head." Nonetheless, the cultural cannot be 

reduced to a text nor 1S the sy~bollC the only 1ndlcator of the 

constitutlon of a cultural unlversc. Paulo FrC1re i s concept of culture, 

developed further ldter on ln th1S study, ernphaSlzes not only the symbolic 

but above all those aspects of p,raxls, the relatlOnal tools, 1nherently 

imbeded in a culture. That is, tulture 1S not understood by symbols 



.. 
.. 

6 

t 
alone but being inheren~ly act; f it becomes the "transf~rming action 

1 

of man, of his work" and the meuns of actlon of a people. ll Culture is 

not only Manls symbollc processes, Freirels "word," but is lnherently re-

lational, thereby lncluding the tools of linkage, of relatlons, which 

Freire then dlvldes along either monologlc or dialogic llnes. Thus, 

Frelre pOlnts ta the transformational tools of literacy and educatlon, 

which contaln symbollc content but WhlCh are used for the cultural 

1 i bera t lOn of oppressed groups tl1rough thelr rel a t,' ana l potentl a 1 as a -

means of soclal structure change. For this reason the alternative 

culture approach calls for alternatlve medla, and sa here too the 

financlal and technologlcal aspects of the televlslon medla system point 

to, as could a selillotlc study of advf~rtlslng and programrTIlng on Brazlllan 

\ televlsion, the partlcular universe belng lfllpl~rnented ln Grazll; of the 

particular transforllllng élctlün of partlclrdnts ln a pat'tlcular aSSlnll~ 

lational process ln culturally fragmented society. The consumer culture . 
here referred to,' lmpl1es the cxpandf'd and extended consumptlon of 

industnallZed ~oods and as such has three central components; the 

industry, the mpdla system, 'and the consumer, dspects of Wh1Ch, the 

malntenance dnd promotlonal !unctlOtlS, wlll be dealt wlth ln greater 

detall leavlnt] aSlde for now dny alternpt at ct seflllotlC: study of programs 

or advertlsements from wlthHl UllS früll1ework though, of course, such a 

study lS posslble and eventuc)lly necesSdry. In sum, J 'Study of the 

Seflllotlcs of the consume!" culture ln rnedlél content says llttle about the 

maintenance and promotlonal functlons, but th~se functlons as 

un'derstandlngs of the relatlOnal tools ln consumer culture say alot about ..... 

. . 
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the nature of the consumer, culture being implemented in Brazil at 

preseQt .. 

Te1eV1sion is worthy of detai1ed study because it at present 

direct1y and most successfully llnks and integrates society members into 

the assimilational process. Though it is on1y one of the many medla 

systems ln BraZ11, 1t has come to boast the primacy of be1ng the llnk 

of the rnost cJynallllc aspects of 1ndustrlal Bralll to soc1ety members, 

both soc1a11y ano geographically. The slgnlf1cance of the two pnmary 

funct10ns now becomes clear. The ma1ntenance functlon ln focusing on 

the means whereby the televislon system lS rnalntalned wlth1n a particular 

modal1ty requlred at a partlcu1ar moment by the asslm11ational process, 

becomes the locus of the llnk1ng of medla systems 1nto assillll~atlOn, 

thereby contnbutlng to the co~~nuance of cultural frùt]llIentat1on. 

Sim11arly, the prol11otlonal functlon lS slgnlf1cùnt for analys15 Slnce it 
( 

is th-e geograph1c and broader soc1a1 11nk of soé1ety rnernbers lnto , 

assimilatlon, and SO, 1S a promot10n of current culturùl fragmentation.' 

The two functlons studlcJ here do not exhaust the lntegratlonal charac-

terlstlcs ()f telev1s10n; the actual slgnlflcdtlOrl 11llbeded ln program-, 

mlng coulo be studled. Nonetheless, these factors, as lndlcated, are 

strateglc Hl terrns of the medla system as a whole. 

Br.aZll has been chosen for analysls Slnce 1 t has been labelled 

the "most dcvclopcd of the undcrdeveloped," potentlally the "fHSt of 

the underdcvelopcd to !WCQIllC dcvclopr.:d," Jnd 50, hil';i bren the center of 

much recent debate qn developl11ent, espec1a11y folloWl nu the "Brazi l ian 

miracle" of the ear1y 1970 1 s. Thus the fragrnentar'tenslOn wlthln 

\ 
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Brazil is evident even thbugh there is no 'original' people remaining. 
r 

Significantly, as well, technologically assisted communication systems 

have been pervasively implemented in Brazil. These factors provide for 
1 

ample range" of analysls even though similar patterns of media 

implementatlon cannot be extended to other societies since each 

articulates the fragmentary tenslon in particular ways. 

Problems arlse, however, because of difficulties obtaining data 

and because of a general lack of data. This results in often patchwork 

descriptlons of medla sltuatlons. The creatlon of a coherent 

understand-;ng of televlslon in Brazil is, therefore, dlfflCUlt. There 

are a1so dlfficu1tles ln any attempt to quantlfy fragmentary cultural 

states. Nonetheless, data concernlng the linkage of the television 

system to lndustry through advertlslng agencles ln the malntenance 

function~ and the number, dlstributlon, and organizatlon of the 

technologlcal presence ln the promotlonal functlon, indicate the extent 

and means of creatlon ùnd contlnuatlon of the assimilatlonal process 

through the televlSlon system ln 8razl1. The factors of analysls, 

the promotlCHldl dno l11ùlntendnce functlons, are useful glVen the need 

for part]culùt' drldlYS1S of lndlvldual socletles rather' than the broad 

generallZatlOtlS found ln many studles of rnedla and devc:loprnent. The 

8 

factors of l1nalysls, therefor'e, follow frorn the theoretlcdl proposltlOns 

dlscussed above, nonetheless, they are llllllted to the asslfnllatlon,' 

'process and dS such cJnnot take lnto aCCQunt reJectlonal processes w,ithin 

the televlslon system. 

Ta summariz~, in the subordination of the notl0n of development 
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ta culture. the conception of development and the impart of 

technological media systems must be understood through the uniqueness 

of the particular cultural universe in question. Latin A~erican 

societies are characterized by cultural fragmentation resulting from 
<-

the tension between assimilation into and rejection of the hegemonic 

culture. An aspect of the tensl0n is the ut;11zation of the Euro­

Atlantic notion of development based on l-tS 1 ideology of progress 1 for 

the understanding of the presence of media systems and Latin American 

soclety in general. . The call for an alternative has been made and 

9 

begins with the conceptuallzation of this ùnique situation. Throughout 

the·thesls, therefore, thère 1S a reconceptualization of culture, 

development, and the significance of technologically assisted communication , 

systems in Brazil. 
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ENDNQTES 

lThe categorization of approaches is, of course, arbitrary. 

Nonetheless, such categorization 1s often used. The 'dominant paradigm' 

in communicatlon studies refers to the mainstream research approaches 

based on Modernlzatlon theory. The dependency approach refers ta 

a MarY~an view of development which arase prlmarily in Latln America. 

Both approaches contaln significant theoretical varlants though with 

common assumptions. 
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CHAPTER l .. 
MODERrlIZATION, OEPENOErICY. AND THE 

NOTIarl OF DEVELOP~!ENT 

The relatl0nshlp of the IJest, the Euro-Atlantlc societles, 

11 

with other socleties has had m"any and vaned explanatl0ns. Few such 

explanatlons have arlsen from the socleties into WhlCh the West 
'1:. 

expanded, resultlng ln l1mlted ~estern explanatlons concernlng the 

signlficance of expanSIon, often, merely as self-Just1ficatlon. Two 

imoortant aoproaches ta the undersêandlng or the relat~onshlD bet'.~·een 

the West and the rest are art,1cu1ated througn :he notIon of 

develODment ',nth lts close llnks to the " 1deolo9Y of ~rogress,1I ltself 

a hlstorlcal-cultural product or'the ~est. 7hlS chaoter aeals wlth 

two approacnes: the d1ffuslonlst 'do,m1nant paradlgm' wlth lts roots ln 

~oaernlzatlon theory, a~d the dependency aDpr8acn, especially cultural 

dependency. These WIll be dealt wlth ln a general way ln arder to 

dlSCUSS thelr lnadeqUac} for the study of the relatlonshlp of the 

Euro-Atlantic Socletles to other socletles. 

In the UnIted States of the early 1960'5 the prlmary framework 

for the study of the dlfference between Soclet18s and thus the 

affirmatl0n of concepts held ln Socletles of ~estern Eurooe and North 

AmerlCJ was ModernllJtlon theory. Havlng roots ln evolutlonary 
. / 

socl0log1cal theory of the ninctc(>nth and twentil'lh century Europe and 

North Amer1ca such as the work of Spencer, TOnnis or Comte and more 
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recent1y Talcott Parsons, Mod~rnization theory emphasizes pattern 

variables WhlCh functionally characterlze on the one hand the modern 

Soclety, and on the othet, the "underdeveloped" soclety. The five 

patter:n vanables have been simplified into UNESCO's "indicators of 

12, 

development." Stages of growth theory assumes certaln action patterns 

as "bUllt lnto the modern economlcjtechnolog1cal lnstitutlons WhlCh the 

underdeve l oped countn es" are encouraged to adopt. l The 'modern 1 

society, Luclen Pye suggests, is characterized by a "SClentlfic and 

ratlonal outlook," "higher levels of technology," "urban and 

industrial" settlngs whlle embraC11'lg "the splrit of enllghtenment," 

,"human 'Values" coupled wlth "the acceptance of ratlonal-lega1 norms 
F'I 

for government behavlor."2 In essence the 'modlficatlon ?f pattern 

varlables ln traditlonal socletles. lmpels them lnto transltlonal 

states and, hooefully, on toward modernity, a route WhlCh the ~est. 

belng thevJorld's leader, has alreddy taken. 

ÇommUn1CJtlon scholars steeped in the stages of growth theory 

and the two-steo flow framework, descrlbed ~edla systems as 

fundamentaJ movers of the breakdown of ,tradltlonal sOC;lety and sa the 

process of commUnlCJtlon through technology became an lr.dex of 

development. Luclen Pye after statlng that lia central problem of our 

day ... lS that of comprehendlng the many facets of polltlcal 

develocment and of lnfluenclng tne dynillTI1C processes of natlon 

buil~lng," goes on to state that "lt was the pressure of communlcation 

WhlCh brought about the downfall of tradltlonal SOcletles" and that 

"ln the future lt wlll be the creatlorf"of new channels of 

communlcatlon and the ready acceptance of new content of communlcation 

01 
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which will be decisive determining the prospects of nation building."3 

, The process of development promoted b~ communicatlon is seen as 

necessary~ for the "process of recreatjng a coherent modern society." 

Thus the "pressure of communications" is toward development and the 

reproduction of the West's historical experience around the globe 

th rough the med i a. 

For many scholars, therefore, communication WhlCh usually 

means the mass meela, is seen as a major tool for the encouragement 

of the recreatlon of modern soclety. The euphoria and optimlsm 

surrounding thlS mlssionary endevour 15 exemplified by Wllbur Schramm 

who states that "as T"Jatlons move from the patterns of tradltlonal 
'\ 

soclety toward the patterns of modern industrlal society, soectacular 

developments take place ln thelr commUnlCatlon."4 Medla, 

conceptuallzed as "movers," encourage "the feeling of natl0n-nêss," 

13 

helplng to "teach the necessary SklllS," "extend the effectlve market," 

to"help prepare people to play thelr new parts" both wlthin a nation 

and as a "natlon among natlons. "5 Consequently media serve as 

channe1s for the dlffuslOn of "innovations" whlch a1ready characterize 

the modern soclety. Dlffuslon of lnnovatlons seeks economlC growth 

through lhdustrlallzatlon, consumptlon, and the usage of capltal 

lntenslve technology through the adaptlOn of 'Ltraditlonal" peoples 

to "modern" sltuatlons.'" For Schramm economlCS and the medla are the 

primary "move rs" of deve l opment; between th e two a 11 neces s a ry cu Hu ra 1 

changes are made. 

Utlllzlng the dlchotomles of MJdermzatlon theory, communlcation 

sGholars such as Danlel Lerner created the dichotomy between oral 
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cOll1Tlunicatian systems characteristic of traditional society, and the 

media systems which characterize modern society. Following a long 

-tradition in Western sociology, Lerner sets up the communication 

systems as ideal types and sa claims that "most societies 1n the 

world appear ta be in some stage of transition from one pattern to 

the other." 7 Nevertheless, Lerner states that "the direction of change 

i s a 1 ways from ora 1 to med i a sys tem" and tha t "the degree of change in 

communication behavior appears ta correlate signiflcantly wlth other 

behavioral changes in the social system.IIS Pye, however, suggests 

that the media system and the oral system ln modern society are in 

an 1I 0rderly relatlonship" whereas ln transitlonôi sOclety communication 

systems have a "blfurcated and fragmentary nature" where each 

represents a more or less autonomous communication system. 1I9 Thus 

Lerner claims that the transltion lS "a long-term process of historical 

change that is unilateral ln directlon."IO Development, therefore, 

involves the lncreaslngly effectlve penetratlon of 

the mass media system lnto all the separ~te communal 

dimens10ns of the Natlon; Whllc at the same time the 

informal systems must develop the capaclty to interact 

wlth the mass mpdlJ system. ll 

Media systems not only becorne the 'rnovers' of developrnent but a1so 

thelf presence becomes lndlcatlve of the capac1 ty of any society ta 

follaw the un1d1rectlonal economlC growth and soc1al change. The 

development process 1S cons1dered to be ach1evable by all soc1eties, 

yet that WhlCh 1S 'develapment' is umque ta only certa1n soc~è1>,ies. 

Dur1ng the past decade the dom1nant art1culation of 
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development, Modernization or stages of growth theory, has come under 

sharp criticism. In stages of growth theory, inclugi'ng its 

communication variant, the West is the mode1 for development and the 

p!Qblems inhibiting development are considered ta be internal to the 

"underdeve1oped' society, resolved by implementing techno1ogical 

.devices, especially those considered to produce communication, through 

which innovations are diffused. Schramm"bases the requirements for 

deve10pment on the 'mo'dern industrial state.' Lerner, meanwhiJe, 

assures us that ~edia systems are of a higher order, therefore change 

is away, from oral communication systems and toward the imp1ementation 

of media systems. Having extrapolated fram the Western experience 

in cr~ating "idea1 types," Leiner suggests that change is lIunilateral 

in di recti on. " Thus .the Wes t becomes the mode 1 for deve 1 opment and i t 

is the West, as Pye suggests, thàt must be repraduced el'swhere; the 

index and means of'reproduction are the techno1ogical communication 
~ 

15 

system& wh4~h are conceived as isolated institutions with ulti~a~~ 
/ 

effects. 

Needless to say such theorizing has been criticized for 

1 ;nteilec~ud1 ethnocentrism,' the apparent ignorance of inter­

societ~l dimensions inhibiting development and its al1 too naive 

assumption that simple implementation of Western technology 

automatically generates development. In the light of criticism, 

however, a modified, refurbished 'dominant,paradigm' has arisen. 

Everet~ Rogers, for example, proposes modifications to the 

diffusionist stance conce)ltrating on "communication effects gaps," ., 

i 
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lIaudience participation," II ne twork analysis" and some social change 

needed for' deve 1 oprnent' . The "new'· approach has managed ta i ncorporate . . 

sorne 'of the vocabulary of criticisms. Nonetheless, it assumes an 

.essentially'beneficial communication. Rogers and Lawrente Kincaid 

suggest that communication is for mutual understanding and benèfit 

since the primary goal is convergence though d;vèrgence at times 

, , 

, . 

exists. Thus it does not provide, as Robin Manse" points out, 

"conceptual clarity or insight into systematic factors that constra-;n -
• 

development processes" especially "factors that constrain 

.communication." 12 

Criticism has dealt with aspects of the stages of gY'owth 
.-

theory and the 'dominant paradigm', but the central concept on which 

all such theorizing is'based - the notion of ?evelopment itself - is 

never criticized, is never placed into doubt. A similar situation 

reigns in the dependency approach and its derivative, cultural 

dependency ta which we now turn.' 

The dependency approach to the s tudy of deve l opment a rose not sa 
, . 

much as a critïque of stages Q..f, gr9wth' s assumptions abou.t 'modernity' 

-e but of the means of modernity diffusion. 
, , 

For Celso Furtado the 

"theory, of dependenci' is based on an "overal1 view of capitalism 

aimed at,the apprehending' of'the heterogene~ty, in time ~nd'space, of 

the process of accumulation and its fonns of impact on the dynamism of ,,. . , . 
• peripheral segments." 1.3 It assumes, a,long with Modernization theory, 

a general progressive, if not evolutionary process. Thus there are 

references to "countries" of "belated i,ndustrialization,·,' as compared 

. to those where "industrial capitalism dèveloped as an independent , 

. , 
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process." 14 Dependency, however,. emphas i zes tl1e externa 1 determi flants 

in which are found "the bases of the power system, whose action 

in~ervenes in the restruc'tur;ng of society which acco~panies the " 

advent of capitalism." 15 Oevelopment 'and underdevelopment arise from 

the sarile process. of "acceleration of accumulation wlr . .::h took place in , ~. 

Europe at the end of the eighteenth and the beginning of the nineteenth 

century.1I16 T'he "per ipheral" economies are dependent because capitalism 

< started there·late and as a restllt of foreig-n impact, as if s.uch 

economies would 'have produced or even èonceived of sorne' form of 

autonomous accumulation had there nct been the late advent of 

capitalism and the belatea industrialization. Both types of societ;, 

followan essentlally Slmilar process but thé 'deYelope~' got 'àhead' 

and 50 are able ,.0 create dependencles. , 
\ 

This approach to development is the trade mark of Cardoso and 

Faletto in which 'development' 15 assumed. T~state that ·Latin 

American industrlalization ... was ~romoted by internal socl~l forces, 
. ) 

'50 it could not have been the re~ult of the indu'strial expansion of the 

center" and 50 "Latin America .... attempted ta ~nter the era of 

modern lndustrial production." 17 In thlS apparently "natural'" 

process resulting from the Hrise of capitalism" there is the'problem 

of the external relationship Wh1Ch is viewed as hindering the autonomy 

of the procèss ofaccumulatïon. For example, Cardoso and Faletto state . . , 

17 

that when the process 1S not "directed by the national society; this 

transfoY1llation entails another, more corpplex dependeflcy," and so~ "there 

1S no doubt that thè direct participation of foreign enterprise gave a 

" 
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spedal cast ta the development of lndustries in the Latin Anier;ca~ 
. 

periphery.1I 18 A list of requirements is drawn up for a "modern process 

of industrialization" which includes "vast capital inputs," "large 

~~e of technological knowledge,1I "highly skilled managerial 

organization," "scientific development" and a "complex differenti ated 

soc1-al structure" in WhlCh "previous accumulation and investment has 

occurred. "19 Needless to say these attributes, as with Pye' s, belong . 
to the "c~ntral nations" which in turn modify the perlphery's 

development process engendering "specifie relations between internal 

growth and external ties."20 Once again the deve1apment prccess is .. (7 

assumed but wlth the 'further qualificatl0n that dependency imposes it-
~ 

self on development. Peter Evans descrlbes' deoèndency as lia situation 

in which the rate and direction of accumulation are exterl'lally 

cond,itlOned" which is an obstacle ta the lde.al of ~'self-sustained, 

autocentrlc accumulatlon." 21 

Just as COlT1l1unlcation scholars utilize the nO,tions of 

Modernization theorists to, analyze the impact and usefulness of 

-media in brlnging 'modernity' ta 'traditio~al' societies, 50 too do 

'cultural dependency theorists follow the'work done by dependency 

theorist5. The cultural dependencyapproach suggests that because 

there i s economl C dep~ndency as ares u lt of the ri se 0 f cap i ta li sm, 
, '. 

there is àlso cultural dependency; the problems of dep,endency in 

the economlC base are reflected in the cultural superl.structure. 

Cultural dependency analysls beglns on the broad lnter-"'Societa.l 

]evel of the 50 called' "world system." "The countries of the Third 

o 
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World are inserted," Juan Somav;a po]nts out, lIin an international 

'system whose rationality operates in fal/or of the developed countries. 1I22 

Herbert Schiller, fàr example, points to "the sum of the processes by 

which a. society is brought into the modern world system',' as the root of 

each country 1 s dependency. 23 l t i s thus on the 'worl d-economy' 1 eve 1 , 

which Immanuel Wallerstein describes as "the basic economic en~tity 

comprising a single division of labor"'arising with the development 

and explosion of capitalism, that.many cultural dependency theorists 

~oncentrate.24 There ire, of course, various approaches at this broad 
" . 

level emphasizlng variou.s aspects more than others., but the description. . .; 

of the inter-societal level has been the.essential for the critique of 

Modernization theory. From this leV'el the cultural depend-ency approach, 

considering itself integrated into the IItheory of imperialism," moves 

to individual societies emphasizing the economic roots of the dependent 

cultural process as the means of integration of each society into the 

1 wor 1 d-,sys tem. ' 

.Cultural dependency theorists depend on the economic èritique 
1 

of the' world-system" provided by authors such as Celso Furtado, 

Theotonio dos Santos and others in rrOV1,?:img the basis for thelr 

discussions. Raquel Salinas and Leena Pald?n, for example, state that 

. the lIaccumulation processes of the natlOnal economles are condl tioned 

by the means of their lnsertion into the lnternatlOnal economy." 25 

F ollowing a mechanistic concept of dependency, Marla Nazareth 

Ferrelra suggests that "the form of the development of capltallsm is 

responsible for the underdevelopment of certain countrles and for the 

development of others."26 This economic root and framework for the 
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cultural analysis of Third World societiès is summarized by Salinas 

and Paldan when they state that Ildomlnation and dependency make up the 

history of the world economlC system, whose unequal and combined 

development 15 continually renew1ng' lts exploitatlve and centrallzing 

character," 27 It is the 1nequal1ty of the linked economic relationship 

between center and penphery Wh1Ch not only bnngs about economlC 

dependency but also cultural dependency, The autonomous development 

of the center causes the l ack of autonomy in the pen phery as both 

follow th~ Jaws of development. 

Though economic dependence is said to have serious effects on the 

deve 1 opment of th e peri phery, the cultura 1 effects Wh1 ch 1 t engenders 

are not clear, for as Sal1nas and Paldan state, lia further understanding 
..J 

of how the state of dependent develop~ent is created and expressed in 

the cul tural sphere of societies subjected ta an ex~ernal domination 

system" is called for. 28 The cultural dependency approach argues that ... 

economi c dependence offers domi nance and contro lover the Il underd.eve 1 oped" 

world's informat1on and cultucal diffus10n systems thereby be1ng open 

and ava il ab le to the pr.olllotlon of new forms of dependence each wi th l ts 

own cultural effects. Thus the Il new stage ln the development of the 

1nternatlonal arder of donllnation .,. is produc1ng d1st1nct effects in 

the cultural sphere of the societ1es affected.":''J Roberto Amaral , 

Vieira pOlnts out that "our values are forgotten, [3razil1an thematics 

are put aS1Je" as a result of the "preeminence of al1en cultural values 

and artistlc productlon."30 Ferre1ra surnrnanzes cultural effects ln the 

following way; "the expansionlst culture of 1lTlpenal1sm transforms its 

cultural "exp\f:ssions into the model or paradigm of all possible culture, 

/ 
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Just as it makes the characteristics of its people the o'nly human 

expressions. 1I31 Thus Sallnas and Pal dan conclude; 

In companson wi th former stages of dependency 

relationships, the contemporary stage seerns to have 

a ,distinct cha(acter in the cultural sphere ... a 

drive toward cultural homogenizatioIT. Dependent 

development is, however, a capitallst form of 

development a process of modern; za ti on of the 

mechanisms for domlnatlon in the cultural-ideological 

sphere and, thereby, for the reproductlon of the whole 

society as a system of domlnatlon. 12 

Dependency not o~ly bnngs about the cultural homogenizatïon of 

the penphery following l,nes set down by the center, but also the 

link~ge between social groups in 

the center is articulated through 

the peri pher)c and counterparts in 

complex ideolo~es. Octavio Ianni 
~ 

attempts to grasp this relatlonship through the conceptuallZatiorT of 

impenal ideologies and dependent ideologies offered to the dependent 

21 

elites as a contract of alliance. Thus lanni sets out to "separate that 

which is general to capltalism and that which seems to be partlcu1ar to 

imperiallsm ll and 50 identlfies several propertles such as the principle 

of private propcrty and profits for corporatlons WhlCh are consldered 

to be comrnon to capltallSJll everywhere. '1 To these general pnnclples 

of capltallsm other prlnclples are added by the hegernonlc bourgeolsie 

deall(1g wlth the relatlonshlp of hegemony and derendence. These 

prlnclples lnclude, accordlng to Iannl, the call to flght comrnunisrn, 

the nDtlOn that developrnent lS the reproductlon of capltal" a'nd ldeas 

deallng Wl th the non-European character of rnuch of the underdeveloped 

world. 34 These sets of Ilimperial ll ldeologlcal elernents, ln conjunction 
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with the general princ;ples of capitalism, are accepted by dependent 

elites and serve as the "pr inclples and values that orient and organize 

the ~ctlVlty of the hegemonlc and the subaltern bourgeoisie, 

establishlng the lilTllts and passillllltles of buslness and al1iances." 35 

Thus there is not only an ldeology of capitalism but a1so an implicit 

ideology facil1tating imperialism, bath produced by hegemor11c elites 

and dependent on thelr acceotance by dependent elites. The "mass media" 

in thls context serve "the cultural lndustry of lmpena'lism" wtlich 

èomprehends "the processes of production and commerclal1zation of cultural 

products followlng the requlrements of the relatlons, processes and 

structurees WhlCh guara'ltee the lnternatlonal reproductlon of capital;"36 

the cultural is slmply a tool of cap.ltal. Thus not only does cultural 

dependency bring about severe effects on the autonomous cultural < '<. 

processes in penpheral societies, but with Octavlo Iannl's contribution, 

the cUl,turaJ gap befween center and penphery,corrrnon to many theoretic 

presentations, is filled through the postulation of different and 

complementary 1deologles between center:and periphery WhlCh malntain 
... 

the relationshlp of dependence. 

Dependency ITllght brlng severe SOClo-ecanomlC problems to 
, 

dependent gOCietles, but lt lS rna1nta1ned by rnembers of these socleties. 
" 

Sallnas and Paldan suggests that "the state enterpnses, multlnatlonal 

corJJoratlons and local flrms assoclated wlth both or elther of them" 

beneflt fram dep endency . 37 Wh 1 le" the prin~l fla 1 veh 1 cl e for 

acculturatlon lS the relatlOn between social classes," Ferre1ra 

sugges ts tha t "cu 1 tura 1 dependency 1 s faci 11 ta ted because doml nant 

classes of dependent countrles adopt the cul tural madels of the 
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dominQn~ society" legitimizing the relationship with the imperial 
v 

center. 38· Thus dominant- e1ites ln dependent societies benefit from 

cultural and economlC dependency as long as these elites fu1flll the 

function of acceptance of subordination through the maintenance of the 

alliance with the imperial bourgeolsie. 

The dependerrcy approach in criticizlng Modernization theory 

emphasizes the inter-societal as~cts which limit development and 

thus shares some baslc ifremises with its criticized counterpatt. 

23 

Salinas and Paldan state.that "culture and dependence appear as the­

central words among these terms exclusively used ln present day political 

discussion about the cul tural lndependence of the underdeveloped part 

of the worid." 39 Strangely, the cODcept'of development itself is 

nat considered a central term as lf it were a law of nature and not 

a cultural product ltself. The development concept is central to both 

roodernization and dependency and it lS through this concept that the 
.... 

critique, be it internal or external, of the 'uqderdeveloped' society 

,and the 'world economic system" 15 undertaken. Dependency is not on1y 
\ 

the tampering with autonomous economlC development but also wlth the 

cultural realm S1nce dependent sO~letles are "detennlned by theH 

own laws· of develooment" and by lnCreaSlng dependence as well. Center-

penphery studles have th us been stlmulated Olby the theoretical and 

practical problems posed by the ctfro~ic underdevelopment of Latln 

Americgn Socletles." 4Q Vielra suggests that 

Underdevelopment, root of our polltical crisis ;s, 

at once, cause and effect of the whole system of .cul tural 

. uneveness. . .. From the underdeve l opmen tari ses the 

( 
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povertyof the channels, the:low participation of the 

peoplè in culture and the delivering of the media of mass 

communication, and as a consequence, the culture .. 

to cul tura l colonl zat1 on. 41 

Thus whether: using terrninology describing class relationships of 

capitalism in the maintenance of dependence or relying more on the 

notion of the nation and its culture, the central concept through 

which theory is articulated is development. The dependency approach 

states that the Third World societies would not be underdevelaped if 

it were not for belated accumulation of capital and continued 

dependence through dependent industrialization, though all societies 

are on the road to development of sorne sort. Presumably, the' state of' 

dep~ndent development is superior to being excluded fram the world 

system; modernity is the goal, the problem is' in h~ow to achieve H. 

There have been many cnticisms of tqe depencency approach 

ranging f-r;0m the circularity of argumentation in which as Ivaar Oxaal 

indicates, Third World countries are depèndent because they are 

dependent,42 to criticisms of its limited applicability resulting 

fram the too 'general description of relationships. Similar 

criticisrns are aplicable to cultural dependency, an example of which 

is that pro~ided by Ingnd Sarti. Sartl summanzes the cultural 

dependency approach ln the following way: 

(it) is a critlque of the donllnant ldeology ln Latln 

American cauntries because it (the ldeology) is external 

to the national lnteres'ts, ta the extent that it is 

'. imposed fram outslde, and because 1 t 15 opposed to the 
....... , .. 

interests of the maJonty of the populatlon of the continent 

to the extent that it is capltalist, thus, expressing the 
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interests of the dominant class. 43 

For Sarti, howf?ver, "cultural dependency neither clarified the 

. ideologlcal process nor lts effect qn Latln American peoples!f because 

impenalism is viewed'as a struggle between nations, and Latin 

Americans are considered to be paSSlve receivers of impos~tions and 

in no way modifying the cultural lmposltion. 44 

The central problem Wh1Ch Sarti flnds with cultural dependence 

is that it removes itself fram the "essence of the problem ff which is 

the·capitalist nature of dependency thereby maklng Ifanti-imperialism 

the main themè. leaving aSlde the class struggle and 1t-s specific 

results in each dependent society.f1 4 5 5wce the role of the dominant 

elite lIT ideological production is ignored, theorists are unable to 

perceive that the Ifideology is produced here and responds to interests 

flominating here fl by elites who 'f can identify themsehes with other 

capitallst centers ta the poirrt of association, but without doubt do 

nat need limported lessons f te prornote their own domination. 1f46 Thus 

,Sarti s~ggests that thaugh ther~ is·economic dependence there lS nct 

necessarily cultural dependence because capitallst socleties anywhere 

25 

. produce thelr own means of ldeologlcal dOmlnat10n rather than requinng 

external dom1nat1on; internal relatlons are most 1mportant and should 

;,e the focus of attention.' For Sartl there are, qUlte 51mply, capltal-lst . 

relationswhlch areunlVersa 1 and are thus produced i'ihere capltallsm 

relgns. Though cal1ing for a hlstOrlcal analysls, as lf the tools of 

analysis WhlCh Sartl uses \'Iere not themselves speclflc Instorlcal-

cultural products-, the theorlsts must deal only Wl th the unlVersal laws 

of capitalism as ~nderstood From wlthln a speciflc European theoretical 

) 
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framework. Sart1 calls for the reproduct1on of the critique of 

capitallsm ln a more orthodox fashlOn at least by negat1ng the 

importance of the spread of the Westls cultural products, ànd 

ultlmatelly, by acceptlng them. The poss1bility of the eX1stence of 

other worldv1ews at least h1nted at by cultural dependency lS 

negated by Sartl. The appropnate theoretlcal 'framework, lt would 

seem, already eXlSts and 15, at least ln central thematlcs, definitive,_ 

The central problem wlth cultural dependencj 1S not ln ltS 

ignonng of capltallst relatl'ons but ln lts selec::.,vlty of ldeologlca~ 

... lmooS1t1on. Though Clalmlng that the centerls consumCrlst culture is 

belng reproduce0 ln the perlphery, cultural dependency does not 

acknowledge that by uSlng 3uch conceuts as capltallsm, class conflict, 

ldeology, natlon and ullIm,lLelv develooment, they ûr~ thEITIselves r 
p~lPatlng ln ldeologlco-cultural ;eprOductlOn. It 15 th15 pOSltlOn 

which ~artl faced thouc:;h p'r~fernng to return to greûter orthodoxy. 

But lS there any other optlon for analysls of a percelved sltuat1on? 

What other means of analysls are aval1able? ThlS lS a central dilemma 

of lobJe.ct' SOcletles, 1,7 In sum, the problem wlth cultural deoendency 

1S that the 1'11nC''\"lhlch prevalls, above all, lS thatof the Euro­
". 

atlant1c SOclO-c1ent1f1C perspect1ve,"IIi) The lmportant concepts 

act1ng as dnvlng forces behHld thlS perspectlVe must, therefore, be 

d1scussed and crltlclzed ln oroer ta break out of Just such an 

lntellectual strôlght-Jacket. 

Behlnd much of the 50C10- scientific thought prevalent today is 

some form of the notlOn 0 f deve l opment. Deve lopment has become the 

standard aga1nst WhlCh the valldlty and eV11s of politlcal reg1mes, 

,: 
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nations", and social systems are.measured, and thus, as Vidal-eeneyto 

points out, lS "above all culturally and ideolog1cally speak1ng, the 

princ1pal vector of penetrat10n and control that imperial powers have 

used to establlsh and consolidate thelr econornic and pol1t1cal 

domination."l.') Development has become the dominant intellectual 

'preoccupatlOn of Latln Arnencans ln wondenng how they become 

underdeveloped, ,ln the cnt1i"jue of governments, lmperlal centers,' .' 

polltlcal elltes and lS, above all, the goal for the future. 

The fervent bellef ln 'progress' ilnd 'developrnent,' at least 

" as currently concelved, lS a [lroduct of Western-European culture. John 

White descnbes the notlon of developlllcnt as "far more patent than the 

crude lnstruments of 'neo-colonlallsm"' Slnce lt "lS the last and 

bnlllant effort of the wtlltt: Northern worll~ to rTlalntilln lts cultural 

dominance ln perpetul tj, aga H1St tll s tory, by the pretense thilt there 

15 no alternatlVe."so Henryk SkollInOwskl states that the ldea of 

progress aroSe wlthln the histonc'il1 relatlOns of Western society in 

WhlCh the "ldea of the fulfl11ment on earth has ln tlllle become 

inst1tutlonallzed and known ù5 the purslllt of progress."c" The 

concept of development WhlCh flnds ltS roots ln the:: ' ldeo1ogyof 

progress,' lS cornprehenslblc only VnUllJl the fréHlIe'tlOrk of the 

lntellectual hlstory of the Wi?st. The "ldeoloqy of progress" 1S not 

• 
one Unlf1ed' set of bellefs, but, accordlng to SkolllTlOwskl, "the 

, 
common denonllnatlor, the lIlost powerful l1no IJf converyence, the 

overrlding lnfluencc WhlCh has affoctcd Ilot only the development of 

SClence but of soclety and C1Vll1zat1on."'J' This 'ldeologyof 

pt:'ogress' wl11 be descrl bed wi th the focus on l ts usage as a means for 
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the description of the relationship of the Hest to other societies; 

how the "civilized," the "primitive," the "developed" and the "under-

developed" come lnto focus, are defined and characterized. Ta 

paraphrase a sentence from Edward Sald's Orientalism, progresslvism can 

be discussed and analyzed as the cor"porate institution for dealing 

with the Thlru World - dealing with it by maklng statements about H, 

authorizlng Vlews of l t, describing it, by teachlng it, settling H, 

rulling ovèr lL s3 

The ldeology of progress affers direction to what otherwise 

would only be change. The "idea of progress" Robert Nisbet suggests, 

"holds that manklnd has advanced ln the post - from sorne aborlginal 

condltlOrl of pnmltlviness, barbansm, ai' even nulity - is naw 

advanClnC] through the foreseable future."'i4 The matrlx of necessary 

notions for the malntenance of the ldea of progress lnclude, Nisbet 

asserts, 

Manklnd or the human racei the unfolding cumulatlve 

advancement of manklnd, matenally and splrltually through 

tlme; a slngle time frame lnto which all the Clvllizations, 

cultures, and peoples WhlCh have ever eXlsted on earth, or 

now eXlst can be cOlllpressed; the ldea of tlme as unllinear 

flOWi the conccptlon of stages or epochs, each reflected by 

sorne histonc Cl vlllzatlon or group of C1Vlll zatlOns or a 

l eve l'of cu 1 tura 1 deve 1 opment; the conceptlon of soc la l 

reform rooted ln hlstOrlcal awareness; the bellef ln the 

necessary charactetof hlstory dnd ln thelnevlt.lbi~ity of 

some future end or obJectlve; the idea of confllct of cities, 

nations, and classes as the motar spnng of the historlcal 

process; and flnally, the raptured plcture of the future ••• 

affluence, secunty. equity, freedom, and tranquility. And 

justice~55 
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It is apparent that the idea of -progress contains two basic l,ines of 
~ 

congergence; it depends on the linear conception of time,'and the 

belief in the cumulati~e nature of achievement. Hans Blumenberg 

states that the idea of progress "must contain a caordinative 

between the quantum of time and the quality"'Of achievement. 1I56 With 

these notions, the universalization of the "ideology of progress ll is 
. 

achieved, or, more specifically, the negation of other world view~. 

Thus the 'ideology of progress,' ,as a centra l aspect of the Europ~an­

Western worldÇiew: limits meaningful experience or action to those 

aspects capable of con~eptualization within the convergent lines of 

thoughvon progress; any other form of organization is at best 

primitive at worst antl-p~ogresslve, reactlonary. The impllcatio~ 

of ~uch a belief for non-participant societies now becomes obvious. 

, . Nevertheless, what constitutes the actual advance is not at 

4J(f'.: all' clea'r in Robert Nisbet's definition of the "ideology of prog,!;'ess." 

This ;s because the "advance" has been re~efined hfa'S orically. 

Though, a's SkoH[I1owski suggests, "'a comprehensive re on'struction of 
. l' 

the entire worldview of this society or that clvilization" is needed 

in order to understand the aspect of "advance '; c~ntained in any 
• 

, people's idea of progress,57 the present understanding of the advance 
/ 

is needed in order to comprehend those components ef assumed 

importance in the relation between the "developed"' an.9 the "ui'lder-

--developed" societies. Thus without goin9 into the historical 

reconstruction of the West's worldview, the present form of the 

ideology of prog~ss identifies the unlon of the idea of fulfil1ment 

on earththrough material gain with the validity of science and 

( 
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technology; IIf~r it hàs bee~ of our un;versar b(:!1ief, of our 
, . 

ideology, of our myth, that material progress 1S the key'to all 
t ' -

,. progress and that the machine is the key to material progrèss. IISS 
• 

The work of Francis' Bacon and the i deas of Enl ightenlnent: 

France are found to be the keys to the present definition of prl3ress. 

Bacon; Skolimowski sugges'ts, "linked gerleraT progr~_ss and the progres,s 

of scientific knowledge ll while the tdeals _~f ~nlightenment Fr.ance 

lI unmistakably p~i'nted at a certain concept of progres~ as unifying 

reason, science, and the amelioration of the material cpnditiO,n.lIs~ " 

N;~bet echoes this· but credits the Pu~itans; 

) 

What is so striking about the P.uritan cGnception of 

progress is that it c1ear]y and firmly unites the~,e two. 

strands for the first time in Western history. Progress 
1 ." • ; 

in the ar.ts and sciences is held to be at once a sign of'·-
, " 

.thé imminence of the golden a'ge of the sp.tri t on e-aTth ans:! 

a cause of this imminence. 6o 

Ih~re are,. of- course, various geneologies of the 'idea of progress, the 

point here, however, is ta indicate the specificity of the 

creation of today's preeminent idea of progress in its' scientific-. - . 

techrfOlogical version. The central po~nt. is clearly identified by . 

30 

. ' 

Skolimowski when he states that: ~ 
we have made of science-aDd technology'the kin'd of . , 

instrument our civilization required for·its pursuit 

of Rrogress; as a result we evolved Western'(not . " 

univ.ersa1) science and Western technology,,'both b~ing 
, 

_ ' part of our acquisitive conqueririg, materialistic, 
i deo l ogy. 6 l ' 

In the present' version of the ideology of p!'ogress in wh'ich the -
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scientific-technological in the production of material "improvements" 
1 

is paramount, the ultimate goal of progress has been eliminated. 

. ,Though in ~rëvious versions of -the progress ideology, such as that 
~, , 

held by St. Augustine or the Puritans,., the goal was the implementation' 

of a spec{fic'religious state on earth, the secular;zation of progress 

has resulted in ther~ being no ulti~ate end fQr ,progress; progress, 
\ 

however-defined, is tJndertaken for p,rogress' sake. A "new" toothpaste 

.is progress"so is,'the latest car an example of progress, as is the 

,"information reyol.ution: n progress thus becomes an ideal, a goal in 

1 itself> DOr;l,â Richa-rds states that "progress" is sufficiently abstract . . 
. -

as to be orly "approximated by humanity" - many barri ers 1 imit 
l' , 

progress - an,ci" 50 "one. never reaches 'progress', on~ 'rnakes progress'" 
1 l' 1 

rlt: ,.. • 

... and in the. Wes terri vi ew, there i s al ways more ot it to b~ made," ~2 

Any:change" an!, înçrease in e;ffi~iency, any innovation, "wherev,er this 
l ' 

force leads is by definition 'good,"'63 Thus there ilS an assumed, 
, 1 

~ 

, posslbil iti of unfettered, unl imfted accumulation of scientific-
~ 

. . ' ,'technologica'l ac.hievements which are by definition helpful ~o all of 
• 
mankind. 

, , 

, . 

1. 
Any quest,;oning' ,is, as Peter Berger would have it, an açt 

,. _. -- ~-- ,. - ~ -' ., ~-~-.-;------::-:-'"---l-

. ' 

of arti-modernity, the uJtimate in primitive irrat'ionallty • . 
, . 1 

< 

The. linear.ity of time is ce'ntral to ~he progress ideology . 

'IIPhenomena," R·ichards points out, 

must relate tp one another wlthin a lineal1y defined, 

w"ole, where 'causes' precede 'effects,"an~ growth 

impels the incorp'oration and surpassing of that which , --­

has come before in a way {hat precludes repetit;on~t 

frogress does not recur; it is triumph over the p~st.64 
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Thus thréugh 1 i near ti me "wha t precedes on the 1 i ne li s a lways 

destroyed and denied."65 Any non Hestern society is by definition 

, . 
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a previous form and thus must be devel~ped, destroyed. Many are the 

authors describing .the cruel choices and pyramids of sacrifice ~ 

inherf!nt· in 'development.' 

. , ' 'rhe ideology 'of progress is presently defined as the union of 

scienèe and technology in the promotion of ther:bstract, linear goals, 

of ter:! understood only in certain forms of material "amelioration" 

D0na Richards summarizes well the slgni'ficance of the ideology of 

progress tu the W~5t; 

, Progress determined what was meamngful ta the European 

and ~hat lacked' value - what was et'hical and what was note 

It became a frame of reference. and ideolagical base 

out of which other èoncepts were created and by which 
• 1 

they were j udged. .•. l t became 1 i nked tota 11y wÙh the 

scientific-technlcal and with the power relationships t~e;r 

devel~pment suggested. Progress beca~e ident~fied with 

sc;entific knowledge. 66 

.' The present versio~ of the progress ideology, as did prev;ous ver~iorrst 

serves well to distingulsh betweèn peoples defining 'empirically' those 
.. 

in n~ed of 'aid.' 
, , 

Significantiy the ide010gy of progress has' been used, be ,if by 
, . 

the Greeks. Roma'ns, nineteenth century s oC,ia 1 theori s ts or by present 

day development theorists. as a means of compar~t1ve description; as 

a means of defining not on 1y the difference between soci eti es and 

"cu·1tures but a1so thesuperiq,rity, and the'reby, the supremacy of one 

culture over another. Robert Nisbet. though painting out that early 

" . 

1 

• 
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Greek phllosophers such as Hes;od or Aeschylus articulated notions 

of progress, and ;'oU9h he traces, the supposed useful ness 

notions in the ~king of the(West, he fails ta adequately .. 

" of such 

describe 

tne usage of t~e ideology of progress as a means of discrimination 

between the Greeks (or Romans, or Europeans), those who progress, 

and the Barbari~n, those who are not Greek. For Ni~6et, the 

e~pansion' of Europe 'beg';nning. in the l5th centur:}, the age'of 
• 

IIvoyage and dis",-overy,1I serves only to indicate the "degree to whiCh 

the faith in human progress became a means of assimilating all 

the non-Western peoples into a single pro~ressive series reaching 

its apogee in Western civilization. 1I67 On non-furopeans little 

thought is ,lost, after all, IItheir rude, even savage cultures 0." 

rendered them fair game for enslavement, exploitation and colonization 

by Western natlons - for profit, yes, but in the long run also with 

the intent to tutor and chrisf1anize these peoples as a means of 

aastening their development.'~68 The articulation qf the ideology of . 
progress as a barrier·t>etween the, West and the rest is ~re evident. 

Discrimination ;s made possible through the supposed 

universal appllcability of the ideology of progress; not only is it 

the fundamental belief held by the We~t but rt is also claimed 

to be the standard for mankind. Thus H.C.F. Mansilla 'points out, 

that .lItechnological industrial progress appears as a\univer'sal 

process" immanent to all cultures and in the form of a law 

of nature." 69 Dona Richards corroborates this view by stating that 

"the idea of progress is nothing if it is not projected as having 

l ' 

• 
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univèrsal significance; otherwise it ~oes not work."70 The West 

has "universalized the particular"71 and in so <;1oing created the 

means for self-justification. Progress when applled on the inter­

societal level claims that though mankind progresses, the West has 

managed to harness progress and become the most progressive, thus 

any contact with other therefore less progressive, often apparently 

stagnant societies, must be an a;d to the progress of mankind no 

matter what the 'pain, destruttion,and horror the contact might have 

engendered . 

The universalization of the ideol,ogy of progress' ar;'ses in the 

context of linear time of history as a process of cumulative change. 

Though "progress" is and has been achleved ;n1a specifie history, 

34 

that of Europe, it is projected as having universal validity. Thus a 

specifie linear time becomes the standard for ma~k~nd by its 

existence beyond time, as a law, a standard, a reason for 'superiority.' 

The West's history becomes the history of manklnd; all must be 

induced ta follow since 'they' are the deviants, the arrestors of 

time. Dona Richards points out that "the idea of progress bath 

crea tes Western history and simultaneously stands outslde that 

_ history, becomlng an absolute in Western thought." 72 Thus Nlsbet 

states that "man klnd progresses," development theorists such as John 

Goldthorpe and Peter Berger pOlnt ta the' irnproverllents' brought ta 

Africa, ASla and Latln America through contact wlth Europe, thus also 

the absurdlty of the clalrns of how Thlrd World sacleties would be 

developed ~ad there not been European invaslon and colonization. 

The assumptlon concerning the universal applicability of the 
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ideology of progress is, however, a potentially fragile means of 

discrimination Slnce lt can be adopted by any 50clety thereby loosing 

it5 d1scrim1natory power. The 1deology of progress, however, 15 able 

ta maintain the d1scr1minatory power through 1tS lnherent c1rcular 

argumentation and control over th"e 'knowledge' it penlllts. The 

eighteenth century notion of progress, Celso Furtado p01nts 'out, 15 

articulated as the bringing or such features as reason, accumulation 

of wealth and "superior modes of life" to all of mank1nd. 73 But, by 

what standards? By European standards; the eV1dence of 5uperlor 

endowments were the Europeans themselves Slnce ta be progresslve lS to' 
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be European.- The Cl rcul ari ty found ln the sder.t i ~lC ~e("hno~ogica: version 

of the ideology of progress is artfculated ln the followlng manner; 

ideals of materlàl progress prompt science to explore 

the physlcal aspects of the universe in a pred9minantly 

guantitative manner; a'nd prompt technology to produce 

goods and gadgets that contrlbute ta our'materlal . . 
standards of living. The presence of this SClence and 

th1S technology (which fonm the backbone of our world­

view) in t~rn JU5tlf1es our materlal1stlc and quantitative 

life-styles. 74 

Thus the progress ldeology becomes self-Justlfylng, yet unlversal and 

linear; lt becornes the stJndard formanklnd even though rooted ln a 

speclflc hlstOrlCO-cultural tradltlon and j,> capable of belng re-

defined as needed by the 'progresslve' soclety. In sum, the ldeology 

of progress provl des and pernll ts the fraITlework of the knowl edge about 

non-partlclpant, non-Western socletles, thereby also provldlng the need 

for the adminlstration of those societles 1n the promotlon of thelr 
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'progress. 1 If those societies could have, under their own strength, 

progressed, 50 the rationale goes, th en they would have, but since they 

have not progressed they are incapable of it (as they truly are 

since they could not be the West), and so aid agencies, social 

scientists and bureaucrats are authorized to provide ?nd admin;ster 

'progress' in doses devised by the 'progressive' in order to raise 

those societies o~t of the misery of stagnation. Progress ideology 

spawns 'dev~lopmentalism.' 

The idee 109Y of progress prav; des the backdrop through whi ch, 

the concepts of dèvelopment are articulated. The simi1arity between 

Lucien Pyels and Cardoso and Faletto's concept'of developmen~ mentioned 
.j 

f, 

above, is therefore, not surp~ising. Everett Rogers exemplifies the 

virtua1 reproduction of the progress ideo1ogy when in attempting to. 

define the post-dominartt 'paradigm concept of deve10pment he suggests 

that. development shou1d be viewed as 

a widely partitipatory process of social change in a 
society, intended to bring about social and'material 

advancement (lncluding greater equality, freedom and 
other valued qualltles) for the majority of the people 
through thelr galning greater control over their 

environment. 75 

The notion of development as "human ascent," defined by Denis 

Goulet, in which there ;s the "full realization of human capabilities 

men and women become makers of their own h~ories, personal and 

,societâl,"76 further exemplifies the use of progress ideology; 

realization of human capabi1ities is on1y within the context of 

progress. In essence, therefore, the concepts with which the "Third 
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World' 1s ~escribed, the concepts and values through which th~ 

'Th1rd World' relates to the West, and the concepts used for 

critique, are of the dominant culture. The primary notion in an 

approaches used ta study the state of communication and culture in 

Latin Amer ca is development. Though theor;es call for 'autonomous' 

and 'autocentric development' these theo,ries continue to rely On the 

beJief in °modernization in the economic-technological field fol1owing 

metropo 1 i tan pa radi gms . "77 
.~ 

T.hroughout the 'Third World' there is a call for the autonomous 

creation of concepts, models hods which are to arise within 

the framework of eath societ. "It is necessary," suggests t10hammad 

Quadeer, "that Third World countries~ individually, should have 
. . 

opportunities to evolve autonomous discipllnary outlooks and cease to 

be what has been desÇ'ibed as 'captive minds. '"78 Manyauthors 

perceive the pow~rful force of 'imper~al' center~ articulated through 

the intellectual creations of the West and see in local creation a 
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form of li berati on. The dependency approach i scons i dered to be a f" 

first step in the critique of dominant views of development since it at , 
least indicates the r~lationship be~ween th~ dominant society and the 

~o ca~le9 'underdeveloped world,' while at the same tlme indicating 

the possibility of the existence of societies outside Othe limited 

Western framework. Because the dependency aRproach is articulated 

through dominant society's self-conception, the inadèquate description 

,of 'Third World' relations persist. The problem often recognized 
, \ 

within the 'Third World' is that, as Vldal-Beneyto argues, there 
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remains the neces~ity of establishing 

the complete chain of our own sClentific structure'from 

the theoretical level ta the practica~ conclusions, 
passing through the epistemologlcal foundations of the 
hypothetlcal theorles. their methodological formalization, 

their technical adequacy and the1r affective analytical 
practice. 79 

The end of imperialism will come only with the substitution of 

"i~per;aTism and cultural colonialism'" by an intellectuality that 

responds to, the "ultimate determinants and the essential objectives 

of our specifie sltuation." 80 The problem here. ,therefore, is nat 

't~e ideology of progress and the concept of development as such, but 

~t ;s their use in defining. and discrimlnating between societies 

in such a way as to Justify the supremacy of one society over 
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another. Thus it is the utilizatlon atf the ideology of progress on' 

the inter-societal level (not such an ideology) which is at the 

root of the 'Thlrd World's' self-concept, and ~hich requires 

reeonsideration: Rather than re'turning, as Sarti would h-ave it, to 

mor~ arthadox utilizations of theary, there is the seareh for means 

of analysis which utilize the ins;ghts comlng from sueh authors as 

Franz Fanon, Paulo Frelre, and of course, the dependency approach~ 

but in '~o dOlng continue the practice of deliberate removal from the 

confines of a specific historlco-cultural traditibn. In the 

f-ol1owing chapter just such a. framework is sought. 
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CHAPTER 'n 
CULTURAL FRAGMENTATION AND MEDIA SYSTEMS 

The 'concept of deyelopment is, as discussed in the fir'st 

cha.pte~, a particular cultural' product of the Euro-Atlantic so'cieties, 

and, as such, is inadequate for the ahalysis of the cultural state of 
< 

the '.Third World. J In this chapter a third approac~ to the study of 

the relationship betwee~ the peripheral societies 'and the West~ 

alternative culture, will first be disc~ssed and then used along with 

insights fram tl1e dependency approach in the formulÙion of the 

analytic framework to be u~ed in the discussion of television in 

Brazil • 

The primary aim as well as the key problem for alternative-

e1J1ture thearists has been ta conceptualize such 'alternatives' 

in the latin American context. The ideology of'progress through 

the conceptualization of development has dominated much of Latin 

American and Third World socio-cultural theary, but as Henryk .. . 
Skolimowski has c-learly indicated. IIthere is no ultimate criterion 

that would enable' us to decide which instrumentalization of the world 

is<>superior to others. nl The notion of development postulates a 

superior form while an alternative culture and media system is unable 
1 

, , 
to accept such a postulate. This position is clearly stated in Denis 

Brutus 1 words, 
\ 

., 
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a re-exam;nation (was undertaken) of the choices 

being offered to Africa between a Western capitalist 

system, ideology. set of values, and a Marxist cOl11T1unist 

system on the other hand. And aftér much discussion, . 
much analysis, th~Jconsensus w~s, ••• that for Afr;ca 

there did not exist this either/or choice. or that it need 

not accept this either/or choice, that it would be' 

possible instead to find a thir,d, an Afr;can way, an 

African solution. 2 

In 'much of the Third World, in Afr;ca and in Latin Ameri.ca, the 

postulation of the need for a cultural aiterDat;ve.has been made. 

There is no consensus on what such an alternative might be, b.ut~that 

,the alterna'tive is needed and that such an alternative involves the 

rejection of choices offered the Ih1rd World are primary premises. 

Much of LatiA American postulates conce~ning alternative 
...... 

culture and communjcation have roots in the work of Paulo Freire and 

so it is to a brief consideration of his work that we shal1 now 
, 

turn. For Frei re culture is unders'tood as lia product of man l s 

transformi n9 acti vit y (prax; s) upon the worl d" and thi s permanent 
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relationship of man to the world "produces not only material goods,. 

sensible things, and objects but also social institutions, ,ideplogies, 

art, religion, science ànd technalogy." 3 There are, thus, "rea l 

abjects and the creating consciousness of the abject, for as Fre;re 

states i 

culture arises as an effect of the transforming action 

'of man, of his work, which acqulres this meaning through 

t~e dialectical operation of the world's 'admiration' by 

means of which he 'separates' himself from it in order ta 

re~ain ..:il:!. and with the world. '+ 

.' 
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Man's transforming actfiit;, praxis, is for Freire the "act 
1 

of knowing" or of "namlng the world;1I the process of culture 

creation. Man is differentiated from animals by cultural creativity 

th,ough man shares the material existence with a11 other animals. '. 

Communication for Paulo Freire ;s a central component of the 

"act of knowing." Freire relies on the Spanish philosopher Eduardo 
\ 

Nicol who in."studying the three relatlorlships comprislng knowledge 
1 

~_e gnosiological, the logical, and the historical - adds a further 

one, which 1S fundamental and indispensable to the act of knowing -

the relationship of dialogue," and so, 

the thinklng subJect cannat think alone. In the act of 

thlnking about the abject she/he cannat think withaut the 

co-partlcipation of 'another ubJect'. There is no longer an 
f 

III think ll but "we think." ft ;s the "we think" which 

.~stablishes the "1 think" and not the contrary. This co­

particlpation of the subjects in the act of thinklng is 

commUnl ca t 1 on. 5 

Communication ;s not the re'lations~ip of a sUbj,ect ta a knawable' 

abject, b~t is the rela.tlanship between subjects medlated by the 

abject.' Thus the object, the concrete, is an inseparable part of 

culture. For commUnlcatio'n to exist and thereby Ilau,thentlc 

knowledge, " 

'. 

the object ... cannot be communlcated fram one Subject ,.. 
to another as the abJect of communication, i ,e., (a 

corrrnun·iqué .... Howevér, once the abject provides, tMrough 

communication, the mediation between two Subjects "A II and IIB", 

the Subject lIAI! cannat have the object as an exclusive term 

of thought. Neither can IIA II transform the Subjeçt IIB II into 

t 
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a depository for hlS thinklng. Hhen this does occur 

there is no eammunication. 6 

In sum, ,man is a creatlve think1ng subject who cornes to "know" 

ori1y in relationshlp te ether thlnking subjects in the aet of 

communication. T'his social relationship becomes, a political one ta 
-

the extent that dialogue is broken and a "knowable object" is 

transmitted to and depas ited in a subj ect who b.ecomes a dehumani zed 

abject. 

The political discussion of communication begins for Fre~re 

in the statement that men are "beings wha cannat be truly huma." 

apart fram communicat1on, for they are essentially communicative 
P • 

creatures, Il thus "to 1mpede communleation lS ta reduee men to the 
. 

status of 'th1ngs'" wh1eh is the "Job for oppressors."7 •. Tne 
... -\. -

palltleal aspect of commun1catlon, however, deals with the'dialogic 

. aspect of the det of knowi n9. Thus FreHe s ta tes that "on ly , 

dialogue truly communlcates" since. 
. .. 

dialogue lS not ta invade, nct to manipulate, nat ta 

'make slogans'. ri is ta devote aneself ta the constant 

transformat10n of reality. In that dialogue is the 

con ent of the form of belng whièh i5 pecullarly human, 

it is excluded from all relationships ln Wh1Ch people are 

transfarmed into 'belngs for another' by people who are 

false 'belngs for themselves.' Dialogue cannot imprison 

itself in any antagonlstic relationship.8 
.. 

Since only mankind can know through reflection on the world, and 

since knowing comes about through dialogic communication between 

knowing'subject under conditions of equality of "knowledgeability," 
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on)y humans can experience, in fact create, the pOlitical realm and 

thus, only they can "dominate," tloppress," and de-humanize. 

A key feature of dialogue and the poiitical dimension of 

corrmunication is thought and language combined in the "word." The 

word, which not only permits dialogue but is also the 'goal of 

dialogue, is made up of the two dimensions: reflection and action, 

which are in "such _radical interaction that if one is sacrificed -

even in part - the other immediately suffers ."9, If action is 

negated, the result is mere verbalism which constitutes an empty 

word because one "cannat denounce the world, for no denounciation 

is possible without a commitment to tra~sform, and there is no 

transfonnation without action." lO If reflection is sacrificed, 

activism, "action far action's sake," is the result which thus 

"negates the true praxis and makes dialogue impossible." ll The 

IItrue word," the unsa~rificed thought and action is praxis, and 

so, to "speak a true word ;s to transfonn the world." Freire 

explains himself in the following manner; 

human existence cannot be silent .•.. To e,xist, 

humanly, is ta name the world, ta change it. 'Once 

named, the worl d in turn reappears to the namers as a 

problem and requires of them a new naming. Men are nat 

built in silence, but in ward, in wor'k, in action­

reflection .... Saylng that word is not the privilege 

of sorne few men, but the right of every man. l2 

The men, hO.wever, who aré the obJect of ,"communiqués," with whom 

dialogue and therefore whose praxis is negated, speak the false 

words of the oppressor and are, as such, dehuman;zed. The 

49 
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"oppressed"- peoples are characteri z~d by speaki ng of the; r 

oppression through the oppressar's words. the false words which 
\ 0 

enforce oppression; the "ontolog; cal vocation" of becom;lIg 

sub.1ects is negated. 

Culture, therefore, ;s a product of man's work, of praxis. 

Praxis here, however, is the process of culture creation, of 

50 

"nam ing the world" through dialogic interaction with people; culture 
? 

1s 'Ilot the effect of a material state but is 'the process of 

,symbolizing and thereby changing the material world. Ta symbalize 

alol1e, however, is mere verbalism .since action and the means .of 

action are required for an "authentic ward" and 50 for culture 

itSe'f. Thu's the symbolic and the concrete, the concrete and the 
co 

symbolic are inseparable as a ward, as cultural action by elites 
\ 

and appressed alike. Freire's concept of ward does not negate the 

effect of the cultural product since he states that culture as a 

set of relations, conditions man 

by the products of his own activity which through the 

'inversion of praxls' turn back on him and 50 in a 

certain way creates him. . .. It is through creating, 

and being conditioned by his own creation. by creating 

an obJect and becoming an abject, that he finds the 

great challenge of freedom. 13 

It follows from this that "if. culture has such a conditioning 

effect on its own creators, cultural freedom as well.as cultlJral /'" 

oppression are directly conditioned by culture itself:"14 

"Culture of silence" is for Freire the state of oppressi?n and 

dehumanization. It is not a product of a ma'terial state, of a "mode 
~ . 

----' 



. '. 

( 

\ 
/ 

'of production," but is the negation of man's praxis of "naming the 

world. 1I The communication situation is characterized by a lack of 

dialogue and the "transmission" mentality. To the extent that 

transmission ;s successful the 

invaders penetra te the cultural context of another group, 

in disrespect of the latter's potentialities; they i.mpose 

their own v;'ews of the world upon those they invade 

and ;nhibit the creativity of the invaded by curbing their 

express i on .15 

As the invaded respond to the values and points of view of the 

.invaders the culture becomes inauthentic, dialogue is broken, and 

the invaded no longer act but "the invagers act; those they invade 

51 

only have the illusion of acting, through the action of th~ invaders."16 

Thus culture ceases to be praxis and bec~mes only an adaption. 

Significantly, it is not a material state which is imposed in the 

negation of man's ontological vocation of transforming the world, 

but' i s a "view of the world, Il a cul ture; the "act," the combination-

.. of thougbt and action in the "word," is negated. 

The process of l iberation must occur, therefore, on the 

cultural level, it must occur fn the "nam ing of the world" through 

the reconstruction of the word. Cultural action and "conscientizaçao" 

comes about through the discussion of "hinge themes." These themes 

serve to cla'rify "the role of men in the world and with the world 

as trans form; ng rather than adapti ve beings ,"17 and 50 to "deve l op 

an increasingly critical understanding" of the world. In sum, men 

recognize th~~r oppressed state and seek IIto assume the .p.os·ture 

/ 
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of one who fhas a vo;ce,' of Qne who is the subject of his ehoices, ' 

of one who freely projects h1s own dest1ny." 18 

The process of "1iberation" is character1zed by Freire tn the, 

fo 11 owi n9 way; 

Men ~ because they are in a situation. And they ~ 

b.e more the more they not only critically reflect upon 
their existence but critically aet upon it .... Men emerge 

from their submersion and acquire the ability to intervene 

in reality as it is unvailed. Intervention in reality­

historical awareness itself - thus represents a step forward 

from emergence, and re~ults from conscientizaçao of the 

situation. 19 

Thus from the "culture' of silence" through crltical awareness of 

IIconscientizaçao," intervention in reality, symbolically and 
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concretely in cultural action, and thus praxis and cultural creativity 

in dialogic communication is sought. 
, . 

Man is oppressed by cultural action and is 'liberated' ,by 

cultural action si,nce it is culture that best characterizes the 

'haman' state. The oppressed become a source of alternative 

cultllre the moment they, 'speak' their 'word;' they become alternatives 

also for the dominant groups in society since the oppressed are able 

to modify their situation ~f oppression and liberate the oppressor 

who, by Freire' s definition, is also in an 1 un-natural ' situation. 

Frei re ex tends the noti on of 1 fa 1 se words' ta the broade,r 

context of 'Third World' societies. In the introduction to Cultural 

Action for Freedom Freire states that "authentic thought-language 1s 

generatëd in the dialectical relationship ,between 'the subject and his 

l 
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concrete historical and cultural reality,1I Irr the case of the 

alienated cultural process characteristic of dependent or object 

societies, however, IIthought-language 1tself 1s alienated" since 

these soc; eti es lido not manifes t an authenti c thought of thei r own 

d'uring the per10ds of most acute alienation." 20 Thus the goal for the 

'Third World' is to conquer its own voice through dissociation from 

inauthentic thought and thereby pronounce IItrue words. 1I 

These then are the roots of the concenptualization of alternative 

culture and communication. Since the emphasis is on culture as praxis, 

the re~u1t is not sa much a preoccupation with the sign as such, but 

with any 'word's' creation. The source of oppression is the negation 

of the validity of the cultural realm of social groups a"nd of societies. 
( 

The silent society, li~e any silent group, speaks tbrough the symbols 

of the hegemonic society. Thus in Latin America astate persists in 

which ~ertain groups continue to articulate their worldview through 

the concepts of dominant society, thereby negating the 'true words' 

arising in these societies. Since there is an emphasis on praxis, the 

role of media systems in Latin American society, through their vertical 

monologic nature, have come ta be central concerns of the alternative 

cu~ture approach. Thus it becomes clear how Freire's concepts of 

communication and culture offer fertile grou,nd for the criticism of 

present cultural states in Latin America. 

lri latin America ~h~ concept~alization of an alternative has 

takén a specifie course in nominating "popular culture" as a model for 

an alternative culture and communication practice. Maria Nazaret~ 
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Ferre;ra states that "to delimit a national culture it wi1l be 

necessary to identify 'national' wlth 'popular l 
... giving, evidently, 

more weight to the 50 called popular culture, which 15 the cultural 

expression of the great majority of colonized populatlons." 21 Luiz 

Mota and Ubirajara Silva have suggested that the "concern of 

,professionals and theorists of communication 5hould be with the 

Brazilian culture that ... corresponds to classes which historically 
) 

have always been subJugated. n22 Though popular culture is not an 

lIînstrument of polltlcal struggle,1I Tullo Hernandez and Oscar Lucien 

state that lt is the arena of pol1tical struggle. 23 Thus what has 

been termed "popul ar cul ture," has bee'n postul ated as havi n9 the 

potential to offer an alternatlve culture and communication. 

Popular culturel defined by Carlos Eduardo de Silva as the 

II symbolic product elaborated, diffused and consumed by the subaltern 

classes ll
, is permeated by mass culture, the symbolic products.dif.fused 

by mass media"but this domination lS "hegemonic and not 

totalitarian." 24 Thus though there is no coherent unified popular 

cultur~, it is capable of res1stlng the impositions of mass culture 

and as such prov1des an alternat1ve to mass culture WhlCh lS allled 

with tR~ expans10nlst culture. Popular culture, Alfredo Chacon 

indic~tes. has a two part structure, one auto-generated wh11e the 

other 1nduced by donllnant culture and 50 lt carries the historical 

problem of the "alterna't1ve between authent1city and cultural 

alienatlOn.,,2S It is through the historlcal alternative that popular 

culture becomes a means of reslstence ta hegemonic cu1ture. In thlS 

fashion popular culture becomes the realm of the struggle for cultural· 

.. , 
• , 
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alternatives. 

Lucien and Hernandez seek, therefore, to characteri ze the 

alternative nature of popular culture; they cla1m its diversity since 

not only does it correspond to local creative processes, but a1so 

. its defense and promotion implies the "respect of the right to be 

different, the 1egitlmacy of dlversity" WhlCh is to "reaffirm the 

ro1e of the subject of history;" $econdly, popular culture 

"reun ites experlence'and knowledge l' through the reappropriation of 

"experience, information,~know1ecjge by the masses,1I and finally, it ·;s 

"essentlally participatory," and su acts as a "conserver and 

reactivator of the memory" of subaltern classes .26 Through thlS 

, characterization Lucien and Hernandez 5-uggest that popular culture 

offers the "~eeds of resistence to the tendency of homogenization" 

of culture, and thereby, a break with the homogenlzed mass culture 

presented through the média by dominant culture. 27 Confirming this, 

Martin Barbero defines "the popular character as a memory of another 

gaged and negated cultural matrix" which "expresses a discourse of 

resistence, a retort to dOlillnant discourse ll and sa, "more than an 

alternatlVe, these practices 'constltute a lesson concernlng the 

impovenshment of everyday communication." 28 Thus popular culture, 

Freire's culture of silence, is not considered to be 50 mute, but 

has corne ta be valued as a model for alternatlve culture, a realm in 

which the mass mediated cU,lture and the expansionist culture can be 

resisted and negated. 

A model of alternative corrununication accompani~s the model of 
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a cultural alter~ative. Barbero states that communication is 
p 

alternative ,to the extent that it expresses the "popular character" or 

comes about through the expression of "popular memory" and 

"imaginatlon." 2 'l Following the Freirean concept of communication, 

Margarita Grazlano states that "communlcation implies a dialogic 

relatlon" which seeks the "inverslon of the relation sender-receiver." 30 

For Miguel Angel Chapa alternative cammUnlCatlon is charactenzed by 

an "increasing degree of particlpation" in media systems culminatn\g 

in the "return of the voice ta the people, to break with the sllence 

to which dominatlOn condemns them."31 Oswaldo Capnles further 

characterizes alternative communication as governed by access and 

participatlOn and as such offers resistence to the vertical monologic. 

media systems of dominant culture. 32 A synthesls of conceptualizations 

of alternatlve communicatlon is offered by Luiz Beltran in which 

"access" is the "effective exerci se Dt the right to rece;ve messages," 

"participation" is the "effectlve exercise of the right to emit 

messages," and the exerc;se of access and participation is dialogue; 

.' the "effective exercise ~ the right to concurrently receive and 

emit messages."33 The altbative communlcation mQJ.él 15 offered with 

the goal of permlttlng the popular culture to be expressed and be 

confl rmed thereby overcoml ng the 1 imi tatl on and homogenl zatlOn lmposed 

by vertlcal-monologlc media systems, for as Chapa states, "the central 

character of alternatlVe corrmunicatlon ;$ that it is the communication 

of the dominated, of the oppressed."34 Agaln the alternative 

communication model ;5 postulated as a means of resistence to the 

( 
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expansionist soc~ety, represented locally by the elites. Dialag;c 

cOJI1rTIunication is :understood, therefore, aS-lhe means whereby the 
1 

power and contro 1 of el ites 1 s bro.ken. 

Both alternative culture and communication are postulated as 
o 

models of res;st~nce to more than silnply mass mediated products, 
J 
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but ta the interj-soc{etal-cult.ural expression. Lucien Hernandez states 

that popular culture and dialogic communication are alternatives not 

o~ly to the "wo~ld socio.cultural 'unification' imposed by the .. , 

development and expansion of capitalism" but also to conceptualizations, 

founded in the "historical. process o(Western Europe." 3S Similarly, 
~ 

';.l3.a!,bero suggests that the "transnational information structure" 

opposes local cultural alternat,ves,36 while Caprile~ states that 

alternative communication rejects the authoritarian minipulatory 

model of the mass media created by Euro-Atlantic societies. 37 The , . . 
emphas1s on popular, culture and communication as an alternative in 

Latin America is, summarized by Orlando Fals Borda as a response to the 

'contemporary tendencies that promote social hom'ogenization, 

the ;mper~nal and secondary relations, urban anonimlty, 

the centralized administrative éontrol, and the monopolistic 

explOi.tatlqn, tendencies Wh1Ch, in general tenns, have 

originated: in the dominant capital ist countries of the 

North. 38 ' 

Popular culture and d,ialogic corrrnunlcatiort are considerel:l to' 
o 

be nct only alternatives to monologic media systems but more 
J 

importantly are 1n opposition to the expansionist nature of the 
~ ; 

o 

capitalist West. 1 Thus cultural resistence is sought not in ',: 

traditional 'foJs of culturè but in conceptualized popular cultures, 



not in an attempt'tQ return to pre-colonial cultural realms, but in 

an attempt to def1ne the resistence potentlal within the const;tuted 

society. The point here is neither to evaluate the resistence 

potential of popular culture nor to evaluate differences between 

conceptualizations, but to emphasize the ca1l for an alternative, the 

perceived need to resist, to overcome the cultural impact resulting 

from European, expansion, be it capitalist or otherwise. For special 

reasons, which will be d;scu~sed below, Latin Americans have sought 

resistence in popular culture, Africans, as Denis Brutus ,and many 
• 
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others suggest, seek resistence in other forms of cultural expression, 

nonetheless, the significance of the concepts ,of cOlllTlun;cation and 

culture utilized in Latin America artd elswhere in the Third World 

is the central 'focus of cultural autonomy, of resiS'tence to a 

·perceived expansionist culture. 

The diffusionist approach, cultural dependency and alternative 

culture are the trends of thought on communication and culture which 

have predominated in Latin America in recent years. There has been a 
q~ject;on of the missionary zeal and optimism of the "dominant , 
paradigmll in favor of conceptualizations which emphasize resistence to 

hegemonic cultu~e. The dependency appraach has utilized the, concepts 

of the "dominant paradigm," the central concept of which is 

development. in order ta criticize the rise' to modernity in 

peripheral society indicating the very limited success of the, 

'dominant paradigm' because of its ignorance of inter-sociJtal 

limitations on development~ Articulation of the dependency app~pach 
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through the concept of development is a key weakness of the 

theorization since it does nct recognize its use of conceptualizations 
. ' 

and "modes of thought created 'by the ,dominant culture and it thus 
. 

selectively ~escribes cultural penetration. The dependency approach , , 

15 criticized by Ingrid Sart;, among others, for being unable ta 

accurately describe the ideological and cultural articulations in 

Latin America. Nevertheles~ a return to more orthadox Marxist 

fôrms of analysis resolves nfthing since, it is part and parcel of the 

expansionist society, as De~is Brutus has pointed out. In order to 
l ' 

overcome, or at least put t%ne side the continued limitations on'the 

study of cultural disarticul tl0n inherent in the eXlstence of the 

periphery, some th~orists • ned away from attempting ta 

conceptuallze and explain means of expansion to conceptualize 

resistence in the form of alternative culture. Nowhere is an 

alternative easily conceptualized. Denls Brutus attempts to grasp 

the focus of resistence sta that 

it is not resistence liberation merely in the 
J 

sense of freedom to avern yourself. It has 
penetrated beyond tha . J •• It is not a local, nor 
even a national strug le. We see ourselves as an 
element ln the global struggle against lmperialism. 
This seems to me the ruly revolutionary e,lement in our 
struggle for cultural liberation. 39 

j 

Nonetheless, vagueness prey ils in the description of the alternative. 

In Latin America the altern tive'has been described, relying on the 
,) , - ' 

1,. 

wtiting of Paulo Freire, as the culture of the 'oppressed.' Though 

nct fulfilling all the prer qujsites of the truly alternative culture, 
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popu1ar culture at least offers a model and a source of 

resistence to the hegempnic culture which other social strata, 

apparently, are unable ta resist. The goal of concep~ualization 
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of alternative culture is to describe a culture which exists through 
, 

means uncommon to the dominant culture. Thus, alternative 

corrrnunication is also required. In sum, the alternative is a 

rejection of the West though again limited by available cOncep­

tualizations such as cultural dependencYiand the emp~~sis on the level 

of capitalist forms of production as root of the c~ltûral dis­

articula~on in the periphery, In all cases, however, the alternative 

is nct to be a Western alternative. 

Though there are prob lems wi th th'e two approaches to the s tudy 

of communication and culture arising in Latin America, cultural 

dependency and alternative culture, they do indicate that the 

problems of the periphery are not those.of the center. From the 

dependency appràach the importance of the inter-societal level and 

the articulation of the dominant culture in the periphery must continue 

to be central to any study of the periphery, From the alternative 

culture approach the seeking of means to achieve "1iberated ll 

culture and communication must be maintained. The dependency 

approach is only a first level criticism, alternative culture a 

level further removed at least in its goals though popular culture 

need not be the sole alternative. Thus, aspects of each must be 

maintained though awareness of the state of cultural disarticulation 

must also be mainta;ned in any study. 

. -----~ .... --- ~_~ .. 4 .... _ •• ...- _ ....... _~ ...... -- -
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Having described, in summary form, the various frameworks of 
i 

culture and communication ana.1ysis in Latin America, an attempt will 

b'e made to describe a framework arising from those discussed above 

with w~ich to ana1yze the presence of the television media system in 

Brazil. The goal here is to att~npt to conceptualize that cultural 

state in which the rejection of a perceived, overriding culture is 

undertaken though limited by the concepts created 'in the historico-

cultural process of the expanding society, and thus to characterize 

the cultural tension which is expressed ,and typifies the societes of 

the so called "Third World". A brief discussion of the concept of 
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culture will be undertaken and following this the concep.tualization of ' 

cultural fragmentation. 

Culture here will be understood as the realm through which man 

understands and perceives the world. Culture is what Skolimowski 

has described as the "medium sphere ... composed of man-made tools" 
- . 

and 50 continues "the totality of man-made inventions and tools -

technological, scientific, conceptual, artistic and otherwise - composes 

the universal medium in which man lives."4o Similarly Paulo Freire has 

described culture, the historical creation of manls transforming cultural 

praxis, as the "permanent relationship with reality" which "produces not 

only material goods, sensible thlngs, and abjects but also social 

institutions, ideologies, art, religion, science and technol,ogy,"41 

thereby becoming as Venlcio de Lima points -out, an eveloping symbolic 

universe in which men act as conscious belngs. 42 1mbeded in this 
f 

conception of culture is its twofold nature; it is at once symbolic 

and concrete, it is science, technology, and material goods as well 9S 
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symbolic in ideolag;es, art and religion. Culture is ne;ther reduceable 

to sets of_c9des but, nonetheless, utilizes them, nor .is cuLture_ 

excluded from material goods, technologies and the organized social 

institutions. Each is inevitably cultural since each forms a part of 

reality and of a peopl,es' permanent relation to 1t; each belongs to the 

sphere of the man-made tools and the man-made is inherently cultural. 

In this study, however, only the media system as technology and social 

institution will be dealt with, the codes of organized symbol;c content 

of the cu ltura 1 rea lm are left t'o another 5tudy. another method. 

Since it 1S through culture that man grasps the world, it ;s • 

through culture that conceptualization of the appropriateness of the 

"medium sphere," such as the ideology of .progress and its inter-societal 

conceptualization. development, is defined and articulated. Sinc~ it is 

.through culture that reality is understood, but since there lS no 

ultimate univ~sal ·means of understanding reality, it is at the 

cultural level that there ;s the inability ta conceptualize clearly and 

i ndependently the primary prob 1 em of the 'Thi rd Worl dl here approximated 

by the notion of cultural fragmentation. Given the difficulty of 

canceptualizing the alterr1ative, the goal should bè ta concePtual;~e 

"the period of revolt. "43 

A cultural universe is histarically limited ta any society. 

The ideology of progress is valid within the context of its creation 

since it offers/dHectional explanation ta change within Western 
~ . 

society, but when it is applied to other societies as an -inevitable 
'" 

universal it cornes ta be utilized as a means of explaining and 

· i 

J 
1 
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just;fyin~ the supremacy· of one society over others and the negation 

of other cultural creations. for this reason Albert Memmi states t~ ~\ 

the colonized "must cease qefining himself through the categorie! ~f ,,--'\ 

the colonizers."44 Paulo Fre;re echoes this plea when he states that 

"the fundamental theme of the Third World - implying a difficult LJt not 

impossible task for its people - is the conquest of its right to a 

voice t of the right to pronounce its word."45 A cultural tension 

characteristic of peripheral society is thus alluded to b'Y 'both Memmi 

and Freire as a result of 'the universalization of the particular. 

It is in this context that cultural fragmentation can be 

conceptualized. Much of Latin American communlcation and culture 

theory deals with the cultural state in which there is the perceived 
(J 

need and the attempt to define a cultural alternative WhlCh rejects those 

aspects of hegemonic society in their manifestation in peripheral society. 

C~ltural fragmentation describes the tensions of cultural disarticulation t 

the negation of continuity, created and perpetuated within a cultural 

un;verse by the contact, interaction, and subjugation to an imposing 

supremacy oriented cultural realm. The tenslon is articulated, in 

general terms, between two pales; on the one hand are those processes 

promoting and maintaining the linkage and hegemony of the domlnant 

culture by encouraglng.attempts at assimilation, while on the other 

hand, the cultural processes of rejection promote resistence and change 

in the assimilational processes by seeking an alternative cultural 

universe. This then is the tension of revolt referred ~o by Albert 

Menmi. <, 

, 

o 
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Albert Mel1111i, states that, the promotion of assimilation is 

inherent in the colonial missionary ideology but is demonstrated in 

the colonized as the drive to become lI equa l to that splendid model and 

to resemble him to the point of disappearing in him," in which case the 

colonized "hides his past, his traditions, in fact all his origins."46 

Rejection of the offer of assimilQtion, howeve,r, occurs in the "name of 

the very values of the colonizer" and uses IIhi~ techniques of thought and 

his models of combat. 1I47 
1 

Thus lIin the midstiof revolt, the colonized - - --~~ 
1 

continues to think, feel and live against and, therefore, in relation to 
1 

the colonizer and colonization;1I the colonize 's "individuality is that 

which is limited and defined by the colonizer. 148 Thu's after a process 

of negation and subjugation of the pre-colonial cultural uni verse, 
Q, 

replaced but not completely by the imposing c lture, (nor is this -" 

possible by the definition of the relationshi the colonized reject the 
.1 

imposition but now their previous cultural un;verse ;s no longer useful 

for rejection, in fact, i~,is cOherently meaningless since by being 
\ 

colonized the previous is ~egated, and so the colonized must speak the 
, ' 

words of the eolonizer even in revolt. On the broader level of the 

cultural universe itself, there have been several conceptualizations 

of cultural fragmentation as a struggle unique to peripheral societies. 

As well as the frameworks of cultural dependency and of 

alternative culture, H.C.F. Mansilla points to the "crisis of identity" 

suffered by Third World soc;etles IIsinee the more or less permanent 

contact with the expansive and successful culture of metropolitan centers" 

as the primary feature of peripheral society, especially when large 
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groups of the general population are integrated into assimilation through 

the mass media. 49 Paulo Emilio points to the Lat;n American cultural 

dilemma in stating that; 

we are not Europeans nor North 'Americans , but without 
an original tulture, nothing to us is foreign because 
everything is. Our arduous self construction develops 
in the rarefied dialectic between the not being and the 
being other. 50 

_Diverse from the African or Asian example which Albert Memmi has 

described, in Latin America there is no pre-colonial cultural ~ption te 

rea~tivate; Emilio clarifies, "the occupiers created the occupied 

approxilJllltely in their image. "51 Brazll, for examp1e, IOdoes not have 

a cultural field different fram that of the West into which ta extend 

roots. We are a prolongation of the West, there is no natural barrier 

... that must be constantly suffocated."S2 There, therefore, is a 

particu1ar form of cultural fragmentation in the Latin American case. 

Cultural fragmentation ;s not a particular form of cultural imposition 

aris;ng with multinational corporations, television and the satellite, 

but is a historical characteristic of the Latin American object socleties; 

these societles themselves created as parts of the expanding 

civil i zation, have become through changes of the \domlnant society within , 

expanding Europe, perlpheral and disarticulated culturally. This process 

is on1y possible through the virtual elimination of pre-European 

societies which is nat the case in Africa or Asia. Nevertheless, the 

tension of cultural fragmentation characterizes LQtin American society 

and this tension Emilio defines as the "state of underdevelopment." 53 
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The cultural relat;onship by which the periphery ;s ma;nta;ned 

in a subordinated relation to the metropolitan center has been described 

by Octavio Ianni through several forms of culture. Having described the 

ideology common to capitalism, Iann; defines the specific ideology of 

the hegemonic bourgeoisie and an ideology of the subordinate elite 

through which the hegemonic relationsh'ip is maintained. 54 Thou<}h Iann;'s 

argument suffers from the sel~ctive approach to cultural fragmentation 

in the periphery be limiting himself to those aspects considered to be 

typical of the capitalist bourgeoisie, the ideologico-cultural relation 

between certain social groups in which group members accept, articu19te, 

and promote those concepts of the dominant culture,is a useful 

explanation of the means of maintenance of cultural fragmentation. The 

Brazilian filmmaker Glauber Rocha describes the bourgeoisie as those 

members of the peripheral society who seek to promote assimilation into 

dominant culture as a means of overcoming· fragmentation. For Rocha 

the "primitive" only exists through the cultural processes created by 

those who claim II civilized" status. The acceptance of "primitivism'" 

by peripQer~l society members is indicative of the state of 

underdevelopment. 55 

Paulo Emilio utilizes a similar dichotomous conceptualization of the 

peripheral society. Those society members integrated into, and therefore, 

promoting assimilation in local cultural processes are considered ta be 

lIoccupiers." The status of the occu,pier, representative of any given 

moment's metropolis, is unchanging as long as there is the external 

orientation in which there resides the explanatory notions of the 

1 
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occupier/pccupied cultural realm. It is not the case that internal 

cultural processes are mere mechanistic responses to hegemonic 

culturels directives, but that internal action results and re]ates to 

the most recent locus of fragmentation through modified explanatory 
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) models such as the change from celenialism te developmentalism. Thus, 

though the cultural processes evolve complex articulatlons, the central 
-

contradiction within fragmented cu1ture, the eccupler/occup1ed 

dichotomy, is net adequately'dealt with. In peripheral society the 

culturally ~reative cemponent of social existence is marked by the lack 

'of continuity and premature decadence. 

Paulo Emllio suggests that social stratiflcation ln peripheral 

society occurs not sa much through 'modes of material productl0n' but 

primari,ly through affinlty to the dominant cultural universe. S6 

Similarly Ali Mazrul has stated that elites in African society are a 

result' of the1r Western education; thelr adoption of Western models and 

socio-political explanations permits them to maintain power in an 

essentfally "Westernized" world. 57 For as Marshall Sahlins affirms, 

there is no material logic apart fram the practical 
" interest, and the practical interest of men in production 

is symbolically constituted. The finalities as well as 

the mooallties of production come from the cultural side: 
the material means of the cultural organlzation as well as 

the organlzation of the mater1al means. S8 

The colonial exper1ence served ta define the means of elite creation 

since it set the boundaries of possible culture, of posslble 
.... 

explanations, in sum, lt served to organize knowledge within a 

particular mode. Though it is much too simple to dichotomize society 
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as Emilio do~s, the notion that peripheral society is stratified through 

assimilation into dominant culture through a complex articulation is 

useful in understanding cultural fragmentation. 

In the context of cultural fragmentation the notion pf " 

development corresponds to that state in which assimilational cultural 

processes predominate within a society and is thus the process of 

continued Westerniza~ion, cultural articulation through the Westls 

particular cultural experiences, and therefore, of the negation of all 

other ~ultural universes in non Western societies., Development, on 

the other hand. is the culturally creative process which undertakes a 

critical appraisal of the fragmented cultural uni verse and its history 

while seeking to re-codify reality. Paulo Freire has stated that 

"development is achieved only when the locus of decision for the 

transformations suffered by a being is found within and not outside of 

him."59 Thus underdeveloped society is that which is characterized by 

an exjstence as a shadow and as an image of other cultural realities; a 

situation of reflexivity and thus of cultural fragmentation. 

The elite withln a society domlnated by the assimllational process 

of cultural fragmentation have a cultural affinity with the hegemonic 

culture. It is thus not simply an alllance between hegemonic and 

subordinate elites who belng capltallsts have "natural" and mutual 

interests, as dependency theorists would have lt, nor does the elite 

simply adopt, as if they had such objective choices, the cultural 

values of the hegemonic culture. The elite should be vnderstood as 

being permitted access to hegemonic culture and created in this fas~;on, 

/ 
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thus as culture is the symbolic unlver's'e through which men act, the 

elite culture i5 whatever cultural realrn m05t permeates the inter-

societal relatl0nship at a perticular time. The elite, be it critical 

or ass;milatl0n promoting, exists only wlthin the hegemonlc cultural.' 

setting and thus seeks ta artieulate, ta a large extent, on1y thase 

optlons available wlthin their speclfie cultural uni verse. Thus 

-reproductlons on a smaller scale of hegemonic culture appear throughout 

the Thlrd World. Urban areas become centers of 'Westernization,' 

'developing' i'ndustr;al1sm and consumptlon. In thlS fashlon dynamic 

areas appear in fragmented soclety. These dynamlc areas are those in 
. 

WhlCh the ellte wlth the eurrent llnks ta the hegemonlc culture, aet ta 
. 

create and imp1ement thelr partlcu1ar artlcu1at1on of the ~egemonl~ 

cu1ture. Yet by defirht1on, by th'eir subordlnate status, the full 

implementatlon 15 not pOS51blé and recourse to several alternatlves 

affered and ava11able ln hegemonlc culture are taken. Transnatlonal 

corporatlons, fDr example, become optlons for rapld growth, fore1gn 

!laid" is called for, and 1n the process af reproduclng the part1cular , 

historical experlence of the West, a very d1fferent experience emerges. 

Thus an elite, which depends to a great extent on the state of the 

hegemonlc culture for ltS eXlstence and practlte, promotes cultural 

as 5 i mll a t 1 on . 

In Brazl1 there have been severa1 dynamic areas WhlCh correspond 

ta what has been usually called the cycles of economlC and social 

development of Brazil. These cycles have been characterlzed byan 

;ncrease ln wealth and settlement of part1cular goegraphlc areas 

comblned w1th lntense trade and commerce between the hegemonic culture 
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and Braz;l succeeded by' a'period of decline following a re-articulation 

of the particular relationship ~he subordinate elite has with the 

hegemonic elite. All such dynamic areas specialized in some farm of 

extràctive economy be it sugar, hides , gold and silver, or later 
, 

caffee, rubbE.,'. Above all, each area represented the particular 

implementation of the understanding maintained between the hegemonic 

culture and the periphery. Presently the dynamic area comprises the 

Rio-Sac Paulo area of Brazil, the center of industrial expansion in 
~. 

Brazil. The present cultural realm is that delimited,by the 

consumption of those products generated in the course of the reproduction 

of hegemo~ic culture ln Brazil. 

The present dynamic is characterized, according to Pedrinho 

Guareschi, by the variable Iconsumerism."60 Allan Wells describes 

consumerism as the rise fn the consumption of manufactured goods either 

through local production or importatlon thereby entailing the reproduction 

of consumers with similar values and ways of life as those in "developed J 

societies. 61 The implementation of consumerism has resulted, Karl 

. Sauvant points out, in "the values and behavioral patterns of important . 

. , s~gments of the Third World societies" being "transformed to reflect 

.those of metropolitan countries. 1I62 The ass1mllational process, one in 

which the elite seek to reproduce the industry, markets and re~ired 
linkages withln obJect societies, is the reproductiol1 af the particular 

cultural realm of the Euro-Atlantlc societies in which the culture embues 

industrial production and consumerist organizatian with ultimate 
• 

validity. For as Marshall Sahlins points out, 

! 

-- ____ . __ ., -

, 

1 

1 
1 



! 
Oi 

1 : 

( 

.' 

,1 
1 

The culturAl 
/ 

scheme is variously inflected by a dominant 

site of symbolic production, which supplies the major idiom 
, 

of otherrelations and activities .•. a pr1viledged 

institutional locus of the symbol;c process, where emanates , 
a classificatory gril1 imposed upon the total culture. 63 

ln the West, 
( 

the econom~ 1s the main s He of symbol ie production. 

For us the; production of goods is at the 'same time 

the pri vi 1 ~dged mode of symbo 1 i c produsti on and 

transmissi~n. 
1 

There are, therefore, three components of the implementation of the 
1 

consumer culturei the creation of industry, the cJ'eation and 
1 

71. 

maintenance of sçcial groups oriented ta the.consumption of industrialized 
• 1 

products, and thé media system whic1'l links the two above mentioned ,.' 

components. 

The assimi lationa 1 process in cul turally fragmented society is 

integrated by a,media system. The alternative culture approach 

recognizes that the monologic, vertical media system such as television 

integrate the dominant ~ulture.' Media systems 'act tn maintenance of 
r. 

\ and promotion o'f the specifie form of assimilation. Thus each historical 

peri~d of ql~ura 1 fragmentat; on i s i ntegrated through a communi ca ti on 
/ 

, 1 

system lyking ' the occupier and the hegemonic culture, at times more 1 

directly at times less sa, at times integrating larger groups in society 
,1 

such q/~ present m~dia systems do, while at times only maihta';nil1g elitë 
l ' • 1 ~ 

\ memb,1rs. It is, therefore, the present technological media system ... in 

Braiil, television being central, which is of special interé~t in this 

st~dy. Other media systems have been used previously; radio reached 

'. 
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its pe~k in the 1950's as Miriam Goldfeder demonstrates.,6~ while in 

th~ 1960's and 1970's the implementation of a television system'becam~ 

the primary fom of assimiJation promotion. This is not to claim that 

the tension of cultural fragmentation is alien to integrational media 

systems. This tension does exist and its forced compromises in media 
, 

systems are a relevant area of study, nevertheless the problem of how 

televisio.n integrates the occupier realm and th~,s realm with that of 

the occup\ed is here of primary interest. /-. .... 

. Paulo Emilio has undertaken a studl/C;f one integrational media 
/ 

system; cinema in Brazil. He del ineat.és three periods in the histofY 
/ 

/ 

of Brazi~an cinema in ~hich there~s the rise of internal e~pression 

of the primary theme of the l undJdeveloped" world, the occupier/occupied 

dachotomy, followed by atrophy resulting from the reimpositién of the 
... , 

loccupier 1 s expression! For Ëmilio an example of the expression of 

the occupier is the Atlantida film company which though financed locally 

and presided over by Alberto Cavalcanti, was a resounding failure. 

Atlantida, Emilio suggests, modelled itself on Hollywood studios 

attempting to produce Brazilian Hollywoodian musicals in 1950'5. The 

,audience, however, chose the Hollywood film resulting in low box-office 

receipts for Atlantida and eventual bankruptcy. Atlantida. Emillo 

çoncludes, started from erroneous pre~upositions when it should have 

fi.rst dealt wlth local cultural contradictions. 55 In essence, 

jntegrational media systems operate in reflexive fashlon attempting ta ' 

reproduce aspects of the dominant culture thereby promoting assimilation 
l ' 

while the state of cultural fragmentation is ignored. 
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The appearance of television systems in the Third World has 

often been studied in term of the tran~fer of models of television 

organization. Elih~ Katz n~ George Wedell, taking the stance of the 

'dominant paradigm,' state that "most of the countries concerned have 
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relied on models of broadc sting developed in the United States, France, t 
; A" 

the United Kingdom, or one of the other colonial nations of Europe. "67 

While ,the model and the st ucture of the institution are culturally 

specifie, broadcasting as uch is assumed not ta be. Katz and Wedell 

confirrn thîs by statirfg-th t J'the models adopted in Western countries 

were, of course, themselve designed ln response to the particular 

ci,rcumstances obtaimng ~ a particular point in each country's 

history."68 In this conte t t~e problem for the Third World is related 

to what Rita calls the part1cular "socio-cultural features 

oftransf.erred metropol1t models of professional training and the 

organization of communicat'ons 5tructures."69 While broadcasting has 

an assumed universality, p oblems are found in its application. This form 

of analysis exists in the ramework of an "evolutionary analysis of 

broadcasting" in Wh1Ch cou tries seeking development struggle in their 
-, 

"ques t for membership of t e electronic age .• "lO Thus Peter Golding, 

though inant paradigm,' summarizes the problem 

concerrllng the appearance of mass media in the Third World; "They do 

not appear spontaneously t an appropriate moment in' social evolution, 
, 1 

but have been transplanted from metropolitan centers." 71 Interference 

in evolutionary development by the lnappropriate transfer of broadcasting 

models and the subsequent:adaption ta local needs are considered to be 
1 
i 

, 
\ 

w 
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at the root of media problems in the Third WQrld. 

The approach to the study of media systems su ch as television in 

the Third World in which the model transfer is the key, offers a 

universalizing stature ta broadcasting since it is suggested that 

broadcasting belongs ta a higher arder of societal evolution. Cultural 

problems arise only at the level of the model. Not only do these 

approaches overlook the culturally specific notions of evolution and 

progress, but they also ignore the culturally specific invention of 

electronic broadcasting. Significantl~ a11 models of broadcasting 

idend:fied by Katz and Wedell·have origins in the West. The critique of 

transfe-red broadcasting models only partlally deals with the problems 

of culturaJ expansion in the case of media systems. Skolimowski 

states that "the story of the inventions of a given society or 

civilization is intricately woven wlth the values and social ideals of 

this civilization," and 50 "it i5 egocentric and megalomaniac on our ' 

part to view inventions of·other cultures through the telescope of our 

culture,"72 or, for that matter, ta view the West's inventions as 

universal standards. Thus it is not the transferred model that is the 

root of the cultural fragmentation in the Third Wo~ld, but lS the whale 

television cultural system ln its integration of the assirnilational 

cultural process. 

_ The television cultural system as part of the totality of media 

, systems integratlng the process of cultural Œ6slmllation, has come to 

be of increasing lmportance ln lntegratlng the consumer cu~ture and so is 

nat defined as an economlC or technolog·ical unit ~ince l ts importance is . 

• 

,. 
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found in the aggregate of interactlons of economic, ideological and 

technological components ln the implementat;on of the expandlng and 

self-replicating cultural unlverse •• Th~ televlsion system includes the 
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technologlcal presence, t~e programmlng, the financlng and ownership, and 

the general governlng ideology, which is, in the Braziliafl case, that of 

private commercial televislon. The televislon system, however, is 

only one aspect of the cultural process in penphera1 soclety within 

the fragmentary tenslon. These then are factors of analysis which are 

to be persued here. The toplcs.discussed here do not exhaust the 

impact of teleVlsion, nonetheless it promo tes a particular unlVerse in 

which assimllatlon presently is articulated. 

The financlng, ln conJunctlon '.vith ownershlp, is another component 

of the te lev; S l on cu lt:.Jra 1 sys tem. Thl s component becomes 1 nordl nantly 

important as d form of control on slgnlficatlon Slnce the televlS10n 

syste,m ;s an integrat~onal media system 11nked ta the West's creatlon -

the consumer culture - as it is recreated in Brazll. On1y partlcular 

types of financlng are penTIltted, offenng therefore, control by 

negation of other forms of partlc1patlon ln the expanS10n of the 

televlslon cultural system. ThlS prqvldes the analytlc link to the 

industry, advertls1ng agencles and prodl1cts charactenstic of the present 

state of cultural fragmentatlon and WhlCh requires the lntegrational 

functlons of televlslon. This is the malntenance functlon, dealt wlth 

in chap~er three, ln WhlCh televlS10n is maintained wlthln a partlcular 

moda 1 i ty. 

The technologicaJ presence of the tclevision cultural system comprises 

• 
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the equipment itself wh;ch includes all television production and 

transmission equipment and receivers, the country of origin, the 

structures of organization and ownership, and the geographical and social 

distribution of the technology in the asslmilating society. This permits 

the analysis of the linkage of media institutions to society members 

through network formaticn and control, thereby describing the 

monologicity and verticality of the telev1sion system limiting the access 

and participation of society members. This is the promotional function 

to be discussed in chapter four. 

In the television cultural system. programming has become the 

signification which brldges the financlal aspect and the technolog1cal .. . 
presence. Many studies of Thlrd World teleVlslon concentrate on programming 

as if it alone bore the imposing culture, as if lt alone were a cultural 

product. Prog,rammlng, howe\ler, 15 predlcated wlthln the television 

cultural system. The pOlnt here is that the whole of the television 

cultural system can on1y be comprehended withln a specific cultural 

framework and thlS wlthln the specl~ic fonm of asslml1ational cultural 

processe~ operatlng w1thin the socIety at a spec1fie t1me. It 15, 

therefore, the televlS10n cultural system, through linkages to lndustry 

and to society members, and nct programmlng alonewhieh-t~tegrates these 

components of the asslm11at;onal process presently at work in the object 

soclety. This theslS thus deals only wlth the malntenance and 

promotlonal funetlons of the te1eVls1on cultural system as it integrates 

the consumer culture leav1ng aS1de any detai1ed analysis of programm1ng. 

It is to the conslderat1on of the maintenance funetion to which we turn 

in the followwg chapter. 
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CHAPTER 1 II 
,~- ... 

. THE MAINTENANCE FUNCTI ON AND THE 

TELEVISION CULTURAL SYSTEM 

The period of change from one assimilational state t~ another, 

corresponding to a ch~nge of the source of predominant action within 

the hegemonic culture, occurred in Brazil during the twentieth 

century. From a linkage in which certain agricultural products 

constituted the significant purpose of the hegemonic link, the period 

fo11owing the lncreasing dominance of the United States and the 

weakening of the agricu1tural assimilation process during the 1930's, 

saw the implementatlon of industry in Brazil. An opportunity arose, 

therefore, for local elltes to lmplement that which, within the Euro-

Atlantic cultural rea1m, came to be termed the 'progressive' course 

ta take, it was, after all, the much acclaimed 'industrial revolution. ' 

Such sought after reorganizatlon of the dynamic areas does not occur 

without dlfflcultles. In Brazll beforf: the opportunlty to implement 

industry, <l11 consumer goods were irnported, industnallzation has thus 

concentrated on lmport substltutlon, here understood on a much broader 

level than Sllllply governlllent pOllCy, finJncial lnvestments or the 

importation of capl tal goods, but as representlng the slgnificance of 

the changlng relatlonshlp between reflex culture and hegemonic culture 

by creatlng a new dynJllllC area and assilllllatlonal process seeking the 

reflectlOn of hegemonlc culture to the rnost minute detall. Import 

" 
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substitution here ident; fles the attempts at" reproduction in a 

reflexive marmer of a partlcular soclety and the substitution of the 

preVlous relationsh1p. Industnalizat10n takes a particular form in 
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~ 
Brazil because lt implies the cultural cholces necessary ln faclng the 

uniqueness of recreatlng the partlcular. 

As Hello JaguanbE- suggests, however, import substitutlon through 

import reflexlv1 ty seemed to offer Latln Amerlcans greater control over 

their societies. l The means whereby this process occurred as wel1 as 

the conflict wlth elites of the preVlous c1ssimllational state became 

central aspects of polltlcal act;vltles in BraZll after 1930. Armand 

Drelfuss ldentlfles alternatlng governments seeklng elther a more 

'natlonalist ' process of"lndustrlallzatl0n, such as the Getul10 Vargas 

governments ,WhlCh often translated lnto lncr:.:lsed government 

partlclpatlon ln lndustry, or a more "developmentallst" pOllCy such as 

that chosen by Juscellno Kub1tschek ln h1S "Plano de Metas" ln WhlCh 

consumenst lndustnal lmplementatlon occurs wlth the ald of "forelgn" 

corporatlons. 2 During the perlod fr,llowlng the 1930 Crlses of caffee 

exports and Wl th the l ncreas l ng lmportJnce 0 f 1 ndus try, gavernments 

were character1Zed by often tenuous "Jll1ùnCes" between groups of each 

assimilatlonalstate. Later, however, rlvalry gave way to open 

,struggle between the two groups. The lmplementatlon of the consumer 

cul ture and concomltantly of lndustry made the n'le of the "trans-

natlonùl" corporatlon and "forelgn" lnvestment poss;ble, 

comprehenSlble. deslrable. but not wlthout pol1tlcal debates on thlS 

issue. Seldom, lf ever, has aSSlfnllatlon ltself been questloned. This 

section, therefore. wlll deal Wl th the lncreaslng lmportance of 
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industry in the Brazi1ian economy, the importa~e of transnational ~ 

local and state owned corporat1ons, the creation of another dynamic 

84 

area, not as the process of development, but as an aspect, a component, 

of the present assimllational state. 
" 

ln the agricultural asslmilation state consumption 1S limited ·to 

a smal1 segment of the population. This;s indicated ln Table 3~1 

which presents the value of vanovs categories of imported goods in 

Brazi 1; as the va lue of consumer goods decreased as percentage of 

total imports, the value of capital gaods increases and industry is 

implemented. Between 1930 and 1961 Brazi1ian industnal production 

TABLE 3:1 Oistnbutlon of Brazi1's"Imperts (percent' o~ Total) 

1901-07 

Consumer gaods 1 36. 9 

Cap l ta 1 good sI. 7. 1 

Raw maten a 1 5 and l' 

intermediary goods 55.1 
1 

Source: Evans, p.68. 

.1919-23 

19.9 

11.5 

68.6 

(lI 

1929 +937-38 

18.7 ft: 3 

26.7 23.7 

54.6 63.0 

4 

-

l 948 1 955 1961 

17.3 9.3 7.4 

39.3 27.2 31.6 

43.4 63.5 61.0 

increased 68.3 percent 3 coming to represent 33 percent of GOP in 1960 

and rose te 36.3 percent ln 1970. 4 Peter Evans, thou9h presenting 

slight1y sma11er figures, lndlcates the decrcasing importance of 

agrlculture and the lncreaslng lmportance of lndustry Slnce the 

S~cend Wor1 d War." The present asslm11atlonal state 15 one ln which 

indus try supercede9- agn cu lture and has come te crea te a new dynami c 
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area with the most direct relationship with the present state of the 

hegemon;c culture. 

TABLE 3;2 Changes in Sectoral Composition of GDP 
1 

,Year Agricul ture Indus try 

1939 25.8 - 19.4 

1949 26.0 26.2 

1959 20.2 ' 30. 1 

1966 19.1 27. l 

1973 15.3 33.3 

.. 
Source: Evans, p.7lo 

" 

Servi ce 

54.8 

47.8 

49.7 

53.8 '. 

51.5 

Many are the analysts of Brazil's recent past, Armand Dreifuss 

and Peter Evans among them, who have described Brazilian 1\ndustria1-
...-

ization as a strugg1e between foreign and local elites. 'Foreign' 

capital amounts ta investments from the ,center of the hegemonic 
1 
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culture which cornes ta play an important part in cultural assimilation 

in Brazil. Though since the 1ate 1940'5 industry has had an 

increasing share of the economic output, Table 3:3 indicates that . 

foreign investment has been sigmficant ln Brazil Slnce at least the 

late nineteenth century. At the beginning of the twentieth century 

European investments were much more important than North American 

but with the increase in lndustry in the creation of a dynamic area, 

the importance of North American, prlmarily United States invesUnents, 

has increased. ecanomie groups in Brazi1 founded 
/ 

The largest U.S. 

l • . 
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since World War Two, are industria1, whereas-European investment has 

traditionally been ln agricu1ture. 6 

TABLE 3:,3 Ofst ri buti on of Foreign Investment 
~ 

by Country of Origi n 

Percentage of Total 

1914 1930 1950 1959 1972 

North Ameri ca 4 25 71 56 46 

Europe 96 72 25 36 42 

Other 3 4 8 12 

Source: Evans, p.82. 

Sorne of, the 1argest finns in Brazil are foreign. In the early 

1960's transnatioM1 groups represented 34.9 percent of corporations 

with between 900 million and 4 billion cruzeiros of capital and 

increased to 56.4 percent of those with over 4 billion invested 

cruzeiros. But when local corporations with sorne forelgn investment 

are inc1uded the total reaches 83.7 percent7 of these corporations 

with over 4 billlon lnvested cruzeiros. 

By 1970 among the top 15 corporatlons on1y one was a private 

Brazilian fHm while in 1971 among the 1argest firms seven were 

foreign and twe1ve were state owned corporatio~s.tl These then are 

two aspects of lmport SubstltutlOn; forelgn lnput ln industria1 

imp1ementation WhlCh represents the substitutlOn of a particular 

relationship with hegemonic culture by another whlle the industria1 

investment from the United States represents a change in the l'ocus of 

86 
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hegemony from Europe to the United States. This form of assimilation. 

however. is accompanied by increased state investment in an attempt to 

continue the implementatlon of industry and to malntain local control 

whi ch is a promise made by hegemonlc cu1tur~ when viewed as an example , 

of appropriate industrialization. 
') 

Along wlth industty, however, came the need and the 10gic of 

1 foreign 1 i nves tment and so the prom; sed 1 ncreased contra 1 over 
\ 

society became illusive. Local private groups were unable ta maintain 

the pace of investment nor had the technologlcal prawess that hegemonic elites 

could cormnand. The state became an alternatlve for investment and came 

ta play an important part ln the asslmilational process. This ; s a 

second charactenstlc of the implementation of the consumer culture in 

Brazll. 

In 1976 there were 373 state owned corporatlons in Brazll, 70 

percent of WhlCh founded since 1964.'3 Table 3:4 demonstrates that 

since the end of World ',Jar II and with lncreaslng lndustrlalizatlon in 

Brazil, state owned corporatlons hi:.ve increaslngly been utl1ized to 

corrmand investment funds ln the face of 'forelgn ' investments. As 

j 

TABLE 3:4 Number and Percentage of State-Owned' Corporatlons Founded in 

1808-1930 

1 B (5%) 

1930-1945 

12 (3;~) 

Source: Evans, p. 222. 

Time Periods 

1945-1955 

17 (4%) 

1956-1963 

63 (17%) 

1964-1976 

262 (70~) 

Eduardo Suplicy points out, it was dur.ing the penod of rapid GDP 

• 
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during the Costa e Silva government (1966-1969) 55 were organized and 

during the Medicl government (1969-1973) 99 were created. These , 

"' corporations are, as with the largest 'foreign' owned, among the 

largest corporations in' Brazil as indicated in Table 3:5. In sum, 
1 

TABLE 3:5 State Enterprises Among th~ Top 300 (percentage of assets) 

1966 1972 

Transça ti ana l Local State Transnational Local 3ta te 

7 r'" 36 17 42 28 .30 .. . 
Source: Evans, p. 222. 

, 
local pnvate groups have 1ncreis1ngly been dlsplaced by large foreign 

and s ta te run corpora tians. Transnationa l corporations predomi nate in . 
chemlcal, màch1nery, electrlcal, tobacco, pharmaceutlcal, transport and 

rubber 1ndustries, the state dOlillnates ln the petroleum industry and 

steel, while local pnvate corporations predominate ln what Peter Evans 
, 

calls "trad1tional" 1ndustries such as text1les, foods, wood and paper 

products. 11 Thus at the same tlme that the consumer culture has been 

f 
1mplanted ln Brazil there has been lncreased Iforelgn~ and state 

investment espec1ally in the more' advanced, 1 that lS, more current 

industries with origlns ln hegemonlc society. 

A new dyr1amlC area, by redefln1tion of the form of cultural, 

hegemony, ha~ been created through lmport Substltution. "Since its 

beg1nnings," Werner Baer points out,'''the\industnal growth of Brazil 

has been cO!1centrated in the Center-South,:' especially Sao Paulo." 12 
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This 15 not only characteristic of the/present assim,lational state, . , 

but "reg1onal dispantles in the growth of econornlC activities and in 

the distrlbutlon of the National product have been a constant feature 

in Brazil's econom;c history."13 In 1970 the Southeast, including the 

Rio de Jane1ro-Sao Paulo area, "was responsib1e for 80.3 percent of 
1 

industnal va,1ue added" though hav1ng on1y 42.7 percent of the 

population, wh11e in contrast, t~e Northeast "w1th 30.3 percent of 
\ 

the population accounted for on1y 5.8 percent of industnal value 

.added." 14 The implementatlon of the consumer cul ture has created a 
~ 

- . dynam1c area,< charactenzed 6y 1ndustnal productlon, ln Wh1ch there 

has been h1gh amounts of 'fore1gn' and state capltal investment, and 

ln Whlch much of Brazl11an consumptlon, the practice of the consumer 

culture, takes p~ace. Medla systems, slgmficantly, dre centered and 
'\ 

COhcentrated ln the dynamlc area. Reglons outs1de the dynamlc area 

have been created in WhlCh outposts of the consùmer culture are foun<t. 

89 .. 

Whlle repraduc;ng a particular model in Brazil, a significant difference 

i~ created'. Local pnvate groups, Incapable of mimicklng the hegemonic 

mode1, glVe way ta fore1gn investrnents and the state is then called on 

te return through masslve-'investments to a semblance of local control. 

It is Rot the transnatlonals which are 'fore1gn' but the Braz111cl11s 

whO" are al1en ta the process the transnationals 1mplement. The 

consumer culture as ass1m11atlonal state malntains the predom1nance of 

hegemon1c culture .. These, then, are sorne of the characterlstlcs of " . 
the indus trl a 1 factor 1 n the lmp l emented consumer cul ture 1 n Brazi 1, a 

, . ~ 

pattern which w111 tend ta be eVldent in the linkages w;th the 
f 

teleV1S;On med;a~ystem. 

• 

~ . 
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The maintenanc.e functlon withln t~e assim;Jational state 

OCCUrrlflg in Brazll refers to the point of linkage between,th'f;i particu.lar 

med1-d system and the implemented lndllstry. A,t thlS pOlnt'various 

• mechanl sms are at work assun ng the di s tri buti ve capabi 11 ty of 
'y 

teleVlslon. The most important aspect of control is not,' as ;s often 

stated, the mere financal control, but 15 ln the partlcular cultural 
( 

undeqtand1ng that the favored llnkage, meQla usage and industnal 

organlZation represent. It is often supposed that the advertislng 

agencles and medla systems preduce and dlstnbute the culture requ1red 

by industry, thlS however, is much too Slmple a suggestlon. The , 
industry, adverti~ng agencles and medla systems are all components of 

a partlcular cultural universe, that of the Euro-Atlantic consumer 
1 

culture, and thus are the 'tools' of the cultural system. Each 

component of the co"sumer culture thus art1culates the requlred 

cultural slgn1ficat1on. None of the comoÇlnents of the consumer 
, \\ 

culture are understandable without the ether and thky are together 

understandable only because of the over-archlng and bl ndlng consumer , 

culture. The ma1ntenance functlon is slgnlflcant because lt lS the 

locus of transference of the consumer cul ture of 1ndustry 1nto the 

consumer culture as artlculatea ln the medla system. Indlces of the 

importance of themalntenance functlon as lt lInks lndustry to the 

telev;slon cultural system are varlDUS and lm:lude the actual amounts 

of flnanclng, the percentage spent per medium, origln ancj geographlcal 

distnbut10n of agencles, the reséarch compùn1es and methods, the 

advertlsers, and finally, the const~ution' of the chaln of linkage from 

industry through the telcvision media system. 

.. 

\ 
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Accompanyi ng the i mp 1 emen tati on of i~dUS try in Brazi 1 is the 
"-

usage of advertising. As a consumer cul ture i 5 i mp l emented , th~ 

impact and importance of advertislng is increasingly fert., advertis-

ing cornes to conun~nd increasing financial l resources; the goal is, as 

~auro Salles of Salles-Inter Americana suggests, to reach the 
. ,.. \ . . 

"advanced" levels of the United Stqt~s or Japan which invest 

approximately two percent of GNP in advertising. 15 In 1971, 430 . 

• million dpllars were spent'on a'dvertising in Brazi1. By 1975 the 
, 

advertising expenditure had doubled to over 974 mlllion dollar~,16 

" and by 1977,1.3 billion dollars were spent on advertislng. 17 

Recently Eugenio Sdller, president of, ABA'(Brazi1ian Advertisers 

Association) stated that ln 1982 a10ne, between 400 and 500 bil1jon. 

cruzeiros, between $2.15 billion an'd $2.65 billion US dollars (at mid­

August 1982 exchange rates), would be spent on pub1iClty ln Brazi1. 18 

TABLE 3:6 Amoun t Spen ton 1Idvartl.s i n~ 

véar US$ .~ SOURCE 

1968 233.7 mi.111on Roncag 11 010 and Janus, p.35 

1971 430.0 million Sa 11 es, p. 16 

1974 941.9 mi 11 i on Roncag1io10 and Janus, p.35 

1975 974.0 mi 11 ion Sa 11 es, p. 16 

1977 1 ,300.0 mi 11 i on Anuario, p.CXXXVIII 

1982 2,150.0 mi 11 ion to 

2,650.0 mi 11 ion Saller, p.19 

\ 

During the 1970'5 the amount spent on advertislng fias not 

increased si gnif; cantly as a percentage of GNP as Tab 1 e 3i 7 l ndi cates . 
..",., 

.. , 

\ 
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The amoun~ spent irr 1970 as ~ pe~f1n'tage of GNP was slight1y greater 
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" than the percentage amount spent \i\n 1979,~though for two years running, 

1977 and 1979, the advertising spending equal1ed approximate1y one' 

percent of GtW. Thus thou9h there has been an irkrease of 819.98 

percent between 1968 and 1982 jn advertising spending, adver,tising 

1 
l ' 

, 'I , l, 

TABLE 3: 7 Advertisin9 as: % of GNP 

---Year Percentage 

1970 0.89 

1971 0.93 

1972 0.97 

1973 0.95 

1974 0.92 
:-. 

1975 0.82 

1976 {J.89 

1977 0.99 

1978 1.01 

1979 0.84 

~ 

Source: Brazilian, p.51 

has not significantly lncreased against GNP.. This indicates that the 

'vast increase, ln advert1sing spend1ng is sufficient only ta keep pace 

with the focu·s of the dynamic area. The a1most one f,or one relation­

ship between GNP 1ncrease, -in Wh1Ch 1ndustry lS slgnificant, and 

advertislng expendi ture increase indicates the extent to Wh1Ch 

industry and advertis,ing agencies are partqnd parcel of a single 

cultural process; the process of assimilation through the reproduction 
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of the consumer cul ture. As will be demonstrated in the next 

chapter, this period of increase in consumer industry and in 

advertlslng spending coincldes with the rapid geographica1 and social 

penetration of the te1evisl0n cultural system . 

. ·Just as there has been an )ncrease.in advertising spending so 
.,~ 

has there been an increase'în the am~unt spent on te1evision. In 1950 

when televlsion was being installed in Brazil, newspapers received the 

most advertlsing investments, 38 percent of the total, by 1962, 

however, te1e"Qsion hadsurpassed a11 other medla except magazines, 

receiving 24.7 percent of the advertlsers budgets. 20 The transfer of 

spendlng 'From other medla continued through the 1960's and 50 in 

1970 though t€leV1Sion captured 39.6 percent of spendlng, radio had 

dropped to a lowof 13.2 percent and magazlnes held 31.9 percent. This 

trend contl nued through the 1970 ' s, as Tab 1 e 3: 8 demons trates, and by 

'-
1 

TABLE 3:8 Advertis.ing Investments ln Media. Percentage per Medium 

Year 

1962 

1964 

1968 

(f' 
• 

TV 

24.7 

36.0 

44.5 

News paper 

18.1 

16.4 

15.8 

Magazi ne 

27 . Î 

19.5 

20.2 

Medi um 

Radio 

23.6 

23.4 

14.6 

Out-Door 

6.4 

4.1 

4.3 

Cinema 

0.1 

0.6 

0.6 
1970 39.55 21.02 21.9 13.26 3.76 0.51 

1 972 4G. 1 21. 8 16 . 3 ) 9.4 5 ~ 1 1. 3 

1974 51.1 18.5 16.0 9.4 4.0 1.0 

1976 51.9 21.1, 13.7 9.8 2.9 

1979 55.9 20.1 13.0 8.5 1.5 

ri 
, 1 0.6 

1.0 

1980 57.8 16.2 14.0 8.1 1.5 2.4 

Source: Dias, p.256 - Brazilian, p.53 and supplement. 
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1919 television recelved 55,9 percent of advertislng spending, news-

p.apers 20.1 percent and radlo 8.5 percent. As Fred FeJes pOlnts out. 

televlS10n "advertls1ng provlded the opportunlty ta reach not on1y 
! 

the upper and rTIlddle lncome groups. but also large lower lncome 

groups. ",21 . Newspapers and magazl nes, for examp 1 e. depend on the 

ability of the audlence'to regular1y acqulre them as we11 as to read, 

and radio because of lts non-network orgar'llZatlOn, could not offer the 

concentrated, yet geographl ca lly dl spersed aud i ences. r n sum, as 

partlcu1ar forms of lndustry utl11zed 1ncreased advertlslng spendlng, 

te1eV1Slon tended to recelve grater attentlon and came to be, by the 

\ ear1y 1970's, the pnrnary meplum througn whlCh the consumer culture has 
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been .1mplementea l~ Brazl1. '" 

There 15, however, sorne varlancc of the 1moortance of te1eV1Slon\ 

ta advert1se'rs ~hen the d1stlnctlon between house agenCles and other 

advertising agencles 15 made. In 1980, for examole, when house 

agency advert151ng 15 1nc1uded, te1eV1S1on recel'led onl)' 37 p,ercent 

of total advertls1ng expendltures ar campared ta 57.8 percent when 

other agencles' bUdf:Jets are computed a1one, ' .. mlle other medlù have 
.. 

an lncreased Share: newspaoer5 from 16.2 percent ta 18 percent, radlo 

fram 8. 1 percen t ta 15.3 percent. 

Thus far the dlSCUSS10n of the re1atlon5h1p, between te1ev151on 
1 

the consumer products 1ndustry has been taken frorn an aggregate pOlnt 

of view. The n-:\pact of rldVert1s1ng, however, can be'better 

understood ln a more rnlnute study of the advert1sers and agencles with 

particu1ar reference to televlslon. 

The 1argest advert1sers ln BraZl1 lnc1ude a large number of 

( 
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transnational corporations with origin in Western Europe and the 

United States. The largest private Brazillan advertisers, such as 

Grupo Pao de Açucàr, Mesbla SjA and Mappin, are the largest stores 

and supermarkets which ln turn tend ta advertise the products of the 

largest praducing cùporations. The largest advertiser, however, 

is the Federal government through di rect and state run corporation 

advertl~lng. The largest'ten aâvertlsers, as shown in Appendix 3:A , 
for three recent years, include rnany transnational corporations. In 

1979, t4 of the top 20 were transnatlonals whlle ln 1980, 13 of 20 

were transnationals. The corporations WhlCh have conslstent1y thr9ugh 

the 1970's been found in the top 10 lnclude several clgarette 

manufacturers s uch-as Souza Cruz and R. J. Reyna 1 ds, soaps. and 

~leaning equlprnent llIanufacturers such as Gessy-Lever, Johnson's and 

Johnson's, and Colgate-Palillollve, banks such as Bradesco, Banespa 

and'Banco do Brasl1, and the retallers. 

The largest twenty a,J?rtlscrs ln the years for Whl ch data lS 
/ 

available, 1977, 1979, 1980, represent 54.76 percent, 62.36 percent 

and 63.37 percent respectively, of the total expendlture of the 

larg~st 50. Wlthln the largest tl'ient:y are the few advert~isers 

which command the.l11ilrket in general.,:i In 1979, for example, of 

the 5.29 bllllon cruzelros spent by the lar.gest 20, l.09 bllllOn was 

spent by the top two, Souza Cruz and Gessy-Lever, whlle the followlng 

three spent an additlonal l.01 blllion cruzeiros representlng 39.66 

percent of the top 20 ' s spendlng and 24.73 percent of the top 50 

spendlng. There can thus be dernonstrated a tendency through the 1ate 

1970's for the increased concentratlon o,f control in the top 20, 

95 



'. 
,\ 

( 96 
, 

especially the top five advertisers. In 1977 the largest five 

represented 38.93 percent of the top 20 spending, in 1979, 39.66 and 

in 1980, 41.36 percent, thereby also lncreasing their share of'the 

top 50 as indicated ln Table 3:9. The largest five advertlsers include 

Souza Cruz, Gessy-Lever, Pao de Açucar and Nes tl~; three transnati onals 

• Il and a local retaller. In sum, there has been a tendency toward 

increased concentration of advertlslng expendi tures lnto a small 

number of advertl sers of Whl ch the top fi ve have come to represent 

1eadlng factors of control on advertislng ln Brazll. These corpora-

tions speclùlize either in the production of llght consumer goods 

or in retaiJ.ing these goods and tend ta advertlse on television. 

• 

TABLE 3: 9 leadi ng Adverti sers: The Top Fl ve 

Year Top 5-%of top 20 Top 5-%of 50 Top 20-%of top 50 

~ 1977 38.93 21.32 5'l.76 

1979 39.66 24.73 62.36 

1980 41.36 26.21 63.37 
10 

Rafael Roncagll 010 and Noreene Janus pal nt out that such 

products as food, detergents, tobacco, drugs and cosmeti cs among 

1ight consumer goods and "durable" goods such as automoblles and 

electncal appllances are among the most advertlsed goods ln the 

Third World. 71 , In Brazll simi1ar products are advertlsed. 

Toi1etries, food products, savings accounts, medlcines and cigarettes 

were ln 1980 the maln products advertlsed. Of the 2.5 trillion 

cruzelros spent on advertlsing tOlletries, Gessy-Lever, Johnson and 



/ 

Johnson and Colgate:-Palmolive accounted for 1.6 trillion cruzelros, 

64 percent. Nestl~ alone accounts for approximately 33 per,cent of the 

food products budget.' Companhia Souza Cruz, owned by a B.râzi1ian 

transnational, accounted for 850 billion cruzeiros of the 1.3 trillion 

cruzeiros spent on cigarette advertising. These five categories in 

turn accoun1!ed for 19.2 percent of advertising in media. The5e 

categories of products are a150 heavi ly advertised on te1evis;o~ 

since 86.5 pel cent of the budget for toi1etries, 87 percent for food 

produc:ts, 70.5 percent for clgarettes and 72.5 percent for medicines 

was spent on te1eVlslon.?5 ThlS indicates that a c10ser ana1ysis of 

agency spendlng is necessary in arder ta clarify the llnk between the 

produclng carporatlans and te1eV;slOn Slnce the largest advertisers 

tend to invest ln teleV1Slon advertising through agencies and not, as 

sorne retallers do, through house agencies. Nonetheless, the pattern 

of spendlng by product indlcates the importance that television has as 
1 
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a medlUnJ integratlng the process of.cultural assimilatlon characterized 

by the reproductlOn and implementation of the consumer culture in 

Brazi 1. 

The transnational corporatlons tend to contract transnational 

advertislng agencles. In 1977, for example, Gessy-Lever hired four 

transnatlOnal agencies includlng Llntas, J. Walter Thompson, MeCann 

Er;ckson and Standard; Souza Cruz hlred J. Walter Thornpson, Grant 

and Standard, as well as the Brazilian ageney, Salles Inh:ramericana; 

Nestlé hlred McCann-Erlckson, J. Walter Thompson, Norton and D.P.l. 

Propaganda. The contracted agency can change From year ta year but 
1 

the pOlnt here is that transnational corPorations tend to contraet 

, 1 

1 

\ 
1 

l 
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transnational agencies. Often these corporations arrive a10ng with 

nt the agency, as in the case of McCann-Eri cks on 1 Exxon and Coca Co 1 a, for 

as Willard C. Maekey Jr. - president of McCann-Eriekson Wor1dwide -

pointed out, "wherever Esso went, MeCann went;" MeCann arrived in 

Brazi1 in 1935 with the ES\O aecount. 26 

In 1'978 there were ten United States transnational advertising 

ageneies operating in Brazil. 27 In 1960, however, there were on1y 

three transnational agencies with billings of US$15 million, but in 
. 

1977, 12 agencies held a total of US$239 million in bi11ings. 28 As 

Table 3:10 demonstrates, U.S. agencies have inereasing importance in 

agency billings, increasing billings 466.35 percent between 1968 and 

1917, and 50, in 1977 transnational agencies alone controlled 64 

~ercent of billings and 58 percent of income. 29 It is th us nct 

surprising that transnational agencies figure high1y among the 1eading 

agencies in Brazil. 

TABLE 3:10 Trans nati ona 1 Agencies and Bill i ngs 

Year Number U.S. Mi 11 ions 
< 

1960 3 15.0 
1964 5 16. 1 
1968 8 42.2 
1970 10 78.3 
19-72 11 92.7 
1974 14 168.3 
1976 12 174.3 

1977 12 239.0 

Sourèe: Feje's t 
f7. 

pp.40-41. 
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The largest agencies in Brazil for selected years between .. 

1970 and 1980 are 1isted in Appendix 3:B". The number of transnational 

agencies among the top ten varies from year ta year but usually 

include J. Walter Thompson, which arrived in Brazil in 1930, McCann­

Erickson, Standard Ogilvy and Mather, and Lintas' Brazi1ian subsidiary. 

Other agencies have participatlon of the transnationa1s. Norton, for 

example, is part owned by International Needham Univas. 30 Transnational 

agenci es, as Fred Fejes poi nts out, IImore or l ess set the criteri a 

by which all advertising production and services in a country are 

measured. 1I31 This is the case because local agencies are fac-similes 

on1y of the transnational agencies and as such tend to reproduce, 

often without the 'latest techniques,' the services offered bY:(he 

transnatior1als. Brazilian agencies thus seek sorne linkage with 'the 
1 

transnationals in arder to survive. Geralso Alonson' of Norton 

agency stated that "it is important ta establish an international 

connection with an American agency. It is not reasonable for us to 

keep our position in Brazil without knowledge fram the U.S .. "32 Thus 

the impact of the transnational agencies is much greater than their 

rank by billings and reaches the level of current articulations of the 

consumer culture. It is not the slmple problem, as 1S .often assumed, 

of natlona1 agencies being subverted by transnational ones, but as 1 

long as the dynamlc area of perlphera1 society articu1ates tbe 

consumer culture, the hegemonlc cul tura 1 products wi 11 be mast 

a ttracti ve, the mas t 1 rea 1. ' " 
As indicated'in Appendix 3:8, between 1970 and 1973 J. Walter 

Thompson was Brazil's larges t agency, in 1974 it was M.cCann 1 s turn. 

j , 
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( On1y in 1975 did a Brazilian agency capture first place in bl11ings 

when MPM-Casablanca was f,rst and ALMAP second. Nonetheless, at no 

time were J. Wa l ter Thompson or ~lcCann-'Erl ckson' out of the ranks of 

the largest five agencies; since 1977 McCann has been third. The 

part1cipatlon of the five leading agencles in total revenues of the 

top twenty has vaned From 46.86 percent ln 1977 ta 50.17 percent in 

1978 and 46.87 percent ln 1980. The five agencles with hlghest '"" 

revenues represent, as do the advertlsers which hlre these agencles, 

the locus of advertislng control in Bra'~,1. This 1S ind1cated by the 

relationshlp of aggregate revenues of the largest five as compared ta 

thpse ranklng From 6th ta 10th place. In 1978 the aggregate 

revenues of,the second group of five agencles represented on1y 50.86 

percent of the revenues of the 1argest five and though lncreaslng its 

share, in 1980 the second five represented 58.97 percent of top five 

revenues. There lS a slml1ar re1at1onsh1p between those ranked from 

6th ta 10th place and the fo110w1ng flve, ln 1978 59.39 percent 

and ln 1980 52.68 percent. The tot.:l revenue ~ those ranked From 

100 
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l1th ta 15th place lS on1y equal ta 30.2 percent of the largest flve''S '. 

revenue ln 1978 and 31 percent in 1980. In sum, the largest five 

represent almost tWlce the revenues of the se,cond five and three 

times the revenue Qf th05e ranked 11th ta 15th. There 15 thus a 
i? 

canslderable amount of concentrat1on of re~en1ès 1nto a few large 

f' age/lCles. Thougn Eugenlo Saller estlmates that there are 1700 

advertls1ng agenc1es ln BraZll,33 the agenc1es representlng the 

dynamism of the lmplementation of the consumer cul ture are the 

largest twenty, of wh1Ch the iargest five tend ta be the most 

.. 
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These 1eading agencies, contracted by large transnationals, 

tend to invest in television. In 1975 the five 1argest agencies in 

Brazil spent 66.8 perc'ent of their budgets on te1evision,34 while 
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sorne ag~ncies invested. as much as 90 percent. 35 As Table 3:8 indicates, 

there has been during the 1970's increased spending by 1eading agencies 

on television, whi1e other medla have continuous1y received 1esser " 

, amounts. A large Brazi1ian agency, ALMAP (A1cantara Macbado, Perisci­
t' 

noto) , for ~xamp1e, invested as much as 73 percent of its budget on 

'. te1evision, averaging 67.45 percent during the last years of the 

1970's.35 
,. 

These then are significant aspects of_~he maintenance function 

of the linkage between the producing industry( retailers and the media 

system. The linkage tends to be articulated through advertlslng 
, 

agencies WhlCh underta:e the tran5fer "Of CU1~1 s,l gmflcance or the 

product into media term5 wlthln the broader' context of the Consumer 
, '" 

culture. That the television cultural system has becom~ the prlmary 

medium 1ntegratlng the consumer culture ls'indicat€d by the extent . . 
ta WhlCh television 15 preferred byadvertlsers and thelr agencies. 

jf/('~ 

This provldes the means for malntenance of the televislon cul~ural 

sys~em and produclng lndustry withln the partlcular modallty of the 

consumer culture. 

Thus far the dlScussion of the malntenance functlon has been 

limited to those aspects related to the llnkage between ~roduclng 

industry and the medla system, but Slnce the media system lntegrates 

the asslmllational state as a means of message dlstrlbution, there are 

J 
i , 
j , 

1 . 
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specifie requirements of malntenance operating.through the me~ia 

system and gU1d1ng 1tS operat1on. Th1S aspect of the ma1ntenance 

function 1S coneeptuallzed and understood by what 1S termed audlenee 

research and lt relates ta the requlrementi of the best utl1izatlon 
-

of a partlcular medla system such as televis10n by,the consumer 

culture. This research provldes the knowledge considered to be 

necessary for the lncreaslngly smooth lntegratlon between the three 

primary aspects of the consumer culture ln 1ts rat10nal1st1c, 

scient1fic-techn61og1cal form. 

Audlence research ln BraZ11 has become more lmportant as the 

consumer culture lS belng lmplementèd. Four years after telev1S10n was 

ina,ugurated in Braz11, IBOPE - Instltuto Brasl1elfo de Oplnldo Dubl1ca 

e Estat1stlca - undertook the flrst teleV1Slon aud1ence study deallng with 

aggregat0 audipnc~~ by each half hour perlod between 6PM and llPM 

ln the Rio de Janel ro and Sao .Paulo markets. Marplan agency of Sao 

Paulo began consumer research ln 1958 out only ln 1963 dld the dal1y 

audle~ce figures become avallable"tc Sao Paulo aavert1sers. In the late 

1960'5 audlences research was extended first by IBOPE and 1ater 

complemented by Marplan to other large urban areas; Porto Alegre, 

BelQ HOrlzonte, Reclfe, Salvador dnd Cuntlba by 1965, other state 

,capltals ln 1968. ThlS research provlded, essentlally, ratlngs for 

time perlods durlng prlme tln~ produced from a sample of household 

lntervlew? or hy cOlnCldrntal CJl1 methoeJ<," In 1970 Audl-TV of Sao 

Pau 10 began the 1\ tevemetro" ln Scia Pau 10, throUl]h equ 1 pmen t Whl ch 

reglsters the channel belng tvnpd ln at any moment on il strlp of paper. 

8y 1980 th1S research equlpmen~ had been lnstalled ln 220 households 
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in Sao Paulo and 220 in Rio de Janeiro. O~ly in 1975 did IBOPE extend 

the dai1y audience research to other citles outside the Rio de Janeiro 

-Sao Paulo area. In 1979 more specifie research of media usage 

behavior began by Marplan in Brasilia, whlle in 1980 research for the 

Multi-medla data bank began in WhlCh data on various aspects of 

audience behavior is stored. 31 Sorne researcb methods were lmplemented 
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at the behest of large advertisers. The concept of Gross Rating Point, 

for examp1e, brought by Gllette and first used ln 1967 by ALMAP, 

permits advertisers to more easlly select hours and target audiençes. 38 

r:; 
All such research has been standardized by the 'ABA '(Brazillan 

Advertlsers Associatlon), ABIPEME (Brazlllan ASSoclation of Market 

Research Agencies) crlterlon for SOClo-economlC classlflcatlon into a 

\ six class (A, B1, 82,83, C, D) scheme creatéd by a point system 

based on ownershlp of Vdnous consumer goods. In sum, knowledge 

concerning the audlence for whi~h products are cultural1y deslgned . 
has becorne increasingly lrnportant for televislOn but also w~thin the 

consumer culture as a whole. 

As indlcated by the brlef hlstory of audience research 

implemented Hl Grdzl1, three agencles prcivide the majority of the data 

produced. These agenclcs are Audl-TY, IGOPE, and Marplan. , Audi-TY 

" uses the dala provlded by lts TV-mcter ta produce and publlSh a 

number of audience reports at varylng lntcrvals. There are, for 

example, week1y reports on one mlnute rnodulds provldlng the audlence 

to the minute ta broadcdstlng statlo~sl s~rnllar weekly reports are 

produced for 15 minute lntervals, and once a month a report divlded 

by the ABA-ABIPEME soclo-ecbnomlC classificatlon scheme. Audi-TV
Q 

.. 

... -. 
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also produces reports on the average hours of viewing per ~ay by 

TV homes. 39 

IBOPE provldes reports produced by cOlneidental call techniques 

0' 
c in whieh data descrlblng total TV's per hOlJ3eho1ds, audlence per 

station percentage, average tuned ln audlence per station and audience 

eomposltlon per statlon by soelo-eeonomlC c1ass, geographlcal locatlon, 

sex, age and educatlon. 4o IBOPE provldes thlS service to advertlsers 

in six metropolltan reglons, and twenty-three cltles includlng the 

interior of Sao Paulo state, the Federal Olstnet and the clt~es 

prlmarlly of the Southeast and South. In the rJortheast on1y Fortaleza, 

Jo.ao Pessoa, Natal and AracaJu are regularly represented whlle all . 

other markets are researched under contract. 41 

Marplan researches the 'penetrJtlon' of the advertlslng medla 

lnto partlcular 'markets.' It publlshes flve reports annually WhlCh 

d~ wlth sl!.ch tOplCS as aggregate nunlDer of,peoole exposed to the' 
'\. . 

medium, audlence·oplnlon of each medlurn, penetratlOn rate of the 

medla, a ratlng for each rned1urn,'a ratlng for broadcast medla 

accordlng to type of program, T'land radlo dttentlon habl ts by hour 

and day of the week, and flnally, thlS datJ ln comparlson ta vaflOUS 

medla. t1arplan thusdeal::; wlth the relatlonshlp beü/een medla type 

and lts usage 't/hlle AUcJl-TV spcclallZCS ln telf~vlSlon usage. 

Other research organlzatlons such as LPM-Burke and Gallup 

provlde "day after recall," Gallup <11so [1t'ovldlnq research on brand 

changes. Organlzatlons such as TV Flscal and LCdù provlde program 
, 

mOnl ta rl ng and contro l . '.2 Res earch 1 s nct on ly tderta ken by outs 1 de 

agencles but a150 as an lntegral part of the medla system. The large 
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Globo provides research through its own research 

unit WhlCh publlshes the monthly Mercado Global providing information 

on its particular audience and the virtues of 1ts programrmng. No 
t 

other televlslon netwark provldes such detal1ed research on its 

audience, but al1 other provide some form of orientation to 
-

advertl sers. 

Ta complement the research directed toward the audience there 

are research organizatlans Wh1Ch analyze the relat10nshlp between 

advert1sers, agenc1es and part1cular stat10ns. SEReIN, establlshed in 

1968, lssues monthly reports glv1ng lnformatlon on medla 1nvestments 

as well as 5'tJrvey on aclvertis1ng compalgns ln various med1a. LEDA 

provldes more,complete 1nformat10n for TV advertlsers 1nc1ud1ng a 

weekly report by product group and advert1sers, an analysls, of 

channel. t1me by agency, advert1sers and product category, and a 

report showing the allocat1on of budget funds ln televis,"t-on.43 

Thus a full body of research based on the problems, 1nterests 

and solutlons sought wlth1n the ma1ntenance Of telev1s1on as the 

primary form of consumer cul ture promotion and reproduct10n 1 s 

cre~ted. Not only 15 there consumer research but there 1S also 

internal research concernlng the funct10n1ng of the consumer culture 

at a part1cular moment and the actual llnkage of 1ndu::;try ta the 

media systern. Th1S knowledge, ln lts llmlted form, exempllfies the 
a 

standards of the rnedla sys tem dS 1ntegrùtor of the consumer culture 

and 50, lS an 1mportant factor ln the functlOnlng and Illalntenance 

of the assim11atlonal state as a whole. 

The malntenance functlon comprlses the comp1ex llnkage of 

• 
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industry ta media system here only studied through a limlted set of 

indicators. The prlmary advertisers are often transnatlonal 

corporations WhlCh have unequalled experlenee ln the funetlonlng of ~he 

consumer culture wlthln the dom1nant soclety, the reta1lers of the 

often transnatlonal produets, and the Brazlllan government_at varlOUS 

1evels. Advertlsers te:1d ta use a llmlted number of large trans-

natl0nal advertlslng agencles, of WhlCh the largest flfteen comprlse 

the source of flnanelng for the televlslon cultural system. ThlS 

complex 1S glrded by a serles of research endpavors WhlCh not only 

llnk the advertlsers, agencles and medIa system ta the aUdience as a 

control mechan1sm, but also provlde lnter-component research as a 

measure of the functlOnlng of the system as a v/hale. I~udlence research 

overlaps wlth the promotlonal func~lon of the televlSlon system ln 

consumer culturl'? As lnd1CJted, the lndustry, the advert1sers, 

ageneles and research actlvltles are, and have been, concentrated ln 

the dynamlc area as center of the aSSlm11Jtlonal process ln Brazll. As 

other areas and soclal groups becore lntegrated and lntegratable 

the research efforts are exten~ed to them and knowleage WhlCh 

facllltates the staté of lncreased a?slmllatlon lnto the'consumer 

culture. ThlS lnterest ln televlsl0n lS not for naught Slnce through 

the promotlonal functlon these advertlsers, agencles and researeh 
.... 

organlzatlons are able to reach a large audIence of potentlal 

consumers throughout Brazll. The promotlonal functlon exempllfled 
p 

by the technologlcal presence, the number, dlstrlbutlan and organlzation 
~.-

of recelVers and transmltters, 15 dlscussed in the followlng chapter. 



Endnotes 

" l 1 7 '0 

lHelio Jaguaribe. Bras;l: Crise e Alternativas (Rio de Janeiro: 
ZAHAR, 1974), p.18. 

2Rene Armand Oreifuss, 1964: A Conquista do Estado (Petropolis, 
Rio de Jane; ro: Vozes. 1981), pp.2lff. 

~LU;z Carlos Bresser Pereira~ Oesenvolvimento e Crise no 
Brasil (Sao Paulo: Brasiliense, 1972), p.56. 

tion, l' 
4Werller Baer, "Evaluating the Impact of Brazil's Industrializa­
Luso-Brazil,an Review, 15:2 (1977), 179. 

5Evans. pp.55-100. 

6Evans, p. 105. 

70reifuss, p.52. 

8Vieira, pp.54-55. 

9Eduardo Matarazzo Suplicy, Po}itica Economica Bf'a'~'ileira e 
Internacional (Petropolis, R.J.: Vozes, 1977), p.161. 

10Suplicy, p.164. 

11 Evans, p.114. 

12Baer , p.182. 

13Baer, p.182. 

14Bae r, p. 182. 

15t-1au ro Salles, "Opi n) ao Pub 1 i ca, Mercado e ~omuni caçao Soci al 
no Brasil," Comunicaçao" 6:20 (1976),16. 

See a130 "Entrevista corn A1Hon de Figueiredo," Comunicaçao, 
6: 20 (1976), 6. 

16Saller, p.16. 

17A . B ' l' d P d 77 7 nuarlO ras, elro e ropagan a (8 
1978), p.CXXXVIII. 

(Sao Paulo: Publiform, 

\ , , 

J • 

, 



( 
T,s"'Investimentos em Pub1 icidade Pode Chegar a Cr$500 bi lhoes 

este Ano," Jornal do Brasil, 12 August 1982, p.19. 

19Brazilian Medi'a Guide (Sao Paulo: ALMAP, 1981), p.51. 

20Marco Antonlo R. DHs, "Politica de Comunicaçao no Brasil," 
in Meios de Cornunica ao: Realidade e Mito, J. Werthein, ed. (Sao 
Pau 0: Editora NacionBl, 1979 , p.256. 

21 Fred Fejes, IIThe growth of Multlnation~l Advertislng 
Agencies ln Latin America," Journal of Communication, 30:4 (Autumn 
1980), 47. 

108 

22"Distnbution of Advertising, Budgets in 1980," The Brasilians, 
October 1981, p.19. 

~ 23Brazillan, p.55. 

24Rafael Roncagllolo and Noreene Janus, "Advertising and the 
DemocratlZation of Conrnunlcations," Development Dialogue, 2 (1981), 
p.37. 

25"DlstnbutlOn," p.19. 

26"McCann's Overseas. BUlldup," Business Week, February 23, 1981, 
p.153; and Claudia Rlcher, "Ha Cern Anos, A Propaganda Braslleira dava ' 
um Passo Importante," Comun;caçao" 6:20 (1976), p.9. 

27 Noreene Janus and Rafael Roncagliolo, "Advertislng, Mass 
Media and Dependency," Development D~alogue, 1(1979),88 
.~ 

, " 

28Fej es, p.41. 

29F . eJes, P .43. 

30Fej es, p.46. 

31Fejes, p.43. 

32FeJes, p.44. 

33" l nves tlmentos ," p. 19. 

34 Dlas, p.259. 

35 F eJ e ~, p. 47 . 

36Srazilian, p.54 and supplement. 

~. 



.~~ . 
" . 

j 

... , 

. ' 

109 

~7Ce1so Sabadin, "TV e Propaganda," Brie~;ng, 25 (Sept. 1980), 
16,18,20. 

38Sabadi n, p. 26. 

~9Sabadin, pp.20,26. 

40Brazilian, pp.60-61. 

41Sabadin, p.20. 

42Brazilian, pp.75,77. 

43Brazi1ia~, p.82. 

. . 

.. 
'J • 

'. 

i . 

1 
! 
i 



( 

/ 

/ 

Q 

') 

CHAPTER IV 

THE PROMOTIONAl FUNCTION AND THE TELEVISION 

CULTURAL SYSTEM 

The malntenance f~nction, as discussed in chapter three, is 

articulated at the locus of transfer of the consumer culture from the 
\. 

industry to the medla system through advertislng agencles. The 

research methods, part of the requlrements of the malntenance functlon, 

deal Wl th the audlence as obJects of research and as such overlap wlth 

the promotlonal functlon, the llnkage of the medla system to the 
, 

audience, WhlCh is the subJect of thlS chapter. The promotional 

functlon deals wlth the technological presence, its organlzatlon and 

usage, as the llnkage of ,the consumer culture to the populatlon at 

large. ThlS chapter wlll flrst deal, therefore, wlth several trends 

of change ln the Braz111an populatlon cOlnc1dlng w1th the lmplementat10n 

of the consumer culture. Among such trends 15 the rapld urbanizatlon, 

mlgratlOn lnto the dynallllc area, the mvolvement of Illore BraZlllans ln 

1ndustry and related work, and, above a11, the lncreaslnu concentrat1on 

of lncome ln the hands of certaln groups found wlthln urban areas 

imtlally of the dynanllc area but later found ln pockets throughout 

Braz11. These ~actors are related to the potentlal audlence of the 

televlS10n cul tural system whlCh concerns the lIleans whereby the med1a 

system 1S able to provlde the llnkage to and lnte~ratlon of potentlal 

consumers lnto the consumer culture. 

The creatlon and maintenance of soclal groups capable, and, 
1 
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more ;mportantly, comprehending, accepting and practicing the;r role 

as consumers wlthln aSSlmllat10n lS necessary for the successful 

implementatlOn of the cbnsumer culture. Ouring the penod of relation-
" 

ship between BraZll and European powers unt;l the early part of the 

twentieth century, consumpt10n of lndustrialized goods was limlted ta 

thase groups most intimat.ely llnked ta the assimllatlon process; the 

Brazll1ans producers and exporters of raw materials and agncultural 

products. With the ascendancy of the Unl ted States as a doml nant 

center Wl thln hegemonlc culture, the partlcular form WhlCh hegemanlc 

cul ture had taken became exportable thereby encouragl ng the creat; on 

of fac-slmlle cultures ln Brazll and througnaut the Thlrd '..Jorld. 

Rene Armand Drelfuss lndlcates that many of the first consumers were 

cDffee, coeoa, or r"ubber plantatlon owners and the proprletors of the 

export houses, whlle later this state was extended to populatlons of 

urban areas ln SDutheastern Brazll. l It is to thlS newly constituted 
~ 

dynamlc area that BraZl11ans flocked. 

Just as ln preVlous penods cf reartlculatl0n of cultural 

relatlons between Europe and Brazll, the populatlon tends to mlgrate 

lnto the newly constltuted dynamlc area. Durlng the mlnlng boom 

of the nineteenth century, land owners ?lld slaves r710ved and were 
l ':t, 

trans ferred 1 nto r'11 !las Gera l s and ou t of the prevlous dynaml C area of 

the sugar produclng Northeast. A slmllar phenomenon occurred d~rlng 

the present century. Slnce lndustry and the consumer culture ln 

general requlre concentrated populatlons, urban areas become the 

,'fDeus of asslmllatlon. In 1940 the rural pDpulatlOn in Brazl1 

cDrrespondecJ to approxlmately 69 percent of the country's total 

\ 

\ 
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population, but by 1970 only 44 percent of Brazi1ians lived in rural 

. 
areas and by 1980, 36 percent. The increased urban ~opu1ation has 

concentrated in two states, Rio de Janeiro and Sao Paulo, where urban 

populations reach 93 percent and 92 percent of the total respectively. 

The Northeast, in contrast, is fully 52.56 pf'rcent rural with sorne 

:',?Jates such as Maranhao with 68.5 percent rural population. This 

urbani zation occurred despite the rapid population increase from 

• 93.2 million in 1970 to 123 million in 1980, fully 32 percent. 2 

This urbanization and concentration of population in the 

dynamic area- Rio de Janeiro and Sao Paulo states alone have 29.3 

percent of the total population - came about through the process df 
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migration fram ru.ral areas, especially of the Northeast. Concomitantly 

.,... with migration and the creation of the dynamic area, more Brazilians 

came to bé involved in work re1ated to the consumer culture as .. 

Table 4:1 demonstrates. Though the work force has contlnued to grow,' 

from 9.6 million in 1920 to 32.8 million in 1972, the work force'involved. 

directly in industry has grown as a percentage of total and more 
\ 

significantly those invo1ved in merchandising, transport and 

cOlllT1unication, banking and other services have increase'd even more 
~ 

'rapldJy. Thus many of the migrants found work only in the !!l'ervices 

industries within the dynamlC area. 3 There' are many involved but 

.. few are the actua 1 parti ci pants in the consumer culture si nce many 

1 services 1 are mere menial 1abor in urban areas. 

\ The increased urbanization through migration into the 
\ 1 

dynamic area with the concomitant increase in population involvement . / 
in work re1ated to the present assimilational ~tate, has been ., 

/' 

• 
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accompanied by a general increase in incarne"and concentration in the 

hands of a srnall group within the population as a whole. The goal 

here is ta give a general overview of the potential consumer creation 

in Brazil. Celso Furtado suggests two characteristics of the so 

cal1ed "Brazi1ian,model of development" which created the "Bra"zilian 

miracle ll of the post 1964 Brazil. In 1964 the Rer capita incorne in 

Brazi1 was on1y 400 dollars per,annum, whereas ih hegemonfc societies 

incorne varied from between 2,000' and 4,000 dollars per annum. There 
• 

arose the need, if a consumer cul ture were to' be implemented, for the' 

concentration of income into the hands of between 5 percent and 10 

percent of the population. This. Furtado believes, resulted in 

marginalization, the exclusion of large segments of the population -

frorn more intensive participation in the consumer cu1ture. 4 Pedrinho 

Guareschi comments that the resu1t of such pOlicy and practice is the 

creation of a miniature IIdeve10ped and industrialized country in an 

underdeveloped and perip~eral nation. lIs The dynamic area becomes a 

reproduction of hegernonic culture,witnin the periphera1 society. 

",,' , 

TABLE 4: 1 Structure of the Work force, 1920, 1969, 197f· 

Work force 1920 1969 1972 
,...~ 

. Primary ,(agriculture) 67% ' 43% ' 42.2% 
Secondary (industry) 1~% 19% 17.7% 
Tertiary (services) 20% 38% 40.1% 

Source: Evans, p.96 and Jaguaribe, p.56. 

The process of income concehtration was achieved in part by 

.. 
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the creation of a minimum wage whi~h during the last two decades has 

been maintained at approximate1y $100 US per month. Accordjng ta 

Eduardo Sup1icy and as indicated in Table 4:2, if the 1952 minimum 
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wage were given an index of 100, in 1970 thlS index would be 86.02, 

improving slight1y to 92.45 in 1976. During this same penod, however~ 

the per capita i'ncorne increased fram thé 1952 index of ioO to 252.71 

in 1976. Helio Jaguaribe poi.nts out that in 1960 70 percent of the 

population received approximate1y 35 percent of the total incame, 

while the wealthiest 10 percent receiv~d 39 percent of the to'tal . 

i ncome • By 1970, however, 28 percent of the tota 1 incarne went ta 70 

percent of the population, whi1e the wealthiest' lQ percent received 
-

47 percent of the incarne. In 1972, 43.2 percent of wage earner~ 

TABLE 4.:2 r~inirn"trn Wage,and Per Capita Incarne: 1952-1976 

Year ~1i nimum Wage . Per Capi ta Product 

Index, 1952 • 100 1952 ~ 100 

. . 
'1952 10.0.00 100 .00 

1955 116.13 11 0.36 

1960 115.05 132.51 

1962 120.43 145.35 

1964 110.75 143.49. 

1966 94:62 146.32 . 
1968 92.47 158.37 

1970· 8b.02 178.56 

1972 89.25 207.35 

1974 ' 88.21 239.20 

1976 92.45 252.71 

Source: Sup1icy, p.1 02. 



, 

, e 

1 • 

, .. 

received up to one minimum wage and a further 32.3 percent received 

up to-two minimum wages, thus Jaguaribe concludes, 75.5 percent of 

the 'po~tion lS ln either "absolute ll or IIrelatlve" rnarglnalization 

being able to supply only basic needs. G In sum, by the early 1970's 

incpme was concentrated in the hands of at best 25 percent of the 

population WhlCh constltutes the consumer ellte. 

ThlS concentration of lncome, howeve~, varles by lnvo1vement 

in the dynamic area. Whereas ln agrlcultural regions -89.5 percent of 
t 

wage earners received up to one mlnlmum wage, on1y 32.1 percent of 

industrial workers, 36.6 percent of those ln serVlce lndustnes, and 
-

25.1 percent of administrators and teChnlClanS recelVed up ta one 

minimum wage. 7 A large part of those ln Jag,uanbe's lIabsolute 

marginalization" are those lnvolved ln 'the activlties characteristic 
, . 

of' previous dynamic areas which are ignored in the redefinitlOn of 

the dynamic area. Though there has always been income concentration 

,in srazil, this concentratlôn has increased in the hands of a small, 

group within the dynamic area. Absolute marglnallzatlon tends ta 

be reserved for those ln a previous dynamlc area, whereas relative 

marg~nallzatlOn lS reserved for large groups wlthin the dynarnlc area. 

The actua l consumers, by the necess 1 ty of reproducl ng 't:1:le hegemoni c 

culture ln Grazll, :lave been created by 1n~reased concentration of 

incorne withln the dynamlc area. 

The conc1uslon of Eduardo SUpllCy and Helio Jag~aribe from the 

begi nnl ng of the 1970' sare confl rmed by the 1980 census resu.l ts . 

According ta the census, ln 197082.3 percent of the 1abor force 

received up to two minlmum wages, the equiva1ent o~ 41.2 percent of 

115 

" 

o 



. ( 

, 

the aggregate 1ncome, wh11e ln 1980 64.4 percent of the la'bor force 

recelved up ta twa m1nlmum wages but ,on1y 22.3 percent of the 

aggregate 1ncome; a drop of 21.7 percent in percentage of popu1atlon 

but a 45.87 percent decrease ·ln aggregate lncome. In contrast those 
.. 

with five or over mlnlmum wages 1ncreased from 5 perc~nt to 12 percent 

of the labor force and ctn lncrease from 34.1 percent of aggregate 

lncorœ ta 52 percent of the lncorne. There has thus been an lncrease 

in mid-range wage earners and ln thelf 1ncome. B As 1ncreas1ng 

numbers of people becçme lnvolved, at least marglnally, ln the consumer 

culture, the medla system becomes a dlrect means of lntegrat10n. 

The lntegratlOn of potent1a1 consumers, created by the pollc1es 

of incarne concentrat1on,lnto the consumer culture 1S the promotlonal 

functlOn of the teleVlslon cultural system. A requlfement for th1S 15 

the technolog1cal presence as a means of 1ntegratlng groups wlthln and 

inta the dynamlc area. Televlslon, as lndlcated ln chapter III, has 

become, dt least for advertlsers and the1r agencles, the pnmary 

med1um for 1nvestment of approprlat.:: cultural slgnificance. It 15 

ta be expectea, therefore, that teleVlslon fHSt 1ntegrated the 

dynamlc area, ana then those urban areas out:;lde the dynamlc area ln 

vJh1ch con5urnptlon 15 poss1b1e reachlnq the most rnfln]lna1 areas only 

after more l OCJ 11 zed te l eVl s l on transml tters serve the dynaml C reg10n. 

The key el ement 111 tcchno l og l ca 1 pres ence of the transml tters 15 

networklng and network crcatlOn. The actudl unJerstandlng of the 
, -

audience [or tcJevlslon thus come~ te he of special intercst. 

There are three ba51C components of technologlca1 presence: 

the recel vers, the transmitters and the vanous means of networki ng 
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such as video-tape, .film, m,crowave and satellite links. The first of 
. 

these ta be detlt w1th lS the presence 'Of rece1vers wh1ch,as the1r 

increaslng numbers lnd1cate, demonstrate the importance of the televi-

sion cultural system. On September 18, 1950 when te1eVlslon was 

inaugurated in Brazll, TV TUpl channel two of Sao Paulo, there were 

only 200 televislon sets in Brazll.'3 At that t1me newspapers, radios 

and picture magazlnes were the most lmportant medla ln Brazll. 

Televlsion dunng the 1950's w'as ln what Serglo Mattos terms, its 

"e litlSt phase" when sets were sa expenslve as to be limlted on1y ta 

those wlth the hjghest .lncomes. Saon, 'hawever, sets were assembled in 

BraZll and 1ater who11y produced there wlth a resu1tlng decrease ln 

re1atlve cast. By 1955 approxlmate1y 74,000 sets were ln operatlOn 

in Brazl1, and by 1960 between 598,000 and 1.2 :m11l on, dependl ng on 

estlmates, were Hl use most1y ln R10 de Janelro and Sao Paulo. In 

1965 between 1,99 ml11lon ana 2.3 ml11lon sets were ln operatlon. 

Dunng the 1970'5, however, the number of recelvers ln use grew more 

rap,dly; from 4.58 - 6.1 mllllon ln 1970 to between 13.4 - 16.7 

m,l1ion ln 1979, an lncrease .. of between 173.77 percent and 192.32 

percent. ID ALMAP, however, proJects that glven an average lncrease 

of 2.3 mllllon new sets per year, ln 1980 there were approxlmately 20 

m ,.111 0 n sets ln [3 raz l 1 , of W n l ch s l x !TI 1 111 0 n we r e col 0 r sets, 

reachlng a1most 70 percent of Brazl1lan househo1ds. 11 

'~ 

Recelver produét10n lS an- lmportant aspect of the lmplementôtlon 

of telell1s1on ln BraZl1. Table 4:4 lndlcates the productlon of 

te1evislon sets ln BraZll for se1ected years Slnce the first 3,500 

were produced in 1951, to the over 2.'5 m,1'lion produced ln 1980. 

\ 
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TABL~ 4: 3 Recei vers ; n, Brazil 

Year Number Per 1,000 of popu1ati bn 

,1950 200 

1953 21,000 - 70,000 

1955 74,000 - 150,000 
. 

196q 598,000 - 1 ,200,000 

1964 1 ,663,000 - 2,300 ,000 

197O- 4,584,000 - 6,100,000 

1972 6,250,000 

1975 10,127,000 - la ,680,000 

1978 14,818,000 

1979 13,400,000 - 16,740,000 

* Not Availab1e 

Sources: UNESCO TV Worl d Survey, 1953 '''', 

UNESCO Stati s tl ca 1 Yearbook, 1965, 197~, 
Fre i tas, p. 48 

Kupfer and Serrano, p. 64 

TABLE 4:4 The Produçtion of Recelvers ln Brazil 

Year Number Five 

1951 3,500 1951-1955 

1956 67,000 1956- 1960 

1961 200,000 1961-1965 

1966 408,000 1966-1970 

1970 816,000 1971-1975 

1972 1,117,000 1976- 1980 

1974 1,664,000 Total 
1976 1,872,000 

1978 2,300,000 

1980 2,686,100 

,N.A.* 
~ 

. N.A. 

5 

18 

29 

66 

N.A. 

100 

N.A. 

N .A. 

Year Peri od 

74.000 

525,000 

1,469,000 

3, 115,000 

6,952,000 

11,583, l 00 

23,717,100, 
~ 

~ , 

Source: Frei tas, p. 48 and Brazi1ian Media Guide,_ p.1OS 

1 
li 

1 
1 

§ 

1 

. ~ 

tJ 



Between 1951 and 1980 approximate1y 23.78 million sets were produced 

of which 19.35 mi1l10n were produced between 1970 and 1980 alone, 
r 

81.33 percent of the total. Thus the decade of the 1'970 1 s has 

witnessed a vas t increase in the number of sets in use and the number 

of people integrated into the consumer culture thr~ugh the te1evision 

cultural system. Brazil ~as the largest number of installed sets of 

any Third World country, p1acing ninth in the worl by the mid-

seventies. 12 

Though there are many and increasing numbers of receivers in 

use in Braz11, it is expected that these sets would be found 

primari 1y in urban areas of the dynamic and other 1 inked urban 
\ 

areas. The dynamlc area has the la~gest number of television sets. 

In the state of SaD Paulo are 35.79 percent of households receiving 

television but only 22.67 percent of the total number of househo1ds. 

Between the two states of the dynami c area, R10 de Jane; ro and SaD 

Paulo, are 33.96 percent of total househo1ds but 58.91 percent of 

those recelving televls10n. By way of contrast, in the who1e of the 

NQrtheast wlth 22.9 percent of the househo1ds are on1y 13.41 percent 

of households with te1evislon. 'Thus in tenns of television recelVers 

in use, the dynam1c area lS the most expressive. 
~ 

When, however; only urban areas are cornputed a second locus of 

concentration becomes aparent. In the nine largest urban areas are 
t 

30.47 percent of Brazil1an households but 46.56 of households with 

te1èvision. When these flgures are added te> the figures of the 
\ 

dynamlc area, there are 66.6 percent of all households with 

television but only 46.71 percent of the total number of households, 

.. . 
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further state capltals alone control 50.62 percent of television 

receiving households. Essentially, however, two large urban areas, 

the cities of Rio de Janelro and Sao Paulo, with a high concentration 

of television recelVers dominate over all other areas, while the 

seven other 1 a rge urban areas together contn bute l ess than the Rio 

de Janelro metropolitan area alone, 12.75 percent of total households 

with televlSlon for the following seven, versus 14.97 percent of 

ri 
total te.levlslon recelvlng households for the Clty o~ Rio de Janelro. 

h ' ~ 

Areas outside of the dynamlc area, lndlvldually, are relatively 

inslgnificant but ln aggregate compnse a thlrd major market for 
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consumer goods. Netl-/Or'<lng is the means of constitutlng thlS disparate 

market. 13 

Just as there is a concentratlon of recelVers ln the dynamlc 

'area,so too lS the soclal distnbutlon of those recelVers more Even 

withln the dynamlc area than ln other areas. Ninety-three percent of 

households ln the caOltal ,of Sao Paulo state, the Clty of Sao Paulo, 

receive televlSlon, 85.5 percent ln other area~ and averaglng 89.3 

percent for the state. In Rio de JanelrQ 93 percent,of the households 

have televlSlon, ln the remalnder of the state 78.9 percent, 

averaglng 90.3 percent for the state as a whole. ThlS comoares wlth 

the Brazlllan average of 83.6 percent ln state capltals, 112.4 

percent ln rural areas, and an aggregate average of 56.5 percent of 

households wlth televlslon. In many states less than 40 percent of 

housenolds have teleV1Slon, 17 states in ail wlth some wlth as little 
, 

as 14 percent of households wlth televislon. In Pernambuco, for 

example. Reclfe - the state capital - and one of thetine large urban 



( 
areas has television in 64.9 percen,t of households, while in non .. . 
~apital/regions television is found in only 39.3 percent of households. 14 

TABLE 4:5 Households with Television 1 Percentage Total Households 
>1 

Households receivi ng TV 

(% of tota 1 Bra1:; 1 ) 

Interior 

Sao Paulo 

Ri 0 de Jane; ro 

South 

Northeas t 

Source: Freitas, pp.48 .. 4~. 

17.00 

3.04 
-
20.04 

9.79 

7.32 

Capita l 

18.79 

'14.97 

33.76 

4.46 
6.09 

Tota l 

35.79 

18.02 

53.81 

14.25 

13.41 

% total house­

ho1ds per region 

22.67 

11.29 

33.96 

~9.01 

-22.9 

IBOPE using the A6A-ABIPEME six c1ass distribution found that in 

1979, 100 percent of Sao Paulo class Al and 61 residents, 90.6 

percent of class 0 and 95.8 percent'of class C households received 

television, that is, owned their own receivers. In Rio de Janeiro 

the situation is slmllar,_vlrtually 100 percent of class A, B1 and 

B2 households have televislOn receivers, while 78.6 percent of class 

o and 95.1 percent of class C a1so have receivers. Contrasting with 

the dynailli c area, Recife, one of the 5 i x large markets surveyed, 

100 percent of class A received television, but barely 60 percent 

of c1ass 0 househo1ds own a televislOn set. 1S This indicates that 

essentially all class A and B1 househo1ds have television and are 

, , 
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most in~imately involved ln the consumer culture, while out~ide th~ 

dynamic area the poorer class-e~ have limlted access to the television 

cultural system. 

Though there lS little data on the presence of tele'vlsion, 

recelvers in Brazll, thlS often belng treated in aggrégate terms, 

several general conclusl0ns concernlng the promotlOnal ~unctlon of 

teleVlsion ln the lmplementatlon of the consumer culture can be made. 

The aggregate number and the penetratlOn, the increased avallabl1lty 

ta Brazllians.of televislon recelVers has increased eSP~lally Slnce 

the late 1960 1 s. Thougn lfnplemented flrst ln the dynam1c area and 

there remalnlng for a number of years, the televlslon recelVer has 

been made avallable first ln large urban areas, later ln state 

capltals and major cltles wlth,ln the dynamlc area, and flnallj ta 

rural areas wlthln the dynam1c area, r1any states w1th a h1gher 
, . 

percentage of rural populatlon have fewer recelvers, sorne havlng on1y 

recently rece1ved televlSlon, Nonetheless, l t 1S the dynamlc area ln 

WhlCh are found the hlghest concent-atlon of recelvers ln Brazll, 
.f 

though there are large and an lncreaslng nurnber o~ clusters thr.oughout 

Brazll .. Any of these clusters alone would be lns1gnlflcant to the 

consumer culture, and ClS w1th rurCll areas and small cltles and towns, 

would not have telev1s10n. In aggregate, however, these clusters 

{represent a- slgnlflcant market and as such are capable of lntegratlOn 

lnto the dynamlc ared, It lS through the presence of transmltters 

and the means of 1 inklng them together that networklng lS created 

and the lntegratlOn of consumer clusters ,throughout Brazl1 lS achlev~d.' 

The tele'v1slon transmitters are a second necessary factor 
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ln the p'romotional function of the television cultural system. ~ 

similar pattern of implementatTon of transmitters as with receivers 

is expected. After initlal implementation in the dynanllc ,arca and 

saturation of potential transnritters there, expansion into other' 

areas commences, reaching first the large metropolitan areas, then 

state capitals and reglons within the dynamic a,rea outslde of Rio de 

Janeiro and Sao Paulo, final1y reachlng the less populous, less 

prosperous, less urban areas of Brazil, areas WhlCh often are 

remnants of previous dynarnl~ areas. The goal here is to demonstrate 

this pattern followed by a dlScusslon of the actual lntegration of 

outlylng regions through netvJOrklng, 

Wlth the help of ReA technlcians and equîpment Assis 

Chateaubnand, head of the Dlanos Assoclados chaln of newspapers 
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radlO s ta tions, 

and Latln Amenca's 

1 
1 naugura ted on the 18th of September 1950, Brazil' s' 

flrst televlSlon station, PRF3-TV Sao Paulo, the 

first of the Associados' TUpl Televlslon Network. 1G ChateaQbnand, 

sipping whiskey at the Jockey Club, watched the first program go off 

with a slight delay and a lot of improVlsatlOn. On1yafterward 

did technicl ans and showmen' reall ze that there were no programs 

planned for the following day.17 On the 20th of January, 1951 the 

first te1eVlslon stiltl0n was lnaugurated ln R10 de Janeiro, PRG3-TV, 

also of the TUpl network. It was to have been 1 naugurated before 

that of Sao Pau10 but the transml tter u[lon being uncrated in Rio de 

Jane; ro was found ta be of 60 cyc l es and not of the necessary 50 

cycles AC current. Both TUpl statlons used ReA transrnl tters and 

.ReA, GE and Dumont studio equipment, a11 of which lmported and 
tJ 

'. 
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assemb1ed by ReA technic;ans. The Federal Communication Corrarl'ission's .. 
"Standards of Good Engineenng Practice Concerning Television 

Broadcasting Stations" became the first measure of Brazllis television 

qual Hy,18 

Additional television transmitters were soon installed in 

, Rio de Janeiro, Sao Paulo and in Belo Horizonte, and so, by 1956 five 
, 

stations were in aperatlon, by 1958 SlX, and in 1959 elght had been 
," 

installed. The 1960 l s began wlth 15 installed statlons and by 1965, 

29 were in operation in various areas of BraZll. l g By 1969 51 stations 

had been installed and by 1980 this figure had more than doubled ta 

98 in operation of a total of 115 wh en including those in installation, 

an increasè of 125.49 percen t. 

!, -
TABLE 4:6 l ns ta 11 ed StatlOns in Brazil 

-'" 
Véar Number Year Number 

1950 l 1972 61 

1956 .. 5 1974 75 

1959 8 1975 74 

1960 15 1977 84 

1962 27 1978 95 

1965 29 1980 115-118 

1969 51 

Source: Tè1evision, p.9'5 

Anuario Estatistico do Brasil (severa1 years) 

Freitas, p.48 

During the 1950 l s transm;tter installation was on1y in Sao 
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Paulo, Rio de Janeiro and Belo Horizonte. Though concessions were 

granted in 1950, on1y in 1960 were two stations inaugurated in 

Reclfe. 20 In 1957 transmlssion began to the ;nterior of Sao Paulo 

·state. 21 The tendency ic;, therefore, that during the 1950 l s transrnitter 

instal1atlOn was to be found Withl n the dynamic area. 

Table 4:7 sr,ows the dlvlslon of lnstalled transmitters by 

region though actual government planning called for more stations 

throughoutBrazll. Though statlstics vary according to the source, 

the tendencies followed by televlsion in Grazl1 can be out1ined. 

Initia11y during ttle 1950's and early 1960'5 transmitters were 

installed ln the Southeast, wlthln which lS the R10 de Janeiro -

Sao Paulo reglon. From ~he mid 1960's through the mid 1970's there . ~,..:. 

followed a penod or rapid expanSlon in lnstalled transmitters 

outslde the dynallllc area, lnltlally ln the South followed later by 
-

the Northeast and dunng the early seventies in the North. Thus by 

1976 the Southeast had 27 percent of total ltlstalled statlons. 

Between 1976 and 1980 the nurnber of installed stations agaln 

increased and by 7 28.44 percent of total instùlled stations 

were there. Installed transmltters increa'sed in the South 191.66 

percent between 1969 Jnd 1979, and 187.5 percent ln the Northeast. 

In the Southeast, however, total lnsta11ed statlOos increased onfy 

57.14 percent most of WhlCh occurred betl'Jeen 1976 and 1979, 

representing the extenslin of transmitters lnto smaller clties within 

the states of Sao Paulo, Rio de Janeiro, Mlnas Gerals and Espirito 

Santo. The pattern of extenslon of transmltters fol1ows that of 

receivers with even greater emphasis on urban areas. 

\ 
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TABLE,4:7 Transmitter Installation by Regio~ 

Year 

Reglon 1956 19'58 1966 1969 1972 1974 1976 1979 1980 

Southeast 5 6 21 21 19 21 20 33 31 
South 6. 12 15 19 18 35 35 

Nor.tlîeas t 6 8 14 15 17 23 23
0 

~ . 
Center West 3 4 5 5 6 12 9 
North 3 . 6 11 12 13 13 

Brasilia 3 . 3 4 4 (*) 3 
'~> 

* (inc1uded in Center West) 
Source: 1956-1976, Anuario Estatistico do Bras;l 

i .. 1~79 Mattos, p.53 
1980 Brazilian, pp.92-93. 

\ . 

1 

Television has become in Brazi 1 primari 1y ,an urban medium. 
1 

As Tab1e.4:8 indicates,' urban areas are essentiafly the, state capitals. 
-e--

In 1969, 72 percent of all stations were in state capita1s and by 
~ 

1980 this fi'tjure was 40 percent even though "interior" (non-state , 
'1;, 

capital) areas inc1ude large ~rban areas absorbing the 93.3 pertent 

increase in the number of transmitters between 1969 and 1980. ·In 
t ,,_ • 

1980, however, there were 17 inoperative stations in interior areas 

and if this were taken into accoun~, fully 61.22 percent of operative 
ct 

stations were in state capitals. , . 

The extent and pattern by which non-state capital regions 

have been. integrated into the te1evision cultural system is 

indicated by Tab\e 4:9. A genera1 tendericy is for non-capital' areas 

-in the Southeast and South to have te1evision transmitters while this 

·f 
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is not the case for other regions of Brazil: In the South eleven 

"interior ll stations are in Rio Grande do Sul, nine in" Parana (of which 

three in the state's second largest city), and five in Santa Ca'tarina • 

These stations; however, belong to the Rede'Brasil Sul w~ich is linked 

to Globo of Rio de Janeiro. In Sao Paulo or Rio de Janeiro states 

only l,arge lIinterior ll cities have te1evision stations, while in the, .. . 

remainder of Brazil, transmitters are only found in state capitals. 

1 
TABLE 4:8 Installed Transmitters, 1956-198:0 

Year 
~ 

195Q 1960 1969 197'2 
. 

Interior 1 . 15 16 .. 
Capita l 5 14 .. 36· 47 

Source:., Anuario Estatistico do Brasil (1956-197.4') 

Brazilian~ pp.94-96. 
1 

1974 " 

20 " 

55 

... 
=fABLE 4:9 Trânsmitters in IIIn"terior ll Regions, 1968-1980 

Re9~on 
Year 

y 

19'80 

4'6 

'69 
" 

196,8 J 969 1972 1974' 1980 
~ 

Southeas t 4 7 '6 7 -15 
, 

South 1 6 8, 9' 25 

Northeas t 1 . 1 1 1 , 2 

Center-West l 2 ,2 

North T l .. 

Source: Anua ri 0 Estatistico do, Bras il ( 1968-1974) 

,Brazi1ian, pp.94-96. '~ 
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These Tables ;nd;cate the pattern of implementation of 

television in Brazil. In 1965, for example, only one statft in the 
" 

Northern region had television, five of nlne Northeastern states, 

four of five states of the Southeast, thlS because th,e city of Rio de 

Janeiro was still in the state of Guanabara, two of three in the South 

and both Center Wes~ states. On1y the Southeast had multiple stations 

in each state. 22 By 1975 an Northern, Northeastern states and 
"" 1 w • 

territories had t~levision, but 'still multiple stations per state are, '. 

found in the Southeast and South~23 In 1980 the situation remains 

e~sentiarlYJthe sa~e. Thus the pattern is of lmplementation first 
" . ' 

within' the dynamic area followed by the extension of television into . ' , 

other regiùns,. base'd 'on the capacity of those.regions to be partic,ipants 
, , 

~ l ," \ 

in·the ç~ns~mer sulture. The lmportance of this pattern of television 

cultura'l system,jn_t'egrati.f.lg ,the 'Consumer culture will be better 

understood by the study of the networking created in Brazil.· . 
j l ,. • J " 

As Jndicated previously, ~he Diarios 'Associados - owner~ of the 
. " . .-1 

Tupi statlons - were the fi rst to own stations spread 'throughout 

• BrazlL ~ot only was T4pi the first within the dynamic area but also 

, , 

, ----~_._-----

the first to extend out of that reglon to Belo HO,rlzonte, Reclfe, 

,Salva'dor and Porto Alegre, and later to other, state capitals. StatlOns 

, were establlshed where Diarlos Assoclados newspapers and radlo statlons 

were in operatlOn. The êlctual netvlOrklng, 'however, WclS rnln1mal 

because.of the lack of 11nks between statlons,progrdnulllny tended to 

be locally produced and broadcast for only a few hours dally; 

Though TUpl had the largest number of operatlng statlons, 
" 

other companies of Rio de Janeiro or Sao Paulo domln~ed within the 

41 , 
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dynamic area. Su ch stations as TV Rio in RiQ, TV Sxcelsior and TV· 

Record in Sao Paulo lived periods of dominance in television. TV Rio, 

inaugurated ln 1953, created programs for a broader audi ence and was 

thus the first ta take advantage of th~ penetration of television 

into poorer classes in Rio de Janeiro. With local productlon of 

reéelvers and the consequent lowering of prices, a large audience 
/ 

became avallable to televlsion. TV R10 tookfmany actors and writers 

from radio, malnly as Joao Prado points out, from Radlo Mayrlnk 

,Veiga and Radio Nacional. 24 Its domlnance ended wlth the founding 

of TV Excelslor in Sao Paulo by'a group of eoffee exporters ineluding 

the' Simonsen famlly. TV Ri 0, however, 1 eft the fi rs t Brazi11 an 

experience of the telenovela Wh1Ch would later beeo~e the mainstay 

of Brazil1an networks. TV Excelsior took most of the renowned actors 

and writers from TV Rio and began a perlod of "Shows a 1 a Broadway. 1125 

TV Record, inaugurated ln 1953 and still in operatlon in Sao Paulo, 

came to domlnate in Sao Paulo durlng the late 1960's.26 Thus durlng 

the first two deeades of televlS10n ln Brazil networklng was not a 

signifieant aspe~t of organlzatlon of medla, Slnee the consumer ~ulture 

was stlll prlmarlly wlthln the dynamlc area. 

Network1ng became Important after the mld-1960's, during a 

period in whlch the technologlcal presence of recelvers and 

transmltters was extended out of the dynamlc area to capture potential 

consumers ln clusters scattered throughout BraZll. ThlS search for 

extensive networklng WhlCh set the stage for 8razll1an televlsion 

in the 1970 1s, was one-of the primary goals of a new station 

inaogurated ln 1965, TV Globo of Rio de Janeiro. ThlS company 
1 

. i 
1 
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already owned a large daily in Rio - 0 Globo ~ and through an 

illegal assoclatlon with Time-Life set out to capture a large c 

segment of tQe audlence~ ~lobo was presided over by Walter Clark 
... " ...... ~ 

" Bueno, a liman of ntarketing" who also had guided TV Rio.' Globo sought 

the IIpopularli audience through dubbed feature films, telenovelas and 

II shows." 27 For the first t)me large audiences were avallable in Rio 

and Sao Paulo. Though a large part of this audience could not be 

'effectlve consumers, the television system functioned based on the 
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ratlng system, and so, Globo could offer ta advertisers large audiences 

more cheaply. Slgnlflcantly audience research came to have increased 

importance ln categorlzlng the audience. Upon consolldatlon of , 

its leadershlp ln the dynamlc area, Globo sought to ex tend its 

network. As Llba Frydman suggests, "lt was ln the beglnmng of tlle 

decade of the 1970 1 s tha t the preoccupatlon Wl ttl tlle forma tlOn of a 

network and reachlng the audlence more hOflzontally became Glabais 

major preoccupa tl on ." 2 fJ 

With the lncrease ln the number of stations ln BraZll during 

the 1960's, three large networks took shape, TUP1, Record and Globo. 

In 1972 Globo owned flVe statlons, the maXlmUITI under law, 13 

afflllates and a number of retransmltters. Tupi had two stations 

and 18 afflllates, and Record owned one station and nine affillates 

of WhlCh two were shared Wl th Globo or TUpl. As well as these, there 

were two autonomous statlons anu seven of the Federal government. 

Table 4:10 shows the distribution of networks by region ln 1972. The 

majority of statlons were ln the Southeast and South wlth almost 

equal distributlon 'of Globo and Tupi throughout Brazil. 

.. 
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TABLE 4: 10 Networks by Region, 1972 

Region Nétwork 1 

Globo Record Tupi 

$outheas t 5 3 6 

South 4 2 4 

Northeas t 4 2 5 

Center Wes t 1 

North 3 1 2 

Federa 1 District 1 

Source: Prado, pp.115-117 

Dur;ng the 1970'$ the Tupi network gra~ually lost its l~adership 
, 

position. In 1980, debt ridden and near bankruptcy, the Federal 

government suspended the concessions to Tupi and ~evera1 of its 

affi1lates. In 1977 the Oiarios Assoclados empire had 31 newspapers, 

20 te1evision statlons, Editora "0 Cruzeiro" with 18 magazine tit1es, 

a news agency, two record companies, three printing companies and two 

large farms. 30 The Tupi network, hawever, had been arganized 

fo11owing the standards of its predecessors in newspapers and radio 

in which ownership was an ~ssoclation of severa1 locallzed companies. 

~ It wascompetent ln exploiting network capabilitles in the unification 

of a large audlence outslde the Rio-Sao Paulo area, and 50, lost 

advert15ing revenue to Globo. In fact in 1972 TUpl had already lost 

first place in audience ta the Globo stations ln R10 de Janeiro. 31 

In sum, Rede TUpl was lncapab1e of fitting the requirements of the 

exten$ion~of the consumer culture in Braz;l. Networking, a highly 

\ 
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centralized monologic system of message distribution, has come to 

predominate in Brazil. The end of the Tupi organization ref1ects 

the end of a more loose1y organized, 1ess ce,ntra1ized media system 

which had been successfu1 in the agricultura1-export period. 

The success of Globo is ref1ected by Table 4:11 as it 

comp1etely dominates other networks. After the c10sure of the Tupi 

network, the Tupi affl1iates a10ng with TV Record of Sao Paulo 

fonmed the Sistema Brasileiro de Te1evisao (SBT). In the space 

TABLE 4: 11 Brazil i an Television Networks, 1980 

Network Owned Affi1iates 

Rede Globo 5 41 
Bandel rantes 2 18 
SBT 2 ' 10 

Inde pend en t 8 
Record <ft. 3 

Government 9 

Source: Brazi 1 i an;: Medi a Guide, pp.94-96 
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left by the Tupi network, Rede Bandeirantes inserted ltself. Though 

founded in 1967, by 1977 8andeirantes owned two stations and had 15 

affil1ates and by 1980, 20 stations were integrated into the network. 32 

Still the Southeast and South predominate in number of network 

stations and lndependents, whl1e the Federal Government concentrates 

on imp1ementlng television ln the Northeast as indicated in table 

4: 12. 
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TABLE 4:12 Brazilian Networks bi: Reg i on, 1980. 

Regi on Network 

Globo SBT Bandei rantes Independent Government 

Southeast 10 5 6 -2 3 

South 16 4 6 3 

Northeast 8 5 1 4 

Center West 5 2 2 

North 6 , 2 

Fed. District ., 
S.ource: Brazilian, pp.94-96 

The largest network and media organization in Brazi1 is Rede 
1 

Globà de Televlsao WhlCh lS based primarily in Rio de Janeiro but 

also has an lmportant center in Sao Paulo. Rede Globo owns the 

maxlmum five statlons permltted by law, one each ln the most 

important consumer markets includlng Sao Paulo, Rio de Janeiro, Belo 

Horizonte, Brasilla and Salvador, and is llnked to a further 41 

affjliates and hundreds of municipal retransmltters spread throughout 

Brazil. 33 Glabais impact lS further extended by the lntegration of 

several reglonal networks. TV Gaucha of Porto Alegre, capital of 

Rio Grande do Sul state, is a Globo affillate and is also the 

leading statlon fo~ the Rede Brasil Sul network which has 13 stations 

in Santa Catarina and Rio Grande do Sul. Several statlons of the 

Rede Amazonlca de Televlsao are also lntegrated into the Globo 

network. 34 Thus in 1979 Globo could reach over 13.3 million recei~ers 

of the 13.4 million then in operation ln Brazil. 35 The Globo network. 
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however, i5 only part of a large organization owned by the Marinho 

family which in 1979 operated the national daily "0 Globo," 17 AM 

and FM stations, a recôrd company (Som Llvre), a telecommunications 
\ 

equipment company, a pub1ishing house, art galeries in severa1 

cities, a cable te1evislon company, a show promotion company and, 

more recently, has branched lnto mining. 36 

The decade of the 1970 1
5 has been cal1ed the Globo decade of 

te1evision. Chooslng carefu11y it was able to estab1ish itse1f in 

major markets and through offerlng programming and technica1 

assistance, created a large network through which a1most any 

{, 
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Brazi1ian cou1d watch programmlng and advertlslng generated in Rio and 

Sao Paulo. Globo extended the consumer culture from the dynamic 

area for as Ellzabeth Carvalho has noted, "the penetratlon of Globo 

represented the expansion of the consumer market of the country."37 

Other reglons WhlCh alone would be lnslgnlflcant consumer markets 

have been integrated int~ the dynamlc area. Though televisionls 

technological presence has expanded considerab1y during the last 

decade, thlS expanslon has slmply followed the extension of 

centrallzed networks wlth prlmary generatlng statlons ln R10 de 

.JanelrO and Sao Paulo. In sum, the creation of networks as the 

primary form of televlslon cultural system organlzation in Brazil 

serves to promote and extend the range of the consumer culture. Ai 

Walter Avancinl, once a dlrector of Globo, states, 

Bajé and C~ruaru are not on Globo. What occurred 

'was an acculturation of those sectors of the 

population, a standardizatlon of more distant regions 



by a model ~ of programming and, fundamentally, 

of consumption - of large urban centers, in detriment 

of their characteristics. 38 

The consumer culture of the dynamic area has been extended during 

the 1970'5 to all regions of Brazil through network organization of 

the technological presence. 

The television cultural system has come ta be the most 

important medium of the present assimilational process. But with 

the lntentlon and possibillty through lncome concentration policies 

of the extension of the consumer culture fram the dynamic area, 

networking became of utmost lmportance. For such a centrallzed 

system to work, for there to be 'natlonal ' advertlsing, rapid 

transmission w1th utmost control 15 necessary. Several technologies 

satisfied th1S requlrement. The early J960 ' s saw the flrst use of 

video-tape as a cheap means of guaranteeing the distrlbution of 

programmlng and advertlslng to afflllates. Often, however, 

telenovelas and other programmlng would run a week late in more 

distant regions. 

During the 1960 1 s, however, the Federal Government sought to 

implement lts pOllCy of natlonal integration. A creatlon of the 

Escola Superior de Guerra (Superlor War College) and articulated 

through a notlon of National Securlty, natlonal lntegratlOn sought 

ta bring all regions together on the basis of the 'development l 

then occurrlng ln Brazil, the lmplementation of the consumer 

culture. As the First National Development Plan states: 

national integratlon, with a primàry socio-economic 
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significance, is destlned, from the point of view 

of demand, to create an internal market capable of 

accelerated and se1f-sustained growth, and from the 

point of view of production, to permit progressive 

econom;c decentra11zatlon. 39 
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From the point of view of media systems, nationaï integra-rron--­

was encouraged by EMBRATEL. the Brazlllan telecommuni~ations company, 

after 1965. The Rede Naciona1 de Mlcroondas (National Microwave 

Network) and a Telstar sate11lte transmlSS10n system entered ~ervice 

in 1968, bath being further extended since. In 1978 there were 

over 12 thousand kl10meters of llne-of-slght microwave llnks in 

operatlon. The Amazon basln was llnked to Sao Paulo and Rio by 

tropodifusion mlcrowave and sate1l1te links via the Rede Naclonal 

Domestica Vla Satell1te. 1fo For the fHst tlme programrnlng could 

'be generated ln R10 or Sao Paulo and seen vlrtua11y anywhere ln 

Brazi1. It has often been too expenslve to transrnlt al1 programming 

directly, this belng reserved for natlonal newscasts, and sa durlng 

ear1y morning hours the next day's programmlng lS transmitted, 

recorded on video-tape and then, at the appropriate time, is played 

back. 

Brazil lS scheduled ta 1aunch lts first satelllte ln 1986 in a 

geostationary orblt over the Amazon. To be constructed by Spar 

Aerospace of Montreal, the satelllte 1s to be used prlmarily for 

televlslon, telephony and cornputer data transmlSSlon. Nonetheless 

EMBRATEL wlth the Intelsat satelllte and a Brazlllan bUllt ground 

station has taken teleVlslon ta Macapa, Santarém, Manaus, Boa Vista, 
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Porto Velho, Rio Branco. Cuiaba, Tabatinga and Tef~, all in the 

Amazon basin. With a satellite of its own, similar to Canada's 

ANIK-D, and one in reserve, channel capacity would increase from the 

present 600 to 12,000 voice channels at only slightly higher cost. 41 

Through several technologies, mlcrowave, satellite, video-tape, the 

network system came to be m6re easily,supported and malntained and 

consumer culture, through the consolidation of audiences throughout 

Brazil, became the primary form of the assimilational state Brazil 

i 5' in. 

To summarlze the promotlonal function of televislon, a 
1> 

sirnilar pattern of lmplementatlon was followed by bath installed 

transmitters and recelvers, inltlally ln the dynamlc area and later 

spread ta other large urban areas and flnally ta all state capitals. 

This later process was accompanled by an increase ln the number of 

statlons and recel vers ln the outlYlng reglons of the dynamic area. 

Networking lS the primary farm of stat10n organlZatlon and private 

ownership of statlons predomina tes, the varlOUS levels of gqvernrnent 

awn only 9.18 percent of operatlonal stations, thereby centraliz1ng 

control ln the dynamlc area at the source of the networks where the 

media system lS llnked to lndustry and advertlsers. ~Ietworklng 

has been alded by government palicy and action whlch seeks ta 

integrate Brazil 1nto the rnost 'modern', the c.urrent asslmllational 

state, through the creatlon of the necessary technological llnkages. 

Ta clase this chapter a dlScusslon of the relat10nshlp of 

incarne cancentratlOn and the media system is necessary. This 
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preoccupation has underglrded the discussion as a who1e thus far, since 

on1y certain groups are integrated into the media system. The 

remainder of the the discussion wlll dea1 with how the media system 

approaches the audience, how parts of the audience become significant 

for the sale ta advertisers. In sum, how policies of incorne 

concentratl0n created the televislon audience and made the consumer 

culture vlable and reproduceable ln BraZll. In chapter three the 

research dlrected toward the audience of medla systems was discussed. 

The pOlnt of thlS research is to understand the audlence in order ta 

better expose 1t ta the posslbillty of partlclpatlon ln the consumer 

culture. Slnce 1954 IBOPE has undertaken research seeklng ta 

characterlze the audience of lnterest ta advertlsprs, meanwhlle 

ALMAP has sought to crcate an wdex of consurnptlon potent1al for major 

markets ln Brazll. It 1S thlS research i"hlCh provldes' the knowledge 

of the potentlal consumers created ln the process of lncome 

'concentratlon and lntegratlon by the Illedla system. 

The ConsumptlOn Potentlal Index (CPI), lS used by the 

Brazillan Advertlslng agency, Alcantara Machado-Perlsclnoto, to 

designate, ln braad terms, the areas of local iza tion of consumers 

and sa to provlde a map of consumptlOn ln Grazll ta advertlsers. The 

CPI for the metropolitan areas of Sao Paulo and R10 de Janelro are 

19.78 and 18.82 respéctlvely, whlle for Reclfe ln the ~ortheast, 

the lndex is 2.42. Thé SUIll of the lndices of the elght largest cities 

after Rio de Janeiro and Sao Paulo is only 15.43 as compared to either 

metropolitan reglOn a10ne. The "1n terior" of the state of Sao Paulo 

~I 
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has an index of 4.96, the sum of the lndices of those urban areas for 

WhlCh an index has been calculated. The ten largest clties have an 

accumulated lndex of 54.03, whlle for the one hundred largest cities 

the index is 67.3. 112 The dynamie area, includlng the "interior ll of 

Sao Paulo state, 15 the essence of consumer BraZl1 though other large 

urban areas, those cltles ta Wh1Ch teleVlslon was inltlally extended, 

comprise an extenslve lf dlspersed consumer market. Nonetheless, 

these markets, as wlth smaller cltles, must be summed and thlS is 

possible through networklng. Slgnlflcantly, no CPI lS calculated 

for rural areas and môst 'poorer' clties throughout Brazll, 51nce 

they slmply are not lnterestlng ta advertlsers and teleVlslon, they 

are not of the consumer culture. 

Utlllzlng lnrormùtlon from the IBGE (Instltuto Brasllelro de 

Geografla e EstatlstlCJ) census and PNAD (Pesqulsa Naclonal por 

Amostra de DomlCllloS) surveys coupled wlth data produced in ltS own 

surveys, ISOrE regulJrly publishes reports concernl ng the locatlon. 

size and consumptlon potentla1 of audlenee members ln the major 

consumer areas 1 dentl fl cd by the CPI. The 1979 1 BOP[ :; urvey 

lnd l ca tes tha t the potentlal consumers are pnrnan/; ln R10 de 

Janelro-Sao Paulo reg1on. The survey deallng wlth Brazll's SlX 

,largest urban consumer areas, classlfles the populatlon into the six 

ABA-ABIPEME Incarne Lategorle~. The two largest markets, Rlo de 
,-

Janelra and SaD Paulo: WIll be here compared Wl th Reel fe - the 

fifth market. As Table 4:13 indlcates, the percentage of househo1ds 

in the poorest class, c1ass D, varies from 21.8 percent in Sao .. 
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Paulo to 36.5 percent in Recife, while the wealthiest class, class 

A is reserved for 2.9 percent of the Rio households and for 1.8 

percent of Recife households. As indicated, there is a similarity ().f 

TABLE 4: 13 Households and Incorne in Three Consumer ~1arkets, 1979. 

Sao Paulo Ri 0 de Janelro 

- Househq 1 d . , Incorne Househol d income 

Class % of total Per Capita* % Tot. % of tota 1, Per Cap; ta* % Tot. 

0 21.8 1,597.54 6.5 28.6 1,011.98 7.0 

C 40.0 2,737.52 24.5 33.5 J,976.~ 20.0 . 
Bl> 22.7 5,020. 18 26.4 r 18.5 3,441. ~ 19.0 
B2 la .6 9,071.47 21. 3 12.3 6,349.12 23.0 

Bl .2.9 14,41'4.48 9.2 4.0 11,67&,.17 13.0 

A 2.0 30,250.00 12. l 2.9 20,724.98 18.0 

... 

'" Recife 

Househo1ds Income 

Class Percentage of total Per Capita* Percentage of total 

0 
~ 

36.5 685.94 10'.8 

C 33.4 , 1,294.68 22.2 

B3 13.6 A 2,425.93 16.7 

B2 \_ 10.0 4,600.50 21.6 , 
B1 4.8 7,304.67 17.4 

A 1.8 12,525.97 11. 3 

* '(Per Capita I ncome in cruzei ros) 
J 

Source: Mercado" G l obit 1 
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incarne distribution in these centers which, is achieved by using a 

different classification system for Recife. This results in 

differing per capita incarnes. Thus class 0 in Recife has a per 

capita incorne of less than half of the sarne class in Sao Paulo, while 

class A in Saa Paulo has a per capita incarne alrnost two and a half 

timeJ that ,of cl aS-5 A in Recife. Thus though for the three cities 

the disposable incorne, the estimated incorne available after "basic 

casts" such as food, housing, and education equalled on average 

27.6 percent ;n Sao Paula, 30.2 in Rio de Janeiro and 30 percent ;n 

Recife, the aggregate amaunt of cruzeiros was greate~ in Ria-Sao 

Paulo thus indicating the larger CQnsumer market in the two main 

centers. 43 (See "Jiable 4:13) 

Thaugh Rio de Janeiro and Sao Paulo have higher per capita 

" incames than ather cities, the incarne alone is not enaugh ta create 

an integrating consurner market, there is the need ta concentrate the 

incarne in certain groups. In SaD Paulo, for example, the poorest 

classes cornprising 61.8 percent of total households. received 31 

percent of the aggregate Sao Paulo incarne, whlle in cantrast, the 

two wealthiest cla~ses comprising 4.9 percent of the househalds, 

received 21.3 percent of the' total incarne. In RlO de Janeiro a 

• simllar situatlOn re1gned where 31 percent of the total incame was 

in the hands of 6.9 percent of the households, while 27 percent of 

incorne was ln the hands of the poorest 62.1, percent of ,the house-

holds. In both Rio and Sao Paulo disposable lncome lS concentrated 

in the wealthiest classes where 1t reaches a hlgh of 54.7 percent of 

claV,ncorne ln Sao Paul0. 4
!f (See Table 4:14) Thus classes A and 
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B1 and ta a 1 esser extent 62 and B3 compri se the major consumers and it 

is through this concentra tian of income that consumption is maintained. 

TABLE 4: 14 Disposable l ncome (as percentage'" of total cl ass i ncorne) 

Class Sao Paulo Ri 0 de Janei ro 

1976 1979 1979 (as % of aggrega te 

disposab1e i ncome) 

0 -3 ' 5.9 -5 
C . 23.0 12.0 14.3 9.0 

83 33.0 33.0 25.0 16.0 
, ~ 

B2 n.a.* n.a. 34.,0 26.0 

81 40.0 43.5 42.0 18.0 

A 52:0 54.7 53.3 32.0 

(*n.a.) not available 

Source: Mercado Global 

The CPI index and the compi lation and analysis of research 

undertaken by ALMAPand IBOPE are examples of the purpose of audience 

research and the lndicators, therefore, of the actual consurners in 

Brazi 1. r~uch r;nore data l s produced and ana lyzed ln order to produce 

such reports such as ownershlp of various appllances, incorne by 

various demographlc vanablEs and expenses on "basic" goods, resulting 

ln indlcators of potentlal consumer target audlences for variously 

packaged goods and "services''., each within the overarching consumer 

culture. 

Thus the promotlona1 function of television is fulfilled, in 

( 
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part. through th~ technological presence of the medium and its 

organization and usaqe. As indicated, there have been sève';al broad 

demographic trends ln BraZll;m1gration into the dynamlcarea, 

urbamzatlon and lncreased lnvolvement of labor jn the presen~, 

assimllationa1 process, which when coupled wlth lncreased concentration 

of incorne, provldes fertl1e ground for the extenslon of the consumer 

cul ture. Accordl n<]ly the media presence, bath recel vers and 

transmltters, fallow a speclfic pattern of irnplernentation. The 

pattern lnvo1ves lnltlill lmplernentatlon wlthlfl the dynamlc area, 

followed by extenslan ta other large urban areas and 1 ncreased 

saturatlon of the dynamlc area, and only afterwards the implementation 

in more dlstant, less urban, poorer regl0ns. The transmltters, 

however, belng organlzed in networks firmly tle out1ylng reglons 

irtto the dy.namlc area. Necessary technologlcal means for n~tvJOrking 

has been provlded by EMBRATEL. In a sense, the promotlonal function 

permits the actualizatlOn of consumerlsm as lS lndlcated by the 

IImaps " of Brazlllan consumptl0n prcvided by medla research companles. 

In sum, the promotional functlon Drovides the llnkage of the consumer 

culture to the populatlon dt large, whlle the maIntenance function 

provldes for the contlflued JrtlcuJatlon by teleVlson of necessary 

aspects of the consumer cul ture, thereby together provldlng 1 ntegration 

of the assimllatlona1 process at work ln BraZ'll at present. 

JO' 
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CONCLUSION 

This study of a technologically assisted conmunicatlon system 

seeks to demonstrate an 3.spect of the fragmentary tens ion characteristic 

of the cultural unlVerse ln Brazi1. The assimllatlonal process, as one 

aspect of the cultural tenslon, serves to constl tute a new dynamlc area. 

A medla system, at thlS tlme predomlnantly teleVlslon, pro:lldes 

integratlon through coherence and bondlng of the vanous necessary 

aspects - industry, medla system, and the consumer - of the consumer 

culture. The means whereby 1ntegrat1on is achleved through the media 

sys tem have here been tenned the ma 1 ntenance and the promotlona l functi ons. 

The malntenance funct10n 15 understood as the locus and means of 

control exerc1sed by current assimllatlon ln the use of teleV1S1on; that 

is, the means whereby televislon 15 malntalned wlthin the bounds, the 
. . 

modality, of the asslml1at1on into CJnsumer culture. As such, the 

1 ffialntenance functlOn 1S exerclsed at the llnkage of industry ta the 

medla system. At thlS pOlnt are found the advertlsers, the advert1s1ng 

agencles, and the audlence research organlz,1tlons. A 11mlted set of 

1ndicators have been used and a more detalled analys1s of the malntenance 

functlon 1S, no doubt, necessary. rlonetheless, sorne concluslOns can now 

be made. As lnd1cated, teleV1S1on has not always been the prlmary 

assim11atl0nal med1um. fts rlse ta preemnence has come Slnce the 

mld 1960's, as lnd1cated by 1ncreased ùdvert1s1ng spendlng on 

( televis10n. If th1S 15 the case, then, the principal advertlsers, 
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transnational corporations, retailers, and the government at various 

levels, and the primary advertis;ng agencles, often either transnationals 

or Brazi l ian wi th transnational links, come as no surprise. Significantly, 

the research organizations also cancentrate on television in audience 

'research and in measuring the functiomng of the maintenance llnkage of 

industry through advertislng to the media system. These, then, are 

sorne concluslDns arlsing fram the analysls of the maintenance function 

indicating the lInportance of television to the asslmilational process 

occurring ln BraZll. 

The prornotional function, the extension through the media system of 

the consumer culture to the population at large, 1$ here dlscussed through 

the techno l Ogl ca l presence, the recel vers and transmi tters, thei r 

distribution and organi zatlQn into networks. Bath receivers and 

transml tters have become pervas 1 ve in Brazi l but the i r di s tn bUtl on has not 

been even. Both follow a pattern of mplementatlOn flrst ln the dynamic 

area followed by extenslon ta other large urban areas and lncreased 

presence wlthln the dynamlc area, and only afterwards, lmplernentation 

in poorer, Jess urban areas. RecelVers have been extended lnitially, 

to only thase who could be dct1ve consulllers and sa the soclal distribution 

has followed a pattern from dynarnlc al-ea elltes, tü vJealthy groups ln 

other areas, ta poorer <]roups ln the dynam1c area, and flnally ta poorer 

groups ln large urban areas outslde the dynamlc area. Transmltters have 

been organlzed Hlto neLworks, Rede Globo is the largcst, WhlCh flrmly tle 

outlylng consumer reglOns to the dynamlc area. Networklng is made possible 

by microwave and satel1ite links provided by EMBRATEL. Thus the potential 
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consumers are induced, prodded, into actualizing the consumer culture 

of the present asslml1atlonal stùte. 

In this sense, then, the malntenance and promotional functl0ns in the 

televislOn medla system provlde the lntegration of the asslmilatlonal state 

necessary ln the consumer cul ture. The tension of reJectlOn has not been 

dealt with thougn lts presence is an aspect of the televlSlon cultural 

system. The subtletles of the fragmentary tenslon have thus been over-

looked ln thlS study. 

On the theo retl ca l l eve 1 the notlon of deve l opment has been 

• subordlnated ta local cultural conditlons. In dlscusslng llterature 

deallng wlth me01J, culture, and development three broaa categorles of 

approaches have been dlscerned; the 'domlnant paradlgm', lts cntlque ln 

the depenaency aoproach, and the alternatlve culture approach. These 

broad categorles involve the varl0US understandlngs held between hegemonlc 

conceptuallzatlOns and those JnSlng ln the ~er1phery. The flrst two 

approaches have been found lnadequate for the study of cultural sltuatlons 

in Latln Amenca cecause of the centrall ty Wl thln them of the notlOn 

of deve lopment, centra 1 preflll ses of 't'lh l ch they share. [n aSSUlnl ng 

governlng 1dWS ot development appllcable to all Socletles, the dependency 

approach manages ~o cfltlclze the 'dOlnlnant paradlgm', but only 

selectlvely Cfltlclzes, ln the culturùl dependency form, the lmplemen-

tatlon of hegernonlc cultural Vlews. Alternatl/e culture, however, 

'centrallZes the concept of culture <lnd, baslng ltself on the work of Paulo 

'. Frelre, conceptuallzes popular culture as source of posslble transformatl0n 

, 
( 

of perlpheral culture ln reslstance to hegemonlc culture. 
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Central ta all such approaches i5 the assumption of the 

fragmentary tension inherent in peripheral societles. The 'domlnant 

paradigm' pOlnts to the necesslty of the destruction of the 'traditional' 

in encouragement of 'modernlty', whlle dependency points ta the fragmen-

tary tenslon resultlng from the expansion of capltalism ln LatHI Amenca • 

Bath the dependency approach and the ùl ternative culture approach cal1 for 

the end of cultural hegemony ln Latln Amerlca. Paulo Emlllo has pointed 

out that ln mu ch of Latln Amenca there 1S no onglnal culture WhlCh 

needs to be contlnual1y suffocated, and 50 the tension of reJectlon has 

llttle cultural baSlS on WhlCh to act. For thlS reason alternatlVe culture 

proposes popular culture as the source of rejection and cultural rcsistance. 

Thu$ a unlque sltuatlOn comes lnto belng ln perlpheral soclety once 

subJected ta the expanslon of the Wes~. From the Thlrd World have come 

many calls for other cultural forms ln resistance to the West. In arder 

to lmplement these calls, however, cultural fragmentatlon must be better 

understood thereby pOlntlng to the means of 1 llberatlon l
• Thus also,any 
. 

u1tlmate, unlversal laws of development based on the West's 'ldeology 

of progress " are reJected ln favor of development concelved as the 

resolutlon of cultural fragmentJtion. 

~ledla research ln BraZll cannot have the same objectlves as -research 

current ln the West, nor should research follow the directlVes of 

developmentallst studles as concelved From wlthln the hegemonlc culture's 

theoretlcal constructs concernlng Ipro(Jn~ss'. The media systems are 

organlZed and ùrtlculate the aSSlm1latlonal process ln vanous ways From 

Soclety to soclety; from the partlcular expenence of cultural fragmentation 
. " 



( 

4 

, " 

( 

152 

the significance of media systems in society will vary, so will the 
1 

reso1ution of the fragmentary tension. Research must arise from within 

the goals and objectives of the particular society. Simple transfer of 

theory and methods corresponds to the transfer of media systems themselves 

as with audience research characteristic of the necessities of the television 

cultural system. Thus the feeling that something is missing in the two 

broad categories of contemporary research, 'mainstream' and ~1arxian, and 

thei r i nabi l ity to cOrRprehend Th i rd Vlorl d Un] queness. In sum, a 

significantly dlfferent meaning fo,r media research is articulated in 

the periphery. 
1 

To summarize, these have been the central themes of this study: any 

.notion of development must be subordinated to cy.lture; Brazil is 

characterized bya culturally fragroented state in which the assimilational 

process is integrated by a media system of which televis10n 1$ paramount ... 

Two functions of the medla system are of considerable lmportance, 

maintenance and promotion, and are dealt with here. Thus development 

cornes to be concelved as the process of fragmentation reso1ution thereby 

correspondlng ta the state of a particular culture. Med1a systems must be 

viewed in the broader context of society, and as such this study seeks to 

point out the particular use of television in Brazil. 

. , 
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APPENDIX 3:A Lead i ng Adverti sers - Million Cruzeiros 

Rank 

al 

02 
03 

04 

05 

06 

07 

08 

09 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

Source: 

v Year 

1977 1979 
, 

Gessy-Lever SA. (250) Souza Cruz (560 ) 

Souza Cruz (180 ) Gessy-Lever (530 ) 

Pao de Açuca r (163 ) Pao de Aç u c . (410) 

Mesbla SA. (130) Banco Bras 1 1 (300) 

Nest1é (120 ) Nes t l é (300 ) 

Bradesco (100 ) R.J. Reynolds (280) 

Johnson&Johnson (100) S.P .Alparga. (240) 

Caixa Econ.Feder(100) Mesb l a SA. (230 ) 

S.P. Alpargatas (100 ) Banespa (230 ) 

Ph 1 111 p Mo r rl S (100 ) Joh nson&Joh n (230) 

Genera l Motors ( 95) Phi lllp t~or. (230) 

R.J.Reynolds ( 90) Co19 .Palmol . (220) 

Banco do Bras 1 1 ( 90) Vol kswagen (215) 

Ford ( 80) Dors ay (210) 

Vo1kswagen ( 80) Heubleln (200 ) 

Sergi 0 .Dourado ( 80) Mapp ln (190) 

Colgate Palmol1v( '80) Ph 1 l 11 ps ( 180) 

Seagram ( 80) Coca Cola ( 180) 

Bombri 1 SA. ( 75) Kibon ( 180) 

Mappln ( (2) Caixa E. F. (180 ) 

""""-Anua rl 0 1 p. CXXXI II 

Brazilian, p.55, Supplement. 

. . 

1980 

Pao de Açucar (870) 

Souza Cruz (850) 

Gessy-Lever (780) 

S.P.A l pargatas (720) 

Nes t lé (660 ) 

Dorsay (600 ) 

Johnson&Johnson( 500) 

Banespa (480 ) 

Phi 111 ps (405 ) 

ColgatePalmol. (365) 

Cdlxa Econ. ~ 
Vo 1 kswagen 

Estrela (345) 

Poço~ de Caldas(340) 

Phi 11 i P Horn s (320) 

Kibon (290 ) 

Casas da Banha (290) 

Coca Cola (290) 

Fi a t (275) 

R10 Graf. Edi t. (275) 
,. 

/~ 

f 1 

~ 
1 
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APPENDIX 3~B Leading Agencies r Million Cruzeiros 

Million Cruzeiros 

01 - J. Walter Thompson Ltda. SP 
02 - McCann-Erickson Publicidade Ltda. SP. , 

03 - Norton Pub1icidade S.A. SP. 
04 - ALMAP - A1cantar~, Machado, Per;sc;noto SP. 
05 - Denison Propaganda S.A. SR. 
06 - Standard, Ogilvy & t4ather Publicid~de Ltda SP. 
07 - MPM Propaganda S.A. 1 MPM- Casablanca S.A. SP. 

75 
55 

45 
42 
42 
39 

39 

08 - Salles/I~ter~Americana de Publicidade S.A. SP. 38 

09 - SSC&B Lintas Brasil Comunicaçoes Ltda SP. 27 

la - DPZ Propaganda S.A. S~. 18 

1971 

al - J. Walter Thompson Ltda. SP. 
02 - Den;son Propaganda S.A. 
03 - McCann-Erickson Publi idade Ltda. SP. , 

04 - ALMAP Ltda. SP. 
05 - Norton Publicidade S.A. SP. 
06 - MPM Propaganda S.A. 1 r M-Cas~blanca S.A. SP. 
07 - Saller/Inter-Amencana de Publicidade S.A. SP. 
08 - Standard, Ogilvy & Mather Publicidade ltda. SP. 

~ , 

09 - SSC & B. Lintas Brasil Comunicaçoes Ltda. SP .. 
la - DPZ Propaganda S.A. SP. 

.. -

1( 

88 
64 

63 

58. 
56 
52 

. 51 

50 

38 
• 28 

, ( .. ., 

, 
• 
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,1974 

01 - J. Walter Thompson Ltda. SP. 105'.5, 
,. 

02 - ALMAP SP. 89.0 

03 - McCann-Erickson Publ icidade L tda. SP. 89.0 

04 - MPM Propaganda S.A. 1 MPM-Casablanca S.A. SP 76.0 

05 - Norton Publicidade S.A. SP. 76.0 
1> 

06 - Denison Propaganda S.A. SP. 74.0 

07 Sallesjlnter-Americana de Publicidade Ltda. SP. 71.0 

08 - SSC & B Li ntas Bras i l Cornun; caçoes L tda. SP. 53.0 . 1 
i 

09 - DPZ Propaganda S.A. SP. 42.0 
, 

10 - Standard, Ogilvy & Mather Publicidade Ltda. SP. 42.0 

1973 ( 

1 

1 . , 
\ , , 
• ; 

01 - J. Wa 1 ter Thompson L tda. SP. . 122.0 , . 
02 - ALMAP SP. 117.0 j 

03 - McCann-Erickson Publ icidade Ltda. SP. 117.0 J 
! 

04 - MPM Propaganda S.A. 1 MPM-Casablanca S.A. SP. 105.0 i • 
05 - Norton Pub1icidade S.A. SP. 92.0 l 06 - Salles/lnter-Americana de Publicidade S.A. SP. 89.0 

r- \ 01 - Denison Propaganda S.A. SP. 85.0 ! 

08 - SSC & B Li ntas Bras il Cornun i caçoes L tda. SP. 81.0 
~ 

, 
09 - Standard. Ogilvy & r-lather Publiciade Ltda. SP. 67.0 , .. 
10 - Esquire Propaganda S.A~ Rio 62.0 

,'" 

'. 

, 
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1974 

01 - McCann-Erickson Publicidade Ltda. SP. 

02 - Salles/lnter-Americana de PubliCidade S.A. SP. 

03 -' J. Walter Thompson Publlcldade Ltda. SP. 

04 - ALMAp· L t,da. SP. 

05 - MP~1 Propaganda S.A. / Î'1PM:..Casablanca S.A. SP. 

06 - Denlson Propaganda S.A. SP. 

07 - Norton Publlcldade S.A. SP. ) 
08 - SSC & B. Lintas Brasil Comunicaçoes Ltda. SP. 

09-- DPZ Propaganda S.A. SP. , 

la - Standard, Ogllvy & Mather Pub1icidad(:! Ltda. SP. 

1975 

152.0 

148.0 

146.0 

145.0 

139.0 

122.0 

105.0 

94·a.....u~ .. 
91.0 

84.0 

01 - MP~1 Propaganda S.A. 1 MPM-Casablanca S.A. SP. 224.0 

0'2 - ALMAP Ltda. SP. 220.0 

03 - McCann-Erickson Publicidade Ltda. SP. 213.0 

04 - Salles/Inter-Americana de Publicidade S.A. SP. 190.0 

O~ - J. Walter Thompson Publicidade Ltda. SP. 187.0 

06 - Denison Propaganda S.A. SP. 151.0 

07 - DPZ Propaganda S.A. SP. 141.0 

08 - Norton Publicidade S.A. SP. 140.0 

09 - Standard, Ogllvy & Mather Pub1iciçJade Ltda. SP. 112.0 

; 
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1976 

01 - MPM Propaganda S.A. IMPM-Casab 1 anca S.A. SP. 434.6 

02 - McCann-Erickson Pub1icidade Ltda. SP. 357.0 

·03 - AL~~P Ltda SP. 

04 - Salles/lnter-Americana de Publicidade S.A. SP. 
05 - J. Walter Thompson Publicldade Ltda. SP. 

06 - Denison Propaganda S.A. SP. 

07 - DPZ Propaganda S.A. SP. 

08 - Norton Publicidade S.A. SP. 

346.0 

340.0 

287.0 

246.0 

241.0 

210.0 

09 - Standard, Ogilvy & Mather Publicidade 

10 - G. B. Pub 1 ici dade e Promoçoes S.A. Ri 0 

L tda. SP. ',183.2 

172.0 

• 

.' 
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1978 

01 - ALMAP SP. 1,285.0 

02 - McCann-Erickson SP. 1.270.0 

03 - MPr~ SP. 1.263.0 
04 - Sa 11 es SP. 850.0 
05 - Denison SP. 638.0 

06 - J. ~alter Thompson SP. 620.0 
07 - DPZ SP. ,591.0 
08 - Norton SP. 550.0 
09 - Standard SP. 495.0 
10. - Li ntas SP. 443.0 

1 

1979 

t,' 01 - MPM SP. 1,983.0 
02 - ALMAP SP. 1,830.0 

03 - McCann-Erickson SP. .1,740.0 

04 - Salles SP. 1.404.0 
05 - J. Walter Thompson SP. 1.024.0 
06 - Deni son SP. 995.0 
07 - DPZ SP. 983.0 
08 - Standard SP. 981.0 
09 - Norton SP. 850.0 
10 - Lintas, SP. 748.0 

,1 

---------- ---------.-



, 1980 

01 - MPM , SP" 
02 - ALMAP SP. 

03 - McCann-Erickson SP. 
04 - Sa 11 es, SP. 
05 - Norton SP. 

06 - DPZ SP. , 
07 - J. Walter Thompson SP. 
08 - Denison, SP. 
09 - Standard, SP. 

10 - Artplan, SP. 

Source: Anuario, p.CXXXVIII. 

Brazilian, p.49 and supplement. 

( 

1,.143.0 

835.0 
725.0 

710.0 

565.0 
550.0 

570.0 

500.0 

489.0 
297.0 
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